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Sparks Wider New-Car Market | 


Recklessness in “hot rods” means 
| repose in the cold sod. 


+* * + 
Let’s hope a helping hand for 
Europe won't result in three 
jeers for the United States. 


* * * 


After hauling corn stalks for a/| 


| long time, a disgusted farm truck- 
er called his condition “Life With 
Fodder.” 


* 

One motor vehicle for each 700 

residents is needed by most city 

governments to carry on munici- 
pal tasks. 


- 


“Where there is no vision, the | 
people perish,” goes an old quota- 
tion that applies equally well as a 
safety slogan for drivers careless 

_about clean windshields. 


Dealers offering their workers 
free doughnuts and coffee, as 
well as bonuses, disprove. the 
statement that ‘employes can’t 

have their cake and eat it, too. 


Steel Muddler 
The new model situation is being 
’ further muddled by the steel short- 
age. They are nearing the starting 
gate but no one knows when the 
bell can be rung. 
Maybe it has been melted up 
into scrap! 
* 


* * 


| Slowpokes 


-There is increasing use of joint- 
less track by railroads—an idea 
suggested in 1820. By comparison, 
the automotive industry was in its 
jnfancy when pneumatic tires re- 
placed the hard rubber variety. 
— was a revolutionary change, 





But Slight 
Seen With 


U.C. Effect 
Reg. W End 


Most of Inflationary Steam Believed Off Used Cars 
As Result of Loopholes; Liberalization Affects 
Mainly Enfranchised Dealers 


As THE death of Regulation W 
approaches (Nov. 1), automotive 
observers see evidence piling up to 
this end: 

1. Increased pressure on new car 
dealers for new cars as the terms 
| are liberalized. 

2. Little effect on the used-car 
market, since whatever inflation- 
ary possibilities existed have been 
largely realized through 
loopholes in Regulation W. 

Proposed terms recommended 


Rate Hike Boosts 
Charge on Autos 


Shipped by Rail 
WASHINGTON. 


charges on motor vehicles shipped 
by railroad go up 10 percent today 


(Oct. 13) and dealers affected are | 
likely to pass along the increase | 


to car and truck purchasers. 
Truck freight charges, includ- 
ing auto driveaways, were not 


| affected by last week’s ICC de- 


cision to grant the railroads’ pe- 
tition for temporary relief from 
higher costs. 


The ICC is still considering the 
rail companies’ petition for a per- 


manent freight charge hike aver- | 


aging 27 percent. A permanent in- 
crease would embrace the interim 
(Continued on Page 48, Col. 4) 


UAW Issues Stir Industry 


Makers Fear Labor Relations May Be Upset 
By Red Control, Speedup Fight 


By Mae Gordon 
Staff Writer 
ue civil war raging in the 
_* UAW-CIO took on new signifi- 
cance last week in respect to fu- 
ture industrial relations between 
automotive labor and autometive 
management. 


Uncorking of two major issues 


Tep Cars 

New car registrations for seven 
months, plus 44 states for Au- 
gust: 
1947 


Pos. 
1—420,736 
2—831,051 
3—202,399 
4—151,608 
5—134,142 
6—131,941 
I—116,981 
8— 69,225 
9— 67,568 

10— 66,298 

1l— 65,811 

12— 59,647 

18— 45,473 

14— 83,991 

15— 28,584 

16— 27,474 

17— 

18— 15,737 

19— 15,247 Willys 

20— 9,888 Crosley 


Total All Makes 
2,020,052 829,292 


| For further details see page 
| 28, today’s issue. 


1946 


Pos. 
117,407— 3 
162,908— 1 
119,387— 2 

40,3383— 7 
41,259— 6 
T7A70— 4 
31,461—11 
47,420— 5 
25,919—13 
38,942— 8 
26,280—12 
37,629— 9 
32,995—10 
8,577—15 
16,009—14 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds 
Nash 
Mercury 
Hudson 
Stude. 


Chrysler 
De Soto 
Cadillac 
Packard 
Kaiser 
Frazer 
Lincoln 4,340—16 


216—17 


} 
| 
| 


in the union campaigning attract- 
ed the attention of company exec- 
utives to the point of real concern 
over the effect of the election out- 
come on labor harmony in the in- 
dustry. 

The two issues—which have be- 
come firecrackers in the current 
politicking — involve Communist 
influence and alleged production 


| “speedups.” 


The management side of the auto 
industry has customarily let the 
union run its own affairs without 
comment or interference. In all 
union elections, including the cur- 
rent one, the factory executives 
have been careful to avoid public 
statements which might be con- 
strued as “intervention” or an in- 
dorsement of a particular candi- 
date. 

+ 


4 a 


But beneath the mud-slinging in | 
the present campaign, manage- | 


ment has perceived portents of 
vital importance insofar as _ the 
course of industrial relations is 
concerned. The Communism and 
speedup issues figure prominently 
in this thinking. 

Closely tied in with the problem 
of Communist influence in labor is 
the requirement of the Taft-Hart- 


ley law that international union | 
and local union leaders must sign | 
non-Communist affidavits to main- | 
tain their union’s collective bar- | 


gaining status. 


Although the NLRB ruled last 
(Continued on Page 55, Col. 1) 


— Freight | 


last week by a special committee 
of the American Finance Confer- 
ence in effect carry on Regulation 
W terms with more liberal time 
allowances on 1946-47 models but 
with increased down payments on 
1939 and older models. 

o o * 


T= effects on new and used car 
dealers are different, although 
apparently insignificant in the pres- 
ent market. For instance 24 months 
are allowed on new and used 1947s. 
Previously the time allowances 
were 15 months for new-car deal- 
ers selling at the established price, 
while used-car dealers in many 
cases already were using 24 months 
through a credit-control loophole. 

Thus the new-car r’s mar- 
ket, already so deep few can see 
the bottom, becomes even deeper 
as those with lower incomes are 
brought in through lower time 
payments. Since the enfranchised 
dealer can’t deliver to all his 
present customers, this should 
make little difference other than 
adding to his waiting list. 

And since many used-car dealers 
are using 24 months anyway, used- 
ear sources predict little change 
|in their situation. 

AFC recommendations include: 
| New and used 47s, 24 months, 
third down; used ’46s, 18 months, 
third down, 120 percent of cash 
loan value as maximum advance 
non-recourse basis; 1940-42, 15 
| months, third down, 100 percent 
| of cash loan value; 1938-39, 12 





months, 40 percent down, 90 per- 
cent cash loan value; 1937 and 
older, 12 months, 40 percent 
| down, 80 percent of cash loan 
value. 

The cash loan value is two-thirds 
of the average retail value. 

* * + 


EGULATION W ealled for a 
third down and 15 months to 
pay across the board. 

, the national association 
representing more than 300 inde- 
pendent finance companies but 
not including the big three, Com- 
mercial Credit, CIT and GMAC, 
caused some confusion in its re- 
lease, which stated: 

“Especially important to the au- 
tomobile trade is the recommenda- 
tion that maximum limits for credit 
advances on new and used cars be 
based upon the cash loan value in- 
stead of the average retail value, 
jas heretofore.” 

This is in error, since Regulation 
W did use as a basis the cash loan 


value, which in some guidebooks, 
(See FINANCE, Page 53, Col. 1) 


By Bob Finlay 
Managing Editor 
Ar the automotive engineers 
giving the public the ‘automo- 
tive progress it has a right to ex- 
pect? 

Ernest R. Breech, executive 
vice-president of Ford Motor Co., 
indicated they were not last week 
in an address before the Detroit 
section of the Society of Auto- 
motive Engineers. 

Harold T. Youngren, vice-presi- 
dent and director of engineering 
and research for Ford, also ad- 
|dressed the meeting, giving his 





ars, 
{Station wagons. *Revised. 
(See Truck Table on Page 57) 


Week’s Output Dips to 90,081; 
Steel Crisis Shuts Chrysler 


| 





PUBLIC -L1 


0CT 13 vo 


$6 Per Year, 25c Per Copy 


Car Production Estimates 


By Automotive News 
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GENERAL MOTORS .. 


By Bernie Thomas 
Staff Writer 


wus steel stockpiles critically 


low following September’s aill- 
out schedules, U. S. automotive 
output dropped sharply last week 


26,197 trucks—a _ total 
units. 


5,706 units failed to send the car 
and truck total for both coun- 
tries over the 100,000 level, which 
was achieved all during Septem- 
ber by U. 8S. plants alone. 


previous week’s U. S. production, 
upon revision, fell below original 
estimates to 69,705 cars and 27,501 


stead of the 100,369 previously pre- 
dicted. 

Combined U. S. and Canadian 
car and truck output that week 
hit 102,847, according to AUTOMo- 
tive News estimates. 


* * * 
(“HRYSLER CORP.’S steel short- 





age, which idled Plymouth’s as- 
sembly lines in Detroit last week, 
will spread to other divisions this 
week, the corporation announced 
last week. Dodge car and De Soto 
lines will be idle this week, along 
with Plymouth, while Chrysler di- 
vision’s final assemblies will be cur- 


ideas of the car of the future. 
| Breech, referring to the fact that 
a prospective newcomer with a pro- 
posed radical car had “no trouble 
| selling millions of dollars worth of 
stock, and also sold his dealer fran- 
| chises at a fancy price, despite the 
| fact it is reported that he has not 
| yet produced a commercial auto- 
| maonche, ” said: 

“To me this is an indication 


In This Issue 
cistrations 


to an estimated 63,884 cars and | 
of 90,081 | 


Even Canada’s contribution of 


Because daily output slumped 
sooner than was anticipated, the | 


trucks—a total of 97,206 units in- | 








Week 
Ended 

Oct. 6, 
1947* 
24,818 
12,781 


5,208 
3,741 
3,093 


17,632 
8,264 
5,212 
2,316 
1,840 

16,653 

12,601 
3,382 

670 


19,868 
6,790 
8,092 
2,107 
2,874 

27,409 

20,800 
5,510 
1,099 
6,146 
2,952 
3,194 
4,489 


$22,171 
266,307 
47,339 
8,525 
2,364 
1,156 
1,208 
51,341 
68,441 
71,291 
27,900 


442,270 
89,323 
22,081 
97,873 
51,155 
46,718 
91,107 
87,433 
87,081 
38,933 
25,125 
14,757 


8,278 
1,087 
1,137 

823 


719 yee 
546 a 


69,705 104,159 1,475,284 2,675,795 


tailed to 30 percent of normalcy. 
Dodge truck lines will not be af- 
fected. It is planned to resume final 


assembly at Plymouth, Dodge and 


De Soto Oct. 13. 
The other members of the “Big 
managed to struggle 
through abbreviated schedules, 
but only by ingenious planning. 
However, the steel problem did 
close Pontiac’s main plant Thurs- 
day and Friday, and Cadillac was 
shut for the third consecutive 
week because of a frame short- 
age. 
(Continued on Page 57, Col. 1) 


Production 
ae News Estimates 


97,206 


Last Prev. 1946 
Week Week Week 


For complete production totals 
by makes, see table, page 57. 


Are Auto Engineers Behind the Times? 


that the public wants more prog- 

ress and change from the auto- 
motive engineers than they have 
been getting during the past dec- 
ade.” 

Breech called on older engineers 
to make greater use of the bold 
resourcefulness and brilliant con- 
| ception of young engineers to meet 
| today’s challenge. 

os * 


HEN I compare,” Breech said, 
“the seemingly relative sim- 
plicity of the solution of some of 
these engineering problems in the 
(See BREECH, Page 6, Col. 5) 


+ 
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Other Countries Want More... 


Export Bans Unlikely 
To Up Cars for U.S. 





By Bob Finlay 
Managing Editor 
AMPHOUGH nearly every country 
in Europe except Switzerland 
and Belgium have clamped import 
embargoes on motor _ vehicles, 
American auto exports are still 
running slightly less than 8 per- 
cent on cars and about 20 percent 
on trucks. 

Auto export sources see little 
chance that the export market 
will fade appreciably, releasing 
any large quantity of additional 
ears for the domestic market. 

For the most part, there has been 
a shift in the export market, with 
Latin-American countries becoming 
the big importers. 

However, the attitude of “collec- 
tivistic European governments” in 
suspending imports of vehicles was 
assailed last week by George Rom- 
ney, managing director of the Au- 
tomotive Manufacturers Assn., as 
being penny-wise, pound-foolish. 
(For Romney’s word picture of 


Synthetic Fuels 
Seen Creating 


Huge Industry 


DENVER. — Production of syn- 
thetic fuels from oil shale—now 
in an experimental state at Rifle, 
Colo., will develop a great new in- 
dustry for the United States within 
a few years, according to James 
Boyd, director of the bureau of 
mines. 

“As soon as the industry is on 
its feet,” Boyd declared, “the gov- 
ernment should pull out of it. This 
field should be left to development 
by private industry.” 

Standard Oil Co. of New Jersey, 
the Pittsburgh Consolidated Coal 
Co., and a utilities concern are 
building experimental plants, Boyd 
said, and a number of oil com- 
panies are banding together for 
development work. 

Boyd said that even though oil 
recovery is increasing through con- 
trol of the rate of flow and 
through pumping water or gas 
into depleted wells, the rate of new 
oil discoveries is barely equal to 
the rate of withdrawal, “and even- 
tually deposits of easily available 
liquid fuels gradually will disap- 


pear.” 








HUNTSVILLE, Ala.— George D. 
Keller announced last week that 
he had organized a new auto man- 
ufacturing company to produce 
light vehicles with four-cylinder 
engines that can be located in the 
front or rear. 

The new company will be known 
as Keller Motors Corp. and will 
have its assembly location here. 
Keller said the concern has ac- 
quired design, engineering, manu- 
facturing and merchandising rights 
from Dixie Motor Car Corp—in 











Europe’s plight, see story on page 
10, today.) 

* + * 
Hweawar transportation, Rom- 

“ney asserted, is an essential tool 
needed by European countries to 
rebuild their economies. To deprive 
themselves of transportation is 
folly, he said. 

The United States exported 174,- 
378 cars and 171,927 trucks in the 
first eight months of this year. 

Here is AMA’s table of factory 
sales to domestic and foreign mar- 
kets for that period: 











CARS 

Domestic Foreign 
January ..... .. 226,695 19,910 
February .. 245,081 21,934 
March ..... .... 280,018 21,507 
April . 291,953 22,812 
SET - Solidi cs cies coseddsessovie 261,240 23,117 
SEU, cdpchissesatevocstesussccd Dae 22,548 
July* ... . 257,881 21,750 
MND ~ docenipncteetiecened 240,358 20,800 
8 Mos. 1947 ......... 2,087,802 174,378 

*Revised. 

TRUCKS 

Domestic Foreign 
January ....... ities 77,434 22,384 
February .... 83,276 21,766 
March .+ 92,082 26,152 
TRIE ED sisessescseese .. 83,515 23,469 
I Sei ivscesstisessnavessiteve 75,696 20,734 
EDT Sto iksiisbsixicee cans . 73,803 18,007 
July .... .... 78,503 19,311 
IEE Asctidvsdawedscsasice . 66,405 20,104 
8 Mos. 1947 ............ 630,714 171,927 


In addition, a total of 1,475 motor 
coaches were exported while 11,216 
went to the domestic market in the 
eight-month period. 

It can be seen from the tables 
that the export percentage gener- 
ally followed domestic sales. 

* + + 

RGENTINA, Brazil, Mexico and 

Venezuela in that order are the 
four leading importers of U. S. 
trucks today, aecording to a survey 
by AMA. In 1939, India, Belgium, 
Hong Kong and South Africa held 
the top four positions. 

As in 1939, South Africa and Can- 
ada continue to be the top import- 
ers of American passenger cars. 
Today, however, Canada is first, 
South Africa second. 

Argentina, Brazil and Mexico fol- 
low close behind in imports of au- 
tomobiles. All have moved up a 
notch or more above prewar posi- 
tions. (Mexico recently suspended 

(Eee EXPORTS, Page 49, Col. 5) 


turn the successor to Bobbi Motor | 
Car Corp. 

The first public showing of 
Keller Motors’ new models will be 
held Oct. 21-26 in the lobby of the 
Hotel Pennsylvania, New York. 
On display will be a station 
wagon and a convertible, fea- 
tured by rear-engine chassis in 
both the Keller Chief and Keller 
Super Chief lines. 

Keller revealed that his company 
plans to start production “in about 
four months.” The station wagon 
will be built first because it uses 





TO BEAT the gasoline shortage in England, an electric estate wagon seating 11 


people is being offered by Brush Electrical Engineering Co., Louborough 
anodel costs 1,380 pounds and has been sold to clubs, hotels, racegoers, mt 


Eng. The 
country families. 


AUTOMOTIVE NEWS, OCTOBER 13, 1947 


HOLLYWOOD FORD DEALER Al Stuebing ts a party to one of the zaniest 3,000- 
mile motor trips ever conceived. It all came out of the radio show ‘‘Truth or Conse- 
quences’’ when a Hollywood couple were told they could have a nice fresh Ford from 





[Nash Discontinue: 
All Distributors 
In Canada 


DETROIT.—Nash Motors of Can 
ada has dropped distributors, wit) 
the factory assuming all whole 





E. Johnston 


w. 


sale activities, it was announce 
last week by H. C. Doss, vice-presi 
dent of the American and Cana 
dian Nash companies. 

Doss said that former Nash dis 
tributors in Canada will continu 
with the company as retail dealer 
in their respective territories. 

Two zone managers have beet 
named to head the new zone offic 
and warehouse centers in Toronti 


Stuebing’s Hollywood showrooms if they’d agree to drive it 3,000 miles in three weeks| and Winnipeg. V. J. Gillis is thi 
around the block in which they live. Night and day, Mr. and Mrs. Harry Dewey take| now Winnipeg zone manager, ani 


turns tooling the car around a wearisome four corners. If they succeed in rolling up 
3,000 miles during the next three weeks they keep the car—if not, back to Stuebing’s 


W. E. Johnston will manage th 


i gees. While it requires night and day constant driving shifts by the couple, it looks | new Toronto zone, with J. E. Lamy) 
e they'll make it. Left to right, W. F. Fry ir., general manager for Stuebing; Ralph regional manager of bot 
Edwards, emcee of Truth and Consequences, and the Deweys of Los Angeles. Canadian & a 


Crosley Adds More Dealers; 


Output Up, Profit Shown 


CINCINNATI. — Crosley Motors | at the company’s two plants rose 


zones. 

“Establishment of these new zon 
| headquarters and parts warehouse 
|in Winnipeg and Toronto is par 
'of our postwar program to assis 
Canadian dealers in providing bet 
ter service for Nash owners i} 
Canada,” Doss said. 

Gillis, a native of Minneapolis 


is adding more dealers now that|from 1,709 in April this year to| joined Nash in January, 1946, a 
Minnesota 


its production has been stepped 
up, it was disclosed last week by 
President Powel Crosley jr. 

Crosley made this announcement 
in a report showing that for the 
fiscal year ended July 31 Crosley 
Motors earned a net income of 
$476,065 on sales of $12,073,721. The 
profit occurred in the first full 
year of operations for the pro- 
ducer. 

During fiscal 1947, Crosley 
stated, the distributing organiza- 
tion was deliberately kept to 
some 700 dealers so that every 
dealer would have a reasonable 
supply of cars to deliver. 
Included in the Crosley retail 
force are R. H. Macy & Co. and 
O’Connor, Moffatt & Co., depart- 
ment stores in New York and San 
Francisco, respectively. The stores 
operate in cooperation with au- 
thorized dealers in their terri- 
tories. 


Crosley reported that production 


Bobbi Kar Dead; Name of Entry Now Keller 


less sheet steel than the converti- 
ble. The optional rear-engine fea- 
ture will not be 
offered on the 
station wagons so 
as to make the 
vehicle roomier 
and more com- 
fortable, Keller 
said. 

He reported 
that the company 
will have about 
700 dealers when 
output gets un- 
derway. 

After the convertible is placed in 
production, Keller Motors intends 





George D. Keller 


to introduce its third model—a de- | 


livery car in both the Chief and 
Super Chief lines. This model will 
feature luggage space in front and 
the engine in back. 
Seeks to Curb Resales 

Keller prices will start at $848 at 
current cost estimates, it was 
stated, but the company asserted 
that it will seek “to control car de- 
liveries and eliminate black and 
gray markets on our products.” 

“To accomplish this,” Keller 
said, “it may be necessary to 
raise our prices to whatever ex- 
tent necessary for our factory to 
be in command and thus control 
the new-car retail delivery situa- 
tion, which apparently is now 
out of control in many quarters.” 

Keller said that more than $1,- 
500,000, aside from factory over- 
head, has been invested in design, 
engineering and testing. The cars 
have been wnder development since 

(Continued on Page 52, Col. 4) 





2,410 in September. Crosley de- 
liveries during fiscal 1947 totaled 
16,637 units. 

Fiscal 1947 earnings, according 
to Crosley, were equivalent to 84 
cents a share on the 566,088 shares 
of outstanding capital stock, and 
were after all current charges, in- 
cluding the amortization by $470,- 
857 of pre-operation and special 
tooling expenses originally amount- 
ing to $1,544,696. 

The $476,065 net income, ac- 
cording to the report, was trans- 
ferred to earned surplus, and was 
more than sufficient to absorb 
the operating deficit of $151,200 
incurred between June 1 and 
July 31, 1946, and the entire 
$26,959 expense of organizing the 
company, leaving an accumulat- 
ed profit in the business of $297,- 
906. 

Although the company has ex- 
perienced “the same difficulties in 
obtaining critical items, particu- 
larly sheet steel, as all other simi- 
lar automobile manufacturers,” 
output of the company’s two plants 
is steadily increasing, Crosley 
stated. Capacity of both plants is 
being expanded to meet an un- 
diminished backlog of orders 
which indicates “a definite accept- 
ance of our product,” he added. 

Crosley revealed that all oper- 
ating profits, amounting to $946,922 
before amortization and non-recur- 
ring charges, were earned in the 
last eight months of the fiscal year. 
To recover per-operational ex- 
penses and the costs of special 
tools, dies, and other equipment, 


the company is charging against | 


cost of sales the sum of $28.65 


per car. 
This amount, the company 
president revealed, is based on 


producing 60,000 units of the cur- 
rent models. 


a district manager in 

He was appointed Canadian West, 
ern representative for Nash, Ma} 
1, 1947. 

Johnston joined Nash in 1940 ai 
a regional service representative 
and for a nuraber of years was dis 
trict manager in Buffalo. In April 
1947, he became eastern represen 
tative in Canada. 

Doss said the Nash warehouse a 
Toronto will ship to dealers it 
eastern Canada and the Maritimes 
while the warehouse at Winnipe; 
will ship direct to Nash dealer 
west of the Great Lakes. 


Car for Cordalia 
Auto Mentioned First 


In 1904 Song 

DETROIT.—Remember “Cordalii 
Malone?” 

She was the girl wooed in th 
first song which mentioned thi 
auto. According to a copy of thi 
song by the same name, which wai 
recently received by Henry T 
Ewald, president of Campbell 
Ewald Co., advertising agency, thé 
music was published in 1904. 

Not forgetting the power of 4 
car over women, even in the early 
days, the words go: “Sure mé 
brains in a whirl over a smart Irish 
girl, sweet Cordalia Malone is het 
name, and young suitors galore 
nightly flock round the door, sincé 
her sister Bedelia won fame. But 
her smiles don’t you see, they aré 
only for me.” 

The suitor tells her “I'll automo: 
| bile you all over the park. As the 
car speeds along, I keep singing 
a song of the charms of my beau- 
tiful queen. The machine it was 
blue, but just between me and you 
just to please her, I painted it 
| green.” 











INTERNATIONAL HARVESTER’S motor truck division’s annual branch manage- 


ment advisory council meeting was held in Chicago. Among those present were, arourd 
assistant auditor, 


the table, left to right: W. L. Beall, 


Travis, supervisor, 
Central district; L. A. Hansom, 
dising; B. M. Kaiser, manager, 
ager, St. Louis; Thos. E. Jenkins, 


moter truck sales research; 
Philadelphia; M. F. McCarty, branch manager, 
supervisor, 
Southwest district; 
branch manager, 


sales and collection; J. W. 
D. J. Bradley, branch manacer, 
Chicago; R. 8S. Byers, manager, 
truck parts and service merchan- 
C. A. Samuelson, branch man- 
Boston; L. W. Pierson, assist- 


ant manager of truck sales; W. K. Perkins, manager of truck sales; R. M. Buzard, 
assistant manager of truck sales; E. M. Ford, branch manager, Louisville; K. W. Free- 


man, manager, Southern district; 


Roy A. 


Legge, branch manager, Oakland; ©. ?. 


Wells, branch manager, Denver; R. G. Greer, assistant manager, Eastern district; J. 


T. Sullivan, manager, Eastern district; H. 
Riggs, 


manager, Northwest district, and 8. 


W. Moody, branch manager, Albany; W. A- 
A. Hayes, branch manager, Minneapolis. 
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La week I observed that the 
successful operation of a profit- 
sharing plan depended on the deal- 
ers’ attitude of mind—his philos- 
ophy of life. 

I want to tell you now about 

a dealer who exemplifies this 

technique to a marked degree. 

He has, since he has been in 

business, returned to his work- 

ers more than 50 percent of his 
profits and plowed the balance 
back into the business. 

In the first six months of 1947 
he has led his line for the entire 
United States on repair labor sales. 
This achievement was accom- 
plished in the good old American 
Christian way—hard work, real 
teamwork, cooperation, sincerity of 
purpose and desire to give real 
personal service. With this organ- 
ization there has never been mis- 
representation, high pressure or 
unethical selling. There was rather 
a real spirit and a desire for lead- 
ership that stemmed from the ef- 
forts of the whole organization of 
men and women who, because of 
a sharing of profits, were truly 
partners in the business. You'll be 
interested in knowing that this 
dealer has‘ been careful never to 
hire an atheist or a reliefer. In 
other words, the management has 
continually preached that _ the 
American way requires the atti- 
tude of “I owe the world a living,” 
instead of “The world owes me a 
living.” 


* * 


* 
Encouraged to Save 


For Rainy Day 
Tt workers are encouraged to 
live within their known income 
and adopt a standard of living 
that will enable them to be self- 
sufficient and independent, regard- 
less of the changes in economic 
conditions. 
The management is careful to 


Buick Firm Sues 


S. C. Reseller 
For $500 Damages 


COLUMBIA, 8S. C.—Hancock 
Buick Co. here has filed suit in 
Richland county court against 
Frank W. Hoefer, asking $500 in 
damages alleging that Hoefer 
broke a contract by selling@a new- 
ly-purchased 1947 Buick convert- 
ible without the Hancock com- 
pany’s consent within six months 
after he bought the car. 

The local Buick dealership al- 
leges that Hoefer signed a con- 
tract on Aug. 16 in which he agreed 
not to sell, trade or transfer the 
1947 Buick sold to him under the 
contract for six months from the 
date of purchase without the con- 
sent of the Hancock firm. 

In the event he found it neces- 
sary to sell the car within six 
months, the contract provided, it 
is alleged, that he would first offer 
it for sale to the Hancock com- 
pany, at a price not to exceed 
$2,616.83 less depreciation for the 
use of the car at the rate of 3 per- 
cent per month. 

In the contract, Hoefer, it is al- 
leged further, agreed to pay $500 
in damages to the Hancock com- 
pany if he should violate the terms 
of the agreement. The contract 
also represents that the purchaser 
needs the car for his own use. 

The Buick dealership is repre- 
sented by Attorney N. A. Turner. 


N. H. Dealers Hit 
Plate Distribution 


PETERBOROUGH, N. H— 
(UTPS)—A formal demand that 
the state motor vehicle depart- 
ment tighten its rules in granting 
dealer plates to individuals high- 
lighted a meeting here of the 
Monadnock Region Automobile 
Dealers Assn. 


AN Want Ads cost little—get results— 
why not use ’em? See inside back cover. 


Sealers tell me 


By John 0. Munn 


explain that it doesn’t believe in 
high wages as such, but on the 
contrary believes in a budgeted 
standard-of-living business opera- 
tion that will allow for big profits 
which are divided with those who 
help create them. This encourages 
workers to save and put away for 
a rainy day. It helps to make each 
of them capitalists. 

During the last depression this 
dealer never laid off an employe, 
nor cut a wage except for one 
15-day period. At that time, in 
spite of trimmed expenses, the 
company was showing a several 
thousand dollar loss each month. 
The then manager decided to cut 
wages or lay off some people, but 
the dealer refused stating that 
that was what was prolonging 
the depression. In desperation 
the manager called a meeting of 
the entire organization and put 
the matter straight up to the 
employes themselves. By unanim- 
ous vote they agreed to a 15 per- 
cent cut for everyone instead of 
laying off some people. 

The dealer took the floor and ex- 
plained that he believed a better 
selling job and a further ration- 
ing of supplies and cutting of ex- 
penses would bring them into the 
black. He suggested a reciprocity 
system for each employe to use on 
his friends, neighbors and sup- 
pliers. Also, he promised that if at 
the end of any given pay period 
or month, the books showed a 
break-even or black figure, then 
every employe would be re-instat- 
ed his 15 percent cut. Likewise he 
assured them that at the end of 
any 90-day period a black figure 
would result in a bonus reward. 
Each employe was given a hand- 
ful of business cards which stated, 
“I am your customer, won't you 
be mine—I sell new and used cars, 
parts and service.” 

* > * 


Bonus Is Restored 
In Ninety Days 
[ams were passed out to the 
butcher, the baker and candle- 
stick maker with the most amaz- 
ing results. The 15 percent cut last- 
ed for just one pay period and at 
the end of the first month the com- 
pany showed a black figure and at 
the end of 90 days the bonus was 
restored as a result of the intensi- 
fied selling campaign. It was hon- 
est ethical selling and hard work. 
The dealership merely used the in- 
fluence of their then 72 employes 
on people outside of a regular as- 
signed trade area. They began get- 
ting business from people who 
were as far as 50 miles away. This 
company has since made steady 
progress and now employs 160 
workers. 

To check up on themselves the 
company recently employed an in- 
dependent organization to survey 
their customer service record and 
followup system. 

The report showed amazing 
results. Questionnaires were sent 
to a thousand regular customers, 
38 percent of which were re- 
turned. Of those who answered, 
100 percent of the customers re- 
ported the dealers place was 
clean and orderly; 96 stated that 
workers were prompt and cour- 
teous; 91 percent of the custom- 
ers agreed that the diagnosis was 
correct and intelligent; 86 per- 
cent said the prices were rea- 
sonable; 84 percent agreed that 
the workmanship was thorough; 
97 percent of the patrons stated 
jobs were completed on time. 

According to my observations 

this is an outstanding record. I am 
sure the dealer credits this per- 
formance largely to profit sharing. 
This dealer is a friend of mine 
and I am sure he is a friend of 
column readers. 

If you would like to know his 
name and address, write me. I am 
sure that he will invite you to look 
over his place of business or be 
glad to write you giving any de- 
tailed information that will be 
helpful to you. 





















































Resale Violator Pays 


To Avoid Law Suit 

PETERSBURG, Va. — Selling 
his 1947 Buick in violation of 
the repurchase it which 
he signed with the Cotton Mo- 
tor Co., J. V. Jennings last week 
paid the company $300 to avoid 
a law suit. 

S. F. Cotton, of the Cotton 
Motor Co., immediately turned 
the $300 over to the local Ki- 
wanis club for the benefit of its 
crippled children’s clinic. Jen- 
nings paid the entire penalty 
provided for in the agreement, 
reportedly on the advice of his 
attorney. 








A RECENT MEETING of the 





THE ENTERTAINMENT COMMITTEE for the NADA right, 
George F. Ziesmer, Mankato, Minn.; Frank Yarnall, 
Miller, Galesburg. I!.; Walt Hamer, Columbus, 0.; Harry 


Ralph Nichols, Nashville, Tenn.; 
chairman, Chicago; A. G. 
A. Egxolf, Peoria, Mi. 





PLANS FOR the entertainment of women attending the annual NADA convention 
in Chicago were made by the following committee: Left to right, Howard Pore, Kala- 
mazoo, Mich.; Turner Summers, Louisville, Ky.; William D. Reagan, chairman, Chicago; 


B. B. Burns, Decatur, Ml 


SALT LAKE CITY.—Complaints 
by Utah dealers that they are not 
getting their proportionate share 
of 1947 cars in comparison with 
other intermountain states have 
been aired by the Utah Automo- 
bile Dealers Assn. here. 

A report estimating total state 
registrations, published by the 
Public Roads Administration, 
seems to lend some credence to 
these complaints, the association 
said. 

In spite of the fact that Utah 
has had the largest percentage of 
population increase of any of the 
states in the intermountain areas, 
its percentage of increased regis- 
trations in '47 over ‘46 is the low- 
est of all intermountain states and 
is also below the national average 
increase, it is said. Publicly-owned 
vehicles are not included in the 
considerations. 

The association says it is gen- 
erally conceded that more '46 and 
’47 model used cars have found 
their way into Utah from eastern 
and California markets than into 
any of the other intermountain 
states, which include Idaho, Mon- 
tana, Nevada, and Wyoming. If 
this is true, the association claims, 


program committee for the annual convention of 
NADA in Chicago Jan. 25-29. Left to right, Harry B. Craycroft, Vandalia, Il.; R. Ear! 
Rurrows, Cleveland; Frederick M. Sutter, chairman, Columbus, Ind.; R. D. 
Wichita, Kans.; Ray Allen, Cedar Rapids, Ia. 


tah Complains It Fails 
To Get Fair Car Share 





Orders Not Binding 


Chicago Dealer Upheld in Decision Sustaining 
Voluntary Choice in Deliveries 


CHICAGO.—Dealers may deliver| paid a $25 deposit, and has not 
new cars in whatever rotation they | received delivery. 
wish, and placing an order does After having his original com- 
not entitle a buyer to his turn. reemey struck by ak or 
Such was the ruling of Judge| Stein filed an amen ocmprain 
Ulysses S. Schwartz in the Supe- for performance of the contract 


and discovery (a look at the 
rior court of Cook county. He up-| hooks). Schwartz struck 
held A. R. Hansen, Inc. (Dodge- ve, ope ae 


the amended complaint and dis- 
Plymouth) by dismissing a com- 


missed the suit. 
plaint of Gerald W. Epstein, who 


placed an order for a new Dodge ia te ‘Soar: ry teen oun t 








or Plymouth on March 28, 1946,|,is0 general counsel of the Chi- 


NADA Committees 


cago Automobile Trade Assn. In 
his arguments, Lewis made the fol- 
lowing four points, which were 
sustained by the court: 

1. No specific performance can 
be demanded on the basis of per- 
sonal property, because the auto- 
mobile is not a unique and rare 
chattel, nor does it have any spe- 
cial or sentimental value. 

2. There must be mutuality of 
remedy; in other words, if the 
buyer can sue for delivery of a 
new car he can be sued to compel 
him to take delivery. A dealer may 
under certain circumstances retain 
the deposit money but cannot force 
a buyer under the law to take 
delivery. 

8. The contract was not spe- 
cific enough in itself to permit 
the court decreeing delivery, be- 
cause no particular automobile 
as to motor and serial number 
and color was ordered. 

4. At the time the order was 
placed, and since then, there was 
no agreement by the dealer on the 
order form or verbally regarding 
the time of delivery. 


Edward L. Cleary, general man- 
ager of the Chicago Automobile 
Trade Assn., hailed the decision as 
a protection to dealers against an 
avalanche of suits by other buy- 
ers if the ruling had gone in favor 
of the purchaser on this occasion. 


2-Year Statute 
Of Limitations 
Now in Effect 


WASHINGTON. — The new por- 
tal-to-portal act has taken full ef- 
fect and the two-year statute of 
limitations is now in force, NADA 
observed last week. 

The association described the 
present situation on portal pay 
suits as follows: 

1. Suits based on claims arising 
prior to May 14, 1947 (date of the 
law’s enactment), will be barred 
unless commenced within two years 
after the claim arose. 


The only exceptions to this will 
be allowed in states with limita- 
tion statutes shorter than two 
years. These states, all with one- 
year statutes of limitations, are 
Arizona, Colorado, Delaware, Flor- 
ida, Louisiana, New Mexico and 
North Dakota. 

2. Suits based on claims arising 
after May 14, 1947, will be barred 
unless commenced within two years 
after the claim arose. 

The law, which was signed by 
President Truman, provided a spe- 
cial 120-day period in which suits 
claiming back pay for work done 
before May 14, 1945, could be filed. 


' The 120 days have now elapsed. 


On the House . . . 


Ohio dealers have launched drive among their customers to vote 
for anti-diversion amendment next month. ... NADA executive com- 
mittee will meet Nov. 19-20 to consider among other things selection 

LOT, of Lee Moran’s successor. . . . Virginia association 
re just 33 members short of 1,000 goal... . 

Consumer credit is still on the upbeat; in 
August set another record, with auto sales total 
rising 5 percent. . . . Probate records show 
Edsel Ford’s 59,411 shares of Class B Ford stock 
have yielded $415,877 in dividends from May 26, 
1943, to Sept. 15, 1946... . 

Slim Barnard, auto editor of Los Angeles Exam- 
iner, reports that visitor to his office “swears he 
has driven an experimental car for one of the 
largest auto makers .. . says it’s a four-cylinder 
job with motor in rear ... claims there are two 
buttons on the dash, one reading ‘forward,’ the 
other ‘reverse’ . .. says they won’t be ready for another two years.” 
Some pickin’s, Slim. 


McKay, 


convention. Left to 






the Utah percentage of increase 
should be more than that of the 
other states instead of less. 

The PRA report estimates these 
increases for 1947 over 1946: Idaho 
11.2 percent, Montana, 9.1, Nevada 
15, Wyoming 9.3, Utah 7.6. 


ey 





Pete Wembhoff 


—Perte WemHorr 
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AUTOMOTIVE 





WE STAND FOR: 


11. Fair and equitable contracts between manufac- 
turérs and dealers in motor vehicles, parts and ac- 
cessories. {2. A fair profit to the dealer on every 
used vehicle accepted in partial payment for a new 
car or truck. 13. Every dollar of gasoline tax col- 
lected by state or federal governments applied to 
the building and maintenance of highways. { 4. The 
elimination of governmental and bureaucratic con- 
trols over this industry. 15. A return to the pre- 
NEWS cepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better 6 scans * life than ere else in the ‘world. ( 








A Warning Signal 


_—— article in Harper’s magazine, later digested in 
Reader’s Digest, makes some unkind remarks about 
your bread and butter, and ours, the automobile. 


Called “Autointoxication,’ the article asserts that car own- 
ing is an addiction, not a necessity; that it costs most owners 
too much, that it takes a fearful toll of life. 


While we think the article strains a good many points to 
make a dramatic story, it certainly cannot be ignored by 
anyone in the auto industry for what it is—a warning signal. 


Everyone connected with the industry must do everything 
in his power to promote safe operation of cars and to try 
to alleviate the problems which stand in the way of con- 
venient operation. 


Are you doing your part? 


, Resale Curbs Working 


EPORTS from various areas indicate that repurchase op- 
tions are having the desired effect in cutting down spec- 
ulation in new cars by individuals. 


In several cities, lower courts have ruled in favor of deal- 
ers in suits against purchasers who have resold in violation 
of the agreements. As far as we know, test cases have not 
been decided in higher courts as yet. 


However, we believe the fact that several dealers are suing 
and have won lower court decisions has a tendency to remove 
some of the temptation. 

Most people will turn an honest dollar if the opportunity 


falls into their lap, but at the same time will refrain if the 
transaction is likely to involve difficulties, such as a lawsuit. 


For instance a good many honest people had orders in for 
several cars, planning to take the first that came. When two 
or more came at once, the individual would be rather foolish 
to pass up the second car if he could resell it at a profit with 


little trouble. 


Publicity over resale suits is having a tendency to dis- 
courage this type of individual, and as a result more people 
who really need cars have a better prospect of getting one 
at the established price. 


--a word in 


M. Slocum 


AS MY OLD friends still remem- 
ber, for some 20 years I was ac- 
tively engaged in the farm paper 
publishing business and still have 
enough of a stake in it to “keep 

my feet in the soil,” 

A LOT OF as the saying goes. 

FOOD IS_ I was never enam- 

BALONEY ored with owning a 

farm or breeding 
fancy pedigreed stock, but maybe 
that only goes to prove that I did 
know something about the busi- 
ness of farming and its pitfalls. 
I am stating this fact rather as a 
preamble to what I am going to 
say about the present food situa- 
tion; otherwise, you might jump 
to the hasty conclusion that I was 
talking of something I knew noth- 
ing about. 


* + 
MANY YEARS ago when we 
Americans still produced more 


food produce than we could pos- 
sibly eat in any given year, and 
when potatoes and many another 
farm crop was often worth more 
left in the ground as fertilizer than 
harvested for the market, I had 
an interesting experience applic- 
able to today’s situation. It seems 
in that fall, there had been an 
unusually early frost which had 
slightly discolored or otherwise 
“rusted” a large part of Michigan’s 
navy bean crop. Inasmuch as at 
that time Michigan produced about 
nine-tenths of the beans used by 
the fancy canners, it had left a 
market shortage and No. 1 beans 
went sky high. The farmers were 
left with millions of pounds of No. 
2 beans on their hands, “unfit for 
human consumption” which they 
had to feed to the hogs. 
+ + +. 


WELL, ONE OF the state’s big 
bean farmers came into our office 
one day toting a couple of big bags 
of beans. One bag was marked 
“First Grade” and the second had 
the rust marks which, he pointed 
out, made them No. 2 beans. He 
passed out a few pounds of each 
to our editors with the comment 
that if they would take them home 
and have them baked separately 
in two lots in their own homes, 
and if they or their families could 
then tell the difference between the 
No. 1 and the No. 2 beans, he would 
admit defeat and buy them a treat! 
We all tried it and, of course, the 
answer was that you couldn't tell 
one from the other when they were 
cooked. Each was equally palat- 
able and equally nutritious. 

+ > * 


I HAVE BEEN around long 
enough to know that there are 
two or three grades of all kinds 
of farm, dairy and livestock prod- 
ucts. Experts agree that there is 
just about as much nutritive value 
in ordinary grade beef as there is 
in a Grade A tenderloin. The only 
difference is that one is easier to 
eat and more palatable. The same 
holds true with fruit and vegetable 
products. Even down in the Flor- 
ida orange country, we buy by pref- 
erence the culls and windfalls 
which are too ripe to ship but, for 
that reason, much sweeter and 
juicier. 

* > +o 

NOW THE PROBLEM, as the 
President and all good Americans 
agree, is how to “feed the starv- 
ing millions in Europe this win- 
ter.” But have you anywhere or 
at any time seen any suggestion 
by anyone that we produce great 
quantities of lower grade food 
products, a large percentage of 
which are destroyed or wasted in 
our canneries or packing plants? 
These could be bought by our gov- 
ernment at a fraction of top-price 
and handed out by our own agen- 
cies into the hands of the starving 
people themselves, irrespective of 
where they might be found. Per- 
haps this isn’t even a government 
job, and therefore a political job. 
Maybe it is a job that should be 
labeled “American Red Cross” and 
let go at that. 


* * 2 


AS MANY A _ newspaper has 
pointed out recently, it isn’t so 
much the high cost of living for 
the average American as it is the 
cost of high-living which most of 
us insist upon. Would anyone care 
to wager with me that the perfect 
steak, which can be had at the 
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“Cease Fire 


readers, and your letters are we 
letters but you may sign 


In Same Boat 


Every now and then we notice 
a note in the paper wherein new- 
car dealers or used-car dealers 
blame the other group for the high 
price of automobiles. It has always 
been my belief that used-car deal- 
ers fill a definite need in the coun- 
try’s economy and a_ condition 
ought to be brought about where- 
by we all quit taking cracks at one 
another. 


Actually, I believe the public 
should be informed that high car 
prices have the same cause as high 
prices for butter, beef, corn, labor 
and everything else, namely the 
acts of the government the past 
15 years to cheapen the dollar. Of 
course it is a fine thing for the 
politicians if they can get buyers 
and sellers everywhere to blame 
one another for conditions brought 
about by bad government manage- 
ment. 


People in business are all in the 
same boat and will need a lot of 
help from one another before the 
present mess is cleaned up.—G. E. 
Wu.uaMs (Buick), Woodward, Okla. 


To the Winds 


Your editorial, “What About Old 
Cars,” in the Sept. 29 issue, urging 
inspection and reconditioning of 
old cars, merits the approval and 
support of everybody. 

You mention that studies show 
that old, defective cars constitute 
one of the biggest threats on the 
highway. In this connection, it is 


well to remember that a threat of 


George V Hotel in Paris tonight 
and, which the head waiter would 
advise you, had been purchased at 
a high price through the black 
market, did not come from an 
American raised beef which we 
shipped over “to feed the starving 
millions?” —G.M.S. 





our name with the assurance 
used if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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This is an open forum for the discussion of any subject of interest to our 
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an accident is not an actual acci- 
dent. 

As a matter of fact, it has been 
shown that, proportionately, new 
cars are more frequently involved 
in serious automobile accidents 
than are the older cars. 

The dtiver of an old car is more 
apt to drive with caution born of 
his knowledge of his car’s age and 
limitations, while the power and 
smoothness of the new car tempt 
the driver to throw caution to the 
winds.—ArtHurR W. STeveNs, presi- 
dent, Automobile Safety Assn., 
Boston. , 


Coming Events 


Oct. 13-14—Miami Beach (Roney-Plaza 
Hotel). Convention, Florida Automobile 
Dealers Assn. 


Oct. 19-31—Biloxi, Miss. Annual conven- 


tion of Alabama Automobile Dealers 
Assn. 
Oct. 21-23—Richmond. Automotive Trade 


Assn. of Virginia conclave. 

Oct. 23-25—Huntington, W. Va. (Hotel 
Pritchard). Annual convention of Auto- 
mobile Dealers Assn. of West Virginia. 

Oct. 26-31—Les Angeles (Biltmore + 
Annual American Trucking Assns. con- 
vention. 

Oct. 28-28—Minnesota Automobile Dealers 
Assn. convention. 

NO 

Nov. 6—Louisvilie, 
Annual meeting, 
Dealers Assn. 

Nov. 6-7—Tulsa, Okla. (Hotel mead SAE 
Fuels & Lubricants 

Nev. 


Ky. (Kentucky hotel). 
Kentucky Automobile 


Annual 
Dealers 

Nov. 10-11—Savannah. Georgia Aute Deai- 
ers conclave. 

Nov. 12—New York (Hotel Roosevelt). 
Eighth annual luncheon-meeting of Auto- 
mobile Old Timers. 

Nev. 12-13—Okiahoma Clty (Skirvin hotel). 


14th anual convention, Oklahoma Auto- 
mobile Dealers Assn. 


DECEMBER 
Mec. 8-9—Wichita, Kans. (Hotel Broad- 
view). Annual meeting of Kansas Auto 
Assn. 
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Aerial view of a portion of the Ford Motor Company’s 


= i Rouge Plant, showing stockpiles of iron ore, coal and 
ne and limestone, with blast furnaces, foundry and powerhouse 


ar tempt in background. Note how giant lake freighters deliver 
nm to the } . er 

8, presi- their cargoes inside the plant area. 

 Assn., 


' is more 





ents HE fame of the Ford Rouge Plant is literally world- Thus, an ever-growing number of people are learning, 
a wide. It is generally regarded as the world’s largest firsthand, about Ford’s outstanding engineering and 
al conven- single industrial operation. manufacturing processes, and about the multitudinous 


le ©=Dealers 
ive Trade | Every year, thousands of visitors from all over America, tests and checks that assure Ford quality. 


not Aut and from many foreign lands, come to Dearborn, In this way, the great Rouge Plant works to increase 


yre hotel). Michigan, to visit the Rouge. There, trained guest the host of Ford friends everywhere, building customer 


ae relations men conduct the visiting groups over carefully good-will that operates for the benefit of all Ford 
planned routes that permit them to witness the various Dealers—one more important reason why Ford Dealers 

; hotel). e ° . 

Automobile . major steps in building Ford products. are “Out Front” with Ford! 
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PAA Elects Sahli 





Safety, Public Relations 


Keynote Tri-State 


By George E. Shelley 
Staff Correspondent 

ATLANTIC CITY.—(UTPS)—In- 
centive pay, the future of the au- 
tomotive industry and dealer ac- 
tivity in «connection with traffic 
safety were among the highlights 
of the Tri-State convention of au- 
tomotive merchants from Pennsyl- 
vania, Maryland and Delaware 
here. 

It was said to be the largest 
gathering of automobile dealers 
ever held in the East—2,057 dele- 
gates and their wives. 


E. A. Sahli (Chevrolet), of 
Beaver Falls, Pa., was elected 
president of the Pennsylvania 
Automotive Assn., at a meeting 
of the directors at the close of 
the convention in the Hotel Tray- 
more. He succeeds J. E. Wolfing- 
ton (DeSoto-Plymouth), Phila- 
delphia, who was elected to the 
PAA executive committee. 


The following were elected vice- 
presidents: Leigh Schadt (Chevro- 
let), Allentown; R. C. Jones (Pack- 
ard), Reading; R. W. Frantz 
(Ford), Wilkes-Barre; Guy Wood- 
ward (Plymouth-Dodge), Washing- 
ton, Pa., and S. H. Parker (Chev- 
rolet), Pittsburgh. 

Paul Ruch (Plymouth-Dodge), 
Clearfield, was named secretary, 
and A. W. Golden (Pontiac-Cadil- 
lac), Reading, was reelected treas- 
urer. 

The following were reelected di- 
rectors: E. J. Powell (Buick), Up- 
per Darby; Wolfington; Jones, and 
M. M. Ross (jobber), Oil City. 
Elected new directors were Ken- 
neth Bell (Packard), Sharon; L. A. 
Bloom (Ford), Scranton, and H. 
J. Williams (Dodge-Plymouth). 


Wolfington introduced Daniel B. 
Brooks of Baltimore; president of 
the Automobile Trade Assn. of 
Maryland, and I. F. Smoot of Sea- 
ford, Del., president of the Dela- 
ware Motor Trades Assn. 


First convention speaker was M. 
O. Anderson, president of NADA, 
on “NADA Activities and Plans.” 


Anderson offered timely sugges- 
tions to meet the current situa- 
tion in automobile distribution, in- 
cluding advice to dealers to pre- 
pare now for competitive condi- 
tions. He urged dealers to take a 
more active part in civic and com- 
munity affairs and a deeper inter- 
est in national and international 
problems. 


“This includes,” he declared, “a 
special responsibility in the serv- 
icing and reconditioning of used 
cars in these days when a large 
proportion of the automobiles on 
our streets and highways are ve- 
hicles which have had many 
years of service. Word should be 
passed along to every mechanic 
in our employ that he must use 
his skill to the utmost in ad- 
vancing safety ...If every dealer 
will just make a special practice 
of a safety check on every car 

is brought in for service, it 
will mean the possible elimina- 
tion of many accidents on our 
streets and highways.” 

“America has its own iron cur- 
tain,” Thomas R. Reid, vice-presi- 
dent of human relations, McCor- 
mick & Co., Inc., Baltimore, de- 
clared, but explained that “like 


most things in America it’s exact- 















ly the reverse of the famed Iron 
Curtain in Russia. 

“Instead of keeping others from 
looking in,” he continued, “it seems 
to have the effect of keeping 
Americans from looking out... . It 
would be a good thing for Amer- 
ica to peek around its iron cur- 
tain; it would be a good thing to 
take a good look at the world. For 
one reason, the rest of the world 
is much closer to us today than 
most people realize. 

“The effect of peeking beyond 
our iron curtain would also be to 
lead us to action,” Reid stated. 
“We should be less inclined as 
Americans to accept what we have 
here as a permanent and continu- 
ing thing beyond question. We 
should be more inclined to do more 
than treasure what we have—but 
fight for it, improve it, protect it 
against the threat of foreign isms 
which are increasingly being forced 
into the minds of the masses of 
our people through clever and ef- 
fective propaganda. 


John J. Fassitt, president of the 
Foss-Hughes Co., Philadelphia, de- 
fined “incentive pay” as “a device 
whereby intelligent management is 
able to multiply its profits and 
divide its responsibilities. 


M. E. Coyle, executive vice-presi- 
dent of General Motors Corp., 
spoke on “The Outlook for the 
Automotive Industry.” (Editor’s 
Note: This was published in full 
in the Oct. 6 issue of AUTOMOTIVE 
News). 


Final speaker of the opening day 
session was Elmer Wheeler, of 
Dallas, president of Tested Selling 
Institute of New York, who gave 
an inspirational talk. 


Attendance reached a peak on 
Friday evening when delegates, 
their wives and guests attended a 
program of entertainment in the 
ballroom of Convention Hall. 


Praise for the PAA’s safety pro- 
gram was given in a talk on “The 
Automobile Dealer’s Stake in Traf- 
fic Safety” at the Saturday morn- 
ing session by Prof. Amos E. Ney- 
hart, administrative head of the 
Institute of Public Safety, Penn- 
sylvania State College, who urged 
the PAA to continue its support of 
a high school driver training pro- 
gram for Pennsylvania. 


Claude S. Klugh, manager of 
PAA, outlined the work of the 
various PAA committees during 
the past year and the growth of 
the association from its early 
days until the present when it 
now has a membership of 2,968. 


“To those of you who intend re- 
maining in this business I know 
that I reflect the sentiments of 
many when I say that you had 
better get your public relations 
house in order,” he said. 


The closing convention speaker 
was Allan D. MacKinnon, sales 
manager of the Group Insurance 
division, Prudential Insurance Co. 
of America, New York City, who 
said tens of thousands of Penn- 
sylvania automobile salesmen, 
mechanics and service men— 
along with their bosses, foremen 
and clerical counterparts—are to 
receive a life insurance policy 
with a face value of $1,000 or 
more! 





STREAMLINED BUILDING of Roy Boscow Motors, Inc. (Nash), Burlingame, Calif., 
provides maximum visibility for automobile display and high-level illumination for the 


most efficient service operations. A. RB. 


Nash dealer in Bur- 
more than 17,000 square feet of floor 


space with 13,500 feet devoted to parts and service facilities. In addition, his layout in- 
cludes @ large used car lot and 5,500 feet for customer courtesy parking. 
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ATTENDANCE AT the Tri-State convention of automotive merchants from Pennsyl- 
vania, Maryland and Delaware reached s peak at the gala program of entertainment 
Jones, of Reading, chairman of the convention 

commuittee, is in the foreground on the stage introducing committee members, including 


held in Atlantic City, N. J. R. C. 


the ladies’ auxiliary group. 





J. E. WOLFINGTON of Philadelphia, left, (De Soto-Plymouth), 


Pennsylvania Automotive Assn., hands 
Sahli of Beaver Falis (Chevrolet). 


Packaging Problems Aired 
At Seminar for Automen 


By Jim White 
Staff Writer 

DETROIT. — Intelligent packag- 
ing and planned loading of trans- 
port mediums are to play an in- 
creasingly greater part in cutting 
production costs of the future, it 
was declared last week by auto 
manufacturing and retail business 
representatives attending the first 
seminar of Wayne University’s 
Packaging and Material Handling 
Institute here. 

Directed by Dr. Spencer A. 
Larsen, director of the institute, 
the program featured speakers 
from many stations in industry 
and was conducted under the 
guidance of Harry G. Diefendorf, 
co-chairman of the institute and 
former packaging engineer for 
Chrysler Corp. 

Later tours will include handling 
of sheet metal parts and subas- 
semblies through a stamp plant 
and a_ steel company handling 
large stocks of sheet and beam 
steel. 

First aim of the Institute is to 
teach methods that will result in 
packaging which will deliver the 
goods without damage, with ordi- 
nary care and within reasonable 
cost, Diefendorf said. In addition, 
any packaging system must figure 
the facilities the manufacturer has 
to handle the packages. As a re- 
sult, pallets have been designed 
and applied to the systems by 
which unit loads are carried, rath- 
er than single handling of single 
units. 

Storage problems must also be 
considered, he said. 


Typical of automotive supply 
problems was the old system of 
shipping load lots of batteries in 
boxcars with the resultant dam- 
age of many units if an impact 
occurred during shipment. By 
utilizing a new experimental sys- 
tem of the “floating load,” losses 
dropped to less than one dam- 
aged battery per carload ship- 
ment, Diefendorf pointed out. 

By cutting down handling of 
stock, costs can be reduced. By 
greater utilization of shipping 
space, increased freight rates can 
be met without increased cost to 
the manufacturer which, in turn, 
will reflect itself in the delivered 


cost of the products concerned, the 
Institute believes. 

The program calls for 16 two- 
hour courses. 

Among those attending the first 
sessions were: William Bailey of 
Goodyear; J. Ball, Detroit Diesel 
Engine division of General Motors; 
L. J. Bishop, Mechanical Handling 
Systems, Inc.; Albert Blatz, A. O. 
Smith Corp.; Albert V. Brown, 
Oldsmobile; H. T. Brunskill, Ford 
of Canada; S. I. Burger, Fisher 
Body; S. V. Clark, Union Carbide 
& Carbon Corp.; A. G. Dupuis, Mo- 
tor Products Corp.; C. H. Doyle, 
Chevrolet. 


Also, E. R. Frost, Fisher Body; 
F. P. Frontiera, General Motors; 
George W. Gardner, Federal-Mo- 
gul; Robert E. Haley, Houdaille- 
Hershey; Jos. H. Hobbs, Pittsburgh 
Plate Glass; H. Horning, Chrysler; 
Robert E. Jaenicke, National Twist 
Drill & Tool Co.; E. R. Meyer, 
Ford; E. C. Miller, Mueller Brass 
Co.; Harold C. McPike, Monroe 
Auto Equipment; E. R. Pierson, 
Chevrolet; Evan A. Powell, Ford; 
H. C. Ross, Ford; C. E. Staninger, 
Clark Tructractor; C. R. Waltens- 
perger, Ford; Don L. Warner, 
Fisher Body; Wm. W. Winchell, 
Monroe Auto, and W. H. Weil, Ohio 
Rubber Co. 








‘‘We want you to know that Automotive 
News is the most read and quoted paper 
in our establishment.’ 
ler Nash Co., 


*‘—George Soule, But- 
Butler, Pa. 





retiring president of 
the gavel over to PAA’s new president, E. A. 


Breech | 


(Continued from Page 1) 
automobile with the intricate and 
complicated problems which I have 
seen solved over the past 15 years 
by the aircraft industry, I wonder 
if the public isn’t right in expect- 
ing more than they are getting.” 

Youngren emphasized that peo- 
ple buy what they need rather 
than what they say they want 
in the way of motor cars. Here 
is his idea of future cars based 
on needs: 

SHAPE—Wider, roomier 
with ample luggage space. 

ENGINES — Unmistakable trend 
toward the V-8 design and hori- 
zontal opposed pancake type be- 
cause of compactness. 

STYLING—Smooth, flowing lines 
a must. 

RIDE—Better ride, more com- 
fortable seats, better vision and 
ventilation, particularly in bad- 
weather driving. 

MECHANICAL AIDS — Prob- 
ably luxury models with auxil- 
iary power steering aids. Fully 
automatic transmissions—a high- 
ly desirable feature ... the ob- 
jective of a lot of engineers ‘to- 


cars 


Breech indicated that Ford is 
very much interested in automatic 
transmissions. 

Breech pointed out, after saying 
the public wants more progress: 

“With one exception, we are still 
producing cars with conventional 
transmissions, while the public is 
asking for automatic transmissions. 
This is just one example of the 


many improvements expected by 
our customers in their postwar 
cars. 


Youngren said that because of 
the year-around use the average 
passenger car receives, the need 


for greater comfort is over- 
whelmingly apparent. 
“Today’s engineers,” he _ said, 


“must strive to improve everything 
on the vehicle related to this tre- 
mendous need.” 

He pointed out that the farmer 
uses his passenger car for a va- 
riety of essential trucking purposes, 
ranging from the transport of milk 
cans, to the delivery of milk, but- 
ter and eggs. 


. 
N THE aiken band: ” he said, 
“city dwellers use their cars 
to carry their families, complete 
with baggage on trips of varying 
distances. 

“Commuters regularly use their 
cars for shopping, for the trans- 
port of fishing, hunting and golfing 
equipment and a thousand and one 
other purposes.” 

Then Youngren point out that 
cities are shrinking and popula- 
tions are shifting into the open 
country. 

Thus, he said, the need for 
carrying things is going to play 
an increasingly important role in 
determining the shape of cars 
to come. 

Youngren reviewed the engineer- 
ing in the cars of the past, dis- 
closing that most of the so-called 
advances of the future, like rear- 
engine cars and front-wheel drives, 
were tried many years ago. 

He ended on this note: 
Engineers will produce whatever 
is needed in cars. 


McDowell Motor 


McDowell Motor Co., Inc., Eliza- 
beth City, N. C., has been organized 
with capital stock of $90,000 to deal 
in automobiles. Principals are W. 
P. McDowell and Guy Gregory. 





MARSHALL & OCLAMPETT, De Soto-Plymouth dealers in Los Angeles and Long 
Beach, Calif., jammed their Long Beach showroom for a week recently by staging a 
baseball broadcast there. A direct wire from an eastern major league game brought a 
play-by-play account, recreated with sound effects and description by Hal Berger, of 
Station KMPOC, Hollywood. The dealership has sponsored the baseball program since 
1939. Free bags of peanuts were furnished to fans and attendance can be measured by 


the fact that 2,500 bags were given away. 
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Peading time: 





““Most New England boys started working 
mighty early in my young days, and they could still be 
plenty young when they stepped out into business for 
themselves. 


““W ith me it was a nest-egg of about a hundred 
dollars that put me into business on my own. The tree 
over the shop was a big New England Elm and, “The chil- 
dren coming home from school’ looked in at the door. Yes, 
it was a blacksmith shop I started, and I was the ‘smithy.’ 





“So under the Elm, the horseshoe, and my own 
big nose, a business grew and grew. The forge burned 
brightly day and night if necessary. Each workman was 
an earnest craftsman, and the shoeing of a horse, the fit- 
ting of a spoke, or the shaping of a wagon tongue were 
our modest works of art. 


““W/ell do I remember our contempt for the first 
automobiles as they clattered around our crowded little 
streets. I even bought one myself to find out something 
about them. I could hardly see their future, and it was 
years before I fully understood them, and could take them 
apart and put them together. 


“But I began to see the horseless future when 
folks really began giving up their fancy carriages and 
beloved horses. The ‘autos’ were getting bigger and better 
all the time and a man could drive a hundred miles to 
Boston in a day. 


“So I hitched my coach to this bright (TD 


new star. With a big shop, some good gm 
men, and the experience of crafts- 9 an - 
men we claimed our right to special- ; 

ize in these magic vehicles of the ff 


future. 


| minute, 53 seconds 
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“Right over the door I painted the sign of the 
horseshoe, as big as I could make it. There it stayed for 
thirty years as the rising tide in American affairs took me 
along with it into an exciting future. 


“*First I saw that wagons often needed fixing as 
much as horses. And I saw too that wagons were simple | -e 
things to build, and that our woods were full of the right 
kind of lumber for wheels, bodies and such. 


ee l. 

“When I look around me now I can hardly 
believe my story. It took all of fifty years but it seems 
only yesterday that the forge fires were burning. In their 
place I find thousands of feet of glistening floor space 
and, among other things, the best Chrysler-Plymouth ; 
service shop in the whole world. I guess we were just 7 
lucky to be the right kind of people in the right country, * 
at the right time. We never cut a corner or skimped a “e 
job, and I never heard of anyone in our place being 

snubbed for working diligently. The Elm and the forge 

fires are gone but, believe me, the horseshoe remains.” i 


















Write for our free booklet containing a 
number of these true success stories oahen 
from our files. Chrysler Corporation, 341 
VMarsachusetts Avenue, Highland Park 3 
Michigan. 


APPROVED 


SERVICE | 













Chrysler Corporation 


FLYN OUTH ¢ DODGE « DE SOTO*CHRYSLER * DODGE “Job-Rated” TRUCKS 








Detroit region up by Kendrick B. . 
of Ken Brown, Inc., with the assistance of L. F. Van Nortwick (left), director of truck 
sales for Dodge. 


in St. Petersburg, Fla. 
Modernistic, the masonry build- 
ing covers almost an entire block 
and provides ample room for each 
of the various departments. The 
showroom is 10 by 28 feet. 


Ruebel and Smith Opens 


St. Petersburg (Fla.) Home 
Ruebel and Smith, Dodge-Plym- 

outh dealer, has formally opened 

its new sales and service building 





it the 
they will not sell a truck unless it fits the buy- d 
the ceremony when the| OTE 4n 





Ford Expands 
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Developments on Metals 


DEARBORN.—In a long-range 
move to balance out Ford Motor 
Co. steel and foundry operations 
and eventually to take the com- 
pany out of the steel scrap market, 
E. R. Breech, executive vice-presi- 
dent, announced last week an $18,- 
000,000 improvement program. 

Project includes construction of 
a new blast furnace with daily 
capacity of 1,400 tons of iron; 
transfer of additional rolling mill 
facilities purchased second-hand 
from Granite City Steel Corp. to 
the Rouge; enlargement of present 
raw material storage 
docks, and acquisition of some ad- 
ditional material handling equip- 
ment. 

The program will have no ap- 
preciable effect on 1948 car pro- 
duction, but in the long run it 
will be beneficial to the company, 
its suppliers and outside steel 
producers, Breech said. 

Breech added that the project 
will give Ford much more iron, 


taking the company out of the 
scrap market and releasing hun- 
dreds of tons of this critical metal 
for other steel producers. 

o * * 


K-F Plans 


INDIANAPOLIS. — Kaiser-Fraz- 
er Corp. is reported planning to 
fully mechanize its newly pur- 
chased Chapman-Price steel mill 
here in an attempt to double its 
present output. Rated capacity is 
now 55,000 tons annually. 

Kaiser-Frazer took over on Oct. 
6, and the facilities are now called 
the Kaiser & Frazer Indianapolis 
Rolling Mill division. 

* + . 
Freight Car Shortage 

NEW YORK.—The American 
Iron & Steel Institute denied last 
week reports by freight car build- 
ers that lack of steel deliveries was 
responsible for failure of the build- 
ers to meet their quotas. 

Steel companies have shipped 
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ADJUSTMENT POLICY 





THAT COVERS THE COUNTRY 


LAA 








For the first time in tire history a dealer in California will make 


an immediate, satisfactory adjustment on a tire bought in New York 


City! This adjustment policy is made possible only by Denman’s 


tire merchandising program, the only program reserved exclusively 


for fine motor car dealers; the only program that completely pro- 


tects both dealer and customer; the only program that allows you, 


as an authorized Denman dealer, to make an 


on -the-spot adjust- 


ment on any Denman Tire, no matter where it was bought. There 


are more than 2,000 fine motor car dealers from coast to coast 


selling Denman Handcrafted Tires. It is no wonder that more fine 


motor car dealers are saying: “for a smart change, a safe change, 


change-over to Denman Handcrafted Tires.” 


DENMAN TIRE 


& RUBBER COMPANY, 


WARREN, 
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enman 


nicked 


Tires 


By Appointment Exclusively to Selected 


Fine Motor Car Dealers,’Coast to Coast 


OHIO 





more steel for domestic freight car 
construction than called for under 
the Office of Defense Transporta- 
tion program, said Walter S. Tow- 
er, president of the institute. 

+ * o 


Canadian Prices 


OTTAWA.—Price increases 
now going into effect will bring 
the price of steel to about 32 per- 
cent above prewar levels in Can- 
ada, it was indicated last week 
by the Steel Co. of Canada. 


* * + 


New Process 


NEW YORK.—The M. W. Kel- 
logg Co. announced last week a 
new process for manufacture of 
specialized alloy steels. 

* * * 


Alcoa System 


PITTSBURGH. — Aluminum Co. 
of America announced last week 
that rapid metallurgical advances 
and improved fabricating tech- 
niques have made inadequate the 
present Alcoa temper designation 
system. As a result a revised sys- 
tem has been devised. 

* a . 


New Sheet 


LOUISVILLE.—Reynolds Metals 
announces that it has developed a 
new type of aluminum sheet at 
prices about 15 percent below any 
aluminum previously offered the 
sheet metal industries. 


Reynolds says it is particularly 
adapted to many consumer items 
and industrial equipment, includ- 
ing safety guards, enclosures of all 
types, and many kinds of con- 
tainers. 


Output Expansion 
Near Completion, 


Pontiac Reveals 


PONTIAC.—P ontiac division’s 
“multi-million-dollar expansion 
program” should reach completion 
next month, Gen- 
eral Sales Man- 
ager L. W. Ward 
disclosed last 
week at a meet- 
ing of the divi- 
sion’s eastern 
field organization. 

The increased 
facilities will 
bring Pontiac’s 
productive space 
to 94 acres, not 
including five 
subassembly plants across 
country, he added. 

The meeting was the first of a 
series of four field sessions sched- 
uled this month. General Manager 
H. J. Klingler is accompanying 
Pontiac sales executives in the 
meetings, which also were to be 
held in Cincinnati, Kansas City 
and San Francisco. 

“Pontiac will neither sell the 
present market short nor be hood- 
winked into believing it will last 
forever,” Ward told the eastern 
meeting. “Our philosophy has been 
one of calculated optimism. 

“As the market recedes—and re- 
cede it must someday—lI believe 
the Pontiac organization will push 
forward along well planned lines 
without confusion or valuable time 
spent in last-minute emergency ad- 
justments. I feel that Pontiac is in 
the best position of any automo- 
bile company to meet the problems 
of tomorrow.” 








Independent Tire Stores 
Subject of U. S. Study 


WASHINGTON.—Plans for 
studying the problems and oper- 
ations of independent tire deal- 
ers throughout the country are 
being made in the Commerce 
department’s Office of Small 
Business, it was reported here 
last week. 

Such action, it is understood, 
is being encouraged by the 
House Small Business Commit- 
tee, which already is probing the 
independent tire dealers’ situa- 
tion. Such a move by the OSB, 
it was said, would furnish the 
congressional committee helpful 
information toward determining 
whether special legislation for 
the tire industry is needed. 
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== DISTRICT MANAGERS AND 
FIELD SERVICE MEN 


Here is your great opportunity! These are permanent, highly- 
paid, responsible positions with the fourth largest manufacturer 
of automobiles in the world—and the fastest growing organiza- 
tion in the industry! K-F now has more than 95,000 owners! 
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foie xperienced Men are Want 
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sell the DISTRICT MANAGERS FIELD SERVICE MEN 

r be hood- 

- will last . . ‘ ; 

 aaeen If you know from experience how to organize, If you are experienced in automobile service, 

ang been train and work with automobile distributors and can work with distributor and dealer 

p—and re- and dealers, Kaiser-Frazer offers opportuni- service personnel — helping them and aiding 

"ak aoe ties in every section of the United States. us to expand the finest service organization 

— — | Executive ability, sound planning and or- in the country, Kaiser-Frazer offers you an 
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at Willow Run with salary and expenses paid, with salary and expenses paid, before they are 
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se your application to Fred R. Cooper, Director cation to Frank A. Detwiler, Service Manager. 
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Santen’. already built over 100,000 cars at Willow Run this year. It plans vastly expanded production 

by the in 1948. Men of initiative and experience who join this organization now can reasonably look 
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Te George Romneys returned 

from a six-week tour of Eu- 
rope last week, with two separate 
reports. 

George Romney, managing direc- 
tor of the Automobile Manufac- 
turers Assn., re- 
turned with a 
cold attack on 
the wisdom of 
this country us- 
ing its taxing 
power to raise 
funds to be ad- 
ministered by 
collectivistic gov- 
ernments to per- 
petuate their 
ideas of state 
planning which is 
stifling a continent. 

The English, for instance, he 
said, think they need our dollars 
more than anything. 





George Komney 


But what they need most are 






a ee 


Understanding Europe’s Problems 


Romney Separates Natural Catastrophe from Politics 
To Clarify Continent’s Plight 


our ideas, our competition, our 
free enterprise, he asserted. 


* * * 


Cu ROMNEY, private citi- 
zen of America, returned with 
a report that the great natural 
calamity in Europe—the deluge in 
the winter and the drought this 
summer—must be treated as a ca- 
tastrophe, disassociated from poli- 
tics and the long-range plan of 
aiding western Europe. 

Citizen Romney called the Tru- 
man food plan totally inadequate 
to meet the almost unbelievable 
disaster, and urged the American 
people to rise to a great human 
need. Europe must be fed or mil- 
lions will die, he said, and he urged 
that private institutions, like the 
Red Cross, be used to do the job. 

Domestically, he said, our most 
important problem is the price 
situation. If we try to feed Eu- 
rope, without cutting down on 
our own waste and eating, food 


New Jersey. 


eS ee ee 
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prices will be disastrously high 
by spring. 

If we fail to feed Europe, we 
will have lost forever, Romney 
said, any possibility of stopping 
the march of collectivism on the 
continent. 

Meatless days are a farce, he 
asserted, pointing to the time they 
were tried in 1918. Meat consump- 
tion rose higher that year than in 
the previous four years. What is 
needed is less total consumption, 
and less waste to help hold prices 
down in this country and try to 
protect our food reserves. 

* * + 


ETURNING to Businessman 

Romney, he said that nearly 
every European country is trying 
to solve its problems through larg- 
er and larger doses of collectivism 
and compulsion. 

Planned economies are creat- 
ing one crises after another, he 
said, for politicians are always 


Secalemeuting the many eagle-eyed process inspections 
that each Hyatt Roller Bearing receives—beginning with 


raw material and following through every manufacturing 


kept running to the point of destruction. 


ae. 
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LARGEST GROUP to attend Packard Motor Car Co.’s current Field 
doctrination School at the factory included three men from the Union of 
and one from Sydney, Australia. Left to right, Robert Audette, Australia; 
Detroit zone; John Campbell, Dallas; C. W. Davis, Dallas; R. 
Briggs, Packard assistant general sales managers; J. 


Fillott Taylor and ©. E. 


Employe In- 
South Africa 
W. L. Stout, 
D. Barbee, a? 
Riggs, St. Louis zone; George Dunnington, South Africa; Jack Quandt, Detroit; Nor- 
man Patterson and C. B. Barrett, both of South Africa, and A. M. Stemmons, St. Louis. 





over-optimistic. As a result, they | workers and materials as it sees 


are never prepared for crises 
when they arrive. 

A sense of frustration dominates 
Britain, he said. Manufacturers 
have no desire to expand produc- 
tion because of the stifling diffi- 
culties of even staying in business. 
In Scotland, he said, England is 
known as “Prison Isle,” following 
the adoption of regulations per- 
mitting the government to allocate 


kUCTION LINE 


..-that Helps Bearings 
Live Longer 



























operation—is our Destruction Line, pictured above. 


Here bearings picked at random from the production 
line are placed in testing rigs which scientifically emulate 


the actual operating conditions of the bearings. They are 


Thus we can see ahead through the years what is ex- 
pected of the bearings for the joh.they are designed to do. 
This pre-determined quality—plus such Hyatt features as 
inter-changeability of parts, to facilitate assembly; and 
maximum capacity for a given space permitting more 
efficient product design — combine to make Hyatt first 
choice of experienced designers. Years of care-free appli- 
cation have proved the wisdom of their choice. Hyatt 


Bearings Division, General Motors Corporation, Harrison, 
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fit. 

Competitive thinking — Europe's 
greatest need—-is almost complete- 
ly absent, he said. The cartel sys- 
tem of planned markets and plan- 
ned production is stifling the con- 
tinent. 

~ * * 

oo THE other hand, many Eu- 

ropeans lambaste America for 
its competitive thinking and in the 
next breath ask for the fruits of 
American competition. In addition, 
they urge us to stay out of certain 
markets because they cannot com- 
pete with our system, Romney de- 
clared. 

The socialist hoax must run its 
course, he said, but we must do 
nothing to perpetuate it. 

Romney advocated a hard-boiled, 
strictly business attitude on the 
long-term, reconstruction needs. If 
business in Europe can prove it is 
worth the risk, it can borrow 
money from private financial in- 
terests. 


If our government tries to lend 
the money, it cannot insist that 
the money be used soundly for fear 
of being labelled a dictator. Thus, 
the money would be poured down 
a rathole. 

* * * 

JUROPE's tendency, he said, is 

to move backward toward eco- 
nomic nationalism, and the barter 
system. There is a widespread feel- 
ing that it is OK for employers 
and employes to get together to 
fix prices and production so long 
as the government does not par- 
ticipate. 

Romney went to Europe as 
representative to the Metal 
Trades Conference of the Inter- 
national Labor Office, one of the 
few international organizations 
free of Communist domination. 
Yet, Romney said, he found 
strong objections to his efforts 
to get the employer group to 
take a stand for free enterprise 
and competition. 

In summary, Romney said that 
we should be just as hard-boiled 
in refusing to bolster up the so- 
cialistically inclined European gov- 
ernments as we are generous in 
feeding Europe in its hour of na- 
tural disaster. 

Bos Finiay 


Ceock Car 


Rear-Engine Tatra Cited 


In Commerce Report 


WASHINGTON.—An unorthodox, 
rear engine automobile manufac- 
tured under the name of Tatra by 
a Czechoslovakian firm at Nessels- 
dorf, Sudetenland, is the subject 
of a report now on sale by the 


Office of Technical Services, De- 
partment of Commerce. 
The 51-page report, which in- 


cludes photographs, diagrams and 
drawings, was prepared by H. A. 
Dean, experimental engineer of 
Vauxhall Ltd., Luton, England, 
who tested the car for the British 
Intelligence. 


The report contains a full de- 
scription and evaluation from the 
user’s point of view of the special 
features of the large streamlined 
Tatra 87. No attempt was made to 
carry out a strip-down, detailed 
weight analysis or bench test. 


L-M Firm in Owensboro 


Owensboro (Ky.) Lincoln-Mer- 
cury, Inc., capital $50,000, has been 
incorporated to handle auto sales 
and serviee, by Joe A. Vittitow, C. 
A. Berry jr. and G. Wallace Thack- 
er. Vittitow is a fire and casualty 
insurance agent. 

G. Croom. 
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1. 
YOU LEAD WITH THE PROFIT LEADERS. No tire in history has matched 
the profit record of the U. S. Royal Master: For eleven years, it has 
been first in sales among all top-quality tires. The U. S. Royal Air 
Ride— built on an entirely new principle—has become the fastest- 
selling extra-quality tire ever made in its first year. And, as original 
equipment on the finest cars, the new U. S. Royal DeLuxe is recog- 
nized as the outstanding standard tire value. 
- 






YOU LEAD IN UNHAMPERED PROFIT OPPOR- 
TUNITY. The U. S. Franchise guarantees you'll 
get no competition from company-owned stores. 
“U. S.”’ field forces and merchandising efforts 
work to promote the sales volume and profits 
of your independent business. 


YOU LEAD IN COMPLETE SERVICE— CUSTOMER 
CONTROL. The “‘U.S.’’ Plan adds quality tires, 
expert tire maintenance methods, and a full line 
of accessories to your customer service. It helps 
you become permanent headquarters for all 
your customers’ automotive business. 


SCTE CE 





with the 


U.S. ROYAL CAR DEALER PLAN © 


The tire business today offers you greater opportunities for 
extra profit than ever before! 

Here is a plan—the U, S. Royal Car Dealer Plan—that 
enables you to make the most of this opportunity. 

It helps you turn your increased customer contacts into a 
permanent source of extra profit. It brings you a line of tires 
that stands alone in quality coverage and customer accept- 
ance. It gives you four unique advantages— enables you to 
take the four steps to tire profit leadership. 


YOU LEAD IN BACKING THAT BUILDS SALES. Your 
U. S. Distributor offers technical advice, sales 
training for your staff, sales promotion mate- 
rial designed to do the best job in your area. His 
service and near-by inventory keep your invest- 
ment to a minimum. 


+ Your U.S. Distributor is as near as your phone! Call him today about 


the profit-building, profit-protecting U.S. CAR DEALER PLAN 




























































” 
x 
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Star Features 
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We stand corrected 
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ONLY BUICK 


Sg 


* 


x 


x 


AIRFOIL FENDERS a sleek, car-length, 


tapering contour of distinctive beauty. 
FIREBALL POWER 
straight-eight engines in two sizes. 


ACCURITE CYLINDER BORING 
ness from the start and an engine that 


from valve-in-head 


smooth- 


“stays young 
SILENT ZONE BODY MOUNTINGS — scien- 
tifically placed for a firm and quiet ride. 


FLITEWEIGHT PISTONS—for flashing action, 
swift response, reduced load on bearings. 


BUICOIL SPRINGING 
coil springing for perpetual smoothness 


Buick-developed all- 


and “panthergait’’ ride. 


FULL-LENGTH TORQUE-TUBE DRIVE — pro- 
tects moving parts, gives steadiness in 
traveling. 

PERMI-FIRM STEERING — light but positive 
control with reduced need for adjustments. 


SAFETY-RIDE RIMS 
age, better car control, freedom from 


for peak tire mile- 


heel-over on curves. 


sets with a toe 


STEPON PARKING BRAKE 


touch, eliminates awkward hand setting 


DEEPFLEX SEAT CUSHIONS 
comfort in all models, three-person room 


- giving luxury 


on all seats. 


CURL-AROUND BUMPERS — front and rear, 
originated by Buick to protect sheet metal 
Built for bumper jack. 


TEN SMART MODELS — in three series, feo- 
turing Body by Fisher. 
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‘* TOOK,” she said to us, politely but very firmly, ‘‘you are making 
me just a bit tired!”’ 


‘‘Tired?”’ we said, lifting a surprised brow. ‘‘You mean you 
don’t find this Buick comfortable? That these big soft seats and 
gentle coil springing... ”’ 





‘The seats are dreams of comfort,’’ she interrupted, ‘‘and your 
all-coil springing, or whatever you call it, is everything you say 
it is and more. 


‘‘] mean you’ve just got the wrong slant on how we women look 
on this Buick!’’ 


‘‘Wrong slantP’’ We were astonished. ‘‘Why, its style — its 
smaytness...”’ 


999 


‘**Fresh as a new bonnet,’”’ she quoted back at us. ‘‘And it surely 
does look like what cars will be in the future —I certainly hope. 


‘*But do you think that’s a// we women are interested inP Don’t 
you think we like power and steadiness and easy handling too? 


Te talk as though only a man likes to go zooming up a steep 
hill without having to shift all the time! 


‘*You sound like you think a woman wants to be bounced around 
like a baby on his grandpa’s knee because her car’s too light to 
hold the road! 


‘*To hear you talk, one might think we girls never park a car. 
Why, one of the things I like best about ours is the way I can 
slip it into a parking spot at the grocer’s without wearing myself 
out tugging at the wheel. 


‘*My point is a woman doesn’t think about a car just as she does 
a new hat! Of course we want style—good style that will stay 
smart—like Buick’s. 


‘*But we like Buick because it does things for us. 





‘*Because it’s big and powerful and roomy and steady without 
being truck-heavy to handle. Because it holds the road and 
answers the wheel and stops quick and makes us feel safe and 
sure ot ourselves when we drive! 


‘‘That’s what J like about our Buick—and I'll bet lots of other 
women do too!’’ 


‘. all of which we can say—the lady seems to have something. 
In fact, she pretty well explains, it seems to us, why Buick is 
America’s most wanted automobile — it so completely sells itself 
to both sides of the family! 


White sidewa!! tires 






y = BUICK oivision of GENERAL MOTORS 


Tune in HENRY J. TAYLOR, Mutual Network, Mondays and Fridays 
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DETROIT. — Higher maximum 
speeds in autos today do not result, 
in most cases, in more rapid trans- 
portation because of road and traf- 
fic conditions, T. J. Carmichael, ex- 
perimental engineer at General Mo- 
tors proving ground, told the 18th 
annual meeting of the Institute of 
Traffic Engineers here. 

“Why does the auto manufac- 
turer insist on building high 
speed cars if high speed is haz- 
ardous in the hands of the naive 
driver?” is a question frequently 
asked, Carmichael said. In look- 
ing over the maximum speed 
data of all this year’s cars he 
found “a spread on only 18.4 
miles between the slowest and 
the fastest. 


“Why has the industry as a whole 
arrived at as consistent a figure as 
this of maximum speed? Only be- 
cause increasing the speed of the 
fastest would not result in greatly 
increased acceptance, and decrease 


Going No Place Fast 


Higher Maximum Speeds of Today’s Cars Nullified 
By Traffic, Roads, Carmichael Tells ITE 






of speed of the slowest any appre- 
ciable amount might result in de- 
creased acceptance. 


“The time required to go from | 


here to there under conditions of 
interference from traffic or road 
conditions depends not on the max- 
imum speed of the automobile, but 


on the average speed which can | 
be maintained over the entire trip. | 


A vehicle which can decelerate rap- 
idly when faced with an interfer- 


ence, and then rapidly accelerate | 


to its cruising speed’ when the road 


is clear, will maintain a high aver- | 
age speed. Under the conditions of 


interference which are commonly 
met with on the highways today, 
such a car will give more rapid 
transportation than one with a 
high maximum speed only. 


“As I said before, the driving 
public seem to have very little ap- 
preciation of this, as is in evidence 
when we see a driver attempt to 
pass a _vehicle ahead ad by getting! duce average speeds. = |= = 'methe special card?” getting 





arent gama 








minimizes 
torsional 
: vibration 






ob ABC 


aL 


or 


Inertia mass 
or fly-wheel 


B. Synthetic 
fluid 


eC. Two-piece 
, welded 


hausing 


eer etree teehee ema 


Torsional Vibration Damper . 


into the passing lane and then 
taking minutes to accomplish the 
operation which should be done in 
a matter of seconds. This practice 
is not only wasteful of time, but 
it is hazardous and presents un- 
necessary interference to other ve- 
hicles.” 

He pointed out that “While 
high accelerating ability is a de- 
sirable characteristic in our quest 
for more rapid transportation, it 
must be paid for in gallons of 
gasoline consumed. Great im- 
provements have been made over 
the years in getting more accel- 
eration out of the expenditure of 
a given quantity of fuel. There 
still is, however, much to be de- 
sired in this respect, and future 
developments may bring forth 
further improvements. 

“In past years, hilly terrain of- 
fered a_ serious interference to 
rapid transportation. The charac- 

teristics of the modern automobile 
are such that hills themselves, ex- 
cept perhaps in extreme cases, offer 
very little interference. The un- 
fortunate thing in regard to this, 
however, is that hillly terrain is 
usually associated with curved 
roadways, which do definitely re- 
duce average speeds. 
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“A great deal of research has | 
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been done over the years on auto- 
mobiles to improve their ride and 
handling qualities. Much progress 
has been made, but there are still 
opportunities for future develop- 


ment.” 
No Waiting Waiting 
Appointment Cards Used 


By Pittsburgh Dealer 


PITTSBURGH.—A valentine- 
sized card is used as a follow-up 
to keep service business flowing 
steadily for Chrysler - Pittsburgh 
Co., reports Nelson Zoerb, service 
manager. 

The three 8x10 cards in colors 
stress front end repairs, lubrica- 
tion and motor tuneup. Drawings 
on each are humorous, while tag 
lines give businesslike advice. 

Because much of Chrysler’s serv- 
ice work is on appointment, Zoerb 
decides on Mondays whether to 
send cards by looking at the week’s 
appointment sheet. 

“One must be careful not to send 
the follow-up,” Zoerb says, “if 
business is good, or the customer 
could call and say, ‘You send me 
a card, and then when I call, you 
say I will have to wait—why send 
me the special card?” 


@ Houdaille Viscous Torsional Vibration Dam- | 


pers are now in regular production for leading 
builders both of diesel engines and of automo- 


biles. And from both, reports are the same... 


that the Houdaille Damper is completely prac- | 
: 


tical and effective in reducing major and minor 


critical orders of vibration to a minimum. Our 


engineers will be glad to discuss its application 


to any internal combustion engine of any size. 


fly-wheel. 


There are only two essential parts to the Houdaille Viscous 
.. the housing and inertia mass 
Since the housing is hermetically sealed and 
there are no wearing parts, there is no service, replacement 
or repair problem. Temperature does not materially influence 
the damper’s efficiency because of the relatively flat viscosity 
curve of the fluid used. 


An exclusive development of Houde 
Engineering Division — patents pending. 


HOUDAILLE-HERSHEY CORPORATION 


HOUDE ENGINEERING DIVISION 


Makers of Hydraulic Controls 


BUSTFALO 11, 


NEW YORK 


*Pronounced Hoo-dye 











Gossett Decries 
‘Gulf Between 
Schools, Trade 


ANN ARBOR, Mich.— Unless 
American education and industry 


|“lay a foundation for better un- 


derstanding,” the task of insuring 
lasting peace and security will be 
doubly difficult. 

This was the warning sounded 
by William T. Gossett, Ford vice- 
president and general counsel, in 
an address before a meeting here 
of the Assn. of Governing Boards 
of State Universities and Allied 
Institutions. The meeting was held 
on the campus of the University 
of Michigan. 

Gossett, asserting that business- 
men and educators “are separated 
by a gulf of misunderstanding and 
distrust,’ said that many industrial 
leaders are concerned about their 
“apparent loss of standing in the 
academic world.” 

The Ford executive cited results 
of a survey showing that 48 per- 
cent of college professors favored 
government ownership of power 
companies. Nineteen percent of the 
professors polled supported nation- 
alization of the oil industry. 

“I do want to put myself in the 
position of expecting college pro- 
fessors unanimously to acclaim the 
performances of American busi- 
ness, large and small,” Gossett said. 
“On the contrary, constructive crit- 
icism from education over the 
years has made a very substantial 
contribution to the correction of 
many of the weaknesses in our 
industrial system. 

“I do, however, want to express 
my surprise and dismay that such 
large percentages of these repre- 
sentatives of education should sug- 
gest government ownership as an 
alternative to our traditional meth- 
ods. Criticism is one thing; but it 
is quite another thing for such a 
large percentage of educators to 
indicate preference for another 
way of controlling production and 
distribution of basic services and 
commodities.” 

On the other hand, Gossett con- 
ceded that educators and educat- 
ing “seem to receive an inordinate 
amount of castigation by business- 
men.” 


“Neither of us,” he declared, “has 
yet come to a full realization . . 
of the extent of our interdepen- 
dence; and until we have been able 
to do so, it does not seem likely 
that either of us will progress with 
creditable speed toward our ulti- 
mate goals. FF 


Boomerang 
Judge Rules ‘Rubber Checks’ 


Against Public Interest 


MIAMI. — Although he said he 
acted “in the public interest” when 
he authored a worthless $2,995 
check for the payment of a 1946 
Buick, Edgar H. Fleury, 42, was 
sentenced to a year in jail last week 
because a local judge couldn’t see 
the merit of his one-man crusade. 


During the testimony, Judge Ben 
C. Willard asked Jack Manley, 
salesman for R. S. Evan, large lo- 
cal dealer, how much above the 
list price the $2,995 represented. It 
was evident that the judge was 
trying to have some fun at Man- 
ley’s expense, but the salesman 
answered promptly: “About $800.” 

The judge then asked Fleury why 
he gave Manley the bouncing 
check, and he replied: 


“I did it in the public interest.” 

Judge Willard observed that 
there was no law against selling 
cars above list price, but that there 
was definitely one against writing 
bad checks. He then gave Fluery 
a year in jail to change his ideals 


Solvents Corp. Absorbs 


Division’s Activities 

NEW YORK.— Commercial Sol- 
vents Corp. announced last week 
that all activities of Pennsylvania 
Alcohol & Chemical Co., a division 
of Commercial Solvents, have been 
completely absorbed by CSC. 

The offices formerly occupied by 
PACC at 745 Fifth Ave., New York, 
will become those of the New York 
district sales office of CSC, under 
the supervision of R. L. Hutchins, 
district manager. 


AN Want Ads cost little—get results 


' why not use em? See inside back cover. 
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25,200 PICTORIAL REVIEW FAMILIES... 
PROSPECTS FOR LIBERTY COACHES 


IT’S ONLY NATURAL, SINCE 


Aa shee rie 
Nowhere Else does such a star- 
studded cast of writers and artists go to 


work to help you sell 


ae ; r ; 
= ~ FEE Pre Ls | 
J gg) “ 


ciS€ among magazines 
does the magnetism of /ocal entertain- 
ment news draw people to your story 
/Nere ElS@ is advertising so 
rigidly limited in order to assure your 
message of spotlight visibility 
CIS@ can you pick your 


markets—from 1 to 10 —as you like 


REPRESENTED NATIONALLY BY 


Trailers at thousands of dollars apiece— 
or mayonnaise at two bits a jar? When 
Pictorial Review goes to work, the pros- 
pects stand in line. Liberty Coach Com- 
pany did it with a single Pictorial Re- 
view page. And 25,200 inquiries about 
their trailers came roaring in with al- 
most jet-propelled speed. Since then 


Pi 


IN OVER 6,200,000 HOMES 





ctorial fevi 


(and why not) three more Pictorial Re- 
view pages have been lining up new 
prospects for Liberty Coaches by tens 
of thousands every time. That’s no sur- 
prise for any advertiser who’s put Pic- 
torial Review power behind his selling. 
Time after time, the proof piles up... 


Pictorial Review is a matural for results! 


FROM COAST TO COAST 


covering 10 major markets through the Sunday Issues of 


New York Journal-American 
Baltimore American 
Pittsburgh Sun-Telegraph 


Detroit Times 
Chicago Herald-American 
*Milwaukee Sentinel 


Los Angeles Examiner 
San Francisco Examiner 
Seattle Post-Intelligencer 


Boston Advertiser 
(*Milwaukee Sentinel represented for Pictorial Review only) 


HEARST ADVERTISING SERVIC 





E 
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11 Manufacturers 
Named MEMA 
Board Members 


NEW YORK.—At an annual 
election, the following manufac- 
turers were named on the board of 
directors of the Motor & Equip- 
ment Manufacturers Assn. 

W. M. Albaugh, Thompson Prod- 
ucts, Inc.; J. W. Anderson, An- 
derson Co.; H. B. Barrett, Barrett 
Equipment Co.; B. G. Cochrane, 
Cochrane Equipment Co.; Edward 
Gammie, Victor Mfg. & Gasket Co.; 
G. H. Goehrig, Blackhawk Mfg. 
Co.; A. E. Keough, John T. Stanley 
Co.; C. O. Kleinsmith, National 
Carbon Co.; F. A. Miller, U. S. 
Asbestos division of Raybestos- 
Manhattan, Inc.; C. J. Schuepbach, 
Sunnen Products Co.; F. G. Wack- 
er, Ammco Tools, Inc., and 8S. B. 
Wilson, Fram Corp. 

Anderson, Goehrig, Kleinsmith 
and Schuepbach were elected for 
the 1948-49-50 term, Wacker for 
the 1948 term. 





“We want you to know that Automotive 
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STUDEBAKER’S FATHER-SON tradition is being carried on by Woodward Motor 
Co., Conway, N. C., where A. 0. Woodward has his four sons as partners. Above are: 
L. E., @ mechanic; G. E., a salesman; K. B., a stock clerk; A. 0. jr., shop foreman, 
and A. 0. Woodward. 


already sold. 

In his announcement to all Sea- 
bee distributors and dealers, Re- 
public’s president, Mundy I. Peale, 
stated that, “Due to the need of 
all of Republic’s production facili- 
ties for the manufacture of other 


Republic Discontinues 


Seabee Amphibian 
FARMINGDALE, L. I.—Republic 
Aviation Corp. has announced that 
it is discontinuing production of 
its Seabee amphibian airplane for 





types of airplanes, the company has 
decided to discontinue production 
of the Seabee.” 


the personal plane market, but that 
it would continue to provide spare 
parts and service for the airplanes 


News is the most read and quoted paper 
in our establishment.’’—George Soule, But- 
ler Nash Co., Butler, Pa. 











Only satisfied car buyers bring their patronage to your service 
department and return to buy their next cars from you. The 
Universal C.I. T. Retail Plan, which protects your interests, 
encourages a continuing and profitable relationship for you 
and your customer. You enable your customers to buy, insure 
and finance a car—with outstanding protective features in- 
cluded in one quick transaction. Now is the time to rely on 
the financing institution that has always put the dealer’s prob- 


lems first. 


UNIVERSAL C.I1. T. 


Universal C. I. T. Credit Corporation 





Ove 9 06 -48:-6:4:6. O48 7CE:84 O08 O42 7B SE CAPERS 


ELL THESE FEATURES 
OF THE UNIVERSAL 
C.1.T. PACKAGE... 








Adequate insurance Against 23 
Hazards to Customer's Cor 





Consumer Debt Law 


Annual Income Owed Only 7% Compared 
With 10% in Prewar, AFC Says 


CHICAGO.—With the passing of 
Regulation W, “thoughtful students 
of our current business situation 
are not alarmed over the prospect 
that present increases in consumer 
debt will contribute materially to 
inflationary pressures,” the Ameri- 
can Finance Conference pointed 
out last week in current issue of 
its “Time Sales Financing.” 

“Under normal non-wartime con- 
ditions, American consumers owe 
in consumer debt at any tfhe, on 
an average, about 10 percent of 
their current annual income,” the 
magazine’s leading editorial states. 


“At the present time the per- 
centage owed is much smaller than 
the average, being roughly about 
7 percent. 

“Consequently, it appears that 
the total of such debt may yet rise 
by a sizable amount before the 
prewar relation is established. 

“Currently the net total of con- 
sumer debt is rising at the rate 
of about $250,000,000 a month. At 
this rate, and assuming some in- 


crease in rate after the termina- 
tion of Regulation W, total con- 
sumer debt will probably not ex- 
ceed $12,600,000,000 at the end of 
December, 1947. This total would 
3till be below a sum equivalent to 
she 10 percent ratio of disposable 
income. 

“At the present rate of increase 
it will be well toward the end of 
1948 before the 10 percent ratio is 
ceached.” 


Ford Dealers 
Urged to Take 
Community Lead 


NEW YORK.—Ford Motor Co. 
dealers in the Northeastern part 
ot the country were urged iast 
week to become outstanding lead- 
ers in their community by engag- 
ing in civic as weil as business 
activities. 

A long-range program of dealer 
leadership in the community was 
recommended by C. J. Seyffer, 
Northeast regional manager, at a 
Ford dealer council meeting held 
in the Waldorf Astoria. Company 
officials and dealer representatives 
trom four sales districts covering 
10 states attended the one-day ses- 
sion. 

“Inadequate production of new 
automobiles today emphasizes the 
dealer’s problem to solidify his po- 
sition in his community and gives 
him an opportunity to prepare for 
the time when both cars and parts 
will be available in quantity,” 
Seyffer declared. “To accomplish 
this, dealers should, and must, be- 
come local leaders in the widest 
sense of the word.” 

The New York meeting, held in 
accordance with the company’s 
policy to “share partnership and 
1eadership” with }F'ord dealers, is 
one of a series designed to ade- 
quately prepare for “doing busi- 
ness in normal times,” Seytfer 
pointed out. 

Representing the company were 
Seyner, C. kK. Pierson, assistant 
regional manager, and Neilson F. 
Bowe, Edgewater, N. J., district 
manager. WVealer council delegates 
inciuded Ralph T. Horgan of Kalph 
Horgan, Inc., New York City; 
George H. Mead vf George H. 
Mead, Inc., Believille, N. J., and 
Uwen A. Cartwright of Cartwright 
Sales and Service, Inc., Troy, N. Y. 


‘Only One Dealer 
Fails in Canada 


OTTAWA.—There was only one 
business failure in the automobile 
trade throughout Canada during 
the first six months of this year, 
according to the business statis- 
tics branch at Ottawa. During the 
same period last year, also only 
one failure was registered in this 

Se trade. 
ee : a On the other hand, there were 
three commercial failures in the 
garage service business during the 
we rt, | nrat half of 1947, including two in 
eee | Quebec and one in Ontario. Last 

a year in the first six months not a 
single bankruptcy was registered 
for a garage business in Canada. 

























Personal Accident Insurance 


Specia! Seasonal Plans 






Rewrite and Refund Pians 


| Refinery Output Gains 
| Sharply in Canada 


O'l’LAWA.—Output of refined pe- 
| troleum products in Canada during 
| June, 1947, totaled 6,814,156 barrels 
| compared with 5,494,195 barrels in 

June, 1946, according to the Divi- 
|sion of Census of Industry and 
| Merchandising. 

| The total for the month under 
review included 2,846,906 barrels 
of motor gasoline, 36,223 barrels 
of aviation gasoline, 1,554,922 bar- 
rels of heavy fuel oil, 1,204,292 bar- 
rels of light fuel oil, 196,987 barrels 
of kerosene and stove oil, 235,018 
barrels of tractor distillate, 70,414 
barrels of naphtha specialties, and 
669,394 barrels of other refinery 
products, such as lubricating oils, 
asphalt, coke, etc. 





‘Please be advised that new truck is 
sold. Thanks a million, will use your ser 


Pandora Garage, Pandora, O. 


vice again if necessary.""—L. G. Steiner, 
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LONDON.—(UTPS)—British mo- 
tor trade circles have been stag- 
gered by the current action of the 
government in banning basic gaso- 
line rations and thus virtually kill- 
ing all pleasure motoring through- 
out the country. 

First effect of the economy drive 
in Britain has been to dry up busi- 
ness at garages and to promise a 
splurge of second hand cars at in- 
tiated and then detiated prices. 

Garages report that, in the past 
week or more, owners have been 
advising them that they will turn 
in their cars for sale, appreciating 
apparently that a car witnout gaso- 
line is a useless asset. Even those 
who do not plan to sell, will, un- 
doubtediy, lay cars up for the win- 
ter, and this will undoubtediy lead 
to a greatiy decreased degree of 
activity. 

Sports clubs, just getting into 
stride, will have to go into coid 
storage too, while much valuabie 
work, carried out by their organ- 
izers in reviving club activity will 
fall into abeyance again. 

The position of new owners is 
particularly serious. In many in- 
stances buyers have acquired cars, 


Aussies Hopeful 
Despite Country’s 
Dollar Shortage 


CHICAGO. — The despair with | 


which much of the rest of the 
world views a shortage of dollars 
has not infected the traditionally 
optimistic Australian businessman, 
according to an official of that 
country’s largest producer of auto 
parts. 

“Australia has begun to feel the 
‘dollar pinch’,” W. R. Richardson, 
director of Repco, Ltd. of Mel- 
bourne, declared last week, “but 
the commonwealth’s industrial and 
world trade outlook is even bright- 
er now than it was before the war. 

“We see no likelihood of a de- 
pression in Australia. Our indus- 
trial expansion is being encour- 
aged. Scores of large manufactur- 
ing organizations, including our 
own, have obtained the govern- 
ment’s permission to increase their 
capital in recent months.” 

Kichardson has been touring the 
plants of the Borg-Warner Corp. 
and other American automotive 
concerns during the last month. 

Australia’s exports of manufac- 
tured goods and raw materials to 
South Atrica, India, New Zealand 
and various other Far WTastern 
areas are greater today than in 
prewar years, according to Rich- 
ardson. 

However, with a surplus of wool 
and an adequate supply of wheat, 
he said Australia is hopeful of ex- 
porting these commodities in 
greater quantities to the United 
States in order to acquire needed 
dollars and to come to a more 
equitable trade arrangement with 
this country. All Australians would 
weicome “closer economic and so- 
cial ties” with the U. S., Richard- 
son said. 


‘While You Wait’ 
Miami Paint Shop Will Pay 
For Beach Hotel Room 


MIAMI, Fla.—Free vacations at 
Miami Beach with every job of $25 
or more is the come-on advertis- 
ing attraction of Johnnie & Mack, 
which claims to be “the world’s 
largest auto paint shop.” 

‘:ne company pays tor a custom- 
er’'s room at the Embassy hotel 
while his car is worked on. 


As a result of the four-month- 
old offer, the firm has stepped up 
its car painting business by 140 
cars per week and is now running 
an average of 660 per week through 
its four-block-square plant. 

Most of the customers pay only 
the minimum $25 but about 10 per- 
cent take jobs running between $50 
and $125, as well as other special- 
ties offered by the company. 

Cost of the unusual venture is 
said to be $800 per week for ad- 
vertising and 20 percent of the 
base price of a paint job for hotel 
rooms for the customers. 


Auto News from Britain 


Ban on Gasoline for Pleasure Driving Threatens 
To Dry Up Garage Business 


early this year, and often at high 
prices, in the belief that they rep- 
resented a good “buy” in terms 
of pleasure running. 

Often these cars were not in per- 
fect condition and considerable 
overhauling was necessary before 
the owner could safely and hap- 
pily use his new car. 

Now, just when he has brought 
it into condition, that owner must 
either sell or lay the car up. If he 
sells he gets a decreased price, 
since used cars are already accu- 
mulating; if he “lays up,” he freezes 
an asset which has cost him a 
great deal more than he intended 
originally and from which he is 
getting no return. 


F. Il. Taylor, Inc. 


F. H. Taylor, Inc., 34 Flower 
Bldg., Watertown, N. Y., has been 
incorporated to deal in automobiles, 
trailers, trucks and motors. Incor- 
porators are Frederic H. Taylor, 
Frederic H. Taylor jr. and Mrs. 
Helen L. Hart. 





to work! 





This shop is a unit. Everything in it was built to operate with everything else. Yet you 
can expand it with standard Bacon recapping and repair molds at any time. 





SS SSS 
—_ 


THE EARTHMASTER Model C and CH, 
said to be the first general purpose farm 
tractor ever manufactured in California, 
rolled off an Aerco Corp. (10777 Van Owen 
St., Burbank) assembly line last month. 
The Earthmaster is designed to make trac- 
tor ownership financially productive on 
farms as small as 10 acres without sacri- 
ficing 100-acre performance. Though a 
member of the low-priced tractor field, the 
Earthmaster is a complete tractor and 
features a newly developed two-way hy- 
draulic control system trade-named ‘*Duo- 
matic,’’ which assures positive raising. 
lowering and depth control of Implements. 
The tractor weighs 1,450 pounds and is 
equipped with a 14'-hp four-cylinder L- 
head engine providing power for one or 
two plows. 


Now you can gain new profits and give customers the COMPLETE service they are 
demanding by installing this compact new Bacon tire recapping shop, specially created ”, 
for the use of authorized automobile dealers! Just hook it up to your present air lines and 
electric power (steam model available if you already have boiler installed) and go 


RECAPPING IS HERE TO STAY 


Major rubber companies and some automobile manu- 
facturers are urging their dealers to get into it. And 
you know yourself more and more customers demand 
COMPLETE service for their cars in one shop. 


With this shop BACON enables you to cash in on this 


profitable trend. 


Write or wire TODAY for complete information and 
layouts showing how this shop will fit into your 


present space. 





Mooney Blames 
Federal Money 
Policy for HCL 


ATLANTIC CITY, N. J.—Today’s 
high cost of living is the direet 
result of the government’s devalu- 
ing of the dollar, James D. Mooney, 
president and board chairman of 
Willys-Overland Motors, told the 
Consumer Banker’s Assn. at its 
convention here last week. 

“Cheap money automatically and 
inexorably means high prices for 
goods and commodities,” the auto- 
motive executive said, explaining 
that “by cheap money, I mean pa- 
per money that does not bear a 
realistic relationship to the eco- 
nomic cost of goods and services.” 


The cheap dollar, Mooney said, 
results from the enormous increase 
in the public debt, and it is con- 
tinued by the government’s failure 
to economize. 


“Government,” he stated, “must 
re-establish confidence in our pa- 
per currency, and do it by acts 
which indicate the existence of a 
sound, constructive fiscal policy.” 

Mooney decried the government's 
endorsement six months ago of the 
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statements of “certain of our in- 
dustrialists and merchants who 
were going to save the nation by 
the simple expedient of cutting 
prices on their products.” He 
termed these statements “a rather 
naueous dose of irresponsible pub- 
lic relations” and said that the 
government can do “little of prac- 
tical value through mere preach- 
ment.” 


“Until the government takes 
practical, realistic and honest steps 
to get our dollar back on its feet 
on a firm foundation of honest 
value, there is little sense in ask- 
ing management and labor to lower 
prices, because higher prices are 
the direct result of the debasing 
of our dollar value.” 


To remedy the present economic 
situation, which he described as 
“a complete plethora of money and 
credit in the face of an extreme 
shortage of commodities,” Mooney 
said that “people need to be re- 
minded of the fact that costs are 
only reduced through increasing 
productivity on the one hand and 
by a relatively decreasing supply 
of money and credit on the other.” 


‘“‘We want you to know that Automotive 
News is the most read and quoted paper 
in our establishment.'’—George Soule, But- 
ler Nash Co., Butler, Pa. 


ATTENTION, DEALERS! 


Complete Recapping Shop 
ONLY $1,567.50 





See how completely the Bacon Shop 
fits into your present operations 


THESE 5 ADVANTAGES MEAN MONEY TO YOU 


1. This shop is compact. requiring only about the same space 


as one working stall in your shop. 


2. It's complete. with everything furnished, right down to the 
hand tools, for recapping all popular sizes of passenger car 
tires. Additional matrices available for recapping larger sizes. 


3. It's backed throughout by the name and reputation of 


Bacon, the oldest manufacturer of tire repair and renewal 
equipment, leader in tire machinery since 1908. 


4. It's versatile . 
good-looking. full-caps. 


- . does either regular top-caps or the new. 


5. It’s easy to operate and we send a man right into your 


shop to train employes you select. 


BACON VULCANIZER MANUFACTURING CO. 








1297 - 67TH STREET © 


OAKLAND 8, CALIFORNIA, U.S.A.’ 


weoeracnts OVERSEAS DISTRIBUTORS, INC. sss2 caove sma 


OAKLAND 12, CALIFORNIA, U.S.A. > CABLE ADDRESS: OVERDIS = 
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e Girl All America 


The people who don’t know Hazel are few and far between. Every time she 
takes a bow, millions laugh. 

And yet, the only place she ever appears is on the pages of The Saturday 
Evening Post.* 

This gives you some idea of the vitality of The Saturday Evening Post 
and its impact upon America’s millions —and how a fictional Post character 
can become an integral part of almost every family circle. 


You'll see Hazel, as usual, in this week’s Post. 


* Think how much Post impact can do for the products you sell. 


ee 
Shall we play for a little something?” 
eey: 
Like to change a couple of those bets— looks 
like a muddy track,” 
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| “You think Dempsey takes it lying down? He’s back in the ring! 
Left Hook! Right Cross! Left Hook! Right Cross! Firpo is groggy!” 
«? 
| 
ey f 1 a Two men out. Last of the ninth. The ol’ World Series 
| CUP SUSHEAS CHENG. stands at 3 all. UP STRIDES THE SULTAN OF SWAT!!” 
| 
THE SATURDAY EVENING 
) 
} 
= 
r 





1 * _ eae : People pay attention 
pare ene coma when they see it in the Post 














AUTOMOTIVE WASHINGTON 
Summary of State Action 
Regulating Unions 


By William Ullman 
Washington Correspondent 


DURING THE present year, legislation to restrict or 
regulate union activities was enacted in 30 states. The trend 
in this type of legislation is indicated by the fact that most 
of the 45 legislatures which met during the year considered 
restrictive measures. Since five states, in addition to these 
30, have placed restrictions 





on unions during the past 10 aa if > 
years, this leaves only 12 or caan  Senneyien- 


13 which have not taken similar 
action. 

Labor regulating legislation was 
enacted this year in industrial 
states where unions are strong and 
well organized as well as in agri- 
cultural or non-industrial states. 


According to an official summa- 
tion of the year’s activities in this 
field by the U. S. Department of 
Labor, 12 states—Arizona, Connec- 
ticut, Delaware, Georgia, 


nia, South Dako- 
ta, Texas and 
Utah—passed leg- 
islation to re- 
strict or regulate 
picketing or oth- 
er strike activity. 


Under the Del- 
aware, North 
Dakota, and Utah 
laws picketing is 
Idaho, ' permitted only if the majority of 





William Uliman 





UNION 
PACIFIC 
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the employes have voted in favor| chusetts, Michigan, 
of a strike. In Delaware, Missouri, 
North Dakota, Oregon and Utah 
a strike is unlawful unless ap- 
proved by a majority vote of the 
employes. 

The Connecticut act prohibits 
the picketing of homes or resi- 
dences. In Delaware, Georgia, 


and sabotage in public utilities. 


Missouri, 


Missouri, Ne- 
braska, New Jersey, Pennsylvania, 
Virginia and Wisconsin. A Texas 
law specifically prohibits picketing 


Secondary boycotts are prohib- 
ited under the laws of California. 
Delaware, Idaho, Iowa, Minnesota, 
North Dakota, Oregon, 








between two or more labor or- 

ganizations over the right to rep- 

resentation or jurisdiction over 
particular work. 

The California law states that a 
jurisdictional strike is against 
public policy and unlawful. An in- 
junction may be issued to prevent 
such a strike and persons injured 
as a result of the strike may re- 


Michigan, South Dakota, and 
Texas mass picketing is prohib- 
ited. The Georgia law also for- 
bids the use of force, intimida- 
tion, or violence to prevent an 
individual from quitting or con- 
tinuing in employment. In Mis- 
souri picketing is prohibited 
when no labor dispute exists be- 
tween the employer and his em- 
ployes. 

Under the Pennsylvania law it 
is an unZair labor practice for a 
person to picket a place of em- 
ployment if he is not an employe. 
The South Dakota law prohibits 
picketing by force or violence and 
such picketing as prevents per- 
sons from entering or leaving any 
particular place or from using the 


Pennsylvania, Texas and Utah. Sec- 
ondary boycotts usually involve re- 
fusal by persons not directly con- 
cerned in the labor dispute to han- 
dle or work on materials or sup- 
plies. 

Under the North Dakota law, 
boycottingy) secondary boycotting 
and sympathy strikes are declared 
to be against the public policy and 
subject to injunction proceedings 
as well as suits for damages. The 
Texas law, in addition to making 
secondary boycotts unlawful, pro- 
hibits secondary strikes and sec- 













cover damages. In Massachusetts if 
the parties to a jurisdictional dis- 
pute have submitted it to arbitra- 
tion and one fails to comply with 
the terms of an arbitration award 
an injunction may be obtained to 
prevent a strike, picketing, boy- 
cott, or other concerted action 
against an employer. 

7 +. * 


T™N MICHIGAN a procedure was 

set up for the settlement of jur- 
isdictional disputes by means of 
mediation and arbitration. The 


ondary picketing. 


bor relations act. 


In Massachu- 
setts, boycotts are unlawful if they 
are for the purpose of causing the 
employer to engage in an unfair 
labor practice under the state la- 


public streets or sidewalks. 
2 > * 

o special legislation passed 

in 10 states to contro] labor 
relations in public utilities, limita- 
tions are placed unon picketing 
and other strike activities. These 
states are Florida, Indiana, Massa- 


Five states—California, Massa- 
chwetts, Michigan, Missouri and 
Pennsylvania—have enacted laws 
to regulate or prohibit strikes in 
connection with jurisdictional 
disprtes. A jurisdictional dispute 








One of a series vj advertise- 
ments based on industrial 
opportunities in the states 
served by the Union Pacific 
Railroad. 











: RECREATIONAL ATTRACTIONS 


L. Wyoming manufacturers will find a vast amount of 
raw materials. It is a leading state in potential mineral 
resources; produces great quantities of iron . 
world’s largest untapped supply of coal. Copper, silver, 
gold, lignite and bentonite are among the mined metals 
and minerals. The State contains 27 oil fields and large 
timber lands. 
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o 
bp ey oR 
|x VAST SUPPLY OF COAL, IRON 
AND PETROLEUM 
fx LEADING LIVESTOCK STATE 
gy TREMENDOUS WOOL CLIP 
xv IMPORTANT MARKETING CENTER 
OF POULTRY AND DAIRY PRODUCTS 
wx LARGE PRODUCER OF SUGAR BEETS, 
POTATOES AND GRAINS 
fe EXCELLENT TRANSPORTATION 
OUTSTANDING SCENIC AND 
OY HEALTHFUL LIVING CONDITIONS 
Wyoming is one of the greatest of livestock States, pro- 
ducing fine beef cattle. Its wool clip is tremendous. Poul- 
.- has the try raising and dairying are important activities. Principal 
crops are sugar beets, potatoes and grains. 
The healthful climate . . . scenic and recreational attrac- 
tions such as Yellowstone-Grand Teton National Park and 
scores of dude ranches. . . a fine educational system. . . 
are incentives to living in this western region. 
* * + + 
Cheyenne is one of the principal Union Pacific mainline 
cities; an extremely important point to the railroad which 
provides the dependable transportation so essential to in- 
dustrial development. For travelers, daily Streamliner 
service is available from Cheyenne to and from Chicago 
and the Pacific Coast. ‘ 
zoe Add. Industrial Department, Union 
‘| ee * Pacifie Railroad, Omaha 2, Nebraska, for 
: information regarding industrial sites. 
THE STRATEGIC MIDDLE ROUTE 
Ey 


usually involves a controversy 


amended labor relations act of 
Pennsylvania makes it an unfair 
labor practice for a labor union 
or its officers or agents to conduct 
a strike or boycott or to engage 
in picketing because of a juris- 
dictional dispute. 

The Missouri law provides that 
where there is a jurisdictional dis- 
pute between two or more labor 
organizations it is the duty of the 
parties to settle the controversy 
without work stoppage, and if set- 
tlement cannot be reached in any 
other way, to submit the contro- 
versy to arbitration. 

If the dispute is not settled or 
submitted to arbitration, the par- 
ties to the dispute or any em- 
ployer affected by it may file an 
application to the Missouri in- 
dustrial commission which is 
authorized to investigate the dis- 
pute and make a determination 
of the issues. Such determina- 
tion is binding upon all parties 
to the controversy. The commis- 
sion is also authorized to conduct 
an election to determine the ap- 
propriate bargaining unit. 


In Massachusetts a strike or boy- 
cott for the purpose of bringing 
about the commission of an un- 
fair labor practice or interfering 
with employes in their choice of 
representatives for collective bar- 
gaining is unlawful. A Utah act 
makes it an unfair labor practice 
for an employe to intimidate an- 
other employe or to engage in a 
sit-down strike. 

In Texas a labor organization 
whose members engage in picket- 
ing or strike are liable for dam- 
ages in the event such picketing 
or strike is held to be a breach 
of contract. 

The Michigan law relating to the 
mediation of labor disputes was 
amended to prohibit strikes or 
lockouts until the parties have 
complied with all requirements of 
the law; if the mediation board 
is unable to bring about a settle- 
ment of the dispute, an election 
is required to authorize a strike. 

Strikes by public employes are 
prohibited in Michigan, Missouri, 
New York, Ohio, Pennsylvania and 
Texas. In Minnesota strikes or 
lockouts by charitable hospitals 
and their employes are forbidden. 

The closed shop, now outlawed 
by the Taft-Hartley act, has also 
been prohibited by. 16 states. Sev- 
eral of these also ban the union 
shop and maintenance of member- 
ship. 


Old Car Contest 
1916 Chevrolet Takes Honors 


At Long Beach 


LONG BEACH, Calif—A 1916 
Chevrolet won first prize in an 
old car contest held here as a sa- 
lute to ancient model cars which 
have proven themselves through 
years. 

The contest was sponsored by the 
Long Beach New Car Dealers 
Assn. and a local newspaper. Near- 
ly 150 entries were received for 
prizes totaling about $1,000. 

There were several extremely 
old cars entered, including a 1905 
model, but the rules specified that 
the cars had to be in running con- 
dition, registered to private own- 
ers, and currently manufactured 


Name Hudson Service Chief 





H. L. Hudson, Anderson, S. C., 
has been appointed service man- 
ager of Alford Chevrolet Co., Talla- 
hassee, Fla., Charles Alford an- 
nounced. The new service manager 
brings with him 22 years’ exper'- 
ence in the work. 
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New Products 


Handee Car Washer Sponge 


Is Back on Market 


Handee Car Washer is described 
as a natural rubber latex foam 
sponge designed so that a constant 
flow of water is introduced in a 
downward flow only “through thou- 
sands of tiny sprinklers” which 
provide a positive non-scratching 
cleaning action that “rinses as it 
washes.” The item has been re- 
stored on the market following 
wartime cessation of production. 

Water is introduced and forced 
through the washing sponge by a 
flexible rubber hose that is perma- 
nently attached to the washing 
sponge at one end and is equipped 
with a standard garden hose 
coupler that will “attach to any 
garden hose,” according to the 
manufacturer, Tri-Products Co., 304 
Broad £t., Holly, Mich. 

* ° + 


No-Jack Tire Chain Mount 
Offered by Philadelphia Firm 

A no-jack chain mount, designed 
to do away with the wintertime 
struggle of putting on and remov- 
ing tire chains, has been marketed 
by Tiresoles, Inc., 1400 N. 51st St., 
Philadelphia, Pa. 

The device fits between tire and 
rim and is mounted on the car 
when owner has car winterized. 
Tire chains are hooked to a pro- 
truding tab and the chains are 
pulled over the wheel by the sim- 
ple process of moving car forward 
or backward. A single rotation of 
the wheel will pull tire chains into 
position, it is said. 

* ” * 


Hydra-Matic Drive Wrench 


Introduced by Snap-On 


Snap-on Tools Corp. is intro- 
ducing a Hydra-Matic transmis- 
sion adjusting wrench especially 
designed for use on Oldsmobile 
and Cadillac Hydra-Matic ad- 
justing band screw and lock nut. 
The new tool is 2 dual-purpose 
wrench having a 5/16 inch square 
socket within a % inch double 
hex socket. 

The double hex socket fits the 
lock nut, while the square socket 
is used to adjust the hand ad- 
justing screw. As soon as the 
proper adjustment has been 
reached, a quick turn of the 
wrench handle secures the lock 
nut, assuring an accurate ad- 
justment, it is said. 

* * + 


Westinghouse Offers Lamp 
For Merchandise Display 


A new semicircular fluorescent 
lamp for portable lamps, merchan- 
dising displays, decorative lighting 
and similar uses is available from 
Westinghouse Electric Corp. 


The fluorescent lamp, designated 
Circlarc, is rated 18 watts. The 
T-8 lamp tube (1-inch nominal 
diameter) is curved to form a half- 
circle - inches in diameter. The 
base pins are located 45 degrees 
to the plane of the lamp. This al- 
lows the pins of two opposing 
lamps to overlap and reduces the 
thickness of the two-lamp holders 
to a minimum. 

* + * 


Dollinger to Distribute 


Radiator Filter Unit 


An entirely new automobile ac- 
cessory, the Dollinger radiator 
filter, a product of Dollinger Corp., 
is said to eliminate repair bills 
due to plugging of radiator cores 
and to reduce repairs to pump im- 
pellers worn by the action of large 
particles of scale. 

Tests are said to indicate that 
this radiator filter will do much 
to revolutionize cooling system re- 
pair cost figures. Inquiries should 
be addressed to 11 James St., Roch- 
ester 7, N. Y. 

* 


* * 

Firm Claims ‘Seatless’ Valve 
Eliminates Wearing Parts 

The new “20th Century Seat- 
less Valve” just announced by 
Knowles-Fisher Corp., Gowanda, 
N. Y., completely eliminates the 
valve seat, washer and all wear- 
ing parts, the manufacturer 
claims, 

The valve opens and closes 
with a flick of the fingers, with- 
out mechanical pressure. It can- 


not jam, and no dirt, scale or 

abrasive can affect its operation 

or reduce its efficiency, Knowles- 

Fisher officials add. 
* * 


* 


Conn., are offering a new type of 
“wafer-thin” backup light. 


The company describes the light 
as fully-plated with chrome on 
brass, and guarantees it not to rust. 
It is said to be installable on all 
late model cars and special mount- 
ing devices are available for in- 
stallation on older models. 


2-Year “No Flat’? Guaranty Improved Universal Joint 
Offered on Waber Tubes Claimed by New England Auto 


Waber Co., Chicago, has an- 
nounced that it guarantees its 
“Waber Double Seal” inner tubes 
not to go flat within two years of 
the date of purchase due to road 
accidents such as cuts, punctures, 
rim pinches or blowouts. 


Should any such road accident 
result in a flat tire, the company 


The New England Auto Products 
Corp. has announced improvements 
on its split ring universal joint. 


Heavier retainer rings, it is said, 
now give the product greater tor- 
que capacity, enabling it to carry 
the higher torques developed in 
late model cars. 








said a new tube will be supplied by mere fs 


any dealer handling Waber tubes, 
prorating the replacement charge 
on a monthly basis for the service 
rendered. 


THIS VIEW of Reo’s new Flying Cloud bus shows the wide, safety doors. The front 
door opens in while the rear door opens outward. Of aluminum monocoque construction, 
Keo engineers have reinforced all vital points with high tensile, rust resistant steel for 
added strength. The engine is mounted beneath the floor, and the bus features high 
visibility for both driver and passenger. 


Bear Reports New-Type 


Steering Gear Lubricant 


A new type of steering gear 
lubricant, said to be three times 
more efficient than ordinary 

. has been announced by 
Pearl Mfg. Co., Rock Island, Il. 


The new product, called Bear- 
Lube, is not affected by temper- 
ature changes and will retain 
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‘Wafer-Thin’? Backup Light 
Offered by Yankee Metal 


Yankee Metal Products Corp.. 
manufacturers of automotive safety 
devices and specialties, Norwalk, 
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A Product that’s Cuaranteed 


4 Cooling System 
oe for One Year 
or 25,000 Miles 


its base for smooth, easy opera- 
tion for an indefinite period of 
time, the manufacturer states. 


* * 


* 
Swinging Telephone Stand 
Benton Mfg. Co., 1016 E. High 


St., Jefferson City, Mo. has an- 
nounced the production of a swing- 
ing telephone stand which is said 
to allow users to swing the tele- 
phone in when not in use and out 
when it is needed. 



















1. SCALE CAUSES 
OVERHEATING 


Scale acts as an insulator— 


revents heat transference 
rom combustion chamber to 
cooling system water. Result: 
while temperature gauge 
registers normal, the engine 
overheats—oil burns, varnish 
forms, piston rings and vital 
engine rts wear out—and 
big repair bills pile up! 


ERE’S a new product — 

backed by a big program 
that will mean plenty of profits 
for you! Butler De-Scaler rids 
cooling systems of rust and 
scale . . . keeps water crystal 
clear for 1 year or 25,000 miles! 
Does not interfere with anti- 
freeze or stop-leak. That means 
the end of many motor head- 
aches for car owners... . and an 
entirely new market for you! 


Butler gives you FREE Scale 
Testers that TURN FREE 
WATER INTO A FAST 
SALE. With the Scale Tester 
you can show motorists the 
scale and rust in their water. 
After that, the sale’s easy! 


Butler De-Scaler is already a 
hit in the fleet and bus field, 
where it has been tested under 
the toughest operating condi- 
tions. Now Butler is ready to 
open the automotive market for 
you. And Butler’s big F-S Pro- 
gram to TURN FREE WATER 
INTO A FAST SALE gives you 
a big profit opportunity. Butler’s 
Fair Trade price means good 
profits. So ask your Butler 
jobber for full information or 
write direct! Butler Engineering 
Co., 939 Magazine Street, New 
Orleans 11, La. 


BUTLER 


Butler De-Scalers are patented. Other U S. and foreign patents pending 


ELIMINATES RUST - KEEPS COOLING SYSTEM CLEAN 


































2. BUTLER DE-SCALER 
ENDS SCALE 
Installed in radiator or hose 
according to directions, Butler 
De-Scaler’s galvanic cell action 
causes scale and rust to dis- 
solve throughout the cooling 
system and drop to bottom 
of radiator in small particles 
for easy removal. 








3. WATER STAYS 
CRYSTAL CLEAR 


Once clean, no further scale or 
rust can form. Corrosion is 
prevented. pH is automatically 
maintained slightly alkaline. 
Hot spots, sticky valves, 
troubles at thermostat, pump 
and heater due to particles in 
water are climinated 





Retail Price, $4.95 each 


Sold under Fair Trade Agreement in 
States where Fair Trade Lawe have 
been Enacted. 


ga 


Copyright 1947, Edgar M. Butler 
























Its Biggest 





Packard, first in the automobile 
industry to begin production of a 
complete line of 1948 models, will 
launch this week the most exten- 
sive new-car advertising program 
in its 48-year history. 

The program, which will utilize 
10 national magazines and 1,523 
newspapers in 1,435 cities in the 
United States and Canada, also 
marks Packard’s return to spot 
radio after a six-year absence. 

Over a three-week period start- 
ing Oct. 15, approximately 300 
radio stations in 100 key cities 
will carry the musical-type tran- 
scribed spots in two lengths, 60 
seconds and 15 seconds. 

Hugh W. Hitchcock, Packard’s 
director of advertising, estimates 
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—Auto Advertising — 
Packard Launching 


Campaign 


By Bob Finlay 


that national coverage of “the dis- 
tinctively treated spots” will be 
nearly 100 percent. 

A two page four-color insertion 
in the Saturday Evening Post of 
Oct. 18, occupying the center- 
spread of Life of Oct. 27 and Col- 
lier’s of Nov. 8, is headlined “Three 
Great New Eights for °48!” 


Final result of a $20,000,000 
program which the company ini- 
tiated immediately after V-J day, 
the 1948 Packard line includes 
17 different body types, four 
chassis featuring a long list of 
engineering innovations and 
three new straight-eight engines 
having 130 (Eight and Deluxe 
Eight), 145 (Super Eight) and 
160 (Custom Eight) horsepower. 
In addition to the Post, Life and 
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Collier’s, one page four-color in- 
sertions are scheduled for Time, 
Oct. 20, Newsweek, Oct. 27, and 
New Yorker, Nov. 1. With copy 
and art tailored to feminine tastes, 
advertisements also will appear in 
Harpers Bazaar and Vogue for 
November. 

A special campaign emphasizing 
the Custom Eight as “America’s 
Most Luxurious Motor Car” begins 
with four color one-page insertions 
in Fortune and Town & Country 
for November. A frontal view of 
this model, so unmistakably a 
Packard—“curbstone identity” it’s 
called by automobile men—that no 
name or series insignia is used on 
the exterior, is accompanied by a 
minimum of copy. 


The rhythmic copy theme of the 
over-all program portrays the 1948 
Packards as completely new cars 
which are “Out of this world— 
into your heart!” 

According to Hitchcock, the en- 
tire program is keyed to the fact 
that the demand for new Packards 
is “greater than ever before” and 


is, therefore, designed principally | yj}) bring into use the greatly ex- 


to bring people into dealer show- 


rooms to view the all-new 1948 S. business. 
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Rural druggists know this. Asked what rural 
magazine would be most effective, from an 
advertising standpoint, in helping them sell 


their prospects 


they chose Country Gentleman better than 
2%2 to 1 


Advertisers know this. They invest 


more 


advertising dollars in Country Gentleman 
than in any other farm magazine. 






















Business, he said, faces the job 
of winning customers right now. 


Food for Thought 


New Yorker magazine, noted in 
its editorial columns for the clever 
twist, has a neat angle, too, in its 
advertisements in this issue. 

Directed toward the auto dealer, 
it presents an enlightened sum- 
mary of their problems and the 
job they have to do. For those 
dealers who have not thought of 
the present situation as offering 
opportunity for direction and plan- 
ning, we recommend it as food for 
thought. 


line. Young & Rubicam is handling 
advertising. 


The Challenge 


Advertising must justify itself as 
never before as business faces one 
of its greatest challenges with 
great rewards behind the obstacles, 
said Walter Ayers, research direc- 
tor of Brooke, Smith, French & 
Dorrance, in bringing the Adcraft 
Club of Detroit up to date on BSF 
& D’s continuing study of the econ- 
omy we live in. 


After tracing the changing 
economy from 1914 to the present, 
Ayers said these signals for busi- 
ness stand out: 


1. Business is facing a great new 
adventure in which selling must 
rise to greater heights than ever 
before. 

2. Business will be supported pri- 
marily by buying out of current 
earnings of workers rather than 
savings. 

3. As we move into the buyer’s 
market, business must get set for 
larger volume, lower margins. 

4. The easing of supply problems 


Dealer Program 


For the third straight year, 
Grant T. Munson, Ford dealer at 
Fort Wayne, Ind., is sponsoring a 
football doping contest. Each week 
a “dope sheet” listing 10 top 
games, is published in both local 
newspapers, with names of previ- 
ous week’s winners. Three prizes, 
$10, $5 and $3 are awarded weekly 
for nearest correct answers. 


Motorola Campaign 

Motorola distributors and deal- 
ers from coast to coast will par- 
ticipate in a huge advertising cam- 
paign promoting Motorola car 
heaters, it is announced by Victor 
A. Irvine, advertising and sales 
promotion manager of Motorola, 
Inc. 

The program will kick off with 
a series of ads in hundreds of 
newspapers. This series of news- 
paper ads will point up the tre- 
mendous value built into the new 
line of Motorola car heaters and 
will. acquaint local readers with 
the names and addresses of their 
community car heater dealers and 
service stations. Key dealers have 
been selected to participate. 

First phase of the Motorola fall 
car heater advertising is the 
“across the board” coverage in 
Collier’s, Esquire, Michigan Motor 
News, Saturday Evening Post, 
Sport, Sports Afield, True, Popular 
Fiction Group and Dell Men’s 
Group. , 

There is also a big program in 
trade journals. 


Ad Films 

Advertising films are scheduled 
for special attention at the con- 
vention of the Assn. of National 
Advertiser’s meeting in Atlantic 
City from Oct. 5-8. 

Through a film clinic maintained 
by ANA, 18 films will be viewed at 
the meeting in three concurrent 
showings in three different pro- 
jection rooms Monday evening, Oct. 
6. Specially classified for the pro- 
gram is the color film, “Men of 
Gloucester,” produced by Trans- 
film, Inc., as the first in a series 
of public relations pictures made 
| for the Ford Motor Co. under the 
| title, “Americans at Home.” 


panded production facilities of U. 


| 7s My 2 
5 Zhe. 


| Names 
Edward C. Harrington, who has 
been in charge of advertising Du 
Pont yarns made by the viscose 
rayon process since 1929, has been 
|made manager of the new adver- 
tising section of the Rayon de- 
partment, it is announced by E. I. 
du Pont de Nemours & Co. Har- 
rington, who will continue to have 
his headquarters at 350 Fifth Ave., 
New York, will handle advertising 
of all Du Pont rayon and nylon 
| yarns. 


William R. Mason has joined 
| Geyer, Newell and Ganger, Inc., as 
an account executive, H. W. New- 
ell, executive vice-president, has 
announced. 


Earl Aiken, press relations man- 
ager of Libbey-Owens-Ford Glass 
Co., has been appointed general 
sales promotion manager, it is an- 
|nounced by G. P. MacNichol jr., 
vice-president in charge of sales 
| Aiken has been in charge of press 
relations since he joined the com 
pany in 1938. 


A. O. (Windy) Windell, national! 
advertising manager of the Seattle 
Times, reports that Len V. Corn- 
field, for the last 15 years national 
advertising manager of the Seattle 
Star, has joined the Times as na- 
tional automotive manager. 


‘“‘We want you to know that Automotivé 
News is the most read and quoted paper 
in our establishment.’’—George Soule, But 

| ler Nash Co., Butler, Pa. 
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| Auto Personnel 


Timken Roller Names Shank 


As Detroit Branch Manager 


H. M. Shank, Boston branch 
manager of the service-sales divi- 
sion of Timken Roller Bearing Co., 
has been appointed Detroit branch 
manager to succeed J. D. Jesseph, 
who resigned to enter an automo- 
tive parts agency business. Frank 
M. Barry, formerly a field repre- 
sentative in the New York office, 
has been made manager of the 
Boston branch. 

Shank, an active member of the 
Automotive Booster Assn. in Bos- 
ton, and a past president of Boost- 
er No. 13, joined Timken in 1934 
as a representative in the Phila- 
delphia office. He became manager 
of the Boston branch in 1938. He 
came to the Timken organization 
in 1924 and has been employed in 
various sales capacities since then. 

+ : ” 


Ellick Is Named by Ford 


To Fill Milwaukee Post 


Promotion of Gerald C. Ellick to 
manager of Ford Motor Co.’s Mil- 
waukee district has been an- 
nounced by Walker A. Williams, 
general sales manager. Ellick will 
fill the vacancy caused by the 
death of Ray A. Grimmer. 

Ellick began working for Ford 
in 1929 as a representative in the 
Chicago district. He was used-car 
supervisor in the Edgewater (N. 
J.) district just prior to World War 
II. Upon his return from the Navy 
in January, 1946, he was trans- 
ferred to Milwaukee as assistant 
district manager. 

7 * * 


Plant Heads Fleet Sales 


At Taylor’s in Detroit 


Allan J. Plant has been appoint- 
ed director of fleet sales of Tay- 
lors’ Inc. (Dodge-Plymouth), 19711 | 
Livernois Ave., Detroit, it has been 
announced by Hanley Taylor, pres- 
ident. 

Plant has been employed for 17 
years with various Chrysler divi- 
sions and until joining Taylors’ 
was director of sales promotion 
and engineer of Fargo Motor Corp., 
the fleet sales division of Chrysler. 

. 


Edwards Succeeds Leahy 


As Timken Research Chief 


H. C. Edwards, chief engineer of 
research and development, has been 
appointed director of research and 
development to succeed J. F. Lea- 
hy, 65, who retired Oct. 1 after 45 
years of service with Timken Roll- 
er Bearing Co., Canton, O. 

Walter F. Green, assistant man- 
ager of research and development, 
will become manager of research | 


and development. 
. * * 





Keating Given Top Post 


In Midwest by Turco 


The promotion of Donald A. 
Keating, placing him in charge of 
the technical department for the 
Midwestern division, has been an- 
nounced by Turco Products, Inc., 
6135 S. Central Ave., Los Angeles. 


Operating from headquarters of 
the Midwestern division in Chi- 
cago, Keating will direct technical 
activities of the organization in 
12 Midwestern states. 

x * * 


Rubber Assn. Appoints 


Sears Vice-President 


The Rubber Manufacturers Assn. | 
last week announced appointment 
of W. J. Sears as vice-president. 
Sears recently resigned as chief 
of the rubber division, Office of 
Materials Distribution, Department | 
of Commerce. 

” + * 


Hudson Motor Appoints May 


To Promote Service 


Appointment of Tim May as/|} 
service promotion manager of | 
Hudson Motor Car Co. is an- 
nounced by W. S. Milton, director 
of service. | 

May has had widespread experi- 
ence in automotive service and 
promotion activities and is a mem- 
ber of the Detroit chapter of the 
Society of Automotive Engineers. 

7 . +. 


Field Succeeds Delbridge | 


Dr. T. G. Delbridge, petroleum | 
chemist, retired last week from the 











Atlantic Refining Co. after 38 

years’ service with the company. 

Succeeding him as head of research 

and development is Hugh W. Field. 
o + * 


Roundtree Named 


Gordon Roundtree, president of 
Gordon Roundtree Motors, Waco, 
Tex., has been appointed a mem- 
ber of the Salvation Army advis- 
ory board. 


* * * 


Johns Promoted 


B. H. Johns, former manager of 
the St. Louis branch of Indepen- 
dent Pneumatic Tool Co., has been 
appointed manager of the com- 
pany’s mining and contractors tool 
sales division, with headquarters 
at Chicago, according to W. A. 
Nugent, vice-president. 

* * * 


Marshall MC’s 


Furber Marshall, president of 
Pharis Tire & Rubber Co., was 
master of ceremonies at the dedica- 


home of the Newark (O.) Browns 
of the Ohio State League. 
= * * 


George Morgan Pontiac 
George Morgan Pontiac Co., El 
Dorado, Ark., has filed articles of 
incorporation. Incorporators are 
George E. Morgan, Irene B. Mor- 

gan and Douglas F. Futrell. 


* * + 


Goodrich Names Newland 


Carmen F. Newland has been ap- 
pointed manager of the Kansas 
City district of the industrial prod- 
ucts sales division of B. F. Good- 
rich Co., it is announced by E. F. 
Tomlinson, division general man- 
ager. 

+ * * 


Dana Promotes Haynes 

Promotion of Robert B. Haynes 
to the new position of works man- 
ager of Spicer Mfg. division of 
Dana Corp. in Toledo, has been 
announced by R. E. Carpenter, 
executive vice-president. 

o * + 


Ford Promotes Robinson 


Promotion of C. J. Robinson as 
an assistant district manager by 
Ford Motor Co.’s Houston district 


tion, Aug. 26, of Arnold Park, new|has been announced by Lou B. 





ON HIS 35TH ANNIVERSARY with the 
company, Lee R. Jackson, executive vice- 
president of Firestone, is presented with 
his 35-year pin by Harvey 8. Firestone jr., 
president. Jackson joined the company in 
1922 as a tire salesman. 


Smead, assistant sales 


manager. 


general 


“‘We were very gratified by the results 
achieved through the insertion of our small 
ad in your newspaper. The parts we had 
for sale were quickly disposed of, to a 
purchaser we would not have reached 
otherwise. You may rest assured that we 
will avail ourselves of your Want Ad ser- 
vices as future requirements necessitate.’’ 
—Meyer Motor Sales,Corp., Richmond, Va. 


Legal Switch 
Rice to Leave A & A Post 


For Railroad Assn. 


WASHINGTON.—Roland M. 
Rice, general counsel for the Amer- 
ican Trucking Assns. for the past 
five years, will leave that post Oct. 
15 to become assistant general 
counsel for the Assn. of American 
Railroads. He will take up his new 
duties Nov. 1. 

Announcement of Rice’s new af- 
filiation was made last week by 
J. Carter Fort, general counsel of 
AAR, following a meeting of the 
association’s board of directors 
here. 


Rice came to ATA in 1935 after 
earlier service with the industry’s 
code authority under the NRA. He 
was assistant general counsel for 
the association from 1937 until 
May, 1942, when he was named 
general counsel to succeed J. Nin- 
ian Beall, who resigned to enter 
private law practice. 


Governor Names Dukes 
H. H. Dukes, Ford dealer at Pem- 
broke, Ga., has been appointed a 
member of Gov. M. D. Thompson’s 
staff. 
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CHICAGO.—Following a plaque 
dedication ceremony at the site of 
the first McCormick reaper fac- 
tory in Chicago commemorating 
International Harvester Co.’s ‘100 
Years in Chicago,” the company 
announced its forthcoming lake- 
front exhibit will be held Oct. 18- 
Nov. 2 

Erection of four huge tents, up 
to 350 feet long, is under way in 
the southeast parking area adja- 
cent to Soldier Field. These tents 
will house the company’s various 
equipment displays and exhibits, 
which will vividly tell the history 
of agriculture. 

Upon entering the exhibition 
grounds through a modern proto- 
type dealer’s building, the visitor 
will walk down an old 1847 Chi- 
cago street, reproduced in replica 
along with the original Chicago 
reaper factory, which will be sit- 
uated in the background. 

From the 1847 street the visitor 
will enter a large “historical” tent 
where replicas of many of the 
original machines used about a 
century ago will be displayed. Mur- 
als, pictures, and scenoramas will 
depict the early history of agri- 
culture. 

The second tent will be devoted 
to Harvester’s Chicago manufac- 
turing operations. Here various 
types of assembly will be made 
operative through the use of elec- 
tric motors. 

Chicago in 1847, when Cyrus Hall 
McCormick started making reap- 
ers with 33 workers in his small 
factory on the north bank of the 
Chicago river at Michigan Ave., 
was a wooden town with muddy 
streets, no railroads, and but 17,000 
inhabitants. 

Today International Harvester 
employs 30,000 people in the Chi- 
cago area and more than 90,000 
throughout the United States. 
Charts and graphs will be used 
to show the contribution the 
farm machinery and implement 
industry has made to labor and 
its general welfare during the 
past century in Chicago. Pres- 
ent day baler twine operations 
will be simulated in the Chicago 
manufacturing operations’ tent 
on the exposition site. 

When Cyrus Hall McCormick 
built his first reaper factory here 
100 years ago, he put into produc- 
tion a machine which pioneered 
the farmer’s ability to produce 
more food with less tedious work 
and laid the foundation for the 
nation’s economic wealth. 

Today, International Harvester 
manufactures not only farm ma- 
chinery, but in addition makes mo- 
tor trucks, industrial power equip- 
ment, and refrigeration—a total of 
more than 200 separate products 
which have raised the standard of 
living of the peoples of the world. 

The third tent will be devoted to 
the progress of agriculture during 
the past century. This tent will 
depict the results of a century of 
farm mechanization in an interest- 
ing and understandable manner to 
every onlooker. 

Beyond in a great open air 





U. S. Consuming 


Crude Rubber 
At Record Rate 


NEW YORK.—U. S. industry 
consumed more crude rubber dur- 
ing the first seven months of 1947 
than it had ever used in an entire 
year prior to World War II. 

Consumption through July was 
at an all-time record of 650,293 
long tons, 14 percent ahead of 
consumption for the same period 
last year. This was despite a sea- 
sonal decline in monthly consump- 
tion from June, attributed chiefly 
to vacations and taking of inven- 
tories. 

In its monthly report on con- 
sumption, Rubber Manufacturers 
Assn. reported use in July of 78,309 
tons of natural and manufactured | 
rubber, a decline of 8 percent from 
June. The industry consumed an 
additional 21,025 tons of reclaimed 
rubber in July, 1.2 percent less than 
in the preceding month. 


AN Want Ads cost little—get resulte— 
why not use ‘em? See inside back cover. 


‘100 Years in Chicago” 


International to Stage 2-Week Fair at Soldier Field 
In Observance of Its Centennial 


























area, the latest models of wheel 
and crawler tractors, motor 
trucks, combines, corn pickers, 
hay machines, as well as a diver- 
sified line of other up-to-the-min- 
ute farm operating equipment, 
may be seen and examined at | 
close range. 

A gigantic entertainment tent, 
seating approximately 5,000 per- 
sons, will be erected at the end of 
the outdoor equipment display area | 
where visitors will be able to view 
a first-class entertainment show 
each day. Refrigeration demonstra- | 
tions in home freezing also will | 
be given in this tent. 

A first-aid station will be erected | 
on the grounds to take care of any 
medical emergency. Press head- 
quarters also will be established to 
serve the local metropolitan news- 
papers and trade publications as 
well as visiting representatives 
from the nation’s press. 
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WINS NASH AWARD. A. L. Alexander, president of A. L. Alexander, Inc., Or- 


lando, Fia., 


receives the 10-point Nash plaque from C. E. Wilson, 


assistant zone 


manager. Left to right: H. ©. Luman, service representative; Alexander, Wilson, and 


A. W. Wesler, district manager. 


| Florida-to-Cuba Ferry 


‘Due for Service Soon 


MIAMI, Fla.—Hopes have been 
revived that the Carib Queen, the 
remodeled landing craft, will go 
into service as an automobile ferry 
between Key West and Havana 
sometime after the first of the year. 
The Carib Queen now is being 


fitted out at Jacksonville, having 
been towed from Mobile, Ala., some 
months ago. 


Shortage of steel is blamed by} 


the owners for the delay in com- 
pleting the ferryboat. They are 
now hopeful of getting some of the 
coming season’s tourist trade. 


Read Jack Weed’s Backshop for some 
highlights in the service feia 


Tire Shipments 


Up 19 Pet. for 
Seven Months 


NEW YORK.—Shipments of pas- 
senger car tires by manufacturers 
during the first seven months of 
1947 amounted to 42,453,947 com- 
pared with 35,688,720 during the 
same period last year, an increase 
of 18.96 percent, Rubber Manufac- 
turers Assn. reported last week. 

During July, passenger tire ship- 
ments were 6,111,564, or 1% percent 
less than June. Because many 
plants were closed down for inven- 
tory and vacations during the 
month, production dropped to 5,- 
474,573, a decrease of 10.29 percent 
from the previous month. 

Shipments of truck and bus tires 
in July amounted to 1,329,077 units, 
slightly higher than June, while 
production of 1,315,208 tires was off 
11.17 percent from the previous 
month because of shutdowns. 

Production of truck and bus tires 
for the first seven months of 1947 
was 10,705,682, a 21.09 percent in- 
crease over the same period in 1946. 
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NATIONALLY ADVERTISED 


Color advertisements in 
Look and Collier’s will fea- 
ture the Auto-Lite Christ- 
mas Stocking. Week after 
week on the Dick Haymes 
Show over 155 CBS stations, 
Christmas shoppers will 
hear about this great gift. 





AUTO-LITE 


HELPS YOU SELL SPARK PLUGS 


The Auto-Lite Christmas Stocking deal 
gives you a sales tool you can turn into 
new profits ... 
spark plugs by the complete set! It’s 
the first really new Christmas package 
in the business and one that means 
a bigger holiday business for you! 


Ph . 









makes it easy to sell 
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Oil Industry Leaders to Talk 
At API Meeting Nov. 10-13 


CHICAGO.—Secretary of the In- 
terior J. A. Krug will head the 
list of speakers at the 27th an- 
nual meeting of American Petro- 
leum Institute at the Stevens ho- 
tel here Nov. 10-13. 

Other speakers at the general 
sessions and their subjects will be 
B. Brewster Jennings, president, 
Socony-Vacuum Oil, “The Interna- 
tional Petroleum Situation;” Bruce 
K. Brown, president, Pan Ameri- 
can Petroleum Corp., “Petroleum 
and Its Relation to National De- 
fense;” Hiram M. Dow, chairman, 
Interstate Oil Compact Commis- 
sion, “The Conservation of Oil and 
Gas.” 

Walter S. Hallanan, president, 
Plymouth Oil Co., “Solving Petro- 
leum Industry Problems;” John 
M. Lovejoy, president, Seaboard 
Oil, “Petroleum-Industry Public 
Relations;” Henry J. Taylor, econ- 
omist and writer, “Looking Ahead 
at Home and Abroad.” 


The program for the public re- 


plugs... 


mean bigger sales. 





YOU BENEFIT THREE WAYS 


Brings car owners into your sta- 
tion and helps sell more spark 
. gives you a ready-made 
Christmas decoration for your 
show window . .. puts the spotlight 
on other Christmas items that ie 


lations session has not been com- 
pleted yet, but, in view of the keen 
interest shown in this subject last 
year, a record attendance is ex- 


pected. 

Also listed as speakers are Rus- 
sell E. Singer, executive vice-pres- 
ident, American Automobile Assn.; 
Harold M. Smith, United States 
Bureau of Mines; M. J. Fowle and 
R. D. Bent, Atlantic Refining Co., 
and E. Q. Camp, Humble Oil & 
Refining Co. 

The sessions on drilling and pro- 
duction practice will hear Ernest 
B. Miller jr., Tidewater Associated 
Oil; Edgar Krause, Atlantic Re- 
fining Co., and Robert H. Lemore, 
Well Explosives, Inc.; Earl Foster, 
Interstate Oil Compact Commis- 
sion; D. V. Carter, Magnolia Pe- 
troleum Co.; W. S. Morris, East 
Texas Salt Water Disposal Co., 
and W. B. Berwald, Ohio Oil Co. 

The transportation division, 
which will hold its group session 
and committee meetings in the 







= AVAILABLE NOW! Get your supply of Auto-Lite Christ- 
js mas Stocking Kits right away. Each Kit contains a supply 
of Christmas Stockings, individual gift cards anda double- 
side window poster. Ask your jobber’s salesman or write to 


Palmer House, has selected the fol- | 


lowing for addresses: Dr. John H. 
Frederick, University of Maryland; 
M. G. Gamble, Standard Oil (N. 
J.); Burt E. Hull, Trans-Arabian 
Pipeline Co., and J. W. Sinclair, 
Union Oil of California. 

More than 100 meetings of com- 
mittees and sub-committees have | 
been scheduled thus far. Krug will | 
speak Wednesday afternoon, as will 
William R. Boyd jr., API president. 
He will make his annual address 
at that time. 


Jennings Is Named 


Ind. District Director 

LOGANSPORT, Ind.—E. A. Jen- 
nings, Ford dealer here, has been 
elected director of the second dis- 
trict of the Indiana State Auto 
Dealers Assn., comprising the coun- 
ties of Carroll, Fulton, White, Pu- 
laski and Cass. 

Also elected to office as county 
chairmen were Paul Johnson, 
Delphi; Vern Jennings, Rochester; 
Cleo Allen, Brookston; Tony Kain, 
Winamac, and L. J. Powlen, Lo- 
gansport. 








To feel the pulse of the industry, con- 
sistent reading of Automotive News is a 
necessity. 














THE ELECTRIC AUTO-LITE COMPANY 


Merchand.ing Divi.ioa 


Toronto, Ontario 


Toledo 1, Ohio 












POOL AUTO SALES (Chrysler), Ottawa, Ill., made use of its big corner lot in its 
facilities. A spacious showroom and a well-equipped shop, with entrance on one street 
and exit on another are features of the setup. 


Tactful, Yet Firm 


Clark Chevrolet Keeps Goodwill in Rebuffing 
Car Seekers Outside Its Vicinity 


BELLEVUE, Pa.—Besieged daily 
with calls for new cars from every 
section of Allegheny county, Clark 
Chevrolet has devised an effective 
method of turning down outsiders, 
yet keeping their goodwill. 


“We can’t lay down the law too 
closely and keep goodwill,” says S. 
Bassett, salesman, “so we advise 
them to see their local dealers. We 
say it this way, in six steps. 


“Don’t read this blandly to peo- 





ple over the phone,” Bassett warns. 
“Get so you can talk it without 
notes to establish your sincerity. 
It follows: 

“1. These are unusual times. 

“2. We ordinarily would appre- 
ciate your calling us, even if you 
were further away than you are 
now. 

“3. Where do you (Get 
name and address). 

“4. Reason we hesitate is there 
might be something in factory pol- 
icy that would prevent us from 
delivering your order. 

“5. We wouldn’t like to take your 
order and then for some reason be 
unable to deliver it. 

“6. So long as there is a short- 
age of cars here, ours are for the 
people in this community.” 

Bassett says that people usually 
respond very well to that. Very 
often people report they are un- 
familiar with the city and ask the 
firm to recommend a dealer. 

“Since the caller appears very 
grateful that we will talk to 
them,” Bassett said, “they evi- 
dently get some abrupt answers. 

“When the caller claims he al- 
ready has called our recommended 
dealer, we know he merely is shop- 
ping for a car, and doesn’t neces- 
sarily want us as a regular dealer.” 


Mexico Rejecting 
Majority of U. S. 


Vehicle Imports 


MEXICO CITY.— Petitions for 
the importation of 4,439 passenger 
cars worth $7,400,331 and 3,668 
trucks and buses valued at $7,512,- 
347 have been turned down by the 
Mexican import control commis- 
sion since July 11. 

At the same time the commis- 
sion announced the granting of 
permits to bring 522 passenger ve- 
hicles worth $895,943 and 411 trucks 
and buses valued at $921,421 into 
the country. 

The commission was created to 
rule on exceptions to President 
Miguel Aleman’s 2%-month-old de- 
cree banning importation of auto- 
mobiles. 

The only exceptions apply to im- 
porters who can prove to the com- 
mission that their orders were 
placed prior to issuance of the 
decree. 

Reasons given by the commis- 
sion for the heavy percentage of 
rejections included “fake” and 
“faulty” documents as well as those 
presented in “bad faith.” 

Purpose of the ban, officially de- 
scribed as “temporary,” is to con- 
serve Mexico’s dwindling dollar 
reserves. 












live? 





Oregon Registry 
Tops 500,000 


SALEM, Ore.—Motor vehicle reg- 
istrations in Oregon have topped 
the 500,000 mark for the first time 
in the state’s history, according to 
figures compiled by the secretary 
of state. 

Vehicles of all types registered 


> by in the first seven months of the 
‘ sare, year total 501,594, a 14 percent in- 
f " crease over the same period of 1946, 
~ and a new all-time high. Passen- 


ger cars accounted for 384,520 reg- 
istered vehicles, over 40,000 more 
than at the end of July last year. 
Registration fees through July 31 
totaled $4,768,813, an increase of 20 
percent. 


Weeks Heads Up € of C 
Haywood Weeks, Kinston, N. C., 


dealer, has been elected president 
of the city’s chamber of commerce 
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High ways & Safety Tr 
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| human failures will certainly cause 
some accidents regardless of the 
perfection of the machine or the 








Packard and chairman of the In- , 
ter-Industry Highway Safety com- 
mittee, emphasized that expanding 


Bigg 


er Staff: 


s Urged 


For Safety Police 


NATIONAL, state and local traf- 
fic problems were given a thor- 
ough airing during the 54th annual 
convention of the International 
Assn. of Chiefs of Police which 
concluded a five-day convention in 
Duluth last week. 

E. Raymond Cato, Sacramento, 
Calif., a state highway patrol offi- 
cial, said “adequate control is the 
most serious internal problem 
which faces the country today.” He 
said police administrators must 
“find the way to secure the men 
and equipment they must have to 
carry on the battle. 

“They must convince their legis- 
lators that workable laws must be 
enacted and courts brought to a 


police forces, from the stand- 
point of manpower, Cato said 
“most of our state departments 
are woefully undermanned. 
Speaking from the knowledge of 
the problem in my own state I 
believe our force should be at 
least tripled if the problem is to 
be brought under control. The 
same rule would apply to most 
of the other states.” 

“Even if the countless millions 
of dollars which are needed were 
available at this moment,” he con- 
tinued, “many years would elapse 
before construction could be com- 
pleted.” 

Commenting briefly on the pos- 
sibility of ‘“accident-proof high- 


roadway upon which it travels.” 


John F. Ballenger, Detroit po- 
lice commissioner, in explaining 
“How Detroit's Traffic Safety 
Team Functions,” expressed the 
conviction that “in any city, large 
or small, the police need the con- 
tinuing help of other departments 


dent problem—especially in these 
times with traffic volumes in- 
creasing month by month and 
year by year. 

“About five years ago we devel- 
oped a strong traffic safety team 
in Detroit, on the theory that a 
police department cannot and 
should not be held solely respon- 
sible for the growing and highly 
complex job of preventing citizens 
from killing and injuring one an- 
other in traffic.” 


Referring to what he termed 
“the results,” Ballenger said that 
during the last four years traffic 




















‘ackard was an ammonia 
squirt gun for use against dogs. 


year brought an all-time peak in 
traffic volumes in our city.” 
> = ’ 


Dealer Aid for Safety 





highway transportation, vital to a 
more abundant economy, is contin- 
gent on safety and freedom of 
movement. 

Edward Riley, Millbrae, Calif., 

western representative of Automo- 
bile Manufacturers Assn., who read 
the paper for Slack, who is con- 
valescing from an_ operation, 
brought attention to the role the 
motor industry plays in the na- 
tional economy. 
Referring to the President's 
Highway Safety Conference, Slack’s 
article said the “ultimate results 
will be measured by the resolution 
and zeal with which responsible 
officials, organized groups and in- 
dividual citizens cooperate in see- 
ing that they are applied. 

“Every area of safety activity 
is covered in the program, includ- 
ing enforcement, education, engi- 
neering, motor vehicle adminis- 
tration, laws and ordinances, ac- 
cident records and public infor- 
mation and support. 


] 


aa 


ES. Sai 


level commensurate with the prob- | ways,” Cato said, “I for one do not| deaths have been held consistently | Stressed by Slack “In the automobile industries,” © 
lem. believe this point will ever be| below 200 a year—roughly a cut of PAPER entitled “Traffic and|he continued, “we are trying to 
Commenting on what he |reached. Automobiles are subject} more than 40 percent in traffic Our .Economy,” prepared by| develop that support ... our plan T 
termed the inadequacy of most |to the will of their drivers and/| fatalities despite the fact that last | Lyman W. Slack, vice-president of | is to establish—all over America— 
state and local committees corre- fig 
sponding to the National Industry to} 
group. Organization of state com- er: 
mittees, with membership drawn fo! 


from among dealers and trade as- 
sociation representatives, is now 
proceeding in full swing. In a dozen 
states the organizational spadework 
has already extended to county and 
municipal levels. 


“Promoting safer and more effi- 
cient traffic conditions is a big 
part of your enforcement job. It is 
also a basic condition of the con- 
tinued prosperity of our nation.” 

In his annual report to the con- 
vention, Franklin M. Kreml, Evan- 
ston, Ill., director of the associa- 





tion’s traffic division, outlined ob- aly 
jectives of his group during the the 
coming year and called special at- } 
tention to assistance given to Los ma 
Angeles and Chicago in 1947. an 
“The most important phase of lin 
the traffic division’s expanded pro- det 
gram,” Kreml said, “is its work mi; 
with the nation’s traffic courts. cor 
Proper administration of justice in ten 
courts which handle traffic cases is “ me 
necessary before intelligent con- E 
trol of traffic is possible. fign 
“No matter how efficient a po- eac 
lice department's traffic division, in 
it is helpless in its efforts to re- by 
duce accidents and deaths un- F 
less it has judges and prosecutors 
who are aware of the seriousness 
of the traffic problem, and who wee 
have intelligent understanding of i 
the philosophy and technical skill oe 
behind modern enforcement ef- oan 
forts. | 
“The traffic division is exclusive- rs 
ly a public service organization. Its su 
every effort is devoted to planning th: 
and administration of effective con- pa 
trol over and elimination of motor of 
vehicle accidents and their result- an 
ing cost in life and property. mat 
“There are many outstanding ex- T 
amples of this type of service. Cin- fros 
cinnati’s traffic deaths were bud 
brought down in three years from don 
an annual toll of 129 to 73; in Mem- red 
phis deaths dropped from 48 to 31 dec 
in the first year. in t 
, “In 1936 and 1937 Cleveland had usu 
463 fatalities, the installation com- taxe 
pleted, Cleveland’s toll was cut to to | 
245 in 1938 and 1939. But more im- we «eX 
portant, the rates stayed down.” in t 
rr ence 
a b 
Walk to Death a 
Pedestrian Fatalities 12,300 T" 
Last Year t 
Stat 


The new Purolator Micronic Oil Filter was specially 
designed to meet the needs of today’s motor cars. 

Heat resistant, waterproof, warp-proof, and unaf- 
fected by crankcase acids, the Purolator Micronic 
Oil Filter is positive protection from the dirt, dust, 
grit, grime, hard carbon, sludge that shorten engine 





life by scoring pistons, cylinder walls, and bearings. 


It traps every harmful abrasive particle that works 
into a car’s oil—even those measured in microns 
(.000039 of an inch). In addition, the Purolator 
Micronic has triple the filtering area of pre-war 


filter elements. 


PUROLATOR PRODUCTS INC., Newark 2, N. J. In Canada: PUROLATOR PRODUCTS (Canada) LTD., Windsor, Ontario 


It sounded like a shoe dealer's 
pamphlet, but it wasn’t. 

A booklet, entitled “Are Your 
Feet Killing You?”, distributed at 
Rochester (N. Y.) Fair by the state 
motor vehicle department, empha- 
sized the fact that 12,300 pedes- 
trians walked to their death in 
the United States last year—in 
front of automobiles. 

There was also a display of pho- 
tos of high schools and academies 
in the state which are offering 
automobile driving courses. 


Brett Building 


Work has now started on a new 
garage at Lillooet, B. C., for Brett's 
Ltd., of Chilliwack. The new branch 
garage will be two storys with 4 
frontage of 130 feet and will cost 
approximately $35,000, 
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(Cartoonist Kempf, a Willys dealer, 
cartoon 


The Other Side of the Picture 


(mR. JONES, AS SUPERINTENDENT 
\0F SCHOOLS WOULD YOU BE 
IWHLING 10 COOPERATE WITH 
LME ONA PROVECT TO 
PA REDUCE AUTO 
ACC/DENTS 


SUPPLY SOME GOOD CARS WITH 
EXPERT DPRWERS 1 YOU SUPPLY 
STUDENTS AND WE'LL 7ZAGY/ 


OUNGSTERS TH’ FIGHT 
(AE sé VANES 0 OPERATE 


serosee MATTER OF FACT, 
WE HAVE A REGULAR CLASS 
WHICH HAS MO O7WER OBJECT 
THAN TEACHING SAFETY 
FURST: AT WORK-AT PLAY 
AND ON THE STHE: 
AWb SIPEWALAS 


gestions for his weekly 


welcomes sug: 
strips. Write him care of Kempf Motor Oo., Kearney, Neb.) 


YOUR OFFER TO 


SUPPLY CARS AND 


DRIVERS SOLVES AY 
216 PROBLEM AS YI 


WE HAVE NO ay 4 P 


Z WITH WHICH TO SY, 


of business each work day, exclu- 
sive ef new and used car gross 
profit. 


Dealer Business Counsel 


Arrangement of Control Figures Gives 
Quick Picture of Business 


By J. B. Van Tassel Also, by dividing the amount of 
[HERE are some 1,200 separate |the difference between these two 
financial, operating and expense j|items by 25 (provided your total 
figures shown on the average mo-|of fixed expense exceeds your total 
tor accounting statement for deal- | amount of fixed income), a dealer 
ers. This is by far too many figures |can tell each month how much it 
for the average person to analyze - 
each month. Peo- 
ple just don’t 
have the time in 
this business to 
plow through all 
of these figures. 
Hence, it is im- 
portant to boil 
this great num- 
ber of figures 
down into a rea- 
sonable number of 
control figures 
that can be an- 
alyzed and used for the control of 
the business. 


Every dealer should check these 
major control figures each month, 
and, if a control figure gets out of 
line, then go back and check the 
detailed figures in order to deter- 
mine the reason for the out-of-line 
condition. But he should not at- 
tempt to use all 1,200 items as the 
method of control. 

Here are a few of the control 
figures that should be recorded 
each month on a columnar sheet 
in the form of a running record 
by months: 


FIXED EXPENSE which is the 
grand total expense of the business 
less the selling expense items, 
namely, new and used car com- 
sions, fitting and delivery and war- 
ranty and policy expenses. 

However, these so-called fixed 
expense items are not definitely 
fixed, they are only classified as 
such in this business because for 
the most part they all have to be 
paid out each month regardless 
of whether or not a dealer sells 
any merchandise during the 
month. 

They are mostly all controllable 
from the standpoint of operations, 
budgets and checking. Therefore, 
don’t get the idea they cannot be 
reduced if and when volume should 
decline. However, the expense items 
in this fixed-expense group that are 
usually definitely fixed are rent and 
taxes. That’s why it is so important 
to guard against the building of 
expensive and beautiful monuments 
in this business, which past experi- 
ence has proven can change from 
a boom business to a depression | 
almost overnight. 


TH next control figure of impor- 
tance to be taken from the 
statement and shown on the month- 
ly summary control sheet is the 
FIXED INCOME. Here again this 
term is only a trade term and does | 
not mean that this class of income | 
is definitely fixed. This fixed income 
is the total amount of prime gross 
profit from the total sales of ser- 
vice, parts, accessories, gas, oil and 
grease. Or it is the difference be- 
tween the price this labor and mer- 
chandise sold for and the price a 
dealer paid for the merchandise | 
and labor performed. 

Because of the fact that both 
the items of Fixed Expense and 
Fixed Income are more or less 6.4 @» 2's He @ © @&2 O-S-S2 
fixed is the reason they should be 
placed next to each other on the 
running monthly control record. 
This makes it easy for a dealer 
to compare the amount of so- | 
called fixed income with the | 
amount of fixed out-go. : 





* * * 


[He next control figure of im- 
portance is the so-called PER- 
CENTAGE OF ABSORPTION or 
OVERHEAD RECOVERY. This 
percentage is determined by divid- 
ing the total of the fixed expense 
into the total of fixed income. 
Example: Fixed income $500, 














4. B. Van Tassel 


Ba NOW, War Assets Administra- 
tion has radically changed its method of 
selling surplus truck parts. 

All inventories of these parts formerly 
under the jurisdiction of the National 
Auto Parts Office in Detroit have been 
transferred to the regional offices in 
whose territory the property is physically 
located. 





Los Angeles - 
Portland, Ore 





OKAY THEN-WE'LL GET 
ORGANIZED AND START 
THIS WORK A 
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By Fred Kempf 


SCNT» AND I 
BELIEVE THIS ISA 
SIEP /W THE 81GH7 
QMECTION, MR. 4/ VER; 








costs to open the doors in the place | fixed expense $1,000, percentage 


of absorption 50 percent. The 
closer a dealer can keep this con- 
trol figure to 100 percent or bet- 
ter, the greater are the chances 
of staying in this business and 
making money in good times and 
bad times. 


It was this 100 percent absorption 
and better that kept dealers in 
business during the war years. In 
my next column I will continue to 


explain the use of more control 
figures. 

(Any question on Business 
Management will be answered 
gladly by Van Tassel. Address 
him c/o Automotive News, 2666 
Penobscot Bldg., Detroit 26, Mich. 


Wohlfeil & Bobholts 
At Columbus, Wis. a new ga- 
rage and farm equipment business 
has been started by Richard Wohl- 
feil and Arnold Bobholtz. 


SURPLUS TRUCK PARTS 


All parts (with the exception of the nine items 
listed below) will now be offered by these 
regions to non-priority buyers in a series ot 
competitive bid sales. The only exceptions are: 


1. All engines, including short block assemblies 

2. Cylinder heads: Dodge, Ford and Chevrolet 

3. Crankshafts: Dodge, Ford and Chevrolet 

4. Transmission Assemblies: Dodge, Ford, Chevrolet 
5. Clutch Assemblies: Dodge, Ford, Chevrol:t 

6. All 6-volt ignition distributor units 


7. All 6-volt starting motors 
8. All 6-volt generators 
9. All sealed beam lamps 


These nine items will be offered at fixed prices 
to priority purchasers before being offered to 


non-priority buyers. 


All sales will be made f.o.b. shipping point. 
Freight allowances are abolished, but DISCOUNTS 
HAVE BEEN INCREASED 10% to 22% and more 
than compensate for the freight charge. 

Sales will be made through Customer Service 
Centers and other designated sales offices. See 
your nearest Customer Service Center for list- 


ing of current offerings. 


orrice oF eeaeteat 








- 
Offices located at: Atlanta - Birmingham ~- Boston + Charlotte - Chicago’ + Cincinnati + Cleveland 
Denver + Detroit - Grand Prairie, Tex. - Helena + Houston + Jacksonville + Kansas City, Mo. + Little Rock 
Louisville - 
+ Richmond - Salt Lake City - St. Louis - San Antonio - San Francisco + Seattle - Spokane - Tulsa 


CUSTOMER SERVICE CENTERS IN THESE AND MANY OTHER CITIES 


Minneapolis - Nashville - New Orleans - 


New York - 






Omaha + Philadelphia 
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Current Prices 


The following list of advertised 


delivered prices of various makes | 


of cars is based on prices in effect 


Sept. 24, 1947. They include factory | 


retail prices at the factories and 
provisions for dealer delivery and 
handling charges and for federal 
taxes. They do NOT include trans- 
portation charges, state sales tazes, 
license or title fees, or various 
items of factory installed or op- 
tional equipment: 
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Vet Spending Plans 








$5,800,000 in Terminal Leave Pay Reportedly Slated 
For Autos by N. Y. City Bondholders 


NEW YORK. 
veterans in New York City and 
seven adjacent counties will draw 
approximately $76,000,000 in term- 
inal leave pay before the end of 
1947 and they will spend $5,800,000 
of it for automobiles, the New York 
World-Telegram reported last week. 


— World War II|vestment in businesses and homes, 


and $3.3 million for education. 
(During the first five days that 
veterans were permitted to cash 
bonds, an estimated 20 percent of 
the outstanding bonds were cashed, 
according to the Wall Street Jour- 
nal. During the first 10 days of 


IRVING 1. LEVINE is president of T and Country Motors (De Soto-Plymonth). 
gu ever Ba en ¢.. Special—4-dr. sed.,| 9 Franklin Place. Woadmere, hong Island, N. Y., which recently (naved tate ite new | The information was gained from| September, Fairchild Publications 
pao le ir yg Rem 60 Super dealership costing $125.000, He hax been in the automotive business for the past 25 year — a study made for the World-Tele-| reported that home furnishings 
convertase, $2,333; stat. wag., $2,305: gram by independent research con-| and men’s wear pushed ahead dur- 
Series Roadmaster—4-dr. sed., $2,232; sultants. ing otherwise dull selling—largely 
con, tae Ss Municipal, State Spendin g P ut Of 1,428 veterans interviewed, | because of veterans spending bond 
CAD it was reported that 62 percent | money.) 


ILLAC—Series 61—4-dr. sed., $2,- 
ey sed. cpe., $2,200; Series 
eed., $2.523; spt. cpe., $2,446; convertible, 
$2,902; Series 60—4-dr. sed., $3,195; Series 
15—4-dr. sed., $4,471; 7-pass. tour. sed., 
$4,686; 7-pass. imperial, $4,887; 9-pass. 
sunee’ $4,368; 9-pass. bus. imperial, 
CHEVROLET—Stylemaster — 4-dr. sed., 
$1,276; 2-dr. sed., $1,219; spt. cpe., $1,- 
202; bus. cpe., $1,160; chassis, $992; 
Fleetmaster—4-dr. sed., $1,345; 2-dr. sed., 
$1,286; spt. cpe., $1,281; conv., $1,628; 


62——4-dr. 


At $3,000,000, 


NEW YORK.—Purchasing agents 
for state and local governments 
are spending $3,000,000,000 a year, 
it was estimated at the three-day 
annual conference here last week 
of the National Institute of Gov- 


000 a Year 


Wide divergencies in buying 
forms and procedures among state 
and city purchasing agencies were 
disclosed by the survey, which will 
be used in a drive to obtain greater 


possessed terminal leave bonds 
with an average face value of 
$215. 

Of the bondholders, 32 percent 
were planning to cash them imme- 
diately, and another 10 percent 
within six months of the date of 
the study. 

In terms of money, it was ex- 


N. C. Registers 
5,979 New Units 
During Month 


RALEIGH, N. C.—Motor Ve- 
hicles Commissioner Landon Ros- 
ser reports that during August, 


stat. wag., $1,893; Fleetline—4-dr. sed.,/ernmental Purchasing. uniformity in purchasing laws and | plained that $76,000,000 worth of 
oe ee, ae. Teta ect si,-|.. This estimate of the market of- | regulations. bonds would be cashed within six| new-car and truck regisrations to- 
269.78; 2-dr. sed., $1,211.89; bus. cpe.,|fered by state and city govern-| Two speakers during the confer-| months and $99,000,000 more be-|taled 5.979, to bring the year’s to- 
$1,154; Saper Deluxe ‘‘6"’—4-dr. sed., $1.-/ments for a wide range of prod-|ence urged purchasing agents to|tween that time and 1950 when| tal to 50,793. 
sae tt; tus aa SS aanEe os wag, | ucts, including motor vehicles. road| cooperate in exposing racketeers|the bonds mature. Of the total registration for Au- 
$1,893.32; Deluxe “‘Vs'—4-dr. sed., $1,-| building materials and equipment,|in materials and conspirators in| When asked how they would use| gust, 4,019 were passenger cars 


345.56; 2-dr. sed., $1,287.67; bus. cpe., 
$1,229.78; Super Deluxe ‘‘V8’’—4-dr. sed., 
$1,440.28; 2-dr. sed., $1,382.39; sed. cpe., 
$1,408.71; bus. cpe., $1,329.77; conv. §$1,- 
740.24; stat. wag., $1,972.26. 


was contained in what was said 
to be the first comprehensive sur- 
vey ever conducted of the buying 
practices of purchasing agents 


price-fixing. 

New York City Commissioner of 
Investigation John M. Murtagh 
urged governmental buyers to for- 


the money, more veterans men- 
tioned new suits than any other 
item. 

Clothing and accessories led 


and 1.960 were trucks, according 
to Rosser. For the entire year 
through August, 36,048 new cars 
had been registered and 14,745 new 


hiss ta gu fea; ant. ow -: other than those connected with| ward information on _ identical] spending plans with a contem- | trucks. 
744.25; bus. cpe., $1,628.25; convertible, | the federal] government of private| prices to federal anti-trust agents; plated outlay of $8,150,000, home Chevrolet, with 844 registrations, 
$2,031.25; chassis, $1,347.75; OCommedere | concerns. in Washington. equipment followed with $7,180,- | continued to lead North Carolina 


“@"'—4-dr. sed., $1,896; spt. cpe., $1,- 
887.25; Super ‘8’’—4-dr. sed., $1,861.50; 


Although admitting that “no 


Joseph W. Nicholson, purchas- 
ing agent for the city of Milwau- 


000, and automobiles were next. 
A significant $1,850,000 was men- 


car sales for August as it has for 
the entire year. Ford ran a close 


spt. cpe., $1,855; chassis, $1,415.75; Com-| One really knows how much gov- 

modore ‘‘8’’—-4-dr. sed., $1,971.50; spt.| ernment spends in this country,” | kee, recommended that cases of | tioned for “general living”’expenses,| second. with 809. Other leaders 
CPN ASH 600" ‘Slipetrcar 2 ade, sed.,| David Joseph, certified public ac- | suspected collusive bidding be | but wedding expenses were ear-| were Plymouth, 377; Pontiac, 279; 
$1,419.75; Ambassador Stipstream—4-dr.| countant, who directed the sur- reported immediately to the exec- | marked for more than $2,000,000. Dodge, 247, and Buick, 221. 

sed., $1,766.70; ‘600’ Super Series—4-dr.| yey, said “we believe that we utive director of the institute, Another $2,800,000 was slated for Ford, with 601 registrations in 


sed., $1,463.75; sed. cpe., $1,414.75; Am- 


have come closer to the facts 


Albert H. Hall, at Washington, 


maternity costs, and $2,000,000 for 


August, led truck sales. Other truck 


$1,750.70; ce, an *P* | than has heretofore been pos- | for reference to proper authori- | general medical care. Also men-| leaders were Chevrolet, 504; Dodge, 
OLDSMOBILE—Series ‘66’ Six—4-dr.| sible.” ties for action. tioned were vacation expenses of | 231, and International, 216. 
ihe converte sh. in ae He said that if available figures} Before concluding its conclave, | $450,000 and entertainment costs of| Compared with August, 1946, car 
$2,456; chassis, $1,134; Series “68" Eiht |on federal purchases are added to| the group adopted a resolution call- | $850,000. registrations in North Carolina 
—4-dr. sed., $1,614; as sed., $1.572; the state and city total, the sum| ing for the establishment of a per- Much of the veteran’s money is} have almost doubled—2,239 for Au- 
a ae’ antes: eneenvertible, | $1,903: would be about $7,000,000,000. Ex-| manent federal property disposal | apparently not slated for storekeep-| gust, 1946, compared with 4,019 for 
96" Six--4-dr. sed. deluxe 4-dr. sed. | plaining that his survey was based| agency, which would make avail-|ers because added to nearly $7,000,-| August this year. Truck registra- 
$1.773; standard 4-dr. sed., $1. or Ph on reports from only 193 public| able to local governments federal | 000 intended for savings came $4.6| tions for August, 1946, were 493, 
oo, “sitet; standard ; “et $1, a14; purchasing agencies, Joseph noted| surplus other than that acquired | million to be paid on debts, $3,000,-| compared with 1,960 for August, 
e that their total alone was $476,-| from wartime operations. 000 for insurance, $5,000,000 for in-' 1947. 


Series ‘‘78’’ Eight—deluxe 4-dr. sed., $1,- 
830; standard 4-dr. sed., $1,717; 
2-dr. sed., $1.762; standard 2-dr. sed., 
$1,643; standard chassis, $1,333; Series 
98" Elght—4-dr. sed., $1,917; 2-dr. sed., 
$1,865; convertible, $2,307; chassis $1, 441. 

PONTIAC—Torpedo +g”? — 4-dr. sed., 
$1,512; 2-dr. sed., $1,453; sed. cpe., $1,- 
484;. spt. cpe., $1,438; bus. cpe.. $1,387; 
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convertible, $1,811; Torpedo ‘8’—4-dr 5 
sed., $1,559; 2-dr. sed., $1,500; sed. cpe., . 3 
$1,531; spt. cpe., $1.485; bus. cpe., $1. 3 4 4 f E 
434; convertible, $1, ; Streamiliner ‘‘6’’ 

—4-dr. sed., $1,598; sed. cpe., $1,547; STATES i § 2 2 i212 £ ; si agiaie 

stat. wag., $2,235; deluxe stat. wag., 3 > | pb 2 : eiais& Fl eisi2 a 2 
St Ose see, aint’ wag 6.35 e\sial¢\élalzlé |e| # si e/siéle@lal ele la] e 
deluxe stat. wag., $2,359. 5 : . 

MERCURY—4-dr. sed., $1,660.35; 2-dr. 2625 + 7] 57 942) 13185} 6751) 3677 863 19| 120507 
eae Shaken cae can ae. August” ‘4al__ Bar| "isl ist isi | $880 “fol 338% 2534 foe4| 170071 | steel 7]  SSt] 3902! 3436] S409] 1748 12008| $988] 3607 | 2o| *Soa92 
Eseceantar col Gnbeh.ae, 4a. "47! is) 9 79 ra 435 | 40) 12) 97) 22) ~=CO8)=«aag eT 267/135) 10 3) 3428 
LINGOLN4-dr. sed, $2,533.62; -ar. | Connecticut’ "42 $i8) Ba) ET ital] el ayy seal] 5]_ al taal Hts! dal Soa) Sit too, |S tae 
epe., $2,532.57; club (custom interior) | Louisiana "47,193; ~—«45)~—C 83 3) 35! i“. oa 56) 73). ~~=«2 12; 39) +94 is 45| 347) 135! 66, 30) 3001 
=. $2100.00; convertible, $3,142.60; 46 137| 15 feo 63 3 35] 152| 7 748 ial 28) 88} 82| $0| 36! 385) 88! 83| | ; a 
Continental “12 Cyl.'’—club cpe., $4,- ’ Ss 83 6] 281; 4 488 75; 109 66: 14 53) 106) 155) 47) 407/ 200) 116) 61 5! 
661.80; ‘convertible, $4,745.72. 7" | Maryland rH a j “el % 23 d3] ist! tor Gal 481 Sea) tos) || 354 
erU uxe—4-dr. | Sichigar "47| 1785) 34 m 101) 526 7881 5051| 560) 881) 543| 126) 723) 634) 1487) 303! 2034) 1960) 349) 134) 2) 24118 
aoe of U7R dB; hen ape SL SiT-bOr ee. — 46| 14st] 360, gose| Seu, 14] Bes| 364 ssi | _ bell | i391 tie! $is| "soa! 305] i721 1567! au | T6004 
pion Regal Deluxe—4-dr. sed., $1,551.25; | Mississippi 47,124) 12) 406) +74) S| 27, 85) 418) 16, 46)  s8! | 36) 58) 41) 77 27 1863 
D-dr. sed, $1,519.75; spt. my $1,546; "46 oH | 312; 41 FH 21; 92] 444 | 40] { 9| 7i 652, 42) 17 Be! 33 | 1589 

» §$ P 
Caromandee cee'a-tr"ocee fufenay |S" TOM “ALT PERT BL Sey aR] 2] gem es easy Mie ESS) Pale) a) ee) Gan 26 Hass) eas) ee 
2-dr. sed., $1,729; spt. cpe., $1,755.25; “ = : si68 
, Ohio *47' 1817] $25) 4131) 631) 154! 482: 1463| 2774) 340) 532) 327 Gi) 381| 573) 1080) 284 2083! 1289, 513) 164 4) 194 
ies hat ak Uae bee Oo '46| 1027; +170 2538] G22] aes 448; 1192; 2316 | Bal | $f] 43 B93| eo2! 513] i7se| sol 398) | | 18704 

1,850; spt. cpe., $1,876.25; bus. cpe., | Texas *47| 753) 193) 2718) 492) 21; 190| 878! 2604) 202 402) 2541 980) 323) 292) 512) 195) 1158) 675) 348; 112] 12402 
Si'zs1-508” umn $2,236.25; land ‘46| 384 33 1571| 226 6] 105}  524/ 2080 Hd | 66; 282) 225; 227/ 88] 1045/ 321| 150; | oo 
cruiser, $2,042.75. ? 3 782) 110 ty 103: 26) 155) 379) 289/75) 600, 3021 147) 48 [552 

ear aan, aoe sed., $2,119.99; Oustom ne +46 340 $i 137 68 | 15a f07| 864 a | 3 | 55; 179; 379; 247; 86 6595| 178! 156 | | 4839 
"Fae ; 9 5} 11690) 3574) 23046| 13598] 6111| 1649; 74) 221907 
_ERARER “(cn set, 92.010.0; Man | QiStat FF a et es Ed BS] TB HR HE Be el Tes ee ei eB Be a a Tom) 

PLYMOUTH—Deluxe—4-dr. sed., $1,-| Year to 47 151603 1/420786) 59647| 9898) 45473|131941|331051| 25659) 66298| 27474: 15737| 67568) 69225|116981| 28584/202399|134142| 65811| 15247) _ 537/2020052 
290,25: 2-dr. wed. $1,246.50: spt ope. Date 4a] 4088 77|117407| 37629| — 216| 32995} arat0l 12908) | $89 23 1i 4340| 25919] 47420| 31461| 16009(/119387| 41259| 26230/ 288| 829292 

° ; . Cpe, . a; pec 
luxe—4-dr. sed., $1,377.50; 2-dr. sed., 
$1,324.75; spt. cpe., $1,351.25; bus. cpe., 

Fats 3 ‘Sooe. "Gh.so000; ata wae flea Car Registrations, 43 States for August,- 1947-1946 
$1,879.25. 9 

DODGE—Deluxe—4-dr. sed., $1,555; 2- mie 
dr. sed., $1,512.75; bus. cpe, $1,439;| — l a 8 ree pong y _ 
Custom—4-dr. sed., $1,607.50; town sed., | | | | | ae a 
$1,681.25; spt. cpe., $1,602.25; conv., $1,- | © | | } 8 | 
991; 8-pass. sed., $1,981. ~ | | h | | 
a re a Pi 3/3 Talal le .|4 | if 
ig Rie, aa gs ats Se: i sie aglelel lel digidlelal: ei) slzelei Bl 3l 
1,709; 2-dr. sed., $1,688; spt. epe., §$1,- 5 gly Z = | § 4) 4 a S| E| 2/2) 8 
698.50; conv., $2,092.50; stat. wag., $2,- B 2 2 = ® 3 ; ; 5 : z s & 3 = 5 5 = 3 
427.75; 7-pass. sed., | $2,111.75; lim., < = L = = = - ~ & | © a | fo = Ss | | &® w = = 
$2,238. o 

CHRYSLER—Royal —4-dr. sed., $1,-| 36 States for 47) 111) 170) 10666) 523| 119] 5867| 287) 10234; 22] 974) 101) 5739; 557) 13] 408 8| 2000; 11) 491) 2767) 214) 41282 
172.75; 2-dr. sed. $1,735.75; ‘spt. = August +46! 200 142; 11416] 51| 150| 5138; 206) 5115] 19| 1681| 130| 4826) 87 570| 13] 1709 | 487 wis 150 oa 
$1,762.25; bus. cpe., $1,667.50; Windsor— | © sticut 47) 9 li) 143 3 6) 92 1i| 108 .? 16 2| 116) 11) | 7 1 43 x7~C« 6 
oo ope, *Tieit 75: = wah a 720, eet _*46| __ 46) 19 38] Hy 151 257| i3| 216 34 gs} 150) 13| ts 3| | | 26| $4| 13} 1: 

8. ° ctihinan % P eee oe — | 79) 7 Oxi TT . j 3. ie 
m Michigan 47, —~—~«)~S*=«<aS| ~~) SCS) SiS} SC) ~t12) 16) —-395) ~——«28) 57] | 153 1; 24) 261 17 ; 
SE 10B.0r Sdn cod. gR0TD 2Br ont. oe’ ™ "46 4j 3} 48a, pe 18| 416, 22 +369 ze 166] 18} 193) | | 60 | 95 | 12} 299 3 3168 
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Automotive Finance... 


Auto Shares 


AUTOMOTIVE NEWS, OCTOBER 13, 1947 


Gain Less 


Than Industrial Index 


By George Deery 
Staff Writer 
OR the first time since July, the 
automotive shares average 
failed to better the performance 
of the Dow-Jones industrial index 
during September. 


An upward swing of 2.8 per- 
cent in the Dow-Jones average 
for September compares with a 
1.2 percent gain by the index for 
the nine automotive manufac- 
turers. There are 30 diversified 
industrial stocks in the Dow- 
Jones compilation. 


The auto stocks moved upward 
from 22.61 to 22.90, while the in- 
dustrial group ranged from 178.85 
on Aug. 29 to 183.85 Sept. 30. Since 
July 1, however, the motor group 
index has outdistanced the indus- 
trial figure. 

In July it spurted 8.2 percent, 
while the industrial average show- 
ed a gain of only 3.3 percent. Both 
receded the same amount in Au- 
gust, 2.4 percent. 


HE Sdtowinn * indicates the in- 
dividual action of the motor 
groun for September: 






























Issue Aug.29 Sept. 30 
Chrysler 59 595 
Crosley . 9 8% 
General Motors 59% 58% 
Hudson 17% 18 
Kaiser-Frazer g 10% 
Nash ....... 16% 16% 
Packard j 5 5 
Studebaker 20% 20% 
Willys .. 9 9 


Sept. 14 marked the low point 





Avco to Lessen Interest 


In Air Activities 


Aveo Mfg. Corp. will acquire a 
substantial interest in a new cor- 
poration consisting of the non- 
aviation properties of Consolidated 
Vultee Aircraft Corp.. it was an- 
nounced last week in New York by 
Victor Emanuel. Avco chairman. At 
the same time, Avco will dispose of 
a substantial portion of its stock 
interests in Convair. Both moves 
are part of a plan approved by 
the directors of both companies. 
“Aveo is continuing its lone range 
plan of expansion in the field of 
durable consumer goods,” Emanuel 
said. “At the same time Avco is 
following a policy of decreasing 
= investments in aviation activi- 
ties. 


“This will enable Consolidated to 
concentrate its activities in the 
field of aircraft manufacture and 
give to Avco a greater interest in 
Convair’s general manufacturing 
vlant at Nashville, as well as ACF- 
Brill Motors,” he stated. Under the 
terms of the agreement. a new cor- 
poration will be organized to ac- 
auire the non-aviation interests of 
Convair, including the Nashville 
division and a 48 percent interest 
in Brill and its whollv owned sub- 
sidiarv, Hall-Scott Motors. makers 
of buses and trolley coaches and 
industrial, truck and marine en- 
gines. 

e ¢ @ 


Average Up 26 Times 
In Past 49 Octobers 


So far as stocks are con- 
cerned. Octoher has been a 
standoff month in the past 49 
vears, according to the Wall 
Street Journal. “The industrial 
average has advanced in 28 Oc- 
tohers and declined in 28.” it 
states. “On the other hard. the 
railroads have advanced in 238 
Octobers and declined in 26. 
There has been a late summer 
decline, often beginning in late 
Auenst or early September in 
most of the past 49 vears. 

“The average date in the last 
49 vears on which the Augnst- 
Sentember hirhs were recorded 
was Ang. 28 for the industrials 
end Aug. 26 for the railroads. 
The average date on which the 
subsequent low has been re- 
corded is Oct. 17 in the indus- 
trials and Oct. 16 for the rail- | 
roads.” 


of the month as measured by the 
closing mark of the Dow-Jones 


average. The final figure for that 
day was 174.86. During the remain- 
der of the month it rose to 183.85. 


The popularity of oil and motor 
issues continues to be reflected 
in the volume of trading on the 
New York and other exchanges 
throughout the nation. 

Total turnover tables for the 
most recent week reported include 
Texas Co., Graham-Paige, Packard, 
Sunray, Tide Water, Chrysler, Mis- 
sion, Socony-Vacuum, Continental, 
and Pacific Western. The above 
represent half of the 20 most ac- 
tively traded issues. 

= * + 


Fractions 


Some sources are predicting 1947 
earnings of $7.25 a share for White 
Motor, compared with $2.90 in the 
preceding year. . . . Iron ore con- 


Thousands of Dealers 


















Auto Stocks 
Oct. 


-6 Sept. 29 
Chrysler ........ 60% 58% 
GONE ccccéveds 8% 1% 
General Motors.. 59 57% 
BEGG cc cccccns 19 17% 
Kaiser-Frazer . 11% 9% 
PONE Sbw54 6508s 17% 16% 
, 5 5 
Studebaker ..... 21% 20% 
WEEE: Sckcsesece 9% 8% 
Average for 
Nine Stocks ... 23.54 22.55 





sumption by furnaces in this coun- 
try during August totaled 6,401,347 
gross tons. This compares with 5,- 
936,426 in July, but was about 440,- 
000 tons under August last year. 


“With production of petroleum 
at a new record high level, the 
earnings of oil companies in the 
last half of this year should ap- 
proximate those of any full year 
in the past, even if there should 
be no further rise in prices,” ac- 
cording to the New York Times. 
- » « A new pool, discovered by 
Phillips Petroleum, is believed to 
be the largest found in west 
Texas this year. 

Clark Equipment has made the 


ene 





AFTER BEING IN BUSINESS for only » little over a year, Joseph Motor Se 70 
College Ave., Waterville, Me., was awarded the Nash 10-point dealer plaque. E. A. 
Joseph started with a staff of three, two mechanics and himself. The dealership now 


has 14 employes. 


assistant zone manager. 


best gain among stocks that have 
recently been split, with an ap- 
preciation of 16 percent in the 
split-up shares, according to a 
compilation by the Wall Street 
Journal. Chrysler gained 2 percent 
and Lion Oil dropped 7 percent 
since the division of shares, it 
states. Sun Oil has lost 9 percent. 
Standard Oil (N. J.) estimates 
that it will take about three years 
to complete its $4 billion expansion 
program, one of the largest in the 
history of the oil industry. 
Forecasting, like politics, is 


L. E. Bradbury was appointed 
Left to right: Joseph, president; F. C. Davis, Nash district manager, and F. 


general manager the first of a year. 
. Marr, 


made interesting by differences of 
opinion. Some of the economists 
in Washington are now said to 
believe that the present dropping 
tendency in exports will not have 
a serious effect on domestic busi- 
ness. They contend that a drop of 
as much as 25 percent in overseas 
shipments could be withstood by 
U. S. business without too much 
repercussion. 





AN Want Ads cost little—get results— 
why not use ’em? See inside back cover. 
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Dealers all over the United States are set to profit by 


tying in with the latest two-page Preventive Service 
message... “get your car ready for Winter.” It will 
appear in the November Ist issue of COLLIER’S—on 
the newsstands October 24th. 

These dealers are using point-of-sale and direct mail 
material to tell local Collier's readers that they are ready 


message. Show it to 


to render the Preventive Service Collier’s recommends. 

It's not too late for you to join the P.S. profit- 
makers. Write a postcard or a letter to your cus- 
tomers, or phone them that you are all set to give 
them top-notch service in getting their cars ready 
for Fall and Winter. On the morning of Oct. 24th 
get a copy or two of COLLIER’S. Read the P.S. 


your customers. Be one of 


the thousands of progressive dealers who will tie 
in and cash in. Don't forget the date—COLLIER’S 
issue of Nov. I1st—on sale at newsstands Oct. 24th. 


Colliers 








7am time to | 





The National Weekly | 
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ui ae IS A TEMPTATION to consider 


| these times of car shortages as representing a 


_ non-competitive market. 


¢ 





' the 


| Ina certain limited sense this is true. Dealers 


an, if they wish, sit back and let the public 


‘oke their cars away. 


But successful dealers of the past, and those 
determined to build their business soundly for 
the future, know that the “easy money” policy 
doesn’t pay in the long run. 


lhere’s a/ways competition. Yes, even in times 
of shortages. For people are always and con- 
tinually in the process of making up their 
iinds. Attitudes, opinions, preferences, are 


lways changing. 


ine of the functions of motor car advertising 
a these times is to continue to build and 
sttify favorable opinion as a backlog toward 
he days of wide-open selling. That’s a real 
iles job in itself. 


n this advertising picture, whether in the 
ctual selling of available products or in build- 
ing favorable opinion for the future, the New 
‘orker has been one of the leading national 


RARER 





Now! 





magazines. For more than twenty years we 
have published the messages of a majority of 


motor car companies. 


Through The New Yorker, these companies 
seek to give their dealers the advantage of the 
important influence which advertising in this 
magazine exerts directly on the leading families 
in thousands of communities across the country. 


Wise dealers realize that if they can come 
through this period with a higher type of 
customer then they will be building the most 
valuable kind of insurance against the days of 


competitive selling. 


In normal times, New Yorker families all over 
the coutitry buy more cars per family, add 
more extra equipment, spend more on service, 
and turn in their late-model cars more often. 
Every dealer can use all the sales and all the 
influence of these top families that he can get. 


The days of wide-open selling are closer this 
year than last—are closer this month than six 
months ago—are closer today than they were 
yesterday. For tomorrow’s sales, today is the 
time to resell the top of the market—through 
The New Yorker. 


cadership —Narket 
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Service and Used Car Reconditioning 


AC ee RE Lubricate 


{merica’s 25 Million Motor Vehicles and Recondition Over 3 Million Used Cars Annually 
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HEN the automotive industry 

suppliers, who make up the 
Automotive & Aviation Parts Man- 
ufacturers Assn., hold their annual 
meeting, to which they invite top 
execs from the vehicle factories, 
they sure do a nice job of it. 

This year’s affair was held in the 
Statler hotel in Cleveland and had 
Henry Ford II as the speaker— 
and one of my favorites for top 
honors in the industry as “MCer’— 
Fred Crawford of Thompson Prod- 
ucts. 

Whether it was the change of 
venue—or young Henry that drew 
out the crowd, I'll never know. It 
most likely was the combination. 
Anyway, at least 600 “brass” from 
both the parts and vehicle end of 
the business tried to squeeze into 
the cocktail room. If Frank Rising 
hadn’t called for “bibs and tuck- 
ers” when he did, there wouldn’t 
have been a starched collar in the 
crowd, it was getting that humid. 

Crawford put the crowd in an 
easy frame of mind—he’s the best 
“crowd settler” I’ve ever seen work 
on or off a dais—by bringing out 
some ancient papers—-I presume 
from that famous Thompson his- 
torical collection, one of which was 
a letter from one of the first sub- 
scribers to stock in the Ford Mo- 
tor Co. He read the letter with 
various side comments—as only 
Crawford can — emphasizing the 
point that because Jim Couzens 
had left the coal business to join 
up with Henry Ford in this new 
fangled business it was practically 
assured of success. 

+ + * 

THE LETTER WRITER — and 
Crawford—left no doubt but that 
a business that would attract a 
good businessman away from such 
a solid enterprise as the coal busi- 
ness must be all right, and he, the 
investor, felt certain that profits 
from the Ford automobile business 
would make sufficient profits to 
bring his money back with a profit 
in no more than one year’s time at 
the longest. 

Henry (the grandson) got just as 
big a kick out of the letter and 
the way it was read as did the 
audience. 


John Airey, president of King 


Seeley Corp. and this year’s AAPM | neighborhood 





Dealers Hold Key 


To Success of Big 


Promotion Drives 


Ads Can Up Volume 
If Customers Get 
Proper Treatment 


HILE the “Bring It Back to 

Chevrolet” campaign and Ford 
“Bring Your Car Back Home” ad- 
vertising is a manifestation of the 
active aid all factories are giving, 
or planning to give, their dealers 
to help increase service customer 
contact, this effort naturally will 
not accomplish its desired objective 
unless the campaigns get active 
dealer cooperation. 

All the promotion in the world is 
not going to keep dealer service 
shops filled with customer labor 
work as long as a considerable per- 
centage of car owners feel that 
dealer service charges are exces- 
sively high, observers point out. 

Part of this feeling on the part 
of the public is of course due to 
“gouging” or “barber-shop” sell- 
ing on the part of a relatively 
small proportion of the dealer 
body, but more of it is a result 
of too little attention being given 
the telling of customers what 
their charges mean in the way 
of work done. 

A well known successful dealer. 
who made a study of this adverse 
customer reaction, found that in 
most every case where the cus- 
tomer thought the bill was exces- 
sive was when the bill ran to a 
larger than usual amount and the 
bill was rendered for a few opera- 
tions. 

” » + 

Avs study this dealer found 

that the reason for customer 
dissatisfaction was because the cus- 
tomer did not realize how much 
actual work was entailed in the re- 
pair work. This dealer conquered 
the problem by having slips made 
on all flat-rate jobs that involved 
considerable work and attaching 
them to the bill when it was pre- 
sented for payment. 


This sounds like a very good 
approach to the problem in the 
big shop where the customer 
goes to the cashiers window, 
pays his bill and gets his car 
from a “car jockey.” Here the 
customer never comes in contact 
with the service salesman who 
wrote his ticket, the service man- 
ager who could explain the 
amount of work done, nor the 
dealer to whom he might vent 
his displeasure. 

As a result of getting a bill that 
irks him in the big shops, the cus- 
tomer walks out and vents his dis- 
pleasure by telling his friends and 
neighbors how he was “robbed” at 
the dealer’s shop. 


The same customer going to a 
independent service 


prexy, carried on the early Ford|station, or a smaller dealer where 


lore by telling about his first ex- 
(Ree RACKSHOP. Page 44. Col. 1) 


the service manager was on his 


(Continued on Page 52, Col. 4) 
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WHOLESALE PARTS and service customers within a 175-mile radius of O'Neill, | 
Neb., are serviced by the Midwest Motor Co. (Chevrolet), with a fleet of modern equip- 
ment, facluding a light delivery pickup truck, heavy wrecker and wholesale truck. | 
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ls Your Parts House in Order 


tive Selling? 


— parts-minded car and truck dealers have made 


considerable money by 
the industry since early in 


being alert to conditions in 
the war. They turned their 


parts departments into parts-purchasing departments and 
bought parts to meet the needs of the times where they 


could get them. 


In the meantime prices on many parts went up, and 
their inventories increased in value. 


These dealers sat in the 


king’s seat as long as parts 


remained hard to get and wage increases kept “upping”’ 


the resale prices. 


But conditions have changed. 

Both vehicle and independent parts manufacturers are 
now able to produce in volume practically all parts with 
the exception of some sheet metal and highly critical 


items. 


The time is fast approaching when many older cars will 


not be worth keeping in run 
owners need transportation 


ning shape even though their 
badly. 


So these same dealers now face the need for a stringent 
retrenchment program—they must balance their stocks 
against current needs and get them in shape so that they 
won’t be caught with either too much stock on hand, if 
competition forces some prices down, or by obsolescence. 


The fact that hundreds of 
boat as the overstocked dea 


parts jobbers are in the same 
lers does not make the prob- 


lem any simpler. They, too, must reduce stocks—and have 
been working at this problem for several months. Many 
a jobber has kept his purchasing down to an absolute min- 
imum since early this spring. 


Now is none too soon to 


take a parts stock inventory 


and tag for quick disposal all parts about which there is 
any question of their long-term marketability. 

From here on out, the wise dealer will depend upon 
quick turnover instead of heavy stocks for his parts de- 


partment profits. 








460 Product Makers to Fill 


Space for ASI 


ITH the 460 commercial prod- 
uct makers exhibiting in the 
ASI show roughly split up between 
makers of parts and supplies and 
accessory and equipment manufac- 
turers and with 54 exhibitors new 
to this great automotive after- 
market show displaying their 
wares, there will no doubt be a 
wealth of new things introduced 
this year. 
This will overcome one of the 
complaints heard around the 
show last year at Atlantic City. 
Jobbers came to the show ex- 
pecting that they would see many 
new postwar developments and 
were somewhat disappointed. 
While the approximate 212 parts 
maker exhibitors will no doubt 
have new items in their lines, it 
will be among the 100-odd acces- 
sory manufacturers and approxi- 
mately 147 tool and equipment 


makers that new things are usu- 
ally first introduced. This year the 
accessory and equipment makers 
represent about one-half of the ex- 





In This Section 


Undercoat Warning ...........Page 34 
Babbitting Bearings ..........Page 43 
De EE i's 5 0040009 0 40:06 cee Ge 





Show 


hibitors, with the parts and supply 
makers making up the balance. 
* +o * 


UITE a few firms play a part 

in two or more divisions mak- 
ing both equipment and parts or 
parts and accessories. The roll call 
of those with space at this year’s 
show is as follows: 

A. C. Spark Plug Co.,A. P. Parts 
Corp., Accurate Parts Mfg. Co., 
Acme Air Appliance Co., Acme 
White Lead & Color, Adams Grease 
Gun Corp., Ahlberg Bearing Co., 
Aircraft Screw Products Co., Inc., 
Aircraft Standard Parts Co., Air- 
Speed Tool Co., Airtex Automotive 
Corp., Albertson & Co., Allen Elec- 
tric & Equip. Co., Allied Automo- 
tive Corp., Almetal Universal Joint 
Co., Aluminum Ind., Inc., American 
Automatic Devices Co., American 
Bosch Corp., American Chain Div., 
American Hydraulics, Inc., Ameri- 
can Optical Co., American Sponge 
& Chamois Co. Inc., American Tire 
Mchny., Inc., Ammco Tools, Inc. 

Anchor Post Products, Inc., The 
Anderson Co., Anthes Force Oiler 
Co., The Arco Co., Armstrong-Bray 
| & Co., The Aro Equip. Corp. Ar- 
| (Continued on Page 36, Col. 1) 





Shows Seen Helping Dealer 
Attain Top Shop Efficiency 


ASIS Will Hit 
Alltime Peak 


Exhibits Aid Users 
In Recognizing Full 
Equipment Potential 


L fpdoins the ASI show already as. 
sured of being the biggest parts 
and equipment show ever held in 
the industry and with the NADA 
equipment show coming up— 
backed up by the service managers 
of the vehicle factories—the prob- 
lem of where to show is giving 
after-market manufacturers their 
perennial headache. 

The great variety of interest and 
allegiances—plus the inherent jeal- 
ousies between associations with 
conflicting interests—seems to keep 
the industry in a constant state 
of indecision as to what shows 
they will support. 

There seems to be a deep- 
seated inclination on the part of 
a number of manufacturers—and 
associations—to keep the status 
of the service industry as it is— 
or seems to be—today. 

Yet the automotive industry 
never has been static—in sales pol- 
icies, in channels of distribution or 
in the relative proportions of types 
of service outlets in the field. 

= * * 

For years the industry has had 

first one type of outlet come 
into prominence and then another 
—economic conditions in the na- 
tion at large, or a desire to in- 
crease the patronage of a certain 
type of automotive outlet, has in 
the main dictated these changes. 

Depression years saw the rapid 
growth of many small individually 
owned and operated repair shops 
—the desire of the refiners to put 
their stations in a more solid busi- 
ness position brought on the ad- 
vent of the “super” station. 

Right now the service trend 
seems to be back to the vehicle 
dealer. Thousands of dealers 
learned during the war years 
that it was not only possible to 
make a satisfactory profit from 
the sale of customer labor and 
parts, but they also learned that 
the service department contacts 
could be valuable in the sale of 
new vehicles. 

Car manufacturers also are prac- 
tically unanimous in wanting their 
dealers to increase their service 
potential, since they realize that 
the dealer who does a _ profitable 
service business is in a much bet- 
ter position to meet highly com- 
petitive selling conditions than the 
dealer who must buy his business 
with long trades alone. 

When the vehicle dealers are in- 
different to service volume and 
profits, as they were before the 

(Continued on Page 42, Col. 3) 


Battery Makers 
Meet Nov. 13-15 


CHICAGO.—_Members of the 
Assn. of American Battery Manu- 
facturers will hold their annu 
meeting Nov. 13-15 in the Palmer 
House here. 

Matters of national importance 
to all battery makers will be dis- 
cussed by several speakers and of- 
ficers for the coming year will be 
elected. It will be the 23rd annual 
meeting of the battery greup. 
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Users Conference, declared 
jast week that the levy costs Amer- 
jean motorists substantially more 
each month than the total annual 
tax receipts of the national gov- 
, ernment a century ago. 

Voorhees, also president of the 
New Jersey farm bureau, said that 
receipts from the federal gasoline 
tax averaged $32,500,000 a month 
in the first five months of the cur- 
rent year. For the entire year of 
1847, he said, receipts of the fed- 
eral government from all sources 
amounted to only $26,495,769. 

“My point,” he continued, “is that 
the motorists as a class are today 
pearing a larger share of federal 
taxation on just one product alone 
in just one month than was borne 
in a whole year by all the tax- 
payers of the nation a century 
ago. Ard this doesn’t even take 



























re into consideration the other fed- 
ull eral taxes on lubricating oil and 
tial motor vehicle parts and equip- 
ment.” 
lready as- Noting that the state imposes a 
gest parts 
t held in || Dealer Snonsors 
in u 
menseen || 200 Art Contest 
-the prob- . 
is giving || For Children | 
rers their | ' ROCHESTER, N. Y.—Ford ad- 
vertising men found that animals | 
at aa could sell automobiles and service 
ions with —not literally, of course, but by 
ns to keep the symbolical use of their out- 
ant state standing characteristics. 
at shows Judge Motor Corp., Ford dealer | 
here, is going just a little bit far- 
a deep- ther by sponsoring an animal art | 
e part of contest for children—its first ven- | 
rers—and ture in this contest line—which 
ne status bids fair to be a whopping success. | 
as it is— Idea for the contest was born | 
to David B. Brady of the staff | 
rdustry of the Rochester board of educa- 
sales poi- tion, who broached it to Joe Judge, 
ibution or president, and Lester J. Burgeer, 
s of types secretary-treasurer of Judge Corp. 
field. They thought it a surefire promo- | 
tion, and it ee with big 
newspaper ads Sept. 15. It works 
oon like this: 
= ancthia All school children in six Roch- 
\ the na | “ter area counties are eligible to 
re to ine | Compete. They drop in or write 
a cet to get entry blanks—and on each 
t, has ia entry sheet is a free ticket to a 
changes. special animal art movie to be 
the rapid shown at a downtown Rochester 
dividually theater. 
air shope Then the children draw—with 
rs to put crayon, pencil, oils, water color. 
‘olid busi- or any other medium or combi- 
ety nation of mediums they wish—one 
ia of the animals living in Rochester’s 
— Durand-Fastman or Seneca Park 
zoos. With their picture thev sub- | 
» vehicle mit a caption such as “Giraffe— | 
dealers Plenty Head Room,” which is used 
ir years in Ford ads. 
eo Originality of presentation, ar- 
) a tistic work and appropriateness are 
bor fat the basis of the judeine. There are 
ned Pr 110 prizes in all, including bicycles. 
con record players and table model 
» sale of radios. 
are prac- ss 
ting thelr Christmas Plugs! 
Seal at Auto-Lite Sales Scheme 
profitable Fits Holiday Mood 
a — er eEDO.—In an unusual holi- 
y a ay merchandising plan, the first 
—_ of its kind in the automotive parts 
business industry, Electric Auto-Lite Co. 
here is packing spark plugs in 
Ch , 
rs are in- hristmas stockines for sale as 
ume and gifts. The plan will be backed by 
fore the & special advertising campaign 
ol. 3) Which will appear in both trade 
: and national magazines. 
3 4 SPecial merchandising packets 
‘ been prepared to aid the dis- 
5 —— in the Christmas selling | 
. ose ach kit contains a two-sided 
, of the mer Christmas poster to be 
-y Manv- as as a window display. Also 
r annual oe” will be special material 
> Palmer aid in building an attractive 
ristmas window. 
yortance 
T be dis- Beckiwall Changes Name 
3 and of- peeckwall & Mounk Lt., Pentic- 
r will be on B. C., has made formal appli- 
@ annual on for change of name of the 


‘ompany to Beckwall Motors Ltd. | 


i 


reoup. 
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Gas Tax Inflation 


Present Federal Levy Yielding U. S. More Money 
Per Month Than All Receipts Did in 1847 


TRENTON, N. J.— Advocating 
1 of the 1%-cent federal gaso- 

jine tax, Herbert W. Voorhees, 
chairman of the New Jersey High- 


3-cent tax on gasoline, Voorhees 
declared that “the total tax the 
consumer pays on each gallon of 
gasoline amounts to more, rela- 
tively, than he would pay on some 
of the most extravagant luxuries.” 


Voorhees said that 27 state gov- 
ernments have appealed to Con- 
gress to repeal the federal gaso- 
line tax since it was imposed 15 
years ago as an “emergency meas- 
ure.” 

Referring to the pending Con- 
gressional study of federal excise 
taxes, he said he was convinced 
the study would show that the 
gasoline tax is an impost that 


| ‘cannot be defended on either log- 


ical or equitable grounds.” 


City Motor 
City Motors, Inc., Asheville, N. 
C., has been organized with capi- 
tal stock of 1,000 shares, no par, 
to deal in automobiles. Principals 
are Raymond E. Matthews, Byrd 
D. Matthews and H. M. Keller. 
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TO BUILD AND TRAIN A USED CAR selling organization capable of functioning at high speed when the occasion arises. 


Liberty Motors, Inc., Birmingham, Ala., has launched a used-car sales program employing the use of neon lighting, display back- 
grounds and other modern features. Its lot, recently opened, is designed for a maximum display of used cars with attractive sign- 
boards in the background. A bright canopy plus neon lighting outlining the signboards combine to make this one of the most 
striking lots in the South. The size ts 150 by 100 feet. 


Gift Washers 
Special Yuletide Packages 


Featured by Trico 


BUFFALO.— Holiday sales of 
Trico windshield washers and Trico 
vacuum fans will be stimulated by 
new special Christmas packages 
which will be featured in Trico’s 
national advertising in the Satur- 
day Evening Post, Time, Life, Col- 
ier’s and other publications. 

Warehouse distributors and job- 
bers now have stocks of the holi- 
day packages. They are designed 
so that if dealers have any left on 
hand after Christmas, the special 
wrappers can be removed and the 





packages put back in stock for all- 
year sale, Trico said. 

| Since car drivers take delight in 
| demonstrating the Trico washer to 
friends, the company stated, the 
factory installations made by Bu- 
ick, Cadillac and Pontiac are stim- 
ulating accessory sales to owners 
of older models of these makes as 
well as to drivers of all other 
makes. 


Gilbert Motor Sales 
Gilbert Motor Sales, Inc., of Gil- 
bert, W. Va., has been organized 
with capital stock of $25,000. Prin- 
cipals are Lee Ellis jr., Fred D. 
Ellis and Mattie M. Ellis. 





‘Canada’s Jobbers 
‘Set B. C. Parley 


VANCOUVER, B. C.—The 15th 
anniversary convention of the Ca- 
nadian Automotive Wholesalers 
Assn. convention will be held here 
Feb. 29-March 4, Secretary-Mana- 
ger L. N. Panneton announced in 
Ottawa. 

Panneton said the organization 
has tripled in size since its estab- 
lishment and has a membership 
of 261 head offices and branches 
located in eight provinces and 98 
cities in Canada. 


AN Want Ads cost little—get results— 
why not use ‘em? See inside back cover. 


Soe MOO Mir ameter wet ele eerie cose ce) 
Lubricators so profitable for you! 
It’s the Chassis Lubricant Pump with ARO’S “Dual 
Ratio—Hi-Lo Pressure” design. 
Other features of ARO design are equally advanced— 
assuring speedy, dependable performance to improve your 
service and attract more lube business! See your ARO Jobber 
or write The Aro Equipment Corporation, Bryan, Ohio. 


LUBRICATING EQUIPMENT 
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Warning on Undercoats | yg laa 


Too Thin Applications Are Said to Be WAYNE, Neb.—Shortage of 
° . farm labor this season was 
Endangering Repeat Business 


| here was alleviated by em- 

MINNEAPOLIS.—The future of| 4 Tightening of body nuts ana | Ploves an. a ere 
the automotive undercoating busi-| bolts, and 5. Use of solvent to werk in the Chevrolet dealer 
ness is in peril—largely due to too-| remove chassis black from areas ship, went into the fields and 
thin coatings and to lack of au-| to be coated. | worked until 11 p. m. helping 
thoritative information on applica- Eight areas which should be| farmers with the harvest of the 
tion methods. sprayed to provide a satisfactory | grain crop. 

This is indicated in a new “Ap-| application are fenders, gravel de- The good neighbors included 
plicator Instruction Manual for|flectors and fender skirts; gas| Kenneth Likes Roy Coryell, Al- 
Underseal,” published recently by|tank; rocker panels; flooring;| jan Sandahl, Jim Jensen, Ward 
Minnesota Mining and Mfg. Co.,| splash panels; inside of back bump-| Peterson and Florian Spies. 
producer of automotive adhesives/ er; inside of door cap, and under-| Harvest season lasted nearly 
and underbody protective coatings. | side of hood. | three weeks. 

In a special cover notation) Other areas listed as “optional | — 
marked, “Important,” the 3M com-/t, be sprayed” are frame; motor! ,~_>)- ‘ ‘ 
pany declares that the future of| igo of cowl. shroud or fire wall:| Collins Gets Ford Franchise 
the automobile undercoating busi- ‘ : 
ness “depends on the applicator.” 

“Those new-car owners who 
have received a poor job of un- 
dercoating ... too thin applica- 
tion . . . will be extremely hard 
to sell when they buy their next 
new car,” it is warned. 

The note explains that the prop- 


and outside of valve covers on| Frank S. Collins, a member of 
overhead valves for reduction of | the city council of Georgetown, S. 
tappet noise. C., has received the Ford fran- A MODERN PAR 7 . 

“Do not spray any mechanical chise in Georzetown county. Col- (Oldsmobile) of Regeta. te aenbenhap a oF. inte its cow oonae *@ 
parts, such as drive shaft, trans-| !ins has been supervising operation | ~ CS ee aa ee ee ee St ee 
mission and oil pan, vacumatic|°f Loyal Motor Co., Georgetown Horgan Appointed to head the regional membership 

committee of the New York State 


clutch, hydromatic or fluid drive | Ford dealer, since the death of his : 
7 lubrication points, brother-in-law, Herbert Loyal. Ralph T. Horgan, president of Automobile Dealers, it was ap. 


mechanism, . 
er technique for applying under-| ™uffler and tail pipe or rear axle | Others are profiting from AN Want Ads, Ralph Horgan, Inc., New York City nounced by Charles A. Parsons, 
coatings, “developed through re-| housing,” the booklet warns. _| why not you? See inside back cover. |Ford dealer, has been appointed| president. 00 3 
search and actual road tests over | ee 
the past 12 years,” is described in| 
the instruction manual “as an aid 
toward building satisfied, repeat 
customers on his highly profitable 
service.” 

The importance of spraying coat- 
ings to a full one-eighth inch 
thickness was brought out on all 
three grounds—abrasion, corrosion 
and noise. 

It was pointed out that a thin| 
coating contains pores which ex- 
tend through to the metal, acting 
as a moisture trap for concen- 
trated corrosion. The 3M com- 
pany’s bulletin suggests, “For con- 
firmation, spray various thick- 
nesses of coatings of all materials 
on a pane of glass and hold up 
to the light.” 

In addition, a too-thin coat- 
ing lacks the cushioned shock- 
absorption characteristics of an 
eighth-inch thickness. As a re- 
sult, gravel and rocks, instead of 
“bouncing” off, dig into the ma- 
terial, gouging it out and expos- 
ing metal. 

Finally, the bulletin stresses that 
@ one-eighth inch thickness pro- 
vides maximum efficient sound 
deadening. 

Officials amplified this by point- 
ing out that the curve for sound 
deadening value climbs upward 
sharply between one-sixteenth and 
one-eighth of an inch. The second 
sixteenth of an inch provides 75 
percent of the acoustical value of 
the two sixteenths. Thus, the one- 
eighth inch thickness provides 
three times more deadening than a 
one-sixteenth inch coating. 

Among points listed by the 
booklet as important in the 
preparation of a vehicle for un- 
dercoating are: 1. Thorough 
cleaning of areas to be sprayed; 
2. Complete drying of those areas 
before spraying; 3. Elevation of 

vehicle and removal of wheels; 


Service Station 
Oil Dispensers 


Called Obsolete 


DAYTON.—Seventy-one percent 
of the oil dispensing equipment 
now in use in service stations and 
garages need to be replaced, ac- 
cording to a survey made by Huff- 
man Mfg. Co., Dayton. 

Basis for the figure is a “spot 


check” of service stations from 
t t S32 tudy of - 
scat seath, Sew nay of Sep. THE NEW STAINLESS STEEL On 
equipment division. 
In many instances, the survey 


men report, dirty and battered oil 
dispensers made their appearance 
in service stations which otherwise 
were models of cleanliness. The 


height of inconsistency, it is stated, 
occurs when canned oil sealed for 


cleanliness is opened and dispensed 
from grimy dispensers into the * DRESSES THE WHEEL IN STAINLESS STEEL * WILL NOT RUST OR TARNISH— MAKES WHEELS EASY TO CLE’ 
| 


car’s lubricating system. 
In addition to being dirty, some * TWO SIZES FIT ALL 15° AND 16° WHEELS—NO INVENTORY PROBLEMS 


of the measures were so battered 
as to give illegal short measure, | * SNUG, SOLID FIT—NO INTERFERENCE WITH WHEEL WEIGHTS 
the Huffman men say. | 
— 
Traky Plans Showroom | 
Traky Motor Corp. has been} 
granted a permit to erect a show- | 
room at 1293 Bailey Ave., Buffalo, | 
t an estimated cost of $15,000. 






* EASY TO INSTALL—EASY TO REMOVE 
wing patent RE. 19,466 and RE 19 467 


YY) per set of four pe melt Trade 


ct 1 under applicable Fair Trade law 
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Jumbo Service Package 


Comprehensive Ad Drive by Ramco Stresses 
Dealers Facilities for Engine Repairs 


ST. LOUIS.—A nationally adver- 
tised re-powering service for re- 
shops and car dealers which 
combines the selling of all four 
engine repair services into one 
am has been launched by 
Ramsey Corp., makers of Ramco 
10-Up piston rings. 
“It is the basic fundamental of 
this new Ramco re-powering pro- 
that, for efficient and most 
profitable selling, all four phases 
of engine repair service—compres- 
sion, ignition, carburetion, and 
cooling—should be advertised to- 
gether,” the company states. 


“The Ramco program provides 
the way whereby the dealer may 
do this. It gives him the station 
jdentification—the advertising ma- 
terials and the backing of national 
advertising in Saturday Evening 
Post. Further, it provides him with 
the methods with which he may, if 
he so desires, reorganize his serv- 


ice operations for increased effi- 
ciency. 

“It is our belief that Doing the 
Job Right is just as important 
as a sound merchandising and 
selling plan. Our re-powering 
program, therefore, covers both 
phases—the workmanship, the 
advertising.” 

“The Ramco program,” states O. 
C. Holaday, sales manager,” is 
the culmination of nearly a quar- 
ter-century experience in the mar- 
keting and merchandising of pis- 
ton rings. The new program which 
has just been announced in the 
Post, and in leading trade maga- 
zines, combines the successful ele- 
ments of many of our previous 
programs, and adds one new im- 
portant element ... combination 
selling of all engine repair serv- 
ices. 

“This element, 


we feel, is the 


key to a better way to sell engine 


... STYLE PARTNER TO FAMOUS 


WHILE CUSTOMERS ARE WAITING for service work to be completed at Massey 
Motors (Dodge-Plymouth), Jacksonville, Fla., they are invited to use the dealership’s 
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new snack bar. The coffee and doughnuts are on the house. 


overhaul service. It is an element 
which, while never before adver- 
tised nationally, has been thor- 
oughly field-tested by pilot instal- 
lations with hundreds of dealers 
throughout the country over the 
past five years. 

“Ramco re-powering is a pro- 





/ “AMERICA’S FAVORITE WHITEWALLS’’ 


/ 
/ 


Ud 
A 





/ Now on over 3,000,000 automobiles . 


7 most widely accepted car-appearance accessory in history ! 


dale 





gram whereby the dealer cannot 


only offer and advertise finer en- 
gine repair service, but, through 
the use of the Ramco 10,000 mile 
ring and labor warranty, he can 
offer proof of its superior char- 
acter. Thus, the re-powering sta- 
tion, through use of the Ramco 
method of piston stabilization, 


Ramco 10-Up guaranteed piston 


Read Jack Weed’'s 
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| rings and the Ramco piston skirt 


stabilizers or Ramco-nizing serv- 
ice, is qualified to present a 
guaranteed engine repair service. 
In addition, he is organized to 
provide expert service on car- 
buretion, cooling and ignition. 
Stations qualifying for enroll- 
ment in the program have avail- 
able to them, signs, posters, direct 
mail campaigns and local news- 
paper advertising. Ramco jobber 
salesmen are now being supplied 
with complete kits of this ma- 
terial for demonstration to eligible 
dealers and repair shops.” 
Further information may be se- 
cured by writing Ramsey Corp., 
3700 Forest Park Blvd., St. Louis. 


Porter Starting 
Clinic Series 


On Body Repair 


DETROIT.—H. K. Porter, Inc., 
last week completed the first film 
in a series of service clinics deal- 
ing with its Porter-Ferguson Hy- 
dro Method. 

The series is designed to portray 
and feature the auto body repair 
business as an advanced science. 
High spot of the demonstration is 
a talking motion picture, with 
Lowell Thomas as narrator. 

The film is intended to show how 
a shop should look, how it should 
be equipped, how tools should be 
arranged for efficiency, how the 
mechanic should go about the job, 
and what tools to use and how to 
use them. 

Included in the clinics will be 
discourses on the future of body 
repair business. 

Hydro-Method clinics will be 
held under the auspices of local 
jobbers who will mail invitations 
to the trade in the various terri- 
tories where clinics will be held. 


Globe-Union Gets 
Two More Plants 


LOS ANGELES.—C. O. Wanvig, 
president of Globe-Union, Inc., has 
announced the acquisition of two 
new factories, which enlarges the 
national organization to 10 fac- 
tories located throughout the coun- 
try. 
“In order to take care of the 
growing demand for batteries,” 
said C. O. Wanvig, “additional 
plant capacity has been acquired 
at Mineral Ridge, O., and Oregon 
City, Ore.” 








Fast-Moving 
New Steel Merchandiser 
Offered by Wagner 

ST. LOUIS.—Brake repairmen 
and mechanics have been offered 
a new Wagner all-steel merchan- 
diser for stocking and selling fast- 
moving hydraulic brake replace- 
ment parts. 

These merchandisers, sold and 
distributed by Wagner Electric 
Corp. through 25 branches, contain 
the correct parts for wheel cylin- 
der and master cylinder repair 
jobs. With parts conspicuously 
marked, the mechanic saves time, 
avoids mix-ups and gives better 
service, the company said. 

Inventory problems are said to 
be simplified, since a quick review 
of a merchandiser readily shows 
which parts need replacement. The 


problem of building up the proper 


distribution of inventory is also 
solved, it was said. 

Address Sales Promotion Dept., 
Wagner Electric Corp., 6400 Plym- 
outh Ave., St. Louis 14, Mo. 


Colo. Filter Producer 


Occupies New Home 
DENVER.— The El Paso Asso- 
ciates, Colorado Springs, manufac- 
turer of gasoline filters for passen- 
ger cars, trucks and heavy duty 
| automotive equipment and parts 
| for carburetors, has just completed 
j and moved into its new building. 
The building is of concrete, steel 
and brick construction and has 
20,000 square feet of shop space and 
an additional 4,000 square feet of 
recreation space all under one roof 
Good ventilation and lighting are 
provided. The grounds will be land- 
|scaped at the front of the building 


for some 


Backshop 
highlights in the service field. 


es ae 
At the Navy Pier... 


460 Makers to Fill 
ASI Exhibit Space 


(Continued from Page 32) 
row Armatures Co., Arrow Safety ,Corp., Bonney Forge 


Device Co. Inc., Asbestos Mfg. Co.,| Works, Borg-Warner Service Parts 


Atlas Mfg. Co., Atlas Press Co., | Co. 


Atomized Materials Co., Auburn Brandt-Warner Mfg. Co., Brun- - , 
Spark Plug Co., Aurora Equip. Co.,| ner Mfg. Co., Buchan Loose Leaf |J0seph Dixon Crucible Co., Doan 
The Auto Compressor Co., Auto-| Records Co., Builders Ornamental 
Lite Battery Corp., Auto Radiator|Iron Co., Burd Piston Ring Co., 
Mfg. Co., Auto Specialties Mfg. Co.,| Burton Auto Spring Corp., Burton 


Automotive News, The Automotive| Rogers Co., Bussmann 


Specialty Corp., Automotive Thrust | Butler Eng. Co., Cam Tool Co., Inc., 


Bearings Corp., Balcrank, Inc.,| Camburn, Inc., A. S. Campbell Co., 
Baldor Electric Co., Barrett Equip.|Inc., Campbell Filter & Mfg. Co.,|* Co. Inc. Durkee-Atwood | Co.,| | ioe errata eo, Howard, Kamae Clty ne ne bis service ¢ 
Co Canada Motor Prod., Ltd., Car- Duro Metal Prod. Co. Dutton- Nash parts on corvies ———-, en ee eee or ae 


John Bean Mfg. Co., Bear Mfg.| borundum Co., Carlton La 


Co., Bearings Co. of America,|Carter Carburetor Corp., Casco|Inc., Edelmann & Co., Thomas A.| Mfrs. Inc., F & B Mfg. Co., Fafnir 
rp., Cedar | Edison, Inc. Bearing Co., Federal-Mogul Serv- 
Chandler Co., Behr-Manning Corp.,| Rapids Eng. Co., Central Equip.| Edison-Splitdorf Corp, H. B.jice, Felt Prod. Mfg. Co. Fibre & 
Belden Mfg. Co., The Bell Co., Inc.,| Co., Champion Laboratories, Inc.,|Egan Mfg. Co., Electric Auto-Lite| Metal Prod., Inc., Fitzgerald Mfg. 
chy. Co.,|Co., The Eis Automotive Corp.,|Co., Fleet Owner, Flower City Spec. 


Becker Bros. Carbon Co., Beckwith- | Prod. Corp., The Casite Co 


Bendix Products Div., Bennett-|Champion Pneumatic M 
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io Credit Corp., Commercial Sol- 

jvents Corp., Continental Piston 
|Ring Co., Crawford Mfg. Co. Inc., 
The Crescent Co. Inc., Cristy Chem- 
ical Corp., Crown Products Co., The 
Curran Corp., Curtis Pneumatic 
Mchy. Div., D.S.M. Electric Co., D. 
& B. Mfg. Co., Dake Engine Co., 
The Dalton Foundries, Inc., Dayton 
Rubber Mfg. Co. 

& Tool| The DeLuxe Products Corp., De- 

troit Surfacing Machine Co., The 

DeVilbiss Co. Diamond-U Prod., 

Dill Mfg. Co., Ditzler Color Div., 


Mfg. Co., The Dole Valve Co., Do- 
Ray Lamp Co., Inc., Dorman Prod. 
Inc., Doyle Vacuum Cleaner Co., 
Mfg. Co. E. F. Drew & Co. Inc., Druge 

’| Bros. Mfg. Co., Dupli Color Prod. 
Co. Inc., E. I. duPont deNemours 


mp Corp.,|Lainson Co. E. A. Laboratories, 


Feragen, Inc., Berg-Gibson Mfg.| Champion Spark Plug Co. Electra Mfg. Co., The Electric Heat | Co., Formax Mfg. Co. 


Better Monkey Grip Co., Binks; Chicago Pneumatic Tool Co., Chi-|Control Co., The Electric Storage| Fox Prod. Co., Fram Corp., Fred- 
rco Prod.| Battery Co., Electro Prod. Co.,|ericks Armature Corp., The J. E. 
Bishop & Babcock Mfg. Co., The| Co., Clawson & Bals, Inc., Clayton | Electroline Mfg. Co., Elgin Machine] Fricke Co., The Fulton Co., G. M. 
Black Mfg. Co., M. Black Mfg. Co.,| Mfg. Co., Cleveland Chain & Mfg. | Works, Inc., Emerol Mfg. Co., Inc.,| Mfg. Co., Inc., Gates Rubber Co. 
The Black & Decker Mfg. Co.,|Co., Clifton Mfg. Co., Cloyes Gear|Emesco Mfg. Co., Emess Tool &|Sales Div., Gatke Corp., General 
Blackhawk Mfg. Co., Blue Crown| Wks., Cole-Hersee Co., Columbus|Chemical Co., Evans Reamer &]|Armature & Mfg. Co., General 
Spark Plug Co. Div. The Bolser' McKinnon Chain Corp., Commer-| Machine Co., Exello Accessories Automotive Specialty Co. Inc., Gen- 


Mfg. Co., Bishman Mfg. Co., The} cago Rivet & Mch. Co., Ci 
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‘There Are EX TRA 
CHRISTMAS PROFITS 


in these 


\ Trico Christmas | 
m Packages 


Z 











A Trico Motor Car Fan will keep 
steam, frost and condensation off the in- 
side of the windshield and help prevent 
ice formation on the outside, Available 
with flexible rubber blades as shown, or 
with caged metal blades. Furnished with 
universal attachment bracket for easy 
installation. 





The Trico Automatic 
Windshield Washer 
— Trico’s “Two Little , 
Squirts”— at the touch 
of a button, sprays the 
windshield with two 
squirts of clear water. 
A swing or two of the 
wiper blades completes 
the cleaning process. Useful all the time, indispensable 
for night driving. It’s easy to sell — easy to install. 








A Trico Automatic Windshield Washer or Motor Car Fan is a 
“natural” as a Christmas gift for any car owner. So to help you 
cash in on this ready gift market, Trico offers these two fast- 
selling specialties in colorful Christmas packages. 


These packages will make an attractive display in any dealer’s 
window or on any shelf or counter. They will compel attention, 
cause customers to ask questions and make sales. The Christ- 
mas wrapper is removable so that any remaining after the holi- 
days can be placed in your regular stock. 


The Christmas selling season is almost here. So don’t delay. 
Order your supply of Trico Automatic Windshield Washers or 
Motor Car Fans in special gift packages today! 


TRICO PRODUCTS CORPORATION, BUFFALO 3, N. Y¥. 
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eral Electric Co., Geneva Mfg. Co, 
Glaser Lead Co., Inc., Globe Hoig 
Co., Gould Storage Battery Com, 
Gray Co., Inc., Gray-Mills 
Grayson Tool Co., The Greenfie; 
Corp., Grizzly Mfg. Co., The Grot 
Mfg. Co. Inc., Guaranteed Par 
Co. Inc. 


Hammett Electric Mfg. Co., Haj 
Mfg. Co., Harley Soap Co., H. 
Mfg. Co., Hein-Werner Motor Part 
Corp., The Herbrand Corp. Th 
Hinson Mfg. Co., Hite Mfg. (, 
The Hodell Chain Co., The Holfag 
Rubber Co., R. M. Hollingshead 
Corp., Ernest Holmes Co, 
Homestead Valve Mfg. Co., 
Products Co., Hove Eng. Co., 
Huffman Mfg. Co., Hyde Park Ito 
Works Co. Hygrade Prod. G, 
Ideal Clamp Mfg. Co. Inc., Imperial 
Brass Mfg. Co., Independent Pney 
Tool Co., Industrial Tape Corp, 
Ingersoll-Rand Co. 


Inland Rubber Corp., Insulin 
Corp. of America, International 


Mfg. Co., Jambor Tool & Stamping 
Co., Johns-Manville Sales 
Johnson Bronze Co., Joma Mfg 
Co. Inc., The Joyce-Cridland (, 
Jubilee Mfg. Co., K-D Lamp Diy, 
Noma Electric Corp., K-D Mfg. Co, 
Kellogg Div., Kem Mfg. Co., Inc, 
Kendall Mills, Kerkling & G, 
Kester Solder Co., King Quality 
Prod. Co., Koppers Co., Inc., Kwik 
Ezee, Inc., Lacquerwax Co., Lam 
son & Sessions Co., 

Hoke, Las-Stik Mfg. Co. K. 0. 
Lee Co., Lempco Products, Inc. 


Lighter Lite Corp., Lincoln Eng 
Co., Link Belt Co., Lisle Corp, 
Lynch Mfg. Corp., Lynn Prod. Co, 
McCord Corp. The McKay G, 
McQuay-Norris Mfg. Co., M-R4& 
Bearings Service Co., Machined 
Parts Corp., Mall Tool Co., Mar 
bee Equip. Co. Inc., Manhattan Coll 
Corp., Manley Mfg. Div., Mansfield 
Tire & Rubber Co., Maremont Auto 
Prod. Inc., Marquette Mfg. Co. Ine, 
Master Mfg. Co., Merck & Co., Int, 
Mercury Battery Charger Co., Met- 
allizing Co. of America, Micro-Lino 
Service Corp., L. J. Miley Co. L.B 
Miller Co. 

Milwaukee Elec. Tool Corp., Mir 
nesota Mining & Mfg. Co., Monroe 
Auto Equip. Co., Moog Ind., Ine, 
Morse Twist Drill & Mch. Co, 4 
W. Mortell Co., Moto Prod. Mig 
Co., The Murray Corp., Nac 
Cleaner Corp., R. N. Nason & ®, 
National Air Sander, Inc., Nationa 
Alum. & Brass Fdry., National Bat 
tery Co., National Carbon Co. Int, 
National Motor Bearing Co. Ine, 
New England Auto Prod. 

The New York Air Brake Co., C. 
Niehoff & Co., Noblitt-Sparks Int, 
Inc., North American Smelting ©, 
Nylen Prod. Co., Ohio Piston @ 
Oil-Dri Corp. of America. 

P & D Mfg. Co., P.O.B. Mfg. & 
Inc., Packard Elec. Div., Parage# 
Prod. Corp. Park Chemical © 
Parts Mfg. Corp., Perfect 
Co., Perfection Gear Co., The Pe 
mafuse Corp., Permatex Co. Im 
Permo Prod. Co., Peters & Russel 
Inc., Petroleum Solvents Corp., Pick 
Mfg. Co., Plastiform Mfg. Co. Im 
Plomb Tool Co. Joseph 
Corp., Porte Mfg. Co. Inc. H. & 
Porter, Inc., Powell Muffler @ 
Inc., Power Brake Parts Mfg. 
Practical Prod. Co., Wm. EB. Pratt 
Mfg. Co. 

Pratt Ind., Inc., Precision Unt 
versal Joint Corp., Preferred Bie 
& Wire Co., Prest-O-Lite 
Co., Price Battery Corp., Produce® 
Ltd., Purolator Prod., inc., Pyrei® 
Mfg. Co., Quaker Rubber Com 
Quick Charge, Inc., Quincy — 
Co., Charles Rein & Co. Inc, 
El-Co Mfg. Co., Radiator Spec. 
Ramsey Corp., Raybestos 
Raymond Mfg. Co. Remingt® 


(Continued on Page 37, Col. 1) 
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to Fill 


Space 


(Continued from Page 36) 


Rand, Inc., Republic Gear Co., Re- 
sistoflex Corp., Richman Chemical 

. Co., Rinck-McIlwaine, Inc., 
Rite Tool, Inc. 

Rittenbaum Bros., Roller Bearing 
Co. of America, Rotary Lift Co., 
Rottler Boring Bar Co., William & 
Harvey Rowland, Inc., Rubco Auto. 
Prod. Co., Russell Mfg. Co., Rust 
Master Chemical Co., SKF Ind. 
Inc., Sanatex Co., St. Pierre Chain 
Corp. Santay Corp., Saylor-Beall 
Mfg. Co., The Schauer Mch. Co., 
H. C. Schildmeier Co., A. Schrader’s 
Son, Schroeder & Tremayne, Inc., 
Sealed Power Corp., The See-Mor 
Lamp Co., Service Spring Co., Ser- 
vice Station Equip. Co., Service 
Supply Co., Sewall Paint & Varnish 
Co. The Shaler Co., Shatterproof 
Glass Corp. 

Sheldon Machine Co. Inc., Shep- 
ard-Thomason Co., Sherman-Klove 
Co, The Sherwin-Williams Co., 
Shur-Gloss Mfg. Co., Shurhit Prod. 
Inc., Signal-Stat Corp., The Simoniz 
Co., Skilsaw, Inc., The Sleetex Co. 
Inc, The Smith Welding Equip. 
Corp., Sodrin Mfg. Co., P. Sorsen- 
sen Mfg. Co. Inc., Sparks-Withing- 
ton Co., J. W. Speaker Corp., Stand- 
ard Motor Prod., Inc., Standard- 
Thomson Corp., John T. Stanley 
Co., Inc., Stant Mfg. Co., Star Mch. 
& Tool Co. Sterling Aluminum 
Prod. Inc., Sterling Tool Prod. Co., 
Stevens Walden, Inc. 


Stewart-Warner Mfg. Co., Stream 
Line Tools, Inc., Sunnen Prod. Co., 
Supco Products Corp., A. A. Tait, 
8. G. Taylor Chain Co., Tecnik, 
Inc., The Teleoptic Co., Thermoid 
Co., Thexton Mfg. Co. Inc., R. M. 
Thomas Co. Inc., Thompson Prod. 
Inc., Timing Gears Corp., The Tim- 
ken Roller Bearing Co., Titeflex, 
Inc., Tobin-Arp Mfg. Co., Toledo 
Steel Prod. Co., Trainor National 
Spring Co. Trico Prod. Corp., 
Trind) Prod. Ltd. Triple-A-Spe- 
cialty Co., Trippe Co., Tropic-Aire, 
Inc. 

J. A. Tumbler Lab., Tung-Sol 
Lamp Works, Inc., Tungsten Con- 
tact Mfg. Co. Inc., C. K. Turk 
Corp., Tyson Bearing Corp., U. S. 
Axle Co. Inc., U. S. Ind. Chemi- 
cals, Inc., United Aircraft Prod., 
Inc., United Motors Service Div., 
U. S. Air Comp. Co., U. S. Asbestos 
Div. U. S. Elec. Tool Co., Unity 
Co., Universal Lub. Systems, Inc., 
Universal Metal Prod. Co. Inc., 
Valentine & Co., Inc., Valley Forge 
Prod., Inc., Van Cleef Bros. Inc., 
Van Dorn Elec. Tool Co. 


Van Norman Co., Vollumoid Co., 
Victor Mfg. & Gasket Co., Vulcan 
Co. Inc., Wagner Elec. Corp., Walk- 
er Co., Ward Prod. Corp., Warner- 
Patterson Co., Watervliet Tool Co. 
Inc. Wausau Motor Parts Co., 
Waterbury Tool Div. Waverly Pe- 
troleum Prod. Co., Weatherhead 
Co, Weaver Co., Joseph Weiden- 
hoff, Inc., S. K. Wellman Co., Wells | 





Corp., Western Chain Co., West- | 
inghouse Air Brake Co. 

Westinghouse Lamp Div., Wher- | 
ry Eng. Co., Whitaker Cable Corp., | 
Whitehead Stamping Co., Whitney 
Chain & Mfg. Co., Wickwire Spen- 
cer Steel Co., Wilkening Mfg. Co., 





Monroe Auto 
Plans Display 
At ASI Show 


_MONROE, Mich.—A display of 
its automotive ride-control prod- 
ucts, distributed in the replace- 
ment market, is planned by the 
Monroe Auto Equipment Co. for 
the Automotive Service Industries 
Show Dec. 8-13 at Clicago’s Navy 
Pier, 

Charles §, MclIntyre, general 
Sales manager, announced that 
among the products to be fea- 
tured will be Monroe’s airplane 

shock absorbers and conver- 
sion sets, the E-Z ride line of shock 
absorbers and conversion sets, and 
E-Z ride tractor and truck seats. 

When the list is finally expand- 
ed, he said, it will include all Mon- 
toe products sold through automo- 
tive jobbers and retail outlets such 
88 car dealers, service stations, 
8arages and others in the replace- 
ment field. 


Willard Storage Battery Co., J. H. 
Williams & Co., Wilton Tool Mfg. 
Co., Winona Tool Co., Witco Chem- 
ical Co., Wix Accessories Corp., 
Wohlert Corp., World Bestos Corp., 
Wyzenbeek & Staff, Inc., “X” Lab- 
oratories, Inc., Yankee Metal Prod. 
Corp., Zecol, Inc., Zim Co. 


Bowser Offers Metered 
Rotary Hand Pump 


A new, meter-equipped, rotary 
hand pump known as Fig. 3005 has 
been announced by the general 
sales division of Bowser, Inc., Fort 
Wayne, Ind. 

The unit is built for fueling or 
dispensing of liquids up to 10,000 
sss viscosity. A bulletin, No. 3001, 
with complete specifications on 
four models of Bowser rotary hand 
pumps is available on request. 








Bihcsie of car owners 
all over the U.S.A. are if 
about to get an urgent 
reminder that now’s the 
time for a Texaco fall 


check-up. 


This unusual advertise- 
ment in the leading maga- 
zines will be backed up 
with the same striking illus- 
trations on more than 10,- 
000 billboards from coast- 
to-coast ... plus fall “button 
up” reminders to millions of 
Texaco Star Theater radio 
listeners every Sunday night. 


So you see how Texaco wraps 
up an advertising theme into 
one big, powerful and timely 
sales push. It’s just one of the 


many reasons why 


Dealers are such busy dealers! 


THE TEXAS COMPANY 
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AERA Convention 
Set for Buffalo 
Next May 27-29 


BUFFALO.—The 1948 annual 
convention of the Automotive En- 
gine Rebuilders Assn. will be held 
here May 27-29, according to ad- 
vance information from the asso- 
ciation office in Indianapolis. The 
Statler hotel has been chosen as 
headquarters for the convention. 

All hotel reservations will be 
made in conjunction with advance 
registration through the associa- 
tion office and in turn will be 
placed in the hands of the housing 


$50,000 USED CAR CORNER of the Tony Piet Motor Sales (Pontiac), Chicago. The | b 
building occupies 30 by 75 feet of the 105 by 75 foot area of the corner. Also located ureau because no one hotel is in 
thereon is a brick sales office of the same type construction as the shop. The lot is 
carpeted with asphalt, into which have been worked green granules. 


Canada Short 
Of Mechanics 


OTTAWA.—Canada’s_ greatest 
labor shortage since the end of 
the war is leaving 30,000 jobs going 
begging, with the main problem 
being a lack of mechanics, it was 
reported last week. 


ice reported that only three un- 
licensed applicants applied for the 
47 openings for mechanics which 
existed in Ottawa alone last week. 


Amarillo Motor Co. 


Amarillo Motor Co. has been in- 
corporated in Amarillo, Tex., by 
James C. Christopher, Jeanette 
Christopher and R. M. Johnson. 


position to handle the full reser- 
vation list. 

Announcements and reservation 
forms are to be mailed to associa- 
tion members and invited guests 
by late February, 1948. 


Brownlee Expanding 
Brownlee Chevrolet Inc. of Lake- 
wood, O., will move into new larger 
quarters by April 1. Construction 
is now under way on adjacent land, 
according to dealer Ivan S. Brown- 


The dominion’s employment serv- | Capital stock was listed as $80,000. ' lee. 
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Dealer 


Nash Award Is Made 
To Kloss Motors, Erie, Pa. 


Frank Kloss, proprietor of Kloss 
Motors, Erie, Pa. has received a 
plaque as the first dealer in the 
area to qualify under the Nash 
Motors’ 10-point dealer program. 
The presentation was made at a 
dinner attended by officials of the 
Buffalo zone office. 

Employes of Kloss Motors re- 
ceived awards in the form of lapel 
buttons. Nash zone officials attend- 
ing included R. E. Carlin, zone 
manager; G. G. Smith, assistant 
zone manager; W. A. Fullerton, 
district manager, and C. A. Wilson, 
service manager. 

a“ * * 


Eiler Sales Renovates 
Dealership in Maryland 

Eiler Sales & Service Co. (Chrys- 
ler-Piymouth), Dundalk, Md., has 
renovated his facilities, adding 
3,100 square feet of floor space. 

The service and parts depart- 
ment have been enlarged and com- 








TRANSMISSIONS 
TIMING CHAINS 
OVERDRIVES 

SYNCHRONIZERS 


CLUTCHES 


19 of the 20 


makes of 
motor cars embody essential 
' parts made by 


_ BORG-WARNER! 


Doings 


plete service is now available. 
Chris Eiler is president. 
* * * 


Rountree Home Remodeled 
In Lake City, Fla. 


Extensive remodeling operations 
have been completed at Rountree 
Motor Co., Lake City (Fla.) Ford 
dealer, according to A. J. Rountree, 
owner of the company. 

* + + 


Mueller-Harkins Expansion 


Nears Completion in Tacoma 


Mueller-Harkins, Tacoma and 
southwest Washington Buick dis- 
tributor, recently observed its 31st 
anniversary by announcing the 
first step in a major construction 
program. A néw three-story build- 
ing, a short distance from Mueller- 
Harkins headquarters, is nearing 
completion. The firm, one of Ta- 
coma’s oldest automobile establish- 
ments, was opened in 1916. 

In 1934, Mueller-Harkins was ap- 
pointed Buick distributor for 
southwest Washington and now 
services dealers in Puyallup, Olym- 
pia, Centralia, Chehalis, Aberdeen, 


Hoquiam, Port Angeles, Raymond, 
Shelton and Bremerton. Co-found- 
er of the firm with President R. A. 
Mueller was Leo W. Harkins, who 
retired from the business in 1931. 
John A. Mueller is now secretary- 
treasurer. 
+ * * 


Ross Williams Opens 
K-F Dealership 

Ross Williams, former Hudson 
and Chrysler sales official, has 
opened Potomac Motor Vehicle Co. 
(K-F), at Alexandria, Va., with his 


two sons. 
+ * * 


Dearing Chevrolet Building 


In Savannah, Ga. 


Dearing Chevrolet Co., 43 W. 
Broad St., Savannah, Ga., has an- 
nounced plans to erect sales and 
service building at corner of W. 
Broad St. and Oglethorpe Ave. 

A. K. Dearing, president, said 
work on the project started Sept. 15. 

* * + 


Two Dallas Pontiac Men 
Launch Own Dealerships 


Two former members of the Dal- 
las Pontiac zone office have entered 
business for themselves as retail 
dealers. Marshall Lay is now a 
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UNIVERSAL JOINTS 


TAPERED WHEEL DISCS 


Executive Offices, Chicago. These units form Borg-Warner: 
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SERVICE SECTION 


THE NEW HOME of Greene-Haldeman (Chrysler-Plymouth), Los Angeles, containing 
185,000 square feet of floor space at 2100 S. Figueroa St., was opened last week. It js 


sald to be the largest Chrysler-Plymouth 


dealership in the world. Sales service ang 


parts headquarters were purchased and equipped at a cost of more than $1,000,009, 
The dealership founded by Burch Greene and Henry Haldeman Oct. 11, 1937, has beeg 
in operation since that time at 12th and Flower St. It is a three-filoor structure with 
parking facilities on the roof. In addition to the sales and service building, the concer 
has just completed construction of a new parts depot adjacent to it. The parts opera. 


tion bas a floor space of 20,000 square feet. 


Pontiac dealer at Edinberg, Tex.; as zone business management man- 


Lewis Carter has opened a Pontiac 
dealership at Alice, Tex. 


ager. 
* * + 


Succeeding Lay at Dallas is A.| Summerville Adds Body Shop 


W. Greenawalt, former district 


Summerville Oldsmobile Co., lo- 


manager at Philadelphia. M. R.| cated at 200 E. Broad Ave., Al- 


Speers, a former district manager 
in the Dallas zone, succeeds Carter 




















































ENGINEERING 


PRODUCTION 








BORG WARNER SERVICE PARTS + CALUMET STEEL «+ 
LONG MANUFACTURING + LONG MANUFACTURING CO., LTD. 
UNIVERSAL JOINT « MORSE CHAIN +« MORSE CHAIN CO., LTD. 
PESCO PRODUCTS «+ ROCKFORD CLUTCH + SPRING DIVISION - 
PARTS « WARNERGEAR + WARNER GEAR CO.,LTD, + 


DETROIT GEAR + DETROIT VAPOR STOVE «+ INGERSOLL STEEL 
MARBON + MARVEL-SCHEBLER CARBURETER + MECHANICS 
NORGE + NORGE-HEAT + NORGE MACHINE PRODUCTS 
SUPERIOR SHEET STEEL DIVISION + WARNER AUTOMOTIVE 
WISCONSIN TRANSMISSION 























bany, Ga., has installed a new 
body shop with modern equipment 
for straightening metal. 

* t + 


Right Number 
Idaho Nash Dealer Secures 


Special Phone Number 


Drummond Nash Co., Kellogg, 
Id., uses a novel device to receive 
publicity for the lowest-priced Nash 
model. Drummond Nash has se- 
cured from the local telephone ex- 
change the right to use “Nash 600” 
as its telephone number. 

Ordinarily there is no prefix used 
in connection with telephone num- 
bers in Kellogg, but in printing the 
new directory, the prefix of “Nash” 
will be given Drummond’s all 


number “600.” 
* * * 


South Park to Expand 


South Park Lincoln - Mercury 
Sales Inc. has been granted a per- 
mit to enlarge its salesroom at 
2367 S. Park Ave., Buffalo, at an 
estimated cost of $35,000. 

+ + * 


Lipsitz Motors 


Lipsitz Motors has been incor- 
porated in Buffalo with capital of 
500 shares. Incorporators are Louis 
Cohen, Ellis E. Lipsitz and John §. 
Knibloe. 


* * * 


Smithfield (Va.) Motors 

Smithfield (Va.) Motor & Supply 
Co., Inc., of Smithfield, with max- 
imum capital stock of $15,000, has 
been formed to deal in motor ve- 
hicles of all kinds. R. L. Thompson 
is president. 

* + es 


Craig Tucker Sales 


Craig Tucker Sales, Inc., Peters- 
burg, Va., with maximum capital 
stock of $50,000, has been organ- 
ized to deal in automobiles and mo- 
tor boats. Alexander Hamilton jr. 
is president. 

* + + 


Corbett Pontiac Charter 


Corbett Pontiac, Inc., Staunton, 
Va., of which Henry V. Corbett 
of Staunton is president, has been 
granted a charter to conduct an 
automobile business. Maximum 
capital stock is $82,200. 

* * +. 


Brehm Motors 


A certificate of partnership has 
been filed in the county clerk's 
office for Brehm Motors, 68 Busti 
Ave., Buffalo. Partners are Jere 
miah J. Brehm and George Ts® 
conas. 

* * * 


Castleman-Pontiac 
Castleman-Pontiac, Inc., of Cov- 
ington, Ky., has been organized 
with capital stock of $100,000 by 
Dave and Anna C. Castleman and 
Don L. Finfrock. 


* * * 


Orand With Insurance Firm 


Bruton Orand, of Orand Buick 
Co., Dallas, Tex., is a member of 
the board of directors of the State 
Life Insurance Co. of Texas, Dal- 
las. 

* * oo 

F. D. Benson has been appointed 
business manager for Capita! City 
Motors, Ford, Lincoln. and Mer 
cury dealer in Springfield, Tl. 
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$100,000 Gillen Home 


Opened in Buffalo 

Formal opening of the new build- 
ing of the Gillen Motors (Lincoln- 
Mercury), 3445 Delaware Ave., Buf- 
falo, was held recently, according 
to Robert K. Gillen, owner, who 
gid the building cost approximate- 

$100,000 and contains  10,- 
0 square feet of space. It has an 
yitra-modern showroom, parts de- 

ment and a service department 
equipped with the latest facilities, 
Gillen added. 

City officials attended the open- 
ing, in addition to local executives 
of the Ford and Lincoln-Mercury 
divisions of Ford Motor Co 

* + + 


Denver Buick Erecting 
12,500 Sq. Ft. Addition 


Work is underway on an addition 
to the sales and service building 
of Denver Buick, Inc., at 700-16 
Broadway, Denver. Increased busi- 
ness and looking toward the fu- 
ture made the additional floor 

necessary, according to Lou 
Cohen, head of the firm. 

The steel frame one-story build- 
ing will be 100 by 125 feet in size, 
with glazed tile facing and Hay- 
dite roof slabs. Plans also call for 
anew front to be built on the pres- 
ent two-story building. 

* + + 


Service Facilities Expanded 


By Hamilton & Ellis (Reo) 


Ed Hamilton, president of Ham- 

iton & Ellis (Reo), Dallas, Tex., 
has announced the addition of an 
automobile division with complete 
service facilities for all makes of 
automobiles. 

Manager of the new division is 
Joe Boyd, who is returning to Dal- 
las after five years with the ord- 
nance departments of the govern- 
ment. 

a7 * * 
Dolan Motor Purchases 


Nash Firm in Charlotte 


Dolan Motor Co., newest entry 
in the Charlotte (N. C.) automotive 
field, has purchased the business 
of Mack Sanders Motors, Inc., 226 
§. Church St., dealer in Nash cars 
since 1934. 

The sale was announced in a 
joint statement by Mack I. San- 
ders, president and chief owner, 
and Richard J. Dolan, sole owner 
of the new company. 

7 * + 


Johnson Acquires Control 


Of Decatur Chevrolet 


C. F. Johnson has announced 
acquisition of Edgar Costley hold- 
ings in Decatur Chevrolet, Inc., 
Atlanta, Ga. The firm will here- 
after be known as Southern Chev- 
tolet Co. 

Johnson will assume the presi- 
dency of the firm and George E. 
Kinney will be general manager. 

* * * 


Ball Plans $80,000 Home 


In Kansas City 


Frank Ball Pontiac, Kansas City, 
has announced that work will begin 
at once on a sales and service 
building at 42nd and Main Sts. to 
cost approximately $80,000. 

+ * +e 


Daniels Installing Showroom 


Wiley T. Daniels, Chrysler-Plym- 
outh dealer, in Ripley, Tenn., is in- 
stalling a@ modern showroom and 
tntirely remodeling the parts de- 
Partment. When improvements are 

Bethel Motor Sales, Inc., Bethel, 
‘omplete, the firm will occupy over 
2,000 square feet. 

Vt, has filed an amendment to its 
atticles of association, changing its 
lame to Valley Motor Sales, Inc. 
Officers include John F. Cattanach, 


president, and Ruth S. Bogni, 
clerk, 


* * 


+ 
Kennedy Motor Sales 
Kennedy Motor Sales, Inc., Point 
Pleasant, W. Va., has been organ- 
Zed with capital stock of $36,000. 
V Ncipals are C. W. Kennedy, Paul 
anSickle and Vitus Hartley. 
* ” * 


Jack White Motors 


Jack White Motors, Inc. Rock 
= » ©, has been granted a 
tter by the secretary of state. 
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Doings 


Authorized capital stock is $20,000. 
Jack C. White is president. 
* + * 





Coe Motor Co. 


Coe Motor Co., Centralia, Mo., 
has been incorporated listing $60,- 
000 authorized capital stock to dea] 
in automobiles and motor vehicles 
of all kinds by V. E., D. J. and E. 
C. Coe. 


* * 


Glen Campbell Chevrolet 


Glen Campbell Chevrolet has 
been incorporated in Buffalo with 
capital of 200 shares. Incorporators 
are Pearl Gordon, Carl Hoffman 
and Beatrice M. B. Bahn. 

. * * 


Hudson Rejoins Ludlow 


Forrest D. Hudson, a member of 
the sales staff of the Ludlow Motor 
Co., Inc., Binghamton, N. Y., in 
1940 and 1941, has rejoined the or- 
ganization as sales manager. 

€ + + 


Lipman Building 
Construction has begun on the 
new building for Lipman Motors, 


6 Reasons 
why 
Your Customers 
want 
Flintkote 
Underbody Coating... 





Point out these selling points to your customers. All of 
them are prospects for Flintkote Underbody Protective 
Coatings. And every job you do puts a handsome profit 


in your pocket. 


You can get these popular coatings in both solvent and 
emulsion (non-inflammable) forms, in containers of 55 
gallons and 5 gallons, Coverage will approximate 25 sq. 
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Conn., has completed construction 
of a warehouse behind its present 
building on Trumbull St., adding 
1,800 square feet of additional stor- 
age space, according to President 
John Casey. 

s * * 


Cecil Dickinson has been made 
service manager of Henderson Mo- 
tor Co., Brownsville, Tenn. He for- 
merly was with Herff Motor Co., 
Memphis. 


Don Nauer has been appointed 
service manager for the Clevenger 
& Redifer Motor Sales, Inc., Par- 
sons and Thurman Aves., Colum- 
bus, O. The concern handles De- 
Soto and Plymouth cars. 


C. J. Fletcher Inc. (Nash), Utica, 
N. Y., has appointed Cecil B. 
Clarke, service manager. To ac- 
complish the 10-point program set 
up by Nash, the firm has re- 
modeled its building, departmental- 
ized service facilities and installed 
modern machinery. 





THE SHOWROOM of Babcock Motors (Packard), 330 8S. Howard St., Spokane, Wash., 
is finished in natural birch paneling with liberal use of color, according to John R. 
Babcock. About 5,000 persons attended the formal opening. The new quarters occupy 
24,000 square feet of floor area. An adjoining paved lot can accommodate 60 cars. 


133. Washington St., Hartford, ;Sales Co., 209 Shrewsbury St., Wor- 
Conn. President Murray Lipman, |cester, Mass., has been named a 
who operates another Nash deal-| Reo dealer in Worcester, according 
ership in West Hartford, will head|to Reo’s regional manager, T. W. 
both plants. The new structure will| Paul. President of the new com- 


contain 25,000 square feet of floor | pany is John Litchfield. Samuel R. * * * 
space. Stubbs is vice-president. — a 
ss * * «* nn has been made man- 
ager of the service department of 
Midstate Reo Sales Casey-Folsom Marsh Motors (Chrysler - Plym- 


The newly-formed Midstate Reo Casey-Folsom Co., Hartford, |outh), in Macon, Ga. 


e Deadens Vibration Noise. Spray 
it on the undersides of hood, 
fenders, splash pans, etc.,to elim- 
inate rattles and that “tinny” 
sound. 






e Prevents Rust and Corrosion, 
Water-splash and road salts cause 
fast deterioration. Owners are 
especially receptive to sugges- 
tions that help protect their size- 
able investment. 





e Cushions Against Flying Gravel 
and Road Chemicals. Stones 
thrown by wheels cut right 
_, through thin underbody paints 
* ... and expose raw metal. Being 
resilient and corrosion-resistant, 
Flintkote Underbody Protective 
Coatings guard against this 
damage. 


e Checks Infiltration of Exhaust 
Fumes to Car Interior. A safety 
measure that adds much to clean, 
comfortable motoring. 





e Seals Underbody Joints Against 
Drafts and Moisture. Drivers. 
generally welcome this healthful 
advantage. 





e Goes On Fast and it’s there to 
last. Coating applied in about 
one hour. Car is not out of service 
for long ... and one application 
usually lasts the lifetime of the 
vehicle. 





tae oe nan enn ConarRNNR 


THE FLINTKOTE COMPANY - /ndustrial Products Division 
30 ROCKEFELLER PLAZA, NEW YORK 20,N. Y. 


ATLANTA e BOSTON e CHICAGO HEIGHTS e DETROIT « LOS ANGELES 
NEW ORLEANS e WASHINGTON e¢ TORONTO « MONTREAL 


ft. per gallon at recommended 1/16 inch thickness. 


Flintkote Underbody Protective Coatings are quiek 
and easy to apply with spray equipment generally avail- 
able. The compressor you have now may be adequate. 

Write today for full information, and learn how to 


cash in quick on this popular “accessory”. 


FLINTKOTE 
Underbody Protective Coating 








INDUSTRIAL 
aa 
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International Lists 
Executive Shifts 
At 5 Branches 


CHICAGO. — International Har- 
vester Co. last week announced the 
following changes in branch per- 
sonnel: 

E. Ingram, former assistant 
manager at Quincy, IIl., has been 
appointed branch manager suc- 
ceeding C. R. Frobes, retired. 


W. C. Habert, former assistant 
manager at West Haven, Conn., has 
been transferred to Portland, in 
the same capacity to replace H. O. 
Juckeland, who resigned to enter 
business for himself. 

R. E. Dunstan, former retail 
manager at New Orleans, has been 
appointed assistant manager at 
Columbus, O., motor truck branch. 

R. C. Battey jr., former public 
relations department, Chicago gen- 
eral office, has been transferred to 
Minneapolis motor truck branch as 
assistant manager. 

Hugh Manks, formerly sales pro- 
motion man at Omaha, has been 
appointed assistant manager at 
Sioux Falls, Ia. 
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Lawsuits Affecting Dealers... 
Court Decisions 


, % 
Dil 
LT 


; 





THE GOVERNOK of Delaware and other celebrities were recently when 
Hollywood-Perkins Inc., De Soto-Plymouth dealer in Wilmington, dedicated elaborate 
new quarters. Seated at dinner, served in the service department are, left to right: 
Matthew Judge, Wilmingten’s dircctor of public safety; M. H. MeCloskey, builder of 
the new dealership; John Jessup, president, Equitable Trust Co., Witmington; Joseph 
F. Hollywood, president of Hollywood-Perkins Inc.; Bill Frank, MBO radio commentator; 
Walter ©. Bacon, governor of Delaware; Joseph Wilson, mayor of Wilmington, and 


James R. Young, publisher. 
d by Harry Curry, Rich- 
Ivy Buys K-F Franchise =, Calif. . 


. Ivy announced plans to construct 
In Richmond, Calif ‘ a modern building at an estimated 
Sale of his Kaiser-Frazer dealer- 


ship to Earl Ivy has been an- 





known as Ivy Motor Sales. 


Armature 


CCE o¢ 


SNAP-ON TOOLS 


8082) 28th AVENUE ® 


international 


does both 





Undercutting the mica is just as simple . . 


the Snap-on man for 
full details, 


CORPORATION 


KENOSHA, WISCONSIN 


Division: Kenosha, Wisconsin, U. S. A. 


From start to finish, Snap-on Armature Reconditioning Tools are en- 
gineered to do an accurate turning and undercutting job, This unit 
requires no motor . . . no special centerless chuck, Simply lock it in a 
vise, insert armature shaft, and it’s set to do an exact job, quickly, and 
with important savings in time and in capital investment, because it’s 
faster to use than an ordinary lathe. The depth of the cut can be con- 
trolled to the finest shaving... the downward lead is fully automatic. 


By Leo T. Parker 
Attorney at Law 

According to a recent higher 
court a seller of an unsatisfactory 
used automobile is relieved from 
liability on his guarantee if the 
testimony shows that the pur- 
chaser took the car to another 
garage for necessary repairs. 
For example, in Martin v. Nor- 
ris, 52 Atl. (2d) 470, reported June, 
1947, it was shown that a used car 
dealer sold a 1940 Studebaker car 
and gave to the purchaser a guar- 
antee that the car was in good 
operating condition, and would re- 
main in such condition for a pe- 
riod of 30 days after delivery, or 
1,000 miles. 

The dealer also guaranteed 
during this period that if the 
car needed repairs he would 
make necessary repairs at 50 
percent of the normal charge 
for such repairs and replace- 
ments. 


On the first trip the purchaser 


cost of $50,000. The firm will be/| discovered that the bearings were 


bad and the piston rings should 





. and when you finish the 
job by touching up the commutator with fine sand paper, the opera- 
tion is completed to the entire satisfaction of even the most critical. Ask 
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be changed. He did not take the 
car back to the seller but took } 
to another repair firm and 
them $24 for certain minor rm, 
placements and repairs. 

Later the purchaser wag in. 
formed that either a regroun 
crankshaft or a new one had to 
be put in. Also, a new clutch, 
pistons, etc., were needed to 
the car in good running condition 
He had these repairs made an 
paid all told $304. He sued th 
seller of the automobile for thi 
amount. The higher court held the 
seller not liable, saying: 

“Since the car was not b 
to them (seller), and they did no 
make the repairs, the appelle 
(purchaser) has not done what wa 
required of him under the way. 
ranty, and, therefore, he canno 
recover. .. . No purchaser woul 
bring a car back to be repaire 
by the dealers and pay 50 percen 
of the cost, if he could have } 
repaired elsewhere, and recover 
all the cost.” 

Also, see White Automobil 
Co. v. Dorsey, 119 Md. 251. In 
this case a new car was sold ty 
a@ purchaser and the dealer war. 
ranted it to be sound and fre: 
from defects in workmanship and 
satisfactory to the purchaser, 
The seller guaranteed that he 
would keep it in satisfactory 
running condition without ex. 
pense to the purchaser for 4 
period of one year. 

The higher court held that the 
dealer must abide by the terms 
of this guarantee. 

+ e * 
Cause of Death 
A higher court has held that 
when an alcoholic is killed by an 
automobile his dependents cannot 
recover damages. 

For illustration, in Carney y, 
RKO Radio Pictures, Inc., 178 Pac. 
(2d) 482, reported May, 1947, a pe 
destrian who was struck by an 
automobile began hemorrhaging 
from a ruptured esophagus which 
caused his death. His dependents 
sued the owner of the automobile. 

The higher court refused to al 
low any damages, and held the 
pedestrian had been drinking prior 
to the time of the accident, and 
that he had for many years been 
a heavy user of intoxicating liquor, 
with a result that by reason of 
the condition of his liver and a 
teries the high blood pressure wa 
sufficient to cause rupture of his 
esophagus. 


/ oi ae 
Transvision 
Chevrolet Issues Album 


On Car Features 


DETROIT.—A colorful Transv- 
sion album printed on transparent 
cellophane paper, which vividly t 
veals in full color the passenger? 
car mechanical features, has been 
completed by the Chevrolet sale 
promotion department and may & 
obtained by dealers through zn 
offices. 

Chevrolet said it was the fir 
company in the automobile indu- 
try to produce a volume as col 
plete and detailed on passengt 
cars. More than 500 pounds of blue 
prints were utilized in preparing 
the model drawings. 


As the pages of the transparet! 
album are turned, different cut 
away views of Chevrolet mechatl 
cal features unfold against a 
low background. Each Ché 
Selling feature — durability, com 
fort, economy, safety and perform 
ance—has a color code for quid 
identification in the pictures. 


Fifty-four mechanical features # 
the car are numbered, with @ 
planations printed at the bottom 
of the pages. Use of the albjm ¥ 
dealers and salesmen will thus pe& 
mit a graphic and compelling pr® 
entation, Chevrolet said. 

The Chevrolet Transvision albu® 
is also designed to be y 
service and mechanical empléyes # 
assisting them in explaining fe 
tures of the Chevrolet lines. 


Square Deal Chevrolet 
Square Deal Chevrolet, Inc, b# 
announced reopening of its 
ship at 285 Main St., Bing 
N. Y. 
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Looking Ahead 


ni 
Preparation Made From Top to Bottom at Massey 
Motors for Return of Keen Competition 














ot tak 

but took it By Arthur G. Ivey just depresses his intercom switch 
1 and Staff Correspondent and notifies the tower. 

minor te. JACKSONVILLE, Fla. — Every- A “checker needed” signal flashes 


. one at Massey Motors, Inc., local 
distributor of Dodge-Plymouth cars 
and trucks, from 
“Jockeys” up to 
W. W. Massey, 
president, are 
convinced that 
this is the time 
to create good- 
will for the day 
when cars will 
again be plenti- 
ful and competi- 
tion keen and 
tough. 





e what wa From the top 
r the war. | management standpoint the prob- 
he canni | jem is being attacked with a 
aser wouli | two-edged weapon. Office, execu- 
pe repaire| § tive, trainee and mechanical 
50 percen: | personnel have all been screened 
ld have t — and selected with emphasis on 
nd recover | alertness, energy and youth. 
Massey himself is 46 years old. 
hutomobile | li seem imbued with a feeling 
d. 251. In for good customer relations and 
as sold t2 | pod public relations. All seem to 
ealer war § york for and with each other as 
and free — , capable team, and this feeling 
anship and | i, strengthened by unusual benefit 
ae he For instance, 10 percent of the 
Seen a annual net profit of the business, 
—s tet before taxes, is distributed in cash 
* T bonuses to non-mechanical person- 
d that the nel. This amounted to a sum of 
the te $34,000 in 1946, and is expected to 
_ be larger this year. 
Mechanical and other skilled and 
h semi-skilled emploves get a week- 
held that} 'y cash bonus of $5 besides work- 
ed by an} ing on a standard wage plus in- 
nts cannot | centive scale rate. They seem well 
satisfied. 
Carney ¥. The other edge of the weapon 
c., 178 Pac. — is a constant search for and use 
1947, a pe § of methods designed to build up 
ick by anf customer approval. A case in 
norrhaging f point is the “snackbar” opened 
igus which} Sept. 15 in the service depart- 
dependents | ment. Here a customer can sit 
automobile. | in air-conditioned, soundproofed 
ised to al | comfort and have coffee and 
| held the} doughnuts as a guest of the 
iking prior} company. It’s good coffee, too. 
‘ident, ani} He can also look through the 
years beet} piste glass partition and watch 
ting liquot, | his car being repaired. Sandwiches 
reason @f and dairy products are available 
er and J st nominal cost. Service men in- 
ee vite clients into the snackbar, and 


a sign in the department offices 
also points the way. 

Many favorable comments have 
l been made on this innovation by 


n both local and transient customers. 
dibum Aside from that, Massey asso- 
clates are sure that the best way 
res to provoke and promote client ap- 
1 Transv- § proval and broaden the customer 
ransparem § list is by providing prompt, skilled 
vividly t — and efficient repair service. The 
passenget § Service department is under the 
, has been § Management of J. M. Yancey. The 
rolet sale — Space facilities include a main 
nd may le § building 105 by 210 feet. 
ough zone A new wing was opened Sept. 
2, the dimensions being 52 by 
; the first} 105 feet. This is the body depart- 
bile indu& | ment in which all painting, 
e as col § steam cleaning, and under-coat- 
Pp ing Is done. A DeVilbiss spray 
ds of blue § booth with exhaust system was 
prepariig § installed. The department is 


completely and modernly tooled. 
ransparem Housed in the main building are 


erent cit service department offices, the 
; mechatl § mackbar, seat cover and trim de- 
nst a ye — partment, glass department. num- 
Ch bered car repair stations, the serv- 
lity, com desk, parts department, unit 
i perform § repair department. and last but 
for quick no means last, the control 
tures. er, 
features 0 The offices, service desk, control 
with @f tower and the checker’s station 
he botto # Immediately underneath, are all 
albym Y § connected by a vacuum tube sys- 
| thus perf tem. Each department, each re- 
ling pre § Pair station, the offices and service 
' desk are tied to the control tower 
sion plbu® § With an intercommunicating sys- 
. uded Wy containing 22 call boxes and 
m playes i telephones. 
ining fe The icing on the cake is a series 
nes. of loudspeakers with points of ori- 
_ mn at the control tower and the 
srolet fervice desk. It all sounds very 
Ine, b# § “™plicated, or like a hayride for 
its dealt f the telephone company but its 
ng really simple and efficient. If sta- 


nm 8 mechanic finishes a job he 





on the tower, the car is whisked 
away, and a jockey maneuvers an- 
other one into the slot. Of course 
there’s some paper work that 
scoots back and forth through the 
vacuum tubes along with this. 
The mechanical brain of the 
control tower is a man-hour load 
dial control which was devised 
by Massey Motors a little over 

a year ago. Since then it has been 
improved, polished, and educated 
until it now does a lot of things, 
though not the repair work. 
There is a dial on the control 
board for each type of work clas- 
sification. 

The dial reads in numbers of 
hours, and a hand reads in tenths 
of hours. A setting indicates the 
maximum number of man hours 
available for use in that classifica- 
tion. As the orders come into the 
control tower the operator assigns 
the work and manually loads the 
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time accumulatively on the dial. 
Each dial controls a series of three 
lights on the outside of the tower, 
and visible under its particular 
heading, from the service desk and 
the offices. 


These lights, in vertical ascen- 
dance, are green, orange, and red. 
As long as there are two hours 
available time open in a classifica- 
tion the green light burns. As the 
work load passes this point the 
green light goes off and the orange 
light comes on. No additional work 
can be accepted then without first 
calling the tower for OK 

Upon reaching top load the red 
light flashes on, and no more work 
can be accepted for that day. In 
the case of a work load running 
one or many days into the future 
the red light just keeps on burn- 
ing. A call to the tower will pro- 
vide information on time avail- 
ability in a matter of seconds. It 
is quite an ingenious gadget, ani 
besides being useful probably does 
little if any damage in impressing 
the customer. 

By the use of ideas, equipment, 
and methods like these, Massey 
Motors is plowing and seeding, 
looking forward to reaping the 
benefits of years to come. 
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THE MODERN, spick-and-span service department of Southwest Motor Co. (Nash), 
Albuquerque, N. M., has 6,320 square feet of floor space. Total floor area of the build- 
ing is 9,300 square feet. E. L. Moulton is president and Frank Groesbeck is gen- 
eral manager. 


Stonhard Offers Folder 


On Maintenance Problems 


Fifteen urgent building mainte- 
nance problems are illustrated and 
discussed in a folder offered by 
the Stonhard Co., 403 N. Broad St., 
Philadelphia 8, for plant owners, 





engineers and maintenance men. 

Discussed in the folder are the 
solutions to such problems as 
leaky roofs, rough concrete and 
wood floors, concrete dust, spalled 
walls, loose pointing, etc. Copies 
are free. 


The Modern Trend is to 
Multiple Installation of 


WEAVER Twin Post Lifts 


24 Weaver Twin Post Lifts 
speed up work and make 
lite easier for mechanics 
in the brand new, advance 
styled Collard Motor 
plant in New Orleans, 
pictured at left. 


EAVER TWIN POST LIFTS 


make work Sascez for mechanics 


Mechanics can work faster, with greater conveni- 


ence and less fatigue, on Weaver Twin Post Lifts. 


Furthermore, they can get at their work more quick- 


ly and do more types of jobs on these modern lifts 


which have no rails in the way. 


Because of their greater working convenience; 


_because they sink into the floor when not in use; 


and because either post raises independently — 
Weaver Twin Post Lifts represent the greatest ad- 
vance in lift engineering. Accurate time study on a 
wide variety of mechanical service operations has 
shown 25% to 100% increased production with 
Twin Posts over ordinary methods. . . . For complete 


details, consult your Weaver Jobber or write us. 


OTe Tat ath ge 
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To Recognize Potential 


Shows Seen Helping 
Dealers Get Efficiency 


(Continued from Page 32) 


war, and factory policies are di-|to capture any predominant share 
rected in the main toward the sale|of the service business. 
of vehicles, to the exclusion of all! Service is sold on two basic fun- 
other interests, independent serv- | damentals—good workmanship and 
ice outlets thrive. reasonable rates. 
¢* ¢ *® During the years since the 
UT with the dealer and his fac-| start of World War II, a much 
tory both interested in in-| larger proportion of the vehicle 
creasing service volume, the in-| dealers have learned how to so 





oe nT. Sean op ae ee tt ong sy! Motors, Inc.| dependent must be able to outsell| organize their shop and services 
O'Goctsating En howecemn pF aeak en er and provide better workmanship| that they are able to operate un- 


and remodeling the stockroom. 


STARTS LOW...35/s" 
LIFTS HIGH...20°/2° 


ROLLS EASILY 


REAR CASTERS—2” SINGLE 
BALL SWIVEL...FRONT 
CASTERS—4” STRAIGHT AXLE Lt 


THE KRW 2-TON HYDRAULIC JACK 





BY PASS VALVE 





@ From the pumping plunger to the raising piston the 
oil in a KRW Jack travels in a single casting. It just can’t 
get out or leak. All connecting passageways are drilled. 
There are no particles of loosened core sand to lodge 
under valves and score cylinders. Pump is of displace- 
ment type therefore no troublesome cup washer is 
required on end of plunger. Packing around plunger 
after 260,000 test lifts showed no trace of leakage. 
Release valve is held closed by the oil pressure. Dirt 
between valve and seat can be flushed away by opening 


SELF CLEANING RELEASE VALVE 








KRW BUILDS IT FOR LONG LIFE 
KRW SELLS IT FOR ONLY 45° 


F.0.8. FACTORY 





@ This improved KRW 2-Ton Hydraulic Jack will easily 
handle any car on the road today with a minimum amount 
of pumping effort. It pumps through a handle motion of 
45 degrees with only a quarter left turn of the handle 
necessary to operate the release valve. Handle can be 
quickly removed with a half right turn...a real space sav- 
ing feature. Read these specifications and you'll see why 
KRW is the leader in Garage Jack 

Sales. Here they are: 








SPECIFICATIONS KRW 2-Ton Jack 


@ Lifting capacity 2 tons (4000 lbs.). Weight 110 lbs. 
Length overall, including handle, 6' 1“. Length of chassis 
2914". Length of detached handle only 49". Floor to top 
of rest pad when down 3%". Floor to top of rest pad when 
up 20%". Floor to top of handle when upright 54". 
Floor to highest point of jack body 6%". Width of jack 
body 10%”. Rear casters 2” diameter, single ball swivel. 
Front casters 4” diameter, straight axle type. Swivel pad 
4” x 5%", curved to fit modern cars. Oil capacity 9/16 
pint. 


SAVE MONEY * ORDER TODAY * USE THE COUPON 
spe uta ew ewe mw SB 


K. R. Wilson, 215 Main Street, Buffalo 3, N. Y. 





the release valve. There is no release valve failure in a 


KRW Jack. 


OD RD a 


WORLD'S LARGEST MANUFACTURER OF GARAGE TOOLS AND EQUIPMENT 


BUFFALO 3, N.Y. 


215 MAIN ST. : 













Enclosed find check ( ) for...... 








payment for....... KRW 2-Ton Jacks @ $45.50 each. 





ON I a I Nis a eck cts c'sh nongnnence 






Address ........ 





City and Zone iicinpend si ssasidkas seaschexcxsaceht 6AM s66%5 














why not use 'em? See inside back cover 
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der these two guiding funda. 
mentals. ' 

With new designed cars ang 
trucks coming up, and with a 
change about in vehicle f, 
policies as regards service, we 
in the throes of one of those mor 
or less complete changeover pe- 
riods that come in the automotiye 
business and that upset all past 
trends, 

Everyone is conscious of the 
coming of radically new mode 
that in their improved design wij 
call for a greater degree of skijj 
on the part of the mechanic t 
service properly. 

* ~ * 

[* THE not too distant future we 

can expect some radical changes 
in distribution policies that no 
doubt will improve the vehicle 
dealers’ position in the service end 
of the business considerably. Many 
changes have been quietly going 
on in several vehicle companies to 
improve the average retail vehicle 
dealer’s position, and those close 
to factory top-thinking know that 
the revamping of these policies js 
not yet completed. 

The whole industry is still in 
very high state of flux, and shows 
will be the outward manifesta- 
tion of the changes that have 
taken place and that are to 
come. 

Independent parts makers are 
said to feel that participation in 
the ASI jobber show, with possibly 
a tacit nod of approval to the tri- 
city Texas show, is all that they 
should be called upon to approve, 
A number of shop equipment and 
tool makers seem inclined to fol- 
low this thinking. 

Yet the interests of each are far 
from being parallel. 

While both sell through jobbers 
or distributors and a very large 
percentage of their wholesale sales 
are to vehicle dealers, at present, 
at least, the tool and equipment 
makers can have the active sup- 
port of the vehicle factories in 
their sales to dealers. 

+ * ~ 

ANY have been asked to par- 
M ticipate in a number i a 
gional shows that have been put 
on this year. No doubt other ve- 
hicle companies will follow the ex- 
ample set by the manufacturers 
conducting these shows and ex- 
pand this activity during the com- 
ing year. 

With the need of providing the 
dealer with as many mechanical 
means of offsetting the dire lack 
of good mechanics in the field, 
the promotion of tools and shop 
equipment that will help make 
mediocre workmen able to do 
better service work, will no doubt 
go hand in hand with mechanic 
training programs. 

Whether the tool and equipment 
makers aid in promoting the sale 
of their products through their 
wholesale outlets in the _ region, 
or participate direct, is of little 
moment as long as their repre 
sentation in these factory-promot- 
ed shows or schools is capable of 
demonstrating and _ satisfactorily 
explaining the operation of the 
product. 


The vehicle factory service exec- 
utives do not wish to repeat the 
experience that many of them had 
in the introduction of the motor 
analysers, when thousands were 
sold dealers with inadequate in 
struction in their operation or n0 
field training for the dealers’ me 
chanics. 

* * * 

UT with the national shows, the 

equipment maker has a direct 


|obligation to handle his own exhi- 


bition if he wishes to participate. 

With the supply of good me 
chanics as critical as it is today, 
the vehicle factories must go 
with their field training programs. 


They are responsible to theif 
vehicle owners for seeing to 
that proper and adequate service 
is available to them in the field 
and will utilize all of the tools, 
such as shows and training pre 
grams, that are deemed neces 
sary to accomplish that end. 


Booklet on Fiberglas 


“The Case of Material X,” new 
12-page booklet, descrikes Fiber 
glas materials used in the produc 
tion of plastics products. Copie# 
may be obtained, without 
from Owens-Corning Fiberglas 
Corp., Toledo 1, O. 


AN Want Ads cost little—get results 
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is a great source of bearing 
failure. 


“Bear in mind that tin, copper 
and antimony have three different 
specific gravities and when permit- 
ted to stand in the molten state 
will segregate from each other. In- 
dividually they have no bearing 
value, but when blended together 
by stirring and agitation, they have 
great anti-friction properties. So— 
stir the metal thoroughly before 
making the pour, and make sure 
the stream is steady and uniform. 


“Briefly, to get good results in 
babbitting, select the right man for 


THIS IS NOT A CRASH LANDING. It is a filling station made from a B-17 bomber | the job; use high grade metals and 
py Art Lacey, former pilot, in Milwaukic, Ore. The ship is complete except for guns|observe the manufacturer’s in- 
and bombsight. It is open for inspection by customers. A memorial plate dedicates it structions. Like everything else, 


te those who served in World War II. 





NEW YORK.— Asserting that 
few automotive shops have mas- 
tered the art of babbitting bear- 
ings, Walter L. Vaughn jr., of the 
E. L. Post Co., offers a few simple 
procedures to avoid the more com- 
mon errors. 

Men and materials are of first 
consideration, he said. 

“The man assigned to the cast- 
ing job should be the ‘slow but 
sure’ type whose patient observ- 
ance of the babbitt manufactur- 
er’s recommendations will repay 
his efforts,” said Vaughn. “Too 
often shop foremen err in as- 
signing just any man in the shop 
to the job. In many cases all 
hands take a crack at the bab- 
bitting, and the results are as 
yaried as the colors of a rain- 
bow.” 

Guesswork can be eliminated, he 
said, by selecting a man who en- 
joys casting; who knows what 
white metal is composed of; is 
aware of its peculiar character- 
istics under different temperatures; 
and holds a high regard for pour- 
ing instructions. 

The next step, according to 
Vaughn, is finding the right ma- 
terial. During the recent war, high- 
tin base metals were impossible to 
obtain because of government re- 
strictions. But tin base now _ can 
be had by accompanying an order 
for babbitt with a certification 
that the metal is to be used in 
bearings. 

A high tin, no lead, copper con- 
tent is the ideal alloy for high 
speed automotive work, Vaughn 
said. 

He said it is of great impor- 
tance to insist that this formula 
be uniform, and that the tin, 
copper and antimonial content be 
guaranteed to be virgin metal. 

To insure proper pouring tem- 
peratures, Vaughn advised, by all 
means obtain a pyrometer. The 
old method of inserting a dry pine 
stick is too uncertain. Time, labor 
and material can be saved if the 
metal is poured at the manufac- 
turer’s prescribed temperature, and 
the only certain way is to periodic- 
ally check the molten metal with 
the pyrometer and make the pour 
at the proper heat. 

Tinning the backs of rods was 
termed as important as babbit- 
ting itself. 

“On old rods,” he stated, “the 
usual practice is to melt out the 
old metal by heating the casting, 
but little thought is given to the 
oil residue that remains deeply im- 
bedded in the molecules of the rod 
itself. It is just this residue that 
can foul up a good tinning job. 
To get rid of it, he suggested a 
sal soda solution bath of all the 
tods that the old babbitt has been 
sweated out of. 


“Allow them to stand in the so- 
lution overnight, thus removing all 
oil and foreign substance. Any 
lumber of good tinning compounds 
are marketed today but should you 
find yourself having difficulty with 

€ one you are now using, it is 
Suggested that you fall back on 
the old muriatic acid killed with 
tine process. In the hands of an 
*perienced man this can bring 
about splendid results. 

“Since pure block tin is not avail- 
able, it is well to use the high tin 

babbitt for tinning. Pre-heat 
rod and apply the solution 
Working the molten babbitt into the 
fasting with the aid of a wire 
. As the tin will oxidize rap- 


Babbitting Bearings 
Few Simple Rules Will Prevent Casting Errors; 
Patience Is Stressed 


idly it is important that the bear-| double the firm’s capacity, has 

ing be poured immediately after| been announced by Roy O. Burnett 

the tinning has been completed. | of the DeSoto-Plymouth distribu- 
“Invariably babbitt is poured |torship in Portland, Ore. 

into a rod or a main bearing 

without stirring the metal be- | to make a total of 13 floors in the 

fore the pour. This common error | firm’s three buildings. 











you get out of babbitting only what 
you put into it.” 






Burnett Adds Building 
To ‘Automatic City’ 


Addition of a third building to 
Roy Burnett’s Automotive City, to 


The building adds seven floors 





Right now increasing numbers of new car owners, 
many of whom are driving a car for the first time in 
their lives, are forming oil-buying habits. It’s a 
wonderful time for Quaker State Motor Oil dealers 
to put on a real drive for new customers. 


Quaker State Motor Oil’s prestige helps. 
Quaker State national advertising helps. 
Enthusiastic recommendations by expe- 
rienced Quaker State users help. So, if you 
want to sell more oil, sell Quaker State. 


Tell the Quaker State Quality story to every- 
one who drives in. Tell them why Quaker 
State Motor Oil lubricates better, lasts longer, 

a is always dependable... Every quart—every 
gallon. 





1,148,850 Six-Cylinder Cars 


Registered in First Half 


DETROIT. — Evidence of recov- 
ery of the automotive industry 
from restricted production during 
the past six years is recorded in 
sales statistics issued last week by 
R. L. Polk & Co., statisticians, in 
reporting on comparative figures 
for this year and prewar years. 

The information is made avail- 
able through a new report now 
being issued by the company’s 
motor statistical division which 
contains data not only on total 
sales of passenger cars but also 
summarizes sales by cylinder 
groups, by price groups, by mak- 
ers and by months in comparison 
with previous years. Sales in- 
formation is based on actual car 
registrations in each state. 

In the first six months of 1947 
car registrations were: January 
209,063, February 214,334, March 
264,714, April 290,226, May 286,719, 
June 269,863, for a total of 1,534,918 
new passenger cars. This compares 
with 493,299 for the first six months 
of 1946. 

Thus far this year 1,148,850 six- 


cylinder cars have been registered, 
23,120 four-cylinder cars, 637,390 
eight-cylinder cars and 14,637 12- 
cylinder cars. 

In price groups, 956,292 cars 
were in the low price class, 615,- 
408 in the lower medium price 
group, 220,710 in the upper me- 
dium price group and 31,587 in 
the high price group for the 
period. 

In July a total of 263,167 new 
cars was registered, as compared 
with 172,961 for July, 1946. Pre- 
liminary figures for August, now 
being compiled, indicate registra- 
tions for the month will run ap- 
proximately the same as for July. 
A total 71,647 new trucks was reg- 
istered in July, as compared with 
53,657 for the same month in 1946. 


IHC Appoints Prestin 


International Harvester Co. has 
announced appointment of C. W. 
Prestin as sale promotion man- 
ager for its motor truck division 
in the New York district. 
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owners 7 


re Getting these new customers 

using Quaker State Motor Oil 

is a good way to keep them buying from you. 
They will soon want to have their cars pre- 
pared for winter driving. Display your Quaker 


State sign prominently 
and invite those cus- 
tomers in for a change 
to Quaker State winter 
oil. Heed these sug- 
gestions, and you will 
have more customers. 


QUAKER STATE MOTOR OIL e QUAKER STATE SUPERFINE LUBRICANTS 
QUAKER STATE OIL REFINING CORPORATION e« OIL CITY, PENNA. 














Backshop ... 


(Continued from Page 32) 


By 
Jack Weed 





perience trying to get a job in De- 
troit. He had just come over from 
England and upon asking his land- 
lady in Detroit where he, a ma- 
chinist, could get a job, was told 
to go out and see Henry Ford. 

Airey indignantly told the land- 
lady that he, who had worked a 
whole year in the building of an 
English motor car, wasn’t going to 
go to work for some neighborhood 
machine shop operator. (Airey fig- 
ured Ford must run some little 
alley shop because of the familiar- 
ity in which everybody spoke of 
him.) When he found that Ford 
was building 5,000 cars that year 
his face was just a little red—and 
he went to work for Ford. 

* 7 > 


MET MY old friend Ben Hopkins, 
of Cleveland Graphite, with his 
force of purchasing agent “beater 
downers,” Carl Johnson, Jim My- 
ers and Jim McIntyre at the shin- 
dig, but didn’t have much of a 
chance to reminesce with Ben. Fred 
Volbrecht, of Industrial Wire Cloth 
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Products Corp., told me of a cita- 
tion he received from Ford for de- 
livering over a million cover as- 
semblies and pump screens to that 
cqmpany since the first of the year 
without a reject, and if you know 
modest Fred you will know he was 
tickled to death or he wouldn’t have 
even mentioned it. 

Had the pleasure of introducing 
Allen Pease, the new head of Ford 
service and parts, to Merle St. 
Aubin, head of General Motors ser- 
vice section. They had talked over 
the phone but had never happened 
to meet before. I was soundly be- 
rated by my namesake, Hugh C. 
Weed of Carter Carburetor, because 
I wouldn't sit at his table—I love 
food too well to have the guy 
whose seat I would have taken 
came back and kick me out in the 
middle of a meal. 

As I said before, it was a grand 
party with lots of worthwhile peo- 
ple there and one that every parts 
maker should make an effort to 


Thousands of 


America’s leading 


Dealers and Shops 


are nOoW 
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attend. There’s a hint it may go to 
Chicago next year. 
* * 


At LUNCH next day I passed 
along to Don Myers of Truck- 
stell a story that Al Nute of Ross 
Roy told me. Seems a couple came 
into a back country Arkansas JP’s 
office and asked for a marriage li- 
cense. On looking over their shoul- 
ders at three or four kids, the JP 
said, “You took quite a while get- 
ting here didn’t you?” “Yep,” said 
the man, “but the roads are awfully 
bad down our way and we just got 
our Dodge Power Wagon last 
week.” 


Don claims he’s going to steal 
that one and make it over into a 
NoSpin differential story. 

7 * * 

WELL, Detroit is getting to be 
the Truck Roadeo capital of the 
country. A week ago the National 
Car Transporters Assn. held its na- 
tional roadeo runoffs at the Michi- 
gan State Fairgrounds, and two 
out-of-state boys took the honors. 
Twenty champion drivers from as 
many districts competed. Gene 
Meurer, Arco Auto Carriers of Chi- 
cago, took first and Lloyd E. Parks, 
United Transport Co., Oklahoma 
City, took second. 

Both get a free trip to the ATA 





services at one time. 





ORGANIZING 


Their SERVICE 


OPERATIONS 


on this 


NEW PLAN... 


Ramco Jobber or write 


When the Ramco RE-POWERING Sign is 
out in front of your shop, it indicates you 
are organized to give the public what 

it wants .. . complete, specialized, 
expertly rendered engine repair service. 


You are organized to make more money! 


You are organized to cash in on 
the economy and extra effectiveness 
of advertising all four engine 


You are organized to tie in with the 
National Advertising of the 
Ramco Method of RE-POWERING Service. 


Have you qualified your station to 
display the RE-POWERING Sign? See your 


THE RAMSEY CORPORATION, ST. LOUIS, MO., makers of 10-Up Piston Rings 


and a complete fine of piston rings for all automotive and industrial 






requirements. Factories: St. Louis, Missouri; Fruitport, Michigan; Toronto, Ontario, Ganada. 
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No 
THE WELL-EQUIPPED SERVICE department of Northtown Nash Sales & Servig | % Tulsé 
contains 12,115 feet of floor space. Total floor area of this ‘‘10-Point’’ dealership, owned The m 
by Arthur F. Eichman, is 23,400. SAE fu 
national Roadeo in Los Angeles,| big public relations job to do—that ens 
where they will put on a demon-|on a public opinion poll taken rm Se: 
stration of how the guys, who haul] cently it was found it was The gen 
your car to you, drive, load and} when people had gone through Baird, © 
unload them. And Saul Rose of|cruck strike of weeks’ dur The Pi 
Grand River Chevrolet, Detroit, has} .nat the public had any idea of how ) Ger 
two more to chortle about—they]|.mportant trucks were to the dui arner, 
both drove Chevrolets. .lves of every citizen. And he em. Thursd 
At a luncheon the Transporters | phasized it was only, in accord with | G, Moxey 
threw at the Book-Cadillac, Kar]|+me wishes of the public, that the J tical Cor 
Richards of the AMA was the prin-| ‘ruckers can get favorable legisi. | of Motor 
cipal speaker and told the trans-| ‘ion to hold up against the pound. | Freedom 
porters that the truckers had aj ‘ng of competition and the voice of | Gilbert V 
the vocal minority who are “agin” | Stability 
trucks on generai principles. tive Fuel 
* * * Standard 
FRANK PURSE, of the ICC, 
Chicago, gave a tip to you truck | W. B. B: 
dealers in his talk which followed 
tle said far too few truckers keep | Fuel Pro 
their equipment in a “safe lookimg’ | Sinclair |! 
condition. He claims good pubiic | thaus, De 
relations call for truckers keeping | M Ridge 
tneir equipment painted and m | Effect of 
etlicient looking shape as well as | tics on 
in good mechanical condition. The | Wear,” by 
public judges by appearances and | Tractor ¢ 
can’t see that dirty-scarred equip- | Station I 
ment may be sound in every run- | Lubricatir 
ning part. im, W. E. 
oe and T. G. 
B F. CAPWELL, a car owner | Naval | 
. who makes a hobby of keeping | Station. 
his car looking and running letter] [hursda 
perfect, has recently published af y Camp! 
book that tells how he does it— Corp. “T! 
and at a dollar a throw it looks to J pyniic Re’ 
me as if it should be given to every} j arnold 
new driver—or one who abuses his . 
car. It is chuck full of good advice 
and tips on how to do things even Alle 
experienced drivers forget sb Ti 
or never knew. It’s puplish 
the Publication Services Inc., 10 Unso 
Atlantic St., Stamford, Conn, Of 
Ramco today. Herb Lamborn of the John EB Ci 
Wolf Co., Oklahoma City, gave me 
a booklet his firm had gotten ow'] BUFFAL 
recently, entitled “31 Principles of | let is empl 
Successful Service Selling” that t 
every dealer should read. lt is well | service dey 
and concisely written — only 4 [ monials of 
pages long—yet covers such impo | The sgjx- 
tant points as Know Your Produtt | around 
Make 'Em See What You Have | Likes Don 
Sell so They Can Understand What | ried snapsh 
You Say, Handling Complaints, | who had th 
Using the Telephone to Cultivate dealership 
Customers, Learn and Memorilt | ¢f praise fc 
Sentences That Help You Sell and “It alw 
: ay 
many other things every service swell when 


salesman should Know. we've done 
WENTY-EIGHT states are now 
educating high school Pp 
how to drive safely and properly, 
according to a recent booklet pub 
lished by the National Conservation 
Bureau, a division of the Assn. of 
Casualty and Surety Companies of 
America. All but three of thes 
states have a high school driver 
program on a state-wide basis. 


According to the findings of this 
bureau, the proportion of driver 
involved in accidents is highest 
the teen-age group—8 percent 
this decreases steadily to less that 
5 percent in the 60-year and ove 
group. Based on mileage, teen-ag? 
drivers also have the highest 
dent rate. So, according to 
bureau, it’s a good policy to stat 
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the youngsters out driving pror CHICAGO. 
erly, if we are to stop the Equipment \ 
rate of accident and automotive uounced th 
involved fatalities. uy nm, Jol 
And while we are on the sb oa, Co., 
ject of safety, the American Au r of t 
mobile Assn. has published a book On, _ Wal 
let, “The law and The Moto! t. Louis 
which is a compilation of A boar: 
court decisions and legal develor eee 
ments affecting car ownership. Mai 
booklet brings up many points ain 
law regarding fixing blame on Main Moto 
R Aha) cause of accidents that are not W@ | Mnburg, vy, 
. derstood by many people. wr of 
os “We want you to know thai Automoll® f ang a a 
Copyright 1947, Ramsey Corporation S News ts the ‘most read and cuted a Speck: of He 
Trademarks Regirtered U. S. Patent Office ler Nash Co., Butler, Pa ‘eat 

















SERVICE SECTION ae ied 
it Tulsa (Okla.) Meeting . . . 


Fuel, Oil Problems Get | 
SAE Attention Nov. 6-7 


NEW YORK.—Practical solu- 
tions for modern technical prob- 

related to effective fueling 
and lubricating of motor vehicles, 
diesel engines, and aircraft will be 
gnsidered at the SAE national 
fuels & lubricants meeting to be 
held Nov. 6-7 in the Mayo hotel 
at Tulsa. 

The meeting is sponsored by the 
SAE fuels and lubricants engi- 
neering activity, with the coopera- 
tion ot SAE mid-continent section. 
The general chairman will be J. H. 
paird, of Lubri-Zol Sales Co. 

The program, as announced by 

} General Manager John A. C. 
arner, tollows: 

Thursday Morning—Chairman J. 
G, Moxey jr., of Sun Oil Co., “Prac- 
teal Consideration in the Design 
of Motor Vehicle Fuel Systems tor 
Freedom From Vapor Lock,” by 
Gilbert Way, Ethyl Corp.; “Storage 
Stability of Gasolines in Automo- 
tive Fuel Systems,” by J. A. Bolt, 
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Friday Morning—Chairman J. E. 
Kline, Standard Oil Co. “Evalua- 
tion of Light Aircraft Engine Lu- 
bricants,” by W. J. Backoff, N. D. 
Williams, K. Boldt, and J. G. Hall, 
Pure Oil Co. “Lubrication Prob- 
lems Encountered in Light Plane 
Engines,” by C. T. Doman, Air- 
cooled Motors, Inc. “Some Aspects 
of Valve Burning and Sticking,” 
by J. A. Newton, Thompson Prod- 
ucts, Inc. 

Friday Afternoon—Chairman C. 
O. Tongberg, of Standard Oil De- 
velopment Co. “Preparation and 
Properties of High Viscosity Index 
Motor Oils,” by W. L. Van Horne, 
Rohm and Haas Co. “Sub-Zero | 
Automotive Crankcase Oils,” by E. | Fe | 
W. Upham, Chrysler Corp., and H. } 
C. Mougey, Research Laboratories 


Division, General Motors Corp. PACKARD LONG BEACH (CALIF.) CO. recently staged a gala opening of its new $350,000 plant. More than 7,000 people 

Friday Evening—Chairman J. H. | *ttended. It features a separate paint and metal department, an upholstery and trim unit, modern lubrication department, a tire 

Baird. “The Geogra hy of Oil,” b store and a separate repair shop with 20 stalls. About 15 tons of skylight are installed in the building. This lighting effect com- 

. grap: » DY | bined with the use of twin-post hoists gives ideal working conditions. There are better than 39,750 square feet of space, 

C. O. Willson, editor, The Oil &/| plus an additional 15,000 square feet of parking space te the building. L. V. Hattan, with 35 years in the automobile in- 
Gas Journal. dustry, is the general manager, John Arkush is assistant manager and Bob Ferneau sales manager. 
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Standard Oil Co. 
Afternoon — Chairman 
W. B. Bassett, of Lubri-Zol Corp. 
Report on CRC Diesel 
Fuel Program,” by W. G. Ainsley, 
Sinclair Kefining Co., W. J. Car- 
thaus, Deep Rock Oil Co., and C. 
M. Ridgeway, Pure Oil Co. “The 
Effect of Diesel Fuel Characteris- 
tics on Engine Deposits and 
Wear,” by L. A. Blanc, Caterpillar 
Tractor Co. “Naval Experimental 
Station Experience With Diesel 
Lubricating Oils,” by W. F. Joach- 
im, W. E. Robbins, M. S. Gordon, 
and T. G. Timberlake, all of U. S. 
Naval Engineering Experiment 
Station. 


Thursday Evening—Chairman J. 
M. Campbell, of General Motors 

“The Petroleum Industry 
Public Relations Program,” by W. 
J. Arnold, Pure Oil Co. 


Allen Advertises 
Unsought Praise 
Of Customers 


BUFFALO.—Don Allen’s Chevro- 
let is employing a new type of ad- 
vertising to reflect credit on its 
service department through testi- 
monials of average citizens. 


The six-column ad was built 
sround the theme: “Everyone 
Likes Don Allen’s Service.” It car- 
tied snapshots of four Buffalonians 
who had their cars serviced at the 
dealership, and volunteered words 
of praise for the work done. 


‘It always makes us feel pretty 
well when a customer tells us 
we've done a good job,” said the 
copy. “We appreciate the kind 
words these individuals have volun- 
- given us permission to pub- 





“Inasmuch as they would not ac- 
cept anything for doing us this 
favor—we asked each one to des- 
mate a charity to whom we 
might donate a modest sum for 
them. Therefore our checks for $25 
tach have been sent to Father 
Baker’s, The Protestant Home for 
Children, the Main Line Lions Club 
and the Seventh Adventist church.” 


MEWA Appoints 
Johnson, Mills 


CHICAGO.—The Motor and 
Equipment Wholesalers Assn. has 
‘nounced the appointment of Carl 
J m, Johnson Brothers Auto 
Supply Co., Wichita, Kan., as a 
Member of the executive commit- 
‘, and Walter Mills, Auto Parts 
St. Louis, as a member of the 
A board. 


Main Motor Sales 


Main Motor Sales, Inc., Harri- 
“burg, Va., with maximum capi- 
Wl stock of $25,000, has m or- 

to do an automobile sales 
id service business. Gordon CO. 
oe of Harrisonburg is presi- 
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trained personnel. 


little space as a tire itself... 
There’s no doubt about it, the Stat- 
A-Liner is America’s No. 1 wheel 
balancer for profit. Ask your jobber 
about the new Stat-A-Liner —or write 


Here is the wheel balancer 
that fits your business to a “T.” Does 
a complete, accurate balancing job 

in about five minutes. Every wheel 
can be guaranteed for good road per- 
formance. Accommodates all sizes 

of passenger car and truck 

wheels. Requires no specially 


STAT-A-LINER 


Americas Wo. / 


Takes as 


for complete information direct to Milwaukee 
International, Inc., Milwaukee 2, Wisconsin. 


MILWAUKEE INTERNATIONAL 'nc. 
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ENGINE TEMPERATURE alarm—Ther- 
mo-Clix, a new temperature protection 
device has been developed for gasoline and 
diesel engines which is equipped with a 
snap action switch with contact capacity 
to operate light signals, audible signals, 
relays and similar devices for signalling 
alarm when engine overheats. Made by 
the Nason Co., 7663 Epworth, Detroit 4. 

* + + 





BEAR MFG. CO., Rock Island, Ill., an- 
mounces a new static tire balancer for tire 
manufacturers and recap shops. A patch, 
or weight, may be added to offset any 
heavy spot, and @ gauge pointer, shown at 


* * * 





A NEW SPARK PLUG gap setting tool 
incorporating a heavy ground electrode 
bending fixture and eight retractable wire 
feeler gauges of micrometer accuracy, is 
now available at low cost from Champion 
spark plug wholesalers. The electrode bend- 
ing fixture, made of specially hardened tool 
steel, has four slots milled to fit all sizes 
of regular spark plug ground electrodes. 
Selection of gauges is made by a microm- 
eter type selector. Individual wire feelers 
can be retracted when not in use. The 
mechanism is enclosed in a rustproof, 
pocket size aluminum case. Overall length 
is 3% inches, diameter 1% inch, and weight 
1% ounces. Champion Part No. WG-100. 

* * 
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NEW PRODUCTS 





A NEW TYPE of car starting heater 

invented by Andrew L. Freeman of Grand 
| Forks, N. D., is called the ‘‘Freeman 
| Headbolt Heater’ and is designed for use 
| by motorists in the cold-weather sections. 
The heater is installed in the motor by 
replacing a regular headbolt. The heating 
element is enclosed in a brass cylinder 
which is silver soldered to the lower end 
of the head bolt so as to protrude into the 
engine water jacket. An extension cord is 
connected to bakelite terminal box located 
on the top of the Headbolt Heater and 
runs through the radiator grill or to the 
side of the engine hood. A connection is 
then made with any 110 volt outlet for 
operation of the heater. It is made by 
oA Star Mfg. Co., East Grand Forks, 
Minn. 








“ESQUIRE AUTO-MATIC Lug Wrench.”’ 
The wheel lugs are retained inside the 
handle rather than removed and possibly 
lost In changing the wheel. When replac- 
ing the tire the lugs automatically drop 
into position and center on ‘‘ball bearings’’ 
mounted in the handle. Made by Leader 
Serew & Mfg. Co., 10601 Tecumseh Court, 
Cleveland 8. 





PHOTO SHOWS the National System of 
Garage Ventilation out of use, out of the 
way. The system is easily put to use by 
attaching the tubes to car exhaust pipes, 
thereby eliminating deadly gas fumes. The 
firm is located at 330 N. Church St., De- | 
ecatur, Til. 





AN AUTOMATIC CAR WASHING machine, 
fibre rotary power brushes, compressed air and water, is said to be able to turn out a 
complete car-washing job in 14 minutes. The ingenious machine, designed and manu- 
factured by Minit-Man Inc., Detroit, and is already in operation in 20 cities. Engineers 
of the Osborn Mfg. Co., Cleveland, 0., combined with the inventor to make the me- 
chanical brushing apparatus practical for all widths of cars. 


which combines the use of giant-sized 


| units. 


A NEW DEVICE for 
and trucks, which instantly and automat- 
ieally shuts off the engine in case of turn- 
over and prevents a fatal ignition fire, 
has been developed by K. 8. Clapp, for- 
merty general manager of U. S. Air Com- 
pressor Co. Clapp safety switch has a 


buses 


transparent housing or bowl, with triple 
distilled mercury positioned in the bottom 
portion where special baffle means pre- 
vents the mercury from washing or surg- 
ing during normal operation. When the ve- 
hicle turns over, the mercury flows to the 
opposite side of the bowl and instantly 
shuts off the engine, according to Clapp 


Corp., 2519 Hawes St., Dallas, Tex. 
> 


7 7 





A NEW SPARK PLUG cleaner for ga- 
rages, service stations and fieet owners, 
said to be the first to offer foot-control 
and adequate built-in working space, is 
now in production, it has been announced 
by Auburn (N. Y.) Spark Plug Co., Inc. 





ADDING NEW utility to any standard | 
pick-up truck, the new Caravan tops, man- 
ufactured by C. K. Turk Co., South Bend, 
convert open truck bodies into completely | 
covered waterproof all-weather hauling 
Extremely sturdy and resistant to 
wear or abuse, Caravan tops are entirely 
constructed of high tensile aluminum and 
covered with heavy duck, the firm states. 
In addition to the standard four foot 
model, floor to top height, a five-foot 
model designed to provide additional head 
room is now available for personnel carry- 
ing work. Construction companies, utility 
repair crews and others engaged in outdoor 
work or work involving personnel trans- 
portation will find the five-foot model use- 
ful and economical for carrying workers 
te and from working locations, it is said. 

* * * 


= 





PLEXI-TOP, 7-253 General Motors Bidg., 
Detroit 2, announces 8 new full vision 
patented plastic top for convertibles, fur- 
nished in clear or tinted material and 
which may be installed by two persons in 
about a quarter of an hour, it is said. 
The top is fabricated from Plexiglas, a 
molding material manufactured by Rohm 
and Haas Co. 













i j 





THOMAS A. EDISON, INC., announces 
@ new type of battery tester—the Edison 
Electrical Hydrometer. The instrument, de- 
signed to replace the conventional type 
hydrometer, simplifies and speeds up the 
Ppercent-of-charge test on the customer's 
car battery, it is said. 

* . - 





WEAVER-DAY tire mounting machine, 
being marketed by the Mercury Equipment 
Co., Ine., 35 N. Raymond, Pasadena, 
Calif. The machine is said to be able to 
change a tire in 60 seconds. It accommo- 
dates all passenger tires in sizes from 15” 
to 19” on all drop center rims and handles 
all small truck tires from 6.00x16 to 
7.50x16, inclusive, up to 8 ply. 

* + + 





SPEE-D-UP Pan Driver, a single unit 
teol which grips both old and new sizes 
of pan holding screws for Chevrolet and 
Pontiac cars, is being distributed by A. 
D. McBurney, 939 W. 6th St., Los Angeles 
14. Designed to save mechanics’ time in 
“‘buttoning up’’ work on all models of 
Chevrolet and Pontiac engines, the new 
driver features a reversible hollow shaft- 
collar, one end of which grips old type 
pan screws, while the other end, when 
turned and snapped on, grips new style 
screw heads. The collar is machined to fit 
the screw heads snugly, permitting an 
a driver to engage the slotted screw 
eads. 





SIMPLIFIED WATER-VAPOR power 
unit, incorporating the same principle used 
im fighting aircraft, has been announced 
for automobiles and trucks by Hydro-Jet, 
108 San Fernando Road, Los Angeles. 
Adaptable to all makes of gasoline engines, 
this new unit is based on the facts that 
Hydro-Jet dampens the gas-air mixture 
after it has gone through the carburetor 
and that it is fully automatic with only 
two moving parts. 

+. + 


‘Start Anti-Freeze 


Start, a new anti-freeze for auto- 
mobile gas tanks introduced by 
Winkenweder and Ladd, Inc., 1421 
S. Michigan Ave., Chicago, pre- 
vents frozen gas lines and provides, 
the manufacturer claims, quicker 
starts in cold weather driving. 








sleeve ram with open center that 
in any direction, 
Engineering 
inches in height, with a six-inch 
10-ton capacity, 
and applies controlled hydraulic foree # 
pushing, direct pulling, lifting, clamps 
bending, pressing, and 

* * 


nounced that Cristy Drygas 
be packed in a new metal contailé 
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A NEW refiector-type automotive 
lamp (No. 4510) is announced by 
Electric Co. As a backup lamp, the 
may be mounted on & car or 
provides a wide flood of light, with 















A NEW CHROME gravel deflector 
all makes of 1946 and 1947 Chrysler an 
is being offered by Oliver Dee Joseph Mit 
Co., 223 W. Main S8St., Belleville, Mi. Te 
product is priced at $10.50 per pair. 

* 





AMAZON HYDRA-PULL, a new 


is announced by 

Co., Los Angeles. Ew 
lift sed 
create: 


the Hydra-Pull 


assembling jobs. 
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1000 Dynamometer. New features include 
the fully enclosed base with all comer Geneva Mf; 
rounded, adding greatly to the streamiloe! Gentlen 
appearance of the machine, The bas ..Ne. 12 
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S. Africa 


PETROIT.—South Africa prom- 
«= to be the United States’ best 
Gomobile export market during 
next 10 years, according to 
y Anderson, chairman and 
ing director of Stanley Mo- 
tors Ltd. Hudson distributor at 
Johannesburg. 
Anderson, who reports that Hud- 
ons rate fourth in sales in South 
africa, is in Detroit to confer with 
qudson officials, including A. E. 
parit, president; George H. Pratt, 
president in charge of sales, 
Allen C. Germann, export 
manager, on plans for the new 
$1,200,000 assembly plant his firm 
is building at Johannesburg. 
“During the war South Africa 
underwent a tremendous industrial 
ion,” Anderson said. “The 
cts of these new industries, 
er with South Africa’s large 


exports of gold and diamonds, pro- | 
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vide South Africa with great dol- 
lar purchasing power. 


“In addition, this industrial 
growth has been reflected in the 
salaries and wages of South Afri- 
cans who today buy four Ameri- 
can cars for every European car 
purchased.” 


There is no unemployment in 
South Africa, Anderson reported, 
adding that South African indus- 
trialists through their government 
are today recruiting skilled me- 
chanics and technicians as rapid- 
ly as possible in England. 


Anderson’s firm, which has assets 
in excess of $2,500,000, operates 21 
sales, parts and service depots in 
South Africa. 


O’Donnell-Mackie Ups Dye 

Harold E. Dye, general sales 
manager and director of O’Donnell- 
Mackie Ltd. (Studebaker), Toronto, 
has been elected a vice-president 
of the firm. He joined the com- 
pany 17 years ago as sales man- 
ager and was elected a director in 
1945, while with the Canadian 
army. 
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REDUCES HAZARDS! 


PAINT BOOTH 
VENTILATING SYSTEM 


INCREASES PROFITS! 


The answer to your problem of paint shop fumes solved by a 
yentilation engineer. Available in a packaged kit, ready to install. 
Helps keep employees by eliminating headaches and sinus attacks. 


Complete 
Packaged Kit 


50, F:02: 
318 


DECATUR 


Reduces finish damage with filtered 
air currents. Safety and health fea- 
tures approved and recommended by 
insurance, fire and health authorities 
everywhere. 


Makes the paint shop 


most profitable department of your 
business. 


Write for Circular 
PAINT SHOP DIVISION 


The National System of 
Garage Ventilation, Dept. 3-F 


$30 N. Church St. 


Decatur 27, Til. 


WORLD'S LARGEST MANUFACTURER 


OF EXCLUSIVE 


GARAGE VENTILATING EQUIPMENT 


Neat from the customer's side! User has 
tatalog data at correct reading angle 
with both hands free. Binding in 1-inch 
sections permits instant pick-out and 
replacement. Each section has its 
place, cannot slide. To change sheets, 
you handle only 1 section; section 
instantly removed and instantly 
replaced. Order additional sections 

as your needs demand. 


at. 


a 


} N \" \\ 7 
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Save Time, Temper, Money! 
Do you use loose leaf data in buying, selling, speci- 
fying? Then you need EVER READY. Every cat- 
alog sheet is instantly available and in place. No 
delay, no annoyance, no chance to mislay any sheets 
@r to miss related sheets and items. Each section 


My SIMPLE AS 


holds one inch of punched sheets. Each section stays 
in place, yet is removed or replaced instantly. 
Remove any single section for page replacement 
without disturbing the balance of the whole set. 


EVER READY is lifetime built, handsome. Tens 


of thousands in use. Order yours today! 


A. Open Section B. Replace sheet, 
close section C. Replace section 


ORDER TODAY! ALL SHIPMENTS EXPRESS , 


Geneva Mfg. Co., 410 Stevens St., Geneva, Ill. 
Gentlemen: Please ship me: 

--.Ne, 12 EVER READY Holder. 15 in. wide, 
12'y in. deep, 51% in. tilt. Sturdy steel, 
dork green baked enamel. Capacity, 12 sec- 
tions, With wings ond 2 sections: $5.65 Eo. 

---Ne, 24. like No. 12. With wings ond 2 
sections. 29 in. wide, 124% in. deep. Copac- 
ity, 24 sections, $8.50 Ea. 

--.- Add"! Sections, $1.00 Eo. 
NOTE: Cc) 


Am. of...... 


INE oo on none 0s cde<cancdinmsteedineatorads 


k Kalamazoo 4-post (J, Ring Binder 3-post 0 


MONEY BACK. 


GUARANTEE! 


Quiet, Please, for Planes 


Smaller Personal Craft With Less Noise Forecast 
At SAE Aeronautics Sessions 


LOS ANGELES. — Development 
of smaller and lighter, more com- 
pact and useful, personal planes, 
and of larger aircraft which are 
quiet, was predicted at the SAE 
national aeronautic meeting here 
last week. 

President John W. Thorp, of 
Thorp Aircraft Co. Van Nuys, 
Calif., suggested the two-cycle en- 
gine and the gas turbine as logical 
prospects for powerplants in the 
personal airplanes of the future. 
He said jet propulsion has not yet 
justified its use in small planes, 
but that both gas turbine and two- 
cycle engine promise much in the 
way of weight reduction essential 
to the lighter and more compact 
aircraft. 

W. E. Burnham, of Beech Air- 
craft Corp., Wichita, Kan., recom- 
mended that engineers seek to 
eliminate, alleviate, or reduce the 
intensity of airplane noises _ in- 
stead of merely following a detour 
into the field of insulation. Solu- 
tion of the aircraft noise problem 
is not simple, he added, yet it can 
be solved, will be solved, and 
should be solved before laws are 
enacted to establish maximum 
noise level limits. 

Slow-turning propellers, perhaps 
of the multiple-blade and control- 
lable types, may eliminate some 
|of the more intensive noises, ex- 
plained Burnham, while renewal of 
development work on mufflers 
would be an additional contribu- 
| tion to silence in the skies. 

“At the moment,” he said, 
“there is not a satisfactory muf- 
fler, not even on an automobile.” 
Admitting that some progress 
has been made in aircraft silenc- 
ing, Burnham described the sit- 
uation as unsatisfactory because 
it is still largely a modification 
of early procedure whereby oc- 
cupants of planes stuffed their 
| ears with cotton to deaden the 
| noise. 

“Instead of stuffiing our ears,” 
he said, “we stuff wadding around 
the airplane to stop the noise from 
coming in. The noise is still out- 
side trying to find a way in to dis- 
turb the passengers, and is, in- 
deed, disturbing the people on the 
ground. Practically no effort has 
been made to reduce the noise at 
the source.” 

Engineering opinions as to the 
relative advantages of gas tur- 
bines and of compounded recipro- 
cating engines for aircraft reached 
a parting of the ways at the meet- 
ing. 

Some engineers favored com- 
pounding as productive of high- 
order gains in power and fuel 
economy; others insisted that the 
two or three-year job of making 
the compounded engine practical 
is wasteful of engineering man- 
power which better might be de- 
voted to turbine development. 

Erold F. Pierce and Harvey W. 
Welsh, of Wright Aeronautical 
Corp., Wood-Ridge, N. J., present- 
ed data to show that by compound- 
ing reciprocating engine and tur- 
bine, especially with the blowdown 
system, wasted exhaust energy 
wasted can be converted to useful 
| work, such as creating additional 
|crankshaft power or driving ac- 
| cessories. 

They cited performance calcula- 
tions to show that power produc- 
| tion and fuel economy can be in- 
|creased 15 to 21 percent, and sig- 
nificant improvements made _ in 
|aircraft performance. They added 
that by combining blowdown and 
pressure recovery systems, energy 
now wasted could be used to in- 
crease power production nearly by 
60 percent. 

Dimitrius Gerdan and J. M. 
Wetzler, of Allison Div., General 
Motors, Indianapolis, expressed 
opposing ideas. They presented 
the results of a series of ex- 
periments which, revealing se- 
rious difficulties in handling ex- 
haust temperatures of around 
1950 degrees Fahrenheit, indicat- 
ed that the two or three years 
of development work required to 
bring the compounded engine to 
a practical stage might better 
be devoted to improving the 
turbo-propeller engine. 

They said that under certain 
operating conditions the power out- 
put of the compounded engine 





showed a gain of 36 percent and 
a reduction of 21 percent in fuel 
consumption, yet these gains were 


offset by exhaust temperatures ex- | 
ceeding safe-operating limits and | 


too high for available turbines. 


Rapid postwar progress in im- | 


proving the design and perform- 
ance characteristics of aircraft 


and their powerplants were re- | 


ported. 
Described was the application to 
design of turbo-propeller power- 


plant control systems of electronic | 


analog studies which, utilizing a 
newly-developed calculating 
strument, facilitate 
control systems. 
was said to be capable of evaluat- 
ing 25 design characteristics under 
the influence of four different types 
of disturbance and of eight oper- 
ating conditions, with the result 


in- | 
selection of | 
The instrument | 


that complete determination of op- | 


timum values is possible 
day, and days of calculation and 


in one | 


of test can be reduced to minutes. | 


Aircraft engineers today were 
blamed for the inferiority in 
mechanical performance of mod- 
ern transport planes, and were 
urged to remove their neckties, 
don their shop coats, and to get 
their hands dirty again making 
planes and components function 
properly. 

Addressing the meeting, Marvin 
Whitlock, director of service en- 
gineering, American Airlines, Inc.. 
LaGuardia, Field, New York, as- 
serted that the 

| Stellation experience is no credit 
to any of us, as we are not mak- 
ing the progress in the mechanical 
art which can reasonably be ex- 
pected.” 

He ascribed mechanical short- 


| 


“DC-6 and Con- | 


comings of DC-4s and DC-6s to the | 
changed attitude of aircraft en- 


gineers. Whitlock explained the 
engineers, convinced by draft 
boards and employment depart- 


ments that they are professional | 


men, have undergone degeneration 
in responsibility, ability, and judg- 
ment. 


Whitlock described the super- 


DAVISON 
TRAINS 
YOUR MEN 
IN 
YOUR SHOP 
TO SELL 
AND APPLY 


THE AUTOMOBILE UNDERBODY 
PROTECTIVE COATING AND 
SOUND DEADENER 


charger drive shaft of the DC-6| a 


powerplant as being typical. It is, 
he said, similar in design and 
function to the driveshaft of an 
automobile. He explained that the 


automobile shaft costs only about | 


$50, may or may not be lubricated 


every 20,000 miles, runs in a bath , 


of mud, yet rarely fails. 

The aircraft shaft was said to 
cost several thousand dollars, 
and to require removal either of 
engine or supercharger for lu- 


brication in less than 350 hours, | 


at which time it must be over- 
hauled. “Why,” he asked, “can’t 
we buy our drives from the auto- 
mobile supply house?” 

He concluded: 


“We must cease | 


to hide behind the cloak of pro- | 
fessional immunity. We must ac- 


cept responsibility for our designs; 


enhance our interest in the prac- 


: 
tical and economic aspects; learn | of the many advantages you get 


to observe, analyze, accumulate, 
and retain results of experience, 
and reflect more realistic judgment 
in our products lest we continue 
our decadent spiral into adoles- 
cence.” 


Candid View 
High Speed Photos Catch 


Full Spray Patterns 
NEW YORK.—Ultra high speed 
photography reportedly makes pos- 
| Sible the study of hitherto un- 


| 


| known fuel spray patterns of in- | 
jection nozzles in internal combus- | 


tion engines. A 
A new injection nozzle test stand 
at the Beacon Research Labora- 


| tories of the Texas Co. is said to | 


give results which should produce 
greater efficiency of air and fuel 
utilization in engines. 


By revealing fuel spray charac- 
| teristics this equipment permits 
petroleum technologists to deter- 
|mine whether spray patterns are 
| correct for the most efficient com- 
| bustion. It is anticipated that by 
| directly correlating these patterns 
with the nozzle designs, more effi- 
cient and reliable engine perform- 
ance can be achieved. 


AN Want Ads cost little—get resuits 
why not use ’em? See inside back cover 
| 


Thorough training, right in your 
own shop... plus a mass of hard- 
hitting sales promotion and ad- 
vertising material ...are just two 


when you sell **Silentize with 
Fendix. 


This Fendix demonstrator shows 
your prospects how Fendix 
deadens sound . .. gives quiet 
riding performance to any car. 


For full information about a// the ad 
vantages of selling ‘‘Silentize with Fen- 
dix’’, write to have the Davison repre- 
sentative call on you. 


THE DAVISON CHEMICAL CORPORATION 
REG S PA p 4 V4 BALTIMORE.3, MD 


**r Mm. REG. APP. FOR 
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Zealand, Canada and every section of the United States, these men graduated Fri- 
day from the 18th session of the Chevrolet Post-Graduate School of Modern Merchandising and Management in Detroit. First row, left 
to right, Rex Sikes, Luverne, Ala.; James M. Elliott, Wood stock, Ont.; John E, Carman, Farmington, Me.; Maurice J. Heimbaugh 
Jr., Belle Fourche, 8S. D.; Henry G. Egan jr., South St. Paul, Minn.; Walter H. Witt jr., Norton, Va.; William R. Holz, Hales Cor- 


REPRESENTING DEALERSHIPS in New 


ners, Wis.; Claud Collier jr., Atoka, Okia.; Robert J. Johnson, Portland, Mich., and William B. Sutliff, Shickshinny, Pa. Second 
row, left to right, Harold E. Grant, York, Neb.; Thomas E. Deufel, Chicago; Paul D. Dart, Greenville, Pa.; Louis M. Palmer, 
Ocean City, N. J.; James R. Ulmer, Brookhaven, Miss.; Harry J. Berg, White Sulphur Springs, Mont.; Marvin M. May, Monroe, 
Mich.; Robert L. Burtschi, Vandalia, Ill.; Harry B. Chaplin, Sydney, Nova Scotia, and Marion Moore, Rock Hill, 8. ©. Third row, 
left to right, John B. » Olean, N. Y.; William P. Dorner, Frankfort, Ind.; Ernest Ingold II, San Francisco; Robert OC 
Brown, Herkimer, N. Y.; Joseph L. Bewley, Greeneville, Tenn.; Lloyd J. Roberts jr., Edinburg, Tex.; John L. 8. Joralemon jr., 
Newark, N. J.; Donald H. Frank, Portland, Ore.; J. Ike Brown, Montgomery, W. Va.; W. Spaulding, Great Barrington, 
Mass., and T. 0. McLaubhiin, director of the school. Fourth row, left to right, Frederick W. Blackwell, Christchurch, New Zealand; 
Robert E. Schreiber, Garden City, Kan.; Donald R. Brandenburg, Washington Court House 0.; Jack Hoehn, Memphis, Tenn.; Hal- 
bert G. Law, Chattanooga, Tenn.; Claude E. Tnceker, Washington, Ia.; Thomas E. Walkey, Silver City, N. M.; Major W. Woody 
Lexington, Va.; Jacob Kiefer jr., Moorhead, Minn.; Baxter J. Woodward, Greenville, Tex.; Lawrence K. Husted, Warsaw, 0., and 
Mac de St. Remy, Kingston, Ont. 





On Cars Sent by Rail 


(Continued from Page 1) 


boost, which averages 8.9 percent 
for all items. 


Water carriers and rail freight 
forwarders are also affected by the 
interim increase. 


Freight experts in Detroit said 
they expected retail transportation 
costs to car buyers would be in- 
creased when dealers affected re- 
ceive their first shipments at the 
increased charge. 


On railroad shipments to the 
West Coast from Detroit, it was 
estimated the extra _ freight 
charge to the consumer would be 
raised about $15 a car. 


Hardest hit by the increases will 


*| be those auto manufacturers whose 


production is concentrated at one 
or two points in the country. This 


_| group, which banded together to 


oppose any freight hike unless it 
received special relief, includes 





THESE WORDS SELL OIL! 





“WOLFS HEAD 





WHEN customers ask why Wolf’s Head is better . . . tell 
them that Wolf’s Head is three steps ahead! Explain that the 
refining process of Wolf’s Head—refined from only the finest 
100% Pennsylvania crude—is carried these three steps 
further than ordinary motor oils. 


1. EXPERTLY CONTROLLED DEWAXING... 
keeps Wolf’s Head flowing even in cold weather, without 
sacrifice of any important lubricating qualities. 


2. DOUBLE DISTILLING... 
concentrates the superior qualities of Pennsylvania motor 
oil—makes Wolf’s Head richer, tougher, more heat resistant. 


3. TRIPLE FILTERING... 
removes all free carbon and other unstable trouble-making 
impurities from Wolf’s Head Motor Oil—eliminates objec- 
tionable sludge, varnish and gum deposits. 

Make the most of these sales-clinching words —‘‘Wolf’s 
Head is three steps ahead.’”’ Put them to work for you every 
day. You'll satisfy your customers and you'll step up your 
business. Wolf’s Head Oil Refining Company, Oil City, Pa., 
New York 10, N. Y. 


100% Pure Pennsylvania 
—‘*Premium Grade” 

















IS THREE STEPS AHEAD’ 


MOTOR OIL AND LUBES 


P.G.C.O.A. 
Permit No. 6 














Chrysler Corp., Packard, Hudson, 


Nash, Studebaker and Willys. FFE 
The contention of this group jp indi 
the ICC hearings on the rail peti. a 
tion was that a rate boost wou et 
enhance the competitive advan vary a 
assertedly enjoyed by General Mp. totals 
tors and Ford. The ! 

The nationwide networks of Fon | percent 
and GM branch assembly plants § downs © 
it was claimed, allow these com. | ——— 
panies to make an extra profit of 
the retail transportation charge, 

Chrysler and the independents 
pointed out that, while GM and 
Ford charge the f.o.b. Detroit rate 
to the consumer, the two com. 
panies pay in actuality only the 
cost of shipping from branch 
plant to dealer. Companies cep- Drt 
tered around Detroit are denied | 
this profit gain because they must 
pay the full f.o.b. Detroit cost 
it was said. 

The ICC statement on the ip.) ‘mea 
creases made no mention of the 8 
dispute. Spokesmen said it was up. | “? Ee 
likely that the independent auto} — .— 
companies would receive a special) § ——— 


hearing before decision on the 
amount of the full railroad freight 
hike. 

Auto manufacturers indicate 
they would absorb the 10 percent 
freight increase to be assessed on 
railroad shipments of raw mate. 
rials, parts and sub-assemblies. 

Decision on any automotive 
price increases because of the 
increased freight charges will 
not be made, it was learned, w- 
til the ICC decides on the rail- 
roads’ petition for permanent 
relief. 

Freight managers in the indus 
try noted that many more autos 
are now being shipped by truck 
than was the case before the war. 
This is due to the acute shortage 
of boxcars, they said. 

Most assembly plants, however, 
are adhering to the prevailing ruk 
of confining driveaway shipments 
to destinations no farther than 
day’s trip away. The railroads har 
dle the vast majority of vehicle 
destined for the Far West and the 
Deep South. 

Because the interim 10 percent 
hike will be superseded in about 
six weeks, dealers receiving thei 
vehicles by rail will probably & 
compelled to boost their retail 
transportation cost again when th 
permanent increase is made ¢ 
fective. It was believed doubtful 
that dealers affected would absor 
the interim 10 percent raise pent 
ing -the final ICC decision. 

The 10 percent hike applies 
all commodities except iron of 
coal and coke. The smaller it 
creases authorized for these rv 
materials give the average rise 0 
8.9 percent. 

The petition for a permanent 
increase called for a 38 percent 
rate hike for eastern 
and 28 percent for roads in 
rest of the country. With the & 
ception of certain iron ore ship 
pers, the 10 percent interim relied 
applies universally. 

In their petitions, the railroad 
cited such increases in opé 
costs as the recent wage hike 
awarded a million of their no 
operating employes. The petitions 
were submitted before five brother 
hoods of operating rail employ® 
made their recent demand for! 
30 percent pay boost. 


rr 


AMA Workers Plan Aid 
For Europe’s Starving 


DETROIT. — Employes of i 
Automobile Manufactures Asst 
have organized a foo conservs 
tion drive to provide package 
for needy families in Europe Py 

Herbert Berggruen, 
the committee in of th 
plan, said each of the 90 as 
workers have volun 
forego a meal and a half # 
Sunday each month. The oe 
lent in food or cash will 


donated for packages for needy 
families abroad. 
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ford Percentage Up Slightly . . . 


Steel Shortage Slices 
GM’s Share of Output 


itself best within General Motors 
during September. 

Chevrolet’s output share was 
19.49 percent of all the cars pro- 
duced during the first three quar- 
ters of this year. At the end of 
August the Chevrolet share was 
19.88 percent. 

Production at Pontiac, also cur- 
tailed by lack of steel last month, 
likewise showed a decline. Pon- 
tiac’s share of overall output 
dropped from 6.26 for January- 
August to 6.19 as of Sept. 30. 

On the other hand, divisions of 
GM whose output was not appre- 
ciably affected by steel, managed 
to boost their percent shares over 
the August level. 

* + 


FFECT of the steel shortage on 
E individual makers is clearly il- 
jystrated by a comparison of Jan- 
yary-August production with the 
totals at the end of September. 

The rise and fall of production 

tages—similar to the ups and 
downs of steel stockpiles—displayed 










Driver Oabs and Station Wagon 
Bodies for Jeep Vehicles 


$136 


Bum was the pacemaker, show- 
ing the greatest increase and 
the widest margin of change of any 
individual car maker. Buick’s Sep- 
tember share was 8.02, as against 
7.53 at the end of August. 

Slight increases at Oldsmobile 
and Cadillac enabled GM produc- 
tion as a whole to hold its own in 
the two listings. The corporation’s 
composite total dropped only .04 
points to 40.8 for three-quarter pro- 
duction. 

In trucks, Chevrolet regained 
the production lead, which it re- 
linquished to Ford in July be- 
cause of a changeover shutdown. 
Both Chevrolet and Ford boosted 
their truck percentages, but 
Chevrolet’s increase was the 
larger. 

Although these changes seem in- 
significant in themselves, they are 
accurate yardsticks of the difficul- 
ties confronting the industry’s pro- 
duction planners. 

A deviation for better or worse 
usually means several thousand 
cars gained or lost. Manufacturers 
on the losing side will be attempt- 
ing to make up losses by the end 


FOB Oleveland, Ohio 
Immediate Delivery Anywhere in U.S.A. 


STATION WAGONS INO. 
19 Euclid Ave. Cleveland 3, Ohio 





—_- 


Arndt-Palmer 
USED CAR 
MATERIALS 


For 


INTERIOR 
RECONDITIONING 


A Sales Tool 





th t of the calendar year. 
a * . + 
N THE battle for second place 
Ss Turnover Pin car production, the Ford di- 
inc visions moved up a notch on Chry- 
me sler Corp. Ford’s net gain on Chry- 


sler in September was about one- 
tenth of one percent—or approxi- 
mately 750 cars. 

The Big Three maintained its 
production ratio of five out of every 
six cars. The five-sixths and one- 
sixth distinction between the Big 
Three and the Independents was 
about the same at this time last 
year. 

Among the independents, 
Kaiser-Frazer passed Hudson for 
the top spot, as anticipated. At 
the end of September, K-F’s total 
was 3.55 percent of 1947 produc- 
tion, compared to 3.82 for Janu- 
ary-August. 

Hudson’s share skidded from 3.6 
to 2.38, mainly because the plant 
was slowing its lines for the cur- 
rent model changeover. Shortage 

of materials also caused a drop in 
the Nash ratio. 

Studebaker, Packard, Willys and 
Crosley lifted their percentages 
slightly to round out the passenger- 
ear picture. 

Aside from Chevrolet’s return to 
the No. 1 position, the truck situa- 
tion remained substantially the 
same at the end of three quarters. 
Most makers showed decreases as 
the result of the Ford and Chev- 


rolet gains. 
—Mac Gorvon 


Toledo Dealers 
Elect Hertzfeld 


‘ é TOLEDO.—The Toledo Automo- 
lobbers and Paint Distributors write |tive Trades Assn. has elected the 
vs for Representation in your ae officers for the ensuing 
Territory. Harold Hertzfeld (Hertzfeld- 

é* Oldsmobile, Inc.), president; Earl 
Bauer (Bauer-Harrington Inc.), 


ARN j -P vice- ident; Lath Broadwell, 
D ALM ER . eed en ~— roa at 
LABORA Y ORI € Ny ees include Robert Eddy, E i ue 
5 1 ‘at celle, John Hanley, ; ee 
and I * rtzfeld 

7730 Dora Street : 2 a Huebner, Hertzfe 


Melvindale $$ ——_—_—— 
*‘We want you to know that Automotive 


DETROIT, MICHIGAN News is the most read and quoted paper 


in our establishment.’’—George Soule, But- 


Rs J er Nash Co., Butler, Pa. 


With These 


PROFIT BUILDING 
MATERIALS 


You Can Now Recondition 


USED CAR INTERIORS 


and 


CHROME PARTS 


Exports 


. (Continued from Page 2) 
How Each Make Is Fa 
s ring imports.) It is reported that U. S. 
| ? 47 P d } * makers could sell three times as 
many cars in Switzerland in 1947 
n r oO uc ion as it is shipping and that the mar- 
ket looks good for 1948. 








Passenger Cars At present, a big decline in ex- 
Total 1947 Total 1946 ports would be welcomed by 
é ene a ean Pereent || American dealers and the public. 
1947 Total 1 Total However, in the long-term view, 
GENERAL MOTORS ...... 1,056,429 40.80 441,798 sn.co || Soo ae penny ~— 
CNTs See vavvenveness 504,650 19.49 209,213 15.53 || try, 
MEL 400 sé eetisvsessovess 207,376 8.02 85,735 637 || In normal times, some car manu- 
EE cicuxpeteetntees . 160,110 6.19 72,042 5.35 || facturers if not all are able to pro- 
ee eee 141,657 5.47 59,380 4.41 || duce cars more cheaply for the 
SR 42,276 1.63 15,428 1.14 ao ie ee Ge = 
CHBYSEER ............... 573,266 = 22.14 «898,404 = 29.22 || ting costs. a ee 
PRED veces cccrvvesie 267,897 10.34 176,040 13.07 || ‘This is especially true of small 
ED aeseteveveerisveede 165,871 6.41 115,079 8.55 || manufacturers, some of which 
NE wcne chose <i's04's 8 78,643 3.04 56,257 4.18 || might have passed out of business 
BR ins ski hcieiets 60,855 2.85 46,028 3.42 || in prewar years had it not been for 
the export market. 
DE, icotwe tees +5 eaened en 534,014 20.62 299,695 22.26 . * 2 
NCEE CERT RETA 429,269 16.58 248,595 18.46 
PD 5 5560.6 0 08000 wee or 83,813 3.24 43,281 3.22 Portugal Sus pends 
ES ind dba d od 4504 00s 20,932 80 7,819 58 V hi. 1 I 
KAISER-FRAZER ......... 91,807 3.55 1,605 az || Y ehicte Imports 
: is tet ioeec sb sscaes 47,973 1.86 710 05 a on of Econ- 
omy suspended last week import 
ee ee eee eee 48,834 1.69 895 07 of all motor vehicles save those 
dew bepeed oan 5.0% 006 87,483 3.38 65,381 4.36 already ordered. It is said that the 
STUDEBAKER ............. 86,618 3.34 49,562 3.68 || ban will apply until a measure has 
SEE kccatdveccscaeeneeeee 88,776 3.24 66,713 4.96 || been drafted to curb or suspend the 
ee a 87,846 1.46 25,630 1.90 quc000 luxury ebie! a $12,000 to 
UND 550-06 05 seen ew cabs oe 28,988 93 1,195 09 : . i 
While Portugal’s foreign ex- 
CREE, xc ccccdueenenaues 18,934 54 1,572 ll change position was called satis- 
TBP SEA aeniie © eee factory, it was said that unchecked 
Total Cars, U.S. ......... 2,589,111 100.00 = 1,846,555 = 100.00 || juxury imports would ultimately 
hinder purchase of essential food- 
Trucks stuffs. In the first six months of 
e year, Portugal imported more 
Gon ean Gumus nnens than 7,000 cars, mainly from the 
9 Months of 9 Months of U. S., with Britain second. 
1947 Total 1946 Total . * * 
| Pee 223,598 23.94 174,689 27.95 
RN idosasasesencsPehteueee 219,715 23.52 132,709 21.24 || Southern Rhodesia 
RN Ge KCAs vee i ccdenectth ye 133,736 14.32 86,697 13.87 C b I 
International ............... 114,858 12.29 80,462 12.88 || Curbs Imports 
REE Cibacwovaes'ea tees Vales Me 6.71 50,046 8.01 SOUTHERN RHODESIA. — New 
Studebaker ................. 49,234 5.27 30,089 4.81 ||import regulations have been an- 
aoa slme ia 44,121 4.72 19,672 8.15 ||mounced requiring that certain 
Mack ae oe 15,666 1.68 8,241 51 countries, including the United 
Pr aaa Gee sete aac es id States and Canada, may not ship 
Reo Coe ee eee eres eeosescoess 15,198 1.638 11,483 1.83 in cars except under permit issued 
I Ta ok tens ag sala ve 06.6 018 13,862 1.48 8,998 1.44 by the minister of commerce and 
PEE, Se ancad cw eaewes se 12,262 1.31 5,040 81 industries. 
Federal Coeeeeooecvesesesececes 1,362 -79 4,359 -70 Regulations are not applicable to 
EE re 31 2,452 39 || orders placed prior to Sept. 19, pro- 
ES onda Sicie otes4's eee a 2,276 24 None viding documentary evidence of or- 
Miscellaneous .............. 16,690 1.79 15,083 2.41 ||ders and acceptance are lodged 
cote ——— ———. || with the secretary of the depart- 
Total Trucks, U. S. ....... 934,173 100.00 624,915 100,00 ||ment of commerce and industries 
ae the goods are shipped by 
' Nov. 19. 
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QUICK TURNOVER 


Stocks that gather dust don’t gather profits. make sales. . . quick turnover and volume. 

A sure springboard to fast turnover isa good And for providing your customers with all 

stock of Schrader Products—particularly the ‘round tire-service at your shop there are 

New Display Packages of Caps, Cores and _no better products than the complete Schrader 

Gauges. Set up your dis lays of these Schrader _ line, with its world-wide prestige and accept- 

Products where they'll be seen and you'll ance. Order from your regular supplier today. 
Tire Valves, Valve Caps, Valve Cores, Tire Pressure Gauges, 


NYo retin 
C I ) | Chuck Gauges, Couplers, Blow Guns, Air Chucks, Vuicanizers, Serv 


a ice Tools, Hose Fittings, Spark Plug Pumps, Accessories 





Sell a Schrader Gauge to Every Vehicle Owner Os 
pe iwaive car 
THE COMPLETE LINE—ONE SOURCE ONE RESPONSIBILITY ge 








INTROL THE Ale 


ee & “Bnd SEAL 
Sell them by the box of 5 


i LT DD eueeme 
A. SCHRADER’S SON, Division of Scovill Manufacturing Company, Incorporated, BROOKLYN 17, N. Y. 
Originators of the Comparative Air Loss System for Flat Tire Prevention 


VALVE CORE * 











Used Car Auction Prices 


4 door, $2,600; 2 door, $2,- 
PLYMOUTH 
$2,000 ; 4 door, 


4 door, $2,000; 


ALBANY, N. Y. -_" Clipper 


(Tim Anspach) 
(Auctions every Monday. Telford Cham- 
bers, auctioneer. Prices listed are for Sept. 


29.) 
'47—RM 4 


2,000 ; 
club coupe, 


'47—2 door, 
door, $1,900; 
$2,040. 

’46—4 door, $1,650; 4 
door, $1,650. 

PONTIAC 


’47—Convertible, $2,310; 4 door, 
4 door, $2,460; 4 door, $2,440. 


INDIANAPOLIS 
(Ken Schaefer Co.) 
(Auctions held Thursdays. 


BUICK 
door, $2,900; 4 door, $2,400 
CHEVROLET 
'’47—FL 2 door, $2,210; sedan delivery, 
$1,770; 2-ton C & C, $1,925; FL 2 door, 
$2,050; SM 2 door, $2,100; station wagon, 
$2,400; convertible, $2,290; FM 4 door, 
$2,000; FM 2 door, $1,900; FM 2 door, 
$2,000; FM 4 door, $2,110; FL 2 door, 
$2,150; FL 2 door, $2,200. 
'46—4 door, $1,610; 4 door, $1,680 Martin, auctioneer. Prices door 
CADILLAC Sept. $5.) BUICE rs 
16—(62) 4 door, $4$,275 '47—Super 4 door, $2,980; Super 2 dow ” door, ; 
DODGE $2,850. Reapers . is ’°89—-2 door, $775. 
"47—4 door, $2,250; club coupe, £2,450; ’46-—4 door, $2,465; 4 door, $2.410: RM | ‘37- door, $520; 4 door 
pickup, $1,330; club coupe, $2,225 2 door, $2,385; 2 door, $2,310 ’B4— 2 door, $130. 
*46-—Pickup, $1,135. ‘41—Club coupe, $1,225 CHRYSLER 
FORD door, lub coupe, $2,810 
47—Convertible, $2,180; T DE SOTO 
900; convertible, $2,220; "47—FL 2 CHEVROLET 2 door, $2,- | $2,470. 
050; club coupe, $1,800. 360; FL 2 door, $2,350; convertible, $2 DODGE 
’46—2 door, $1,425; 2 830; FL 2 door, $2,330; FL 2 door, $2 ‘47-4 door, $2,300. 
door, $1,575; club coupe, 825; 4 door, $2,325 ; 2 door, 2310; 2 46-2 door, $1,910; 2 dour 
$1,480 door, $2,800; 2 door, $2,225; 2 door, $2. ’41—4 door, $1,100 
MERCURY 220; 2 door, $2,210; 2 door, $2,195; 2 ‘door "37—2 door, $390. 
door, $1,710; club coupe $2,150; club coupe, $2,1225; 4 door, $2,075 FORD 
_ NASH 2 door, $2,075; 4 door, $2,010. 47—Club coupe, $2,250; 4 door, $2,160; 
47—4 door, $1,725; 4 door ’46—FL 2 door, $1,975; SM 4 door, $1. | 2 door, $2,145; 2 door, $2,130; 2 door, $2. 
OLDSMOBILE 980; FM 2 door, $1 B55; SM 2 door, $1,- | 120; club coupe, $2,110; club coupe, $2,100; 
"'47—(76) 4 door, $$2,535 740; SM 2 door, $1,710; SM 4 door, $1, convertible, $2,075; 2 door, $2,075; 
"46—4 door, $1,900; 4 door. $1,900 710: 4 door, $1,595. $2,080. 
PACKARD *42—Convertible, $1,250. "46 —Convertible, $1,905; 
’48—Convertible, $3,500 °41--4 door, $1,080; 2 


QUIET- SPEEDY - DEPENDABLE 
CENTRALIZED CONTROL FOR 
YOUR SERVICE OPERATION 


door, $1.640 


$2,435. | 


Col. R. V _ 
er ee: ee $1,000; 2 door, $895; 2 
Convertible, $1,040; 
$1,005. 


door, 


RB65 


47 
club coupe, $1. 
club coupe, $2. 


door, $$1,510; 4 
$1,520; 2 door. 


‘47 1 door, 


$1.00) 


*46—2 STSTS 


$1,830 


MOTOR TUNE-UP 
LUBRICATION 


. 


WASH RACK 


aS 
= 


SERVICE SALES 


CASHIER GENERAL OFFICE 


PARTS SALES 
COUNTER 


Centralized Service Control Speeds Service, 
Eliminates Errors, Increases Profits 


tion. Such a survey costs you nothing, does 
not obligate you at all. GROVER has made 
many installations in automotive service 
setups that will interest you. Whether you 
are planning new quarters or modernizing 
old or plan no other changes—this is a 
thing you ought to look into. Specialized 
literature on request—or a tailor-made 
survey of your requirements free of charge. 


Any business that is departmentalized can 
expedite transactions, save time, stop 
errors, end duplication of effort,andlower 
costs by centralizing control. You have 
that kind of business, especially as re- 
gards your service operation. That’s why 
a GROVER survey of the extra efficiency 
you can get with a Pneumatic Tube Sys- 
tem is worth your immediate considera- 


TUBE SYSTEMS e 
DETROIT 19, MICHIGAN 


en ne ee ee 
THE GROVER COMPANY e 
Offices in Principal Cities 


$865. 
4 door, $1,005; 


2 door, 


convertible, $1,- 


door, $1,020: 2) 865; convertible, $1,860; 2 door, $1,675; 4 


THE NEW HOME of Warriner Pontiac Co., 360 Main St., Springfield, Mass. Special 
emphasis was placed on service facilities and economy of operation in the structure. 


door, $1,670; 2 door, $1,660; 2 door, $1,620; 


2 door, $1,610; 4 door, $1,610. 

’42—-2 door, $1,050; coupe, $1,000; coupe, 
$860. 

"40—2 door, $905 ; 2 door, 

’39—2 door, $770. 

’88—2 door, $525; (60) coupe, $475. 

’37—(60) 2 door, $260; 2 door, 
coupe, $130. 

GRAHAM 


4 door, eG 
HUDSON 
’46—-4 door, $1,585. 
"42 3 door, $925. 
4 door, $625. 
HUPMOBILE 
4 door, $290. 
NASH 
$930. 
MERCURY 
’46-—4 door, $1,710. 
OLDSMOBILE 
'47—(6) 4 door, $2,460; (6) 2 
300. 
’46—Club coupe, $2,110 
*41—4 door, $1,100; 4 door, $150. 
’40 —4 door, $1,055; 2 door. S800 
PACKARD 
| *48—Convertible, $3,520. 
| 
| 


$600. 
$225 ; 


‘38 


-4 door, 


door, $2 


*47—Clipper 2 door, $2,510. 
*41—(120) 4 door, ; 
*40—4 door, $730. 
PLYMOUTH 
| '47—4 door, $2,225; club coupe, $2,150; 
| 2 door, $1,960; coupe, $1,700; coupe, $1,640. 
’46—2 door, $1,700; 2 door. $1,680; 4 
door, $1,355. | 
’41—2 door, $630. 
*40—2 door, $800; 4 door, $i) 
"B9—2 door, $625; 2 door, $410 
PONTIAC 
"47—4 door, $2,545; 4 door, $2,480 | 
'46—Convertible, $2,220; 2 door, $2,245; | 
$2,110; 4 door, $2,025; 4 doer, | 


412 door, $1,050; 

’40—4 door, $1,100 

’89—4 door, $780. 

*37—2 door, $475. 
STUDEBAKER 

*47—Champion 2 door, $2,060; 

door, $1,925. 

*41—4 door, ‘$1, 120; 2 door, $1,100 

*40—Coupe, $525. 

’39—4 door, i 4 door, $425 


LLYS 
*46—Jeep, $925. 
"B8—4 door, $210. 


TRUCKS 
Diamond T: '87—2'%4-ton tractor, $500. 
3%. ton stake, $2,080; '47— 
, $1,675; 


coupe, $1.025 


Champion 


"85—114-ton chas- 
$800 


65. 
International: °41—station wagon, 


OKLAHOMA CITY 
(A. L. Pollock) 
(Auction held on Wednesdays. 


Sept. 25.) 
BUICK 
"47—4 door, $8,000; 4 


4 door, 


Prices for 


door, $3,300; 2 
$1,380; 4) 

; 2 door, $1,075; 2| 
"40—2 oe dunt 2 coat, $$1,080. 


EVROLET 

"48 — —Pickup, $2,200 

’47—FL 4 door, $2,370; FL 2 done, $2,- 
305; 2 door, $2,460; club coupe, $2,200; 4 
door, $2,420; 2 door, $2,380 ; 4 door, $2, 200 ; 
2 door, $2,380. 

’46-—-4 door, $1,820; 2 door, $1,590; 2 
door, $1,715; convertible, $1,950; 4 door, 
$1,765; 5, pickup, $1,400; 4 door, $1,980; 2 
door, $ 

"3 Cheb sn $1,180; 2 door, $1,255; 
lo door, $1,290. 

41—Convertibie $1,200; 4 door, $1,135; 
2 door, $850; door, $2,085 ; 4 door, $1,- 
245; coupe, 415 100; 2 door, $1,090. 

40—Convertible, $1,080; panel, $770; 4 
door, $970. 

’*89—2 door, $1,000; 2 door, $610; 4 door, 


$775; 2 om $755 ; ‘4 door, $685. 
a ‘38-2 d oor, $495; 2 door, $685 ; 
15. 


"37—Coupe, $655; 2 door, $865; 
$610; 2 door, $230. 
CADILLAC 


'46—4 door, $4,510. 

'40—4 door, $1,025. 

*36—Coupe, $240. 
CHRYSLER 


’47—New Yorker convertible, 
DE SOTO 

47-4 door, $2,600; 4 door, 
DODGE 


’47—4 door, $2,400. 

*46—Pickup, $1,525; 4 door, 
door, $2,235; 4 door, $1,950. 

FORD 

'47—2 door, $2,080; coupe, 
door, $2,275; 4 door, $2,170; 2 
225; convertible, $2,275. 

*46—Club coupe, $1,840; 2 door, 
2 door, $1,725; 2 door, $1,715; 
$1,795; convertible, $1,950; 2 door, 
2 door, $1,790; 2 door, $1,730. 

*42—2 door, $1,115; 4 door, 
door, $1,190. 

"'41—2 door, $1,120; 2 door 
door, $1,230; 4 door, $1,010; 
200; 2 door, $1,110. 

*40—2 door, $960; 
coupe, $880; Bm My 
$945; 2 door, $980. 

’39—-2 door, $855; 
2 door, $755. 
*BS—4 door, $535. 

FRAZER 
$2,525. 

HUDSON 
$920. 
LINCOLN 
Zephyr coupe, $5 
+4 door, S65 


2 door, 


coupe, 


$3,000. 
2,810 
$1,890; 4 
$1,025; 4 
door, $2,- 
$1,690 ; | 
2 door, | 
$1,645; | 
$1,175; 2 


$1,000; 2) 
2 door, $1,- 


club | 
2 door, 


2 door, $1,120; 
$1,045; 


stotion wogon, $650; 


4 door, 


4 door 


MERCURY 
’47—Club coupe, $2,525 
’46—2 door, $1,850; club coupe 
’41—2 door, $1,050. 
’40—4 door, $1,025. 
NASH 


"46—4 door, $1,570. 


OLDSMOBILE 
*47—2 door, $2,600. 
’46—Club coupe, $2,0R0; 4 


club coupe, $2,010. 


*41—4 door, $875 
’40—4 door, $400. 
’"39—2 door, $600 
PACKARD 
4 door, $1,050. 
(Continued on Page 51, Col. 1) 


*41- 


Analysis of 


BN 


in Buffal> 


® by make 
tab am alels (od 
© by numbers sold 
® by location of buyer 


Renewing, in expanded form, the 
analysis of new car sales conducted 
for 1! years and 5 months prior to 
the war, we now have available 
summaries for 1946 and the fins 
half of 1947. These show at a glance 
the sections of Buffalo where avio. 
mobiles are being sold and will 
continue to be sold in greatest vol. 
ume. Significant new trends are 
apparent. Call our representatives, 


OSBORN, SCOLARO, MEEKER & CO. 
Detroit, Mich. 


REACH BUFFALO'S BUYING 
POWER thru the 


TUB AND 
i, eat Od 


MOST LOCA 


CUM 4 rae 


CADILLAC SQUARI 


Oe) 8) ce 


CONVENIENTLY 


ONE BLOCK EAST OF 


ee | 
Manager 


Telephe 


eerie 


a 


SPECIALISTS IN 
AUTOMOBILE 
FINANCE 
INSURANCE 


Resolute’s intensive rs 
cialization makes possible 
economies in operatfoa 
which result in increased 
profits to the producet 
and increased peoscelas 
for you. Write for full 
particulars. 


RESOLUTE FIRE 
INSURANCE CO. 


83 CHAPEL STREET 
HARTFORD, CONN. 





door, $2,099 


——_ 


* dc 
$1, 800; 

2200; 2 do 
"46- 2 St 
42—Club c 
ysiness coupe 
41- 2 door, 

40—2 door 
55. 

48 Coupe 


“4i—Conver 
4g—4 door 
door, $2, 125 ; ; 


door, 
Be 


door, 
door, 
door, 
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: — OLDSMOBILE PONTIAC ’42—-Station wagon, $1,235 
Y e - ‘47— (66) 2 door, $2,400; (6) coupe, $2, *41—2 door, oie | °41—Station wagon, $800; 2 door, $85) 
| 225. *40—4 door, 10. PONTIAC 
> coupe, Used Car Auction Prices PACKARD STUDEBAKER eer. eer 
Pe, $17 | ’42—Clipper 2 door, $1,000. ’47—Champion 4 door, $1,850 '46—2 door, $1,920. 
(Continued from Page 50) ‘ ees de $2 950 ’46—4 door, $1,475. | *39—2 door, $730. 
"47—2 door, ,000; 2 door, $2,250. ’39—4 door, $650. E 
PLYMOUTH VALDOSTA, GA. '46—2 door, $1,650; 2 door, $1,750. | | 47—Champion club coupe, $2,050 
LE fi door, $2,235; 2 door, $2,240; 2 (Tom Hewitt Auto Auction Sales, auc- ’41—Convertible, $900. PHILADELPHIA, PA. pneneb acnhntiinaneniensianimmna 
| $1,800; 2 door, $2,225; convertible, | tions every Friday. Prices are for Oct. 3.) 39—4 door, $475. 7 | 
2280 2 door, $2,000. BUICK PONTIAC (Ed. Hough Auto Auctioneers ) ‘ ‘| 
+ 4 door, $2jgqy "2 door, $1,675; 2 door, $1,510. | °4%—Super 2 door, $2,725. ’47—(6) 2 door, $2,450 gece 00 — below sold during week o Carbolov Opens 
Cia compe, F110; 2 door, G0) ioe ous Goor, $2,100. | *49—<8) 2 door, 61,200 ey i. 
ines re, Lo |; es - , , 2— oor, ? . 147 2 Qen. 88.225 
a re $810; 4 door, $810 '46—FM 4 door, $1,725 | '41—(8) 4 door, $1,010. “a2 — sea50.' agoicscogeepuli masa |Expanded Plant 
) 2 door, $835; 2 door, $775; 4 door, oe _ 6 eis STUDEBAKER | 40—Convertible, $1,135; cluh coupe, $1 F I e 
as | -— « ° ; '47—Champion oor, 000 095. 
51, Col “ Coupe, $800; 4 door, $500 3T—2 door, enEVsLen ’41—Commander 4 door, $1,100, Cham ’*89—2 door, $1,020. or nspection 
51, Col. ‘ j ip ’ S x 
———an PONTIAC | '47—Windsor 2 door, $2,620 | OF eee ie 8 door, 9600. $8—2 door, 9650. DETROIT.—Carboloy Co., Inc., 
4f—Convertible, $2,550; 2 door, $2,610,| "46—Royal 4 — ae : 42-62) 2 een last week opened its expanded 
w4 door, 8.100; 4 door. $2,200 ; 4| '40—4 door, $750. CONCORD, MASS. CHRYSLER plant on E. Eight Mile Rd. here 
as” Eee FORD (Concord Auto Auction Sales. E. LeRoy| '4i—Coupe, $1,300; 2 door, $1,110;/t0 @ group of Detroit's leading 
© a $1.140 ’47—Club coupe, $2,150. _ | Cox, manager. Auctions held every Mon- ’46—Royal 2 door, $2,125 | citizens and newspapermen, show- 
door, $780. een Tete FRMEOs station wagon, Sl. | doy, Priees Ge oe ae, &) "4i—Royal 3 door, 9000. |ing them the process of making, 


door, $845. 
door, $395. 


o2 
a: 
Vj I; STUDEBAKER 


gf —Club $708. $2,700; 4 door 
ible, $1,945. 

uffal, %—Coupe, $380. 

$ 

& 





Tolle, 4. 
i lhe f 


\ 




















ed form, the 
@s conducted 
nths prior to 
e available 
and the firs 
w ata glance 
where auto 
1d and will 
greatest vol. 
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ur AMALIE Distributor or write Dept. V 


AMALIE DIVISION 


MMBORN SONS, INC., NEW YORK 16, N.Y. 
Ss: Petrolia and Franklin, Pa. 
st: Senneborn Bros., Dalles 1, Texas 
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$2,060 ; | 


’41—2 door, $1,225. 
’40—Coupe, $1,070. 
’B9—2 door, $940. 
HUDSON 
*42—(6) 2 door, $725. 
INTERNATIONAL 
‘47—Pickup, $1,370. 
MERCURY 
'41—4 door, $1,210. 
OLDSMOBILE 
"46—(76) 4 door, $2,225. 
j PLYMOUTH 
| °47—Club coupe, $2,240. 
PONTIAC 
| '4%7—(8) 4 door, $2,475. 
"42—(8) 2 door, $1,125. 
STUDEBAKER 
Champion 2 door, $625 
WILLYS 
‘47—Jeep pickup, $1,875. 


TOLEDO, OHIO 
(Doc Greiner) 


"41 


Oct. 2. Col. Carl Marker, Auctioneer.) 
BUICK 


’47—Super 4 door, $2,890; RM 4 door. 


$2,900. 
CHEVROLET 
"47—FL 2 door, $2,150; FL 2 


door, $2, 


’46—SM 4 door, $1,625. 

*42—2 door, $945. 

*41—2 door, $990; 2 door, $875 
’40—4 door, $960. 

*B8—4 door, $490. 


DODGE 
*41—2 door, $950. 
FORD 
’47-—-Convertible, $2,180; 2 door, $2.65 


*46—2 door, $1,625; 2 door, $1,510 
’40—2 door, $700; club coupe. 8915 
HUDSON 

4 door, $1,650. 

Club coupe, $280. 
MERCURY 

4 door, $1,820. 

~—Club coupe, $800. 

OLDSMOBILE 

door, $2,000. 

(66) Club coupe, $1,110 

Club coupe, $790. 
PLYMOUTH 

4 door, $2,075; 4 door, 

$1,910. 


2 door, $1,715; 2 door, $1,625 
4 door, $280. 

PONTIAC 
"40-—4 door, $760. 

STUDEBAKER 

Coupe, $1,065. 

WILLYS 
Station wagon, $1,600. 


DURHAM. N. C. 


46 
"39 
46 
*46—2 
"42 
‘40 
"47 
door, 
"46 
‘37 


$2,125; 


“41 


(Durham Auto Auction, Homestead Sales | 
B. Leathers, manager, and 
Auctions every 


& Service. J. 
C. W. Mills, auctioneer. 
Thursday. Prices are for Sept. 25.) 


CHRYSLER 
*46—Windsor 4 door, $2,275. 

CHEVROLET 
’42—-2 door. $1,160. 
"41—2 door, $990. 

FORD 

‘46—(6) 2 door, $1,645 
*41—2 door, $905. 


"39—2 door, $700. 
MERCURY 
*46-—2 door, $1.875. 
PONTIAC 
-(8) 2 door, $2,550. 
STUDEBAKER 
—Pickup, $1,250. 


BIRMINGHAM ALA. 
| (Dixie Auto Auction Sales) 
(Sales held every Monday and Friday. 
E. M. McElroy and R. A. Waldrep, man- 
agers. Doc Liles, auctioneer. Prices are for 


Sept. 29.) 
BUICK 
’47—Super 2 door, $3,150. 
*46—Super 2 door, $2,400. 


_ 


*39--Coupe, $700; 2 door, $625 
CADILLAC 
$1,500. 

CHEVROLET 
’47—Station wagon, $2,275; 

coupe, $2,075; SM 4 door, $2,015. 
’46-—4 door, $1,750. 

*42—-FL, 2 door, $1,300. 
*41—-Station wagon, $600; 4 door, $1.240. 
"40—2 door, $740; 4 door, $860: 4 door, 


$725. 
CHRYSLER 
’47—2 door, $2,230. 
’41—New Yorker 2 door, $2,100. 
DE soTo 
2 door, $2,600. 
2 door, $1,850. 
DODGE 
door, $2,240. 
, $2,160. 
FORD 


"41-4 door, 


"47 
"46 


Wy 


4 


2 door 


"47 
"46 





’47—Convertible, $2,025; 2 door, $2,050; 
4 door, $2,125; 2 door, $2,140. 

’46-—2 door, $1,600; 4 door, $1,425; busi 
ness coupe, $1,400. 

*42—Convertible, $1,025; 4 door, $1,000. 

*41—4 door, $880; 4 door, $950. 

*40—4 door, $1,000; 2 door, $660. 

’B9—4 door, $700; 2 door, $700; 4 door, 


$700. 
FRAZER 
’47—Manhattan 4 door, $2,100; 4 door. 
$1,600. 
HUDSON 
"41—2 door, $800. 
MERCURY 
’46—4 door, $1,550; 2 door, $1,875. 
’41—4 door, $1,100; 2 door, $1,000. 


’41—-2 door, $1,250; club coupe. $1.00 





(Auctions held Thursday. Prices are for | 


210; SM 2 door, $2,015; SM 2 door, $1.- 
880. 


| 
| 
| 
| 


FM club 





































CK | 
’46—4 door, $2,200. | 
’89—4 door, $800. | 
CHEVROLET 
"47—FM 2 door, $1,900; sedan delivery, 
600. 


$1, ‘ 
’46—Club coupe, $1,700; 2 door, 
| 4 door, $1,575. 


CHEVROLET 
*47—Sedan delivery, $1,770. 
’46—FM 2 door, $1,660; FM 
750; FM 2 door, $1,575 
’42—-2 door, $900. 
coupe, $1,100; coupe, $1,140; 
$1,425; | 000. 
’40—2 door, $950; convertible. $980; 2 


|from powders, a metal that in its 
$1..|final state has a hardness ap- 
| proaching that of a diamond. 

The inspection was held in con- 
junction with an “open house” cele- 
bration for Carboloy employes and 


2 door 


4 door, $1, 


’42—4 door, $1,000. door, $1,030; , $610. : 
"41—4 door, $925; 2 door, $850; 2 door, =, & toc, on 5, | their families. 
DE SOTO | It was the first time Carboloy 





$935; 4 door, $750. 


'40—2 door, $785; 2 door, $8) '41—2 door, $1,160. |had opened its plant for inspec- 


a eT SODGE _ne writoe a tion since completion of a program 
| °46--Pickup, $1,025. ’47—2 door, $2,180; 4 door, $2,100 which added to its facilities a new 
| eee fae | '46—2 door, $1,850; 2 door, $1,750; pick-| metals building, comprising 69,000 
[ee ree | uP, $1,300. FORD square feet, and included larger 
| '4%—Convertible, $1,825; 4 door, $1,850; ’47—Club coupe, $2,020; 2 door. $1,970; | engineering and research labora- 
| 2 door, $1,885; 4 door, $1,850; club coupe, | 2 door, $1,950. : i tories and enlargement of its train- 
| Freee: door, $1,550. | "46—Sportsman, eon or $1595 | ing school for carbide users and 
*42—2 door, $000; business coupe. $1.000.| °40—2 door, $575. sales personnel. 
'41—Convertible, MERCURY The firm also unveiled its new 
"40— 800. " 50. . 
oe Oa ee witiedwidaer vonveyor system which expedites 
'47—4 door, $1,500. *47—(600) 2 door, $1,760 the movement of raw materials 
‘47-4 a — "46—4 so and finished products within the 
oor, 9 . ; 
NASH '47—(76) 4 door, $2,280: (98) 2 door, plant. The conveyor, considered an 
'41—(600) 4 door, $675. 2.875. innovation in the carbide field, 
OLDDSMOBILE | °41—4 door, $1,100. permits the mass production of 
| _"47—(66) Club coupe, $2.275: convertible, | PACKARD Carboloy blanks, cutting tools and 
| $2,750. ’46—Clipper 4 door, $2,050. dies. 


’46—4 door, $2,050. 
’42—4 door, $1,100. 
'40—4 door, $735. 
PLYMOUTH 
'42—2 door, $1,050; 4 door, S&H 
'40—4 door, $800. 


'40—(120) 4 door, $525. 
*38—(120) Coupe, $301. 
PLYMOUTH 
*47—4 door, $2,100. 
' °46—2 door, $1,100; 4 door, $1.71; 
door, $1,760; 4 door, $1,735. 


‘‘We want you to know that Automotive 
News is the most read and quoted paper 
in our establishment.’’—George Soule, But- 
ler Nash Co., Butler, Pa. 
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NOW---YOU CAN PROVE IT TO YOUR 
CUSTOMERS--ANOTHER VISUALINER EXTRA 
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JOHN BEAN MFG. CO. 


LANSING 4, MICHIGAN 
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52 a th 


K-F to Expand 
Service Program 


To Car Owners 


WILLOW RUN. — Kaiser-Frazer 
Corp. last week announced expan- 
sion of a nationwide program of 
service to Kaiser and Frazer car 
owners which Henry J. Kaiser, 
chairman of the board, predicted 
would “surpass any service being 
rendered by any automobile pro- 
ducer today.” 

W. A. MacDonald, vice-president 
in charge of sales, said the num- 
ber of service and sales personnel 
would be greatly 
Kaiser-Frazer regions. 

At Willow Run, service person- 
nel are now receiving specialized 
training in the firm’s service school, 
service garage and the main pro- 
duction plant before being sent to 
the field where they are assisting 
distributors and dealers in estab- 
lishing top-flight service organiza- 
tions. 

“Proper servicing of our product 
is one of the most important fac- 
tors to our future,” Kaiser told dis- 
tributors. 

“We know,” he said, “that a sat- 


increased in| 
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ALTHOUGH MINEOLA, TEX., had a population of only 3,223, according to the 1940 
U. 8S. census, it Is one of those towns that is growing very fast. So when Lukenbill 


Motor Co. (Chrysler-Plymouth) built new 


facilities, it made provision for a rapid ex- 


pansion in business, as the above illustration shows. 


hour salesman for our product but 
is a potential permanent Kaiser and 
Frazer buyer.” 


Little Rock Weighs Hike 


In Automotive Taxes 
LITTLE ROCK, Ark. — Automo- 
bile dealers would pay a local priv- 
ilege tax fee of $300 a year in- 
stead of $137.50 as at present under 
a proposed ordinance introduced in 


isfied customer is not only a 24-|the Little Rock city council. 








for CHASSIS* GEAR* MOTOR OILe AIR 


SERVICE OUTLETS 


Used-car dealers would pay a fee 
of $150 instead of $75. The fees 
for automobile parking lots would 
be $7.50 to $159, instead of $15 to 
$52.50. Gasoline service stations 
would pay a tax of $17.50 per pump 
instead of a flat tax of $36. 

The privilege tax fees already 
being paid in Little Rock for the 
present year represent an increase 
of 50 percent over the 1946 tax for 


SERVICE SECTIQ, 
Se a ee ee 





Showing Starts Oct. 21... 


New Entry Called Keller 


1|4s Bobbi Kar Dies 


(Continued from Page 2) 


early 1945 and under actual road 
tests since late last year, he added. 

Assisting Keller in the project is 
Hubert R. Mitchell, who will serve 
as executive vice-president and 
treasurer. Mitchell is also head of 
Hubert Mitchell Industries, an Ala- 
bama supplier of seating for many 
of the light airplanes built in this 
country. 

Keller Motors will assemble its 
cars in the Hartsville arsenal, 
which the company purchased from 
the U. S. government. The town’s 
location in the Tennessee river val- 
ley will enable the company to 
ship cars and receive supplies via 
the nation’s inland water routes, 
Keller said. 

Engines to Offer 49 Hp. 
The Super Chief line, he stated, 


those businesses in “fixed” classi-| will be equipped with a 49-hp en- 


fications. 


BYILO PROFITABLE 


Lubrication Business with this 


gine. The Chief line will yield sim- 




































The Business Building qualities engineered into Lincoln 
Lubricating Equipment are quickly recognized by aggressive 
dealers. Thousands who have already installed this outstand- 
ing equipment are enthusiastic about the increased service 
sales that result, and the high efficiency obtained through 
the centralization of all service outlets. 


The above installation is typical of the many utility 
features, compact construction and brilliant styling of Lincoln 
Lubricating Equipment. It features a Masterluber, a Four 
Unit Lubreel for dispensing motor oil, a Servmobile with 
Specialized Lubriguns, and two Drainmobiles providing a 
centralized method of dispensing all types of service — 
Chassis, Gear, Motor Oil and Air. This user has also installed 
Lincoln Service Merchandisers to modernize departmentalized 
services, such as, Lubrication, Carburetor, Brake and other 
Departments. 


Ask Your LINCOLN Wholesaler 
for Complete Information 
or write us. 


Trade mark LINCOLN and trade nomes—Master- 
tuber, Lubreel Servmobile, Lubrigun, Drainmobile, 
registered U. S. Pat. Office. 


LINCOLN ENGINEERING COMPANY 
$701 NATURAL BRIDGE AVE., ST.LOUIS 20, MO., U.S. A. 





















Dispense motor oil the Modern Way—Direct from original con- 
tainers, Eliminate double handling of oil—No contamination... No 
waste. Speeds up service and saves time. 


in Lubreel installations, air-motor operated pumps and original 
refinery containers are placed in out-of-sight location and oil is 
pumped direct to the Lubreel Cabinette. Hose assemblies are 
mounted on individual, air-operated, automatic retracting reels 
and each control valve is equipped with an easy-to-read, totalizing 
meter. Lubreels are available in 2, 3, 4, 5, and 7 units. Write 
for your copy of the booklet—The Lincoln System for Dispensing 
Motor Oil “C to C", (Container te Crankcase). It will be sent without 
obligation, 
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ilar or less horsepower and cary 
a lower delivered price. c 

Aluminum will be used in play 
of steel for several parts on the 
Keller products. Use of aluminy, 
it was said, will help Keller oye. 
come shortage of steel. 

Both lines will be constructed q 
a 92-inch wheelbase, and 
claimed the cars would give x 
miles to a gallon of gas. Tire gigg 
will be 6:00 by 12. 

Another feature hailed by Kg. 
ler is independent four-wheel sy. 
pension with the entire car en. 
dled in rubber bonded to metal 
This was developed from a prin. 
ciple used in bus design and othe 
applications. 

Keller said his engineers repor 
that the new design will banig 
the need for adjustments or lubr. 
cation. In addition, he said, riding 
qualities and maneuverability wij 
be improved. 

The Keller station wagon is & 
signed to seat five passengers, with 
extra room for children. There j 
considerable room between back 
seat and tailgate for luggage stor. 
age, Keller stated. A station wagm 
with facilities for a double bed wil 
also be manufactured. 

Work on the convertible wil 
progress rapidly while the fint 
station wagons are rolling off the 
line, it was disclosed. With com- 
pleted station wagon models, dies 
will be transferred to assembly 
of the convertible. 

The delivery car, described w 
“ultra swanky” by Keller, will pr- 
vide only a driver’s seat and wil 
be produced without doors. 

Only a minimum number of extn 
parts will be required for placin 
the power plant either fore or af 
in the chassis, Keller said. Stani 
ardization of parts has been a ke 
objective in the engineering of th 
Keller Chiefs and Super Chiefs, lt 
added. 

Ultimately, Keller said, the nev 
company is expected to reach 4 
production goal of 150,000 units: 
year. More than 7,000 workers wil 
be employed, at the Huntsvil 
plant. 


King Heads Up 
Florida Dealers; 
Directors Elected 


ORLANDO, Fla—The Fiori 
Automobile Dealers Assn. has elec 
ed Byron H. King jr. (Orang 
Buick Co.), Orlando, as presides 
J. Saxton Lloyd (Daytona Moto 
Co.), Daytona Beach, was electel 
senior vice-president. 

The following were elected vice 
presidents: William Catlin 
liam Catlin & Sons ), Jacksonville) 
W. O. Anderson (St. Joe Mots 
Co.), Port St. Joe; T. B. McGabe 
(T. B. McGahey Motor Co.), M 
ami; Chas. S. Brooking (Brooking 
Motor Co.), Gainesville; C. B. Holt 
singer (Holtsinger Motor ©) 
Tampa; E. A. Stebbins (Centr 
Florida Motors, Inc.), Orlando, 
A. F. Adcock (Adcock Motor C0, 
St. Petersburg. 

Directors elected were W. 4 
Cook (Cook Motor Co.), ey 1 
City; W. R. Bird (Bird Motor Co.) 
Homestead; George 
(George Schroll Co.), Winter Hat 
en; Wiley Grantham (Granth 
Chevrolet Co.), Live Oak; = 
A. McRae (Duval Motor Co.), J 
sonville; M. G. Nelson (Ne rl 
Chevrolet Co.), Panama oy 
F. Adcock (Adcock Motor Y 
St. Petersburg. 

Also Eugene R. Elkes (Elke 
Pontiac Co.), Tampa; Ww. Ty! 
Proctor (Proctor & Proctor), 
lahassee; R. W. Pierce (Ni 
Brown Motors, Inc.), Miami; 
Tutan (Tutan Motors), Co 
bles; W. T. Turnipseed (Tura 
seed Motor Co.), Ocala; Hare 
Case (Hough Chevrolet Co.), et 
Meyers; B. Elliott, Pahokee 
I. C. Pendarvis (Twin City 
rolet Co.), West Palm 





— 


ee ee 

‘‘We want you to know that Autom 
News is the most read and qu 
in our establishment.’’—George 
ler Nash Co., Butler, Pa. 
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MINNEAPOLIS.—Describing fac- 
tory pressure as being “as certain 
as death and taxes,” the Northern 
Finance Co. declares that a deal- 
er’s second most important job in 
combatting it is to put his factory 
relationship on @& solid basis of 
mutual goodwill and confidence. 

His job of first importance, the 
Minneapolis finance firm says, is 
to get a service reputation strong 
enough to give his business a 
firm foundation, come what may. 

To deal intelligently with the fac- 
tory, according to Northern’s “Fac- 
tory Pressure and How to Combat 
It” bulletin, a dealer should step 
into factory shoes and view the 
automobile industry through fac- 
tory eyes. 

This, says the bulletin, will make 
him a member of a huge organiza- 
tion made up of thousands of 
stockholders eager for dividends, a 
poard of directors composed of im- 
portant men ambitious to add pres- 
tige to their names by being con- 
nected with only successful institu- 
tions, and last but not least, a ros- 
ter of high officers bent on satisfy- 
ing stockholders and directors and 
getting as high on the ladder of 
fame, themselves, as the limits of 
a lifetime will permit. 

“The factory executive’s supe- 
riors,” states the bulletin, “all 
want something which they count 
on him to get for them—or else.” 

According to the bulletin, the fac- 
tory executive’s lot is anything but 
peaches and cream. He is pictured 
as being surrounded by ambitious 
men, all eager to climb the ladder 
of success as high as possible, and 
some, his subordinates, are pic- 
tured as willing to step on his head 
in order to get over it. 

A factory executive generally, 
states the Northern bulletin, is a 
nice fellow out to do his job with 
spectacular efficiency that will be 
noticed with approval by his supe- 
riors and get him as far up the 
line as he can go. A sales execu- 
tive’s notion of how to impress the 
higher-ups is, naturally, to increase 
sales sensationally. 

The bulletin says it just isn’t 
possible to escape the urge to 
increase sales when you are con- 
nected with a factory. 

The bulletin admits that factories 
sell only to their dealers and, if 
factory volume is to increase, the 
dealers must resell the cars. A 
sales pressure with a tremendous 
punch emanating from stockhold- 
ers, directors and executives to the 
dealer is described. 

Car dealers, according to North- 
ern Finance, will always be under 
sales pressure from the factory 
when there isn’t a war to divert 
production into other channels. 


Northern also admits that such 
pressure often goes to extremes and 
Says no dealer should be pushed 
to the point where he sells cars 
at a loss. Dealer associations sre 
recommended for making factories 
realize that there is a limit beyond 
which they shouldn’t be pushed. 

Northern says this can all be 
done without creating any antag- 
onism, as follows: 

“In the first place, factories have 
high respect for dealers who seem 
to command the great goodwill of 
local owners. Any dealer whose 


Finance 


(Continued from Page 1) 


namely the Redbook, is listed as 
the average cash value. 
* * 


[J8ED-caR men point out that 

for some time much trading 
was done in late model cars 
through a loophole in Regulation 
W, which exempted from controls 
cars on which the unpaid balance 
was $2,000 or more. 

For instance, on a 1947 Chev- 
rolet Fleetline which has been 
commanding over $2,200 on the 
open market, a dealer might write 
up an order calling for $190 down, 
leaving a balance of $2,005, ex- 
feaPting the deal from credit con- 


— the dealer would take a 
€ note calling for payment of 
about $600 in three days. The un- 
paid balance would then be fi- 
nanced on a basis of 24 months. 


Get the Factory View 


Good Service Reputation Called Best Weapon Against 
Sales Pressure from Plant Executives 


service ties present owners solidly 
to him is going to be listened to 
when he talks to factory men. 
“They know that to lose such a 
man would cost them priceless lo- 
cal prestige and that any man who 
might replace him would require 
years to build such a niche for 
himself among owners of their car 
in that community. So the dealer’s 
first job, who wants to keep fac- 


tory men from getting wrong ideas, 
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is to create such local prestige for 
himself that the factory will not 
dare to replace him.” 

Northern’s bulletin points out 
that there is nothing factory men 
like better than a really intelli- 
gent sales talk—to themselves. 
When a dealer comes to them 
with facts, figures and logic, they 
sit up and take notice, it adds. 

“No dealer need expect to be free 
from factory pressure,” concludes 
the bulletin. “But when such pres- 
sure is proven unsound, any dealer 
with high local prestige, backed up 
by solid facts and a gift for selling 
sound ideas can argue the factory 
out of it and increase its respect 
for him by so doing.” 


_ THE ‘FACTORY AUTHO! 


SERVICE MAN’ AND TE 


f MOTORISTS TO SEE | 
FOR SERVICE AND 











L-M F tela Forces 
Are Divorced 
From Ford Setup 


DETROIT.—Lincoln-Mercury and 
Ford field forces have been com- 
pletely divorced by action taken by 
J. R. Davis, Ford vice-president in 
charge of sales and advertising, in 
removing Ford regional managers 
from any direct responsibility for 
sales and servicing of L-M autos. 

Commencing immediately all L-M 
field sales activities will come un- 
der direction of the 21 L-M district 
managers. Under the new plan, 
L-M district managers will now 


53 


report directly to the home office 
in Detroit. 

The new organizational setup is 
in line with the company’s policy 
of completely separating the Lin- 
coln-Mercury and Ford divisions, 
Davis said. 


Porte Co. Markets 


New Hand Cleaner 

Porte Mfg. Co., 3179 Atlantic 
Ave., Brooklyn, N. Y., is now mar- 
keting a product called Porto Wet- 
’"N-Dry hand cleaner. 

This cleaner removes dirt either 
with or without water, the com- 
pany said. 


AN Want Ads cost little—get results— 
why not use 'em? See inside back cover. 


A Nephologist is someone who knows 
all there is to know about clouds. 
He’s a specialist! 


facto 


n 


Authorized 
Service Man?” 


There are specialists in car care, too, 
and that's exactly what your 
“Factory Authorized Service Man” 
is! Expertly trained by the car 
maker, he can lengthen the life of 
an old car, or keep a new one in 
top notch form. Among his services 
is the installation of new piston 
rings, tested and proved especially 

* for worn engines by the same men 
who designed your car’s original rings. 
See him for pleasant driving! 


“THE ENGINE BUILDERS’ SOURCE FOR PISTON RINGS" 








|= 


Customers Must Be Satisfied 





Dealers Key 


to Success 


Of Promotion Drives 


(Continued from Page 32) 


toes, would have got a pre-selling 
on the size of the job and would 
have had this work talked over 
with him before his car was de- 
livered. 

In such cases it has been found 
there is very little resentment over 
the size of the bill, as the customer 
gets a better picture of what labor 
and parts it took to do the job. 

* * * 


PUsLIc reaction presents a very 
curious trend under the micro- 


scope. 

Let one dealer overcharge a cus- 
tomer or let the customer think 
that a dealer grossly overcharged 
him, and the average owner in- 
cludes all dealers in his sweeping 
charge of “robbers.” 

But let a small town garage- 
highwayman put eb be bee on him 
—like one motorist who reported 
to the AAA that a small town 


would have cost him possibly $40 
in his home city—and he blames 
only that one garage. 

Now that parts supply is getting 
better in most items and most 
dealers have been able to weed out 
most of the former non-productive 
so-called mechanics, dealers should 











impress upon their service man- 
agers and service help the neces- 
sity of keeping the bill down to 
what the customer should actu- 
ally be billed for the work done, 
and to tell the customer what is 
necessary to make the repair be- 
fore he leaves his car, and when 
he comes in to get it. 

* * 7 


gwar eetony have a responsibility 
to keep service charges at a 
minimum—and help 
feeling that dealers do not over- 
charge. 

Many dealers are doing a fine 
job of this in their communities 
by advertising low-priced unit re- 
pairs with a reasonable flat rate 
charge—and including in their ad- 
vertisements the phrase “Pay No 
More” than the advertised price 
for this work. 

Pontiac Motor prepared a se- 
ries of very effective advertise- 
ments for their dealers before 
the war, in which low-cost serv- 
ices were emphasized. Since in 
most cases the low Pontiac price 
was somewhat higher than “price 
shops” advertised, the Pontiac 
ads told what the customer got 
for his money from a Pontiac 
dealer and what he did not get 





DEALERS 


mn PLEX 







* Smart 
* Distinctive 


WANTED 


|-TOP 


*Pat. No. 147001 
T.M. Reg. U.S. Pat. Off. 






—sets a new style note for convertibles 


QUICK 


SALES 


GOOD PROFITS 


Sales of Plexi-Tops are steadily growing and represent an 
attractive income for those dealers fortunate enough to have 
a sales franchise. Several territories are available to respon- 
sible dealers capable of serving the clientele attracted by the 
exclusive, outstanding features of Plexi-Top. 


Plexi-Top is so different from anything before offered the 
motoring public that it attracts favorabie attention wherever 


it is seen. It is designed for 
that NEVER deteriorates. 


durability, safety and beauty 


Plexi-Top extends back of and 


over the retracted top regularly furnished on convertibles. 
With windows closed, Plexi-Top provides complete protection 
from inclement weather, summer and wihter, equal to any 


closed car. 


Send for details on this new top that can be installed by two 
persons in a quarter of an hour. Moderately priced with a 


good profit for dealers. Now 


available for ’42, °46 and ’47 


Mercury and Ford—others soon available for Buick, Cadillac, 


Chrysler, DeSoto, Dodge and 


Oldsmobile. 


WRITE—WIRE—’PHONE FOR 
COMPLETE INFORMATION 


PLASTICS UNLIMITED 


7-253 General Motors Building 


Detroit 2 


Michigan 


Telephone: Madison 1505 





spread the | 
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| RAPP MOTORS, INC. 


(Lincoln-Mercury), Minersville, 





Pa., occupies the above tem- 


cup! 
| porary quarters until its new building is completed in Pottsville. The present s' 


covers 4,500 square feet. Officers of the dealership are Max 


Nathan Rappaport, vice-president ; 
Mandell, general manager. 


May 


from the “price” service station 
in the same “brake adjustment,” 
“lubrication’ or other service ad- 
vertised. 

Dealers owe it not only to them- 
selves but to the segment of in- 
dustry of which they are a part, 
to build a reputation for low-cost 
service. It not only builds car sales, 
prevents the growth of “alley 
shop” competition and keeps cus- 
tomer labor customers coming 
back to them, but may have some 
effect on preventing additional 
“hikes” in insurance rates which 
eventually cannot help but hurt 
|car sales. 


TBA Group Sets 
Chicago as Site 


Of Parley Dec. 8-9 


CHICAGO.—Dan A. Breen, sec- 
retary of the Oil Industry Tire, 
Battery and Accessory Group, an- 
nounced last week that the 1947 
annual oil industry TBA group 
meeting will be held Dec. 8-9 here 
at the Blackstone hotel. 


All TBA group meetings and 
luncheons will be open to the 
press, suppliers and other inter- 
ested people. Registration will be- 
gin at 10 a.m. Dec. 8 at the hotel 
and tickets for luncheon meetings 
will be available at the time of 
registration. 

The tentative program subjects 
will cover phases of merchandising 
such as sales of non-automotive 
items through service stations; dis- 
| play and store fixtures; TBA sell- 
ing and service through service | 
stations; salesmanship, and inven- 
tory control. 


Little Reminders 
Service Suggestions Keep 


Hoebler Busy 


PITTSBURGH. — “It seems at | 
first a heck of a way to do busi- 
ness, but it’s working out for us, 
and our customers certainly ap- 
|preciate it,” reports Joe Hoebler, 
902 Brownsville Road, in describ- 
ing his flourishing service. 


Under the system, Hoebler and | 
his foreman keep 13 men busy, 
averaging 20-22 jobs daily. And 
constant turnover triples goodwill. 
Customers are surprised that their 
bill is so small: they aren’t getting | 
“soaked,” and back they come next 
time something goes wrong. 

“If a 1940 Chevrolet comes in 
for a motor miss and the carbure- | 
tor needs overhauling,” says Hoeb- 
ler, “we mention the carburetor 
need, slap the customer on the 
back, and send him along. If = 











next car comes in for bad brakes 
and we notice a valve job, we 
mentiqn it but don’t try to sell it. 
The customer invariably comes | 
back.” 


GM Plant in Cleveland 
‘Sold for $400,000 


| CLEVELAND. — Prudential In- 
|surance Co. announced the pur- 
|chase from General Motors of a 
Cleveland west side plant used dur- 
ing the war to manufacture diesel 
engines. 

The plant will be leased to Reid 
Products division of Standard | 
Products Co., Detroit, for the man- 
ufacture of automobile accessories. 
Sale price was reported at about 
$400,000. 


‘‘Dealers Tell Me,’’ by John O. Munn, ts 
an open forum for the expression of deal- 
ers’ opinions. 





Rappaport 
paport, 


'Plaskon Begins 


Output at New 
Resin Plant 


TOLEDO.—Preliminary  opera- 
tion of the new coating resin plant 
of the Plaskon division of Libbey- 
Owens-Ford Glass Co., a unit in 
the $9,000,000 chemical factory lay- 
out at Glendale Ave. and Toledo 
Terminal railroad, is now under- 
way with full-scale production 
scheduled before the end of the 
ear. 


William W. Knight jr., general 


|manager of Plaskon, disclosed the 


limited initial production at the 
plant coincident with an announce- 
ment that Plaskon will enter the 
coating resin field under its own 
name with a display at the annual 
Paint Industries show in Atlantic 
City Nov. 7-11. 

The show is held at the same 
time as the 25th annual conven- 
tion of the Federation of Paint & 
Varnish Production Clubs and 59th 
annual meeting of the National 
Paint, Varnish & Lacquer Assn. 


‘Dealers “Tell Me,’’ by John oO. Munn, is 
an open forum for the expression of deal- 
ers’ opinions. 


itructure 
» president; 
secretary-treasurer, and Seymour 
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GM to Produce 
All-Australian 
Car Late in °48 


SYDNEY.—An all-Australian og; 

will be produced during the ep. 
ond half of 1948 by General Mp. 
tors if present plans are not jp. 
terrupted, it was _ reported 
week. The project will cost $2. 
125,000, of which $9,750,000 has 4). 
ready been spent. 

A spokesman for GM said that 
three preliminary models of the 
Australian car were being teste 
at the present time, and that much 
of the equipment necessary fo 
mass production has already reach. 
ed Australia. Assembly will be 
done in Melbourne, Sydney, Brig. 
| bane, Adelaide and Perth, pring. 
pal Australian cities. 

The cars are said to have favor 
| ably impressed the premiers of two 
Australian states. Three models of 
|the cars have actually been built 








and road tested over distances of 


20,000 to 37,000 miles. 

South Australian Premier Thom. 
as Playford, who has driven one 
of the cars, said it was entirely 
suited to Australian conditions and 
of pleasing design. He predicted 
a great demand when _ supplies 


were available. Victorian Premier 


John Cain expressed similar views, 
Arizona Registry 
Tops 1941 Total 


PHOENIX, Ariz.— There are 
180,668 motor vehicles registered in 
Arizona compared with 176,496 this 

| time last year and 153,324 in 1941, 
|the Arizona highway department 


reported last week. 


While car registrations have in- 
creased about the same proportion 
as Arizona’s population, only three 
(Phoenix), 
Pima (Tucson) and Yuma, are re- 
increase. The 
other 11 counties have fewer ve- 


counties—Maricopa 
sponsible for the 
hicles today than in 1941. 





Pennzoil customers come in fast when you display 


* this famous oval sign. 


Pennzoil customers are consistent profit winners. \ 


* They keep coming back for the quality on which 


they can depend. 


‘This outstanding acceptance and perform- 
ance record offers a great opportunity for 


you to increase your profits right now, during 


the winter change-over season. 


about it from your Pennzoil distributor . . . 


or write to us for his name, 





Find out 
MILLION aoss 


NEARLY 40 

MONTH TELL MOTORISTS THIS IS 

THE SIGN OF BETTER DEALERS, 
COAST TO COAST. 


THE PENNZOIL COMPANY « Executive Offices - OIL CITY, PA. 


*Trade-mark Registered 


PENNZOIL MOTOR 


Member Penn Grade Crude Oil Ase’n., Permit No. 3 


OIL & LUBRICANTS 
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week that top AFL and CIO lead- is 
ers will not be required to sign 
the affidavits, international and lo- 
cal union leaders of the UAW and 
similar unions must meet the re- 
quirement or lose all rights under 


the Wagner and Taft-Hartley acts. 


NEED SHOP SPACE? 


Immediate Delivery on This 


36. « 60’ Aluméi.Drome 


The deadline for compliance 
Oct. 31. 

This brings up an _ interesting 
problem for certain UAW officials, 
as was brought out recently by 
John S. Bugas, Ford’s vice-presi- 
dent and director of industrial re- 
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_UAW Political Issues Stir Industry 







agement Assn., Bugas said: 

“, . . We had sitting across 
from us on the UAW negotiating 
committee at least one able rep- 
resentative of the Communist 
party who would never make a 
decision in any of the extremely 
important issues without thor- 
oughly consulting his principals 
in the Communist party.” 








lations. Discussing his recent ne- 
gotiations with the union in an 
address before the American Man- 


Bugas warned his audience 








55 
standards for adoption of a pen- 

sion program. Reuther said pen- 
sions must be in addition to any 
Wage increases, must equal at 
least 50 percent of wages and 
added that 60 percent of the pen- 
sion plan cost must be paid by 
management. 

3. The first injunction was issued 
under the section of the Taft-Hart- 
ley law making secondary boycotts 
an unfair labor practice. The union 
against which the injunction was 
obtained called off its walkout, but 
made plans for a court test of the 
law. 





of production. With the deteriora- 

tion of Russian-American rela- 

tions, the party line has returned 

to the old anti-speedup position. 
+ + * 


O== labor developments last 
week: 

1. End of the six-week Carter | 
Carburetor strike terminated a bot- 
tleneck which had forced some 
auto producers to ship cars with- 
out, carburetors. Employes received 
a general increase of 14% cents 
an hour. 


2. Walter Reuther sent General 
Motors a statement of minimum 


























d that much 
2cessary for 
ready reach. 
ly will be 
ydney, Brig. 
erth, pring. 


have favor 
miers of two 
e models of 
y been built 
distances of 


‘mier Thom- 
driven one 
vas enti 

nditions al 
le predicted 
en supplies 
ian Premier 
milar views, 


Low Cost—Maximum Working Space 


R. E. MacKENZIE CO. 


514 DIME BUILDING DETROIT 26, MICH. 


istry 
otal 


There are 
registered in 
176,496 this 
324 in 1941, 
department 


Phone RAndolph 0373 





PROVEN & ACCEPTED “WEATHER PROOF” 


ALUMINUM SUN VISOR 


PRIMED AND ASSEMBLED 
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DEALER’S PRICES 
Won't Tear or Rip $1395 each. Lots 12 or More 


No Holes to Drill $1495 each. Lots of 6 


Please Specify Car Models 
Sold in Carton Lots Only—6 to a Carton—Wt. 48 Lbs. 
Terms—C.0.D. Immediate Delivery 
F.O.B. Milwaukee 


Distributors 


CHARLES DISTRIBUTING CORPORATION 
383 W. Wisconsin Ave. Milwaukee 8, Wis. 
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against minimizing the extent of 
Communist influence in the labor 
movement and declared that the 
Taft-Hartley anti-Communist pro- 
vision ‘should be most valuable to 
unions with the right thinking 
leadership and should not be light- 
ly dispensed with.” 

“The fact that many unions 
seem to be prepared to dispense 
with it is to me a fair indication 
of the extent and seriousness of 
the Communist problem,” he added. 

” * * 
A == top-ranking automo- 
tive executive to voice concern 
over this problem recently was M. 
E. Coyle, executive vice-president 
of General Motors. 

Coyle told the Tri-State dealers 
convention at Atlantic City that, 
in his opinion, the Taft-Hartley act 
was designed to stop Communists 
from spreading their “equality” 
too far within labor. He cautioned 
against the dangers of equalizing 
the pay scales of skilled and non- 
skilled workers and said this was 
a major objective of leftist-domi- 


LARGEST AND MOST MODERN 
nated unions. PRODUCTION FOUNDRIES 
The Bugas and Coyle state- ; 


ments are not to be construed oh 
as an endorsement for the anti- 
Communist slates in the UAW 
election, because industrial 
spokesmen have long contended 
that Communist influence makes 
itself felt strongest in union lo- 
cals rather than in the big in- 
ternational. 

The battle over speedup was 
touched off when the UAW’s left- 
wing leaders accused President 
Walter Reuther of endorsing in- 
dustry’s “plans for increasing man- 
ual productivity.” Reuther heated- 
ly denied the charge with the dec- 
laration that he has always fought 
speedup in the auto industry. 

All this may seem like so much 
hoopla, but emergence of the 
speedup issue may occasion a stum- 
bling block for manufacturers 
when and if they have enough ma- 
terials on hand to warrant a pro- 
duction increase. 

R. J. Thomas, UAW vice-presi- 
dent and left-wing leader most 
likely to oppose Reuther’s bid for 
reelection, was asked for clarifi- 
cation on this point at a press con- 
ference called by the Addes-Thom- 
as-Leonard faction. 

* * + 
(THOMAS replied that he was 

“flatly opposed to any increase 
in production at the present profits 
which the factories are making.” 
He called a “speedup conspiracy” 
the No. 1 problem faced by auto- 
motive workers. 

In commenting on the Commu- 
nism issue, Thomas declined to re- 
pudiate the support of the Com- 
munist party, as Reuther has done. 
Thomas said, however, that his 
side would not oppose any trial 
proceeding started by a local union | 
against an alleged Communist—the 
only way in which Communists can 
be ousted from the union, accord- 
ing to the UAW constitution. 

Thomas and his fellow left- 
wing officers said they would not 
sign non-Communist affidavits, 
thus setting the example for 
probable non-compliance all 
along the UAW line. Several of 
Reuther’s followers in the UAW 
leadership have urged compli- 
ance, but Reuther himself voted 
for non-compliance at a policy 
meeting. 

Although Communist domination 
is currently the hottest issue in the 
electioneering, the speedup contro- 
versy may ultimately assume a 
dramatic importance in the na- 
tional and world-wide production 
picture. 

Reason for this is that the Com- 
munist party line on speedup has 
changed as often as our relations 
with Soviet Russia. Before Hitler 
invaded Russia, America’s Commu- 
nists were against. After the in- 
vasion, they demanded higher rates 
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N ANY of the proposed newcom- 
i ers to the auto industry have 
adopted the practice of selling 
franchises as a means of obtaining 
venture capital. 

What about this practice? Is it 
good or bad? Is there any pro- 
tection for the prospective deal- 
er? 

To find some of the answers to 


Selling of Franchises 


National BBB Provides a Checklist 
For Prospective Dealers 


for the repair and replace- 


ment of the product? 


g. If other distributorships, fran- 
chises, etc., have been sold, 
will the company give you 
the names and addresses of a 
few satisfied buyers so that 
you may contact them and 


learn their experience? 


Verify the claims made for the 


these questions, Automotive News| product by having them checked 


sought the advice of the National 
Better Business Bureau. That or- 
ganization sent along a checklist 
on the subject prepared by the 
Buffalo Better Business Bureau, 
which is reprinted below. 

In addition, Edward L. Greene, 
general manager of the national 
bureau, pointed out that by its na- 
ture the practice of selling dealer- 
Ships is neither good or bad. 

* * . 


HOwsvaEn, prospective dealers 

should know that they are 
being offered a speculative deal 
which may or may not turn out 
to their advantage. 

In many cases, the dealerships 
are sold with the understanding 
that the fee is to be used to finance 
production, and is not refundable. 

“The sales,” Green said, “do not 
constitute the offering of securi- 
ties, according to information 
given us, unofficially, by both the 
Securities & Exchange Commis- 
sion, and the attorney general’s 
offices of at least two states 
where such companies have 
their domiciles.” 

Green emphasized that the bu- 
reau was not taking a_ stand 
against speculative deals, pointing 
out: 


“You are undoubtedly as well 
aware as we of the large part 
that venture capital has played 
in building up the automotive in- 
dustry.” 

However, oldtimers in the auto 
industry point out that in the past 
the practice of selling franchises 
was rarely if ever used. In the old 
days, the problem was to get deal- 
ers to take on a car. At the na- 

tional shows sales managers were 
out to pirate good dealers away 
from other manufacturers. 
+ * * 

Now, however, in view of the 
1 great demand for cars, dealer- 
ships handling established makes 
are at a premium, and many are 
tempted to take a chance on a 
newcomer in view of the attrac- 
tions the auto business holds. 

However, those investing should 
remember that the market will 
not last forever, that competition 
will get rough in a few years 
and that the success of a new- 
comer will depend in large part 
on its ability to get into produc- 
tion a sufficiently long time be- 
fore the lush market ends to 
build a strong foundation. 


Below are the points which the 
Buffalo bureau suggests that a 
prospective dealer check: 

1. Reputation of the company and 
individuals behind it. 

a. How long has the company 
been in business? What is the 
financial structure of the} 
company? What is its net 
worth? | 

b. What is the past business ex- 
perience of the management, 
officers and directors of the 
company? 

Credit information can usually | 
be secured from the credit report- 
ing agency. Information on busi- 
ness experience, reputation, and re- | 
liability can be secured from a 
Better Business Bureau or Cham- 
ber of Commerce in your com- 
munity. 

2. Quality and saleability of prod- 
ucts. 

a. How long has the product 

been on the market? 

b. How acceptable will the prod- 
uct be in your particular 
area? 

ec. Is the article priced fairly to 
encourage healthy consumer 
response? 

d. How does its price compare 
with competitive products? 

e. Does the manufacturer guar- 








the sales representation? 


f. What facilities are available | meeting 


' 


| manager for the Cincinnati 
of the Central Regional Dealers Council. 


by an industrial chemist, engineer 
or a recognized authority. Impor- 
information may be found 
along this line by contacting the 
previous franchise holder or a 
trade association in that particu- 
lar field. 

3. Delivery of the product. 


a. Is the product in production 


—to what extent? 


b. Is a delivery date specified 


in the franchise? 


. Has the manufacturer guar- 


anteed delivery of the product 
and in sufficient quantity to 
protect your investment? 


d. Will your money be returned 


if adequate delivery is not 
achieved? 


If the manufacturer is not in 
production, check the plant to de- 
termine a likely date for starting 
production and also determine the 
reason for delay in production. De- 
termine whether the manufactur- 
er’s ability to produce depends 
upon his ability or the ability of 
a promoter to sell franchises. 

4. Purpose of the franchise fee. 


a. Is it for equipment? If it is, 


is it worth it? 


. Is it to prove or verify your 


continued interest in the fran- 
chise? If so, is the price fair? 


. Is it to help finance the man- 


ufacturer? Why should you 
be required to do this? 


.Is it for an exclusive terri- 
‘tory? If so, is it a fair price 


for the territory? 


. Is it for permission to use 


the manufacturer’s name? 
What is the value of his 
name? 


What are the terms of the fran- 
chise? 


. What obligations do you ac- 


cept when signing the con- 
tract? Clearly understand ob- 
ligations, responsibilities and 
benefits. 


. Does the seller have the right 


to sell the franchise of the 
manufacturer? 


. What provisions are there for 


termination of the franchise 
by either party in the fran- 
chise? 


. Have any previous franchise 


holders handled this terri- 
tory? If so, what has been 
their experience? 


- Does the franchise provide 


for repair or replacement or 
refund of money if franchise 
is found unsatisfactory? 


6. Your qualifications. 
a. Does your own educational 


background and business ex- 
perience equip you to suc- 
cessfully manage this propo- 
sition? 


b. Have you sufficient capital, 


after purchase of franchise, 
to set up a business and keep 
it going? 


‘‘We want you to know that Automotive 
| News is the most read and quoted paper 
in our establishment.’’—George Soule, But- 
ler Nash Co., Butler, Pa. 





FORD DEALERS and out-of-town Ford officials seldom leave Detroit without making 
antee the performance of the | a tour of the Rouge plant. Shown above watching a 1947 Ford come off the assembly 
product in accordance with | line at the Rouge last week are, left to right, I. R. Hicks of Hicks Motor Co., Covington, 

Ky.; J. C. (Larry) Doyle, central regional manager, Ford; Ray Carr, assistant district 
Ford district. Hicks was one of 10 dealers attending a 





Lied Dies at 66 
Headed NADA 
From 1936-1938 


OMAHA.—Ernest M. Lied, 66, 
past president of NADA, died here 
recently. He had ‘suffered from a 
heart ailment since his retirement 
from the automobile business sev- 
eral years ago. 


Mr. Lied was elected president 
of NADA at the New Orleans con- 
vention in 1936 and was reelected 
at Detroit in 1937. He was active 
in the organization during its early 


A former Buick dealer at the 
time of his retirement, he was suc- 
ceeded in the business by his son, 
E. M. Lied jr. Earlier, Mr. Lied had 
been connected with Cadillac and 
Willys-Overland. 


C. M. Westbrook 
CHARLOTTE, N. C.—Clifton M. West- 
, formerly engaged in the auto- 
mobile business here as a member of the- 
firm of Westbrook-Norfleet Motor Co., 
Sept. 24 at a local hospital. 


Arthur Nichols 
WOLFEBORO, N. H.—(UTPS)—Arthur 
Nichols, 54, for 18 years manager of Hart’s 
operated by Hart Motor Co., 


Royden D. Kerby 

TORONTO.—-Royden D. Kerby, once as- 
sociated with General Motors of Canada as 
assistant to the president and director of 
died here Sept. 24 after 
an illness of several months. Kerby joined 
the McLaughlin Carriage Co., now General 
Motors of Canada, 


public relations, 


as a salesman 


Lonnie B. Shaver 
STATESVILLE, N. C.—Lonnie B. Shaver, 


Shaver Motor Co., who received injuries of 
abdomen and legs in a 
mysterious attack or automobile crash in 
Rowan county on the night of Sept. 
died Oct. 5 at Long hospital. 


the head, chest, 


Arthur B. Johnson 
GRAND RAPIDS, Mich.—Funeral ser- 
vices have been held for Arthur B. John- 
53, president of the A. B. Johnson 
Chevrolet Co. Mr. Johnson died of a heart 


Alonzo B. Hyatt 
GREENSBURG, Ind.—Alonzo 8. 
65, automobile dealer here for 30 years, 
died Sept. 27 at a Cleveland clinic. He had 

owned Hyatt Chevrolet Co. since 1924. 


DE SOTO’S ENTIRE factory field force from the division’s 18 regions gathered in Detroit last week to hear talks by De 
and Chrysler Corp, executives. They are shown at the opening session on Monday when they were welcomed by J. B. Wagstag, 
Soto’s vice-president in charge of sales. K. T. Keller, president of Chrysler Corp., and C. E. Bleicher, De Soto president, also ‘Spek 
to the field men. A banquet was held Wednesday. 





K. T. KELLER (left), president of Ohrysler Corp., and J. B. Wagstaff, De 


Vote Likely in 


Seattle Picketing Stepped Up 


DETROIT.—Michigan’s new le 


SEATTLE. — The 15 - week - old 
strike of automotive machinists 
against 39 Seattle new-car dealer- 
ships sprang out of the doldrums 
last week with stepped-up picket- 
ing action by the union, resulting 
in minor violence before some of 
the picketed establishments and 
later in police action to disperse 
massed pickets in front of Com- 
mercial Automotive Service (De 
Soto-Plymouth). 

Officials of Local 289, Automotive 
Machinists, affiliate of the Interna- 
tional Assn. of Machinists (inde- 
pendent) instituted the program of 
increased picketing by calling strik- 
ing mechanics off temporary jobs 
which some have been holding in 
independent repair shops. 

Meanwhile the Seattle Automo- 
bile Dealers Assn., representing 
the struck establishments, pub- 
lished in the Tuesday afternoon 

newspaper an “open letter to the 
officers” of the union tracing the 
course of the strike since it was 
called on June 24 and stating the 

dealers’ position. 

It was pointed out that the union, 
demanding a wage increase of from 
$1.50 to $1.75 an hour, backed down 
when the dealers offered $1.65 an 
hour after the union had indicated 
willingness to accept that com- 
promise figure. It was further 
pointed out that the union has re- 
fused to accept subsequent offers 
of impartial arbitration with the 
wage floor at $1.65. 

The letter went on to state that 
the $1.65 offer exceeds the national 
pattern for wage increases, exceeds 
the equivalent of cost of living in- 
crease in Seattle, has been accepted 
by all other crafts employed by 
dealers, and equals or exceeds set- 
tlements made by the union in 
nearby cities. 


Mottaz Chevrolet Sales 


Ted Mottaz Chevrolet Sales & 
Service, Inc., Vandalia, Mo., has 
been incorporated’ listing $50,000 
authorized capital stock by Theo- 
dore and Inez Mottaz and Otte 
Theissen. 


To feel the pulse of the industry, con- 





necessi| 


sistent reading of Automotive News is a 


president in charge of sales, lunching between sessions of the convention of De ote 
field force in Detroit last week. Wagstaff opened the convention and Keller res 
the field men at the opening of the Monday afternoon session. 


Detroit Strike; 


bor law became effective over the 


weekend, raising hopes for an eatly 


settlement of the garage workers 
strike at Detroit dealerships. 

The law provides that either em- 
ployer or employes in a jurisdic 
tional dispute may request a state 
conducted election to determine the 
bargaining representative. Unions 
involved must abide by the election 
results. 

Many of the dealers involved 
in the Detroit strike have claimed 
that Garage Workers Local 45 
of the UAW-CIO no longer rep 
resents the majority of their shop 
workers. It was expected that the 
dealers would take advantage o 
the new law to bring about § 
bargaining election. 

Another clause of the law which 
might be invoked is the requite 
ment that before any strike is legal, 
the state labor mediation 
must conduct a strike vote 
the employer’s last offer printed 0 
the ballot. Such a vote was nd 
taken when the strike was cal 
Aug. 19. 

Strike activity was relatively 
quiet, meanwhile, with attention 
focused on the union’s effort ! 
seek removal of temporary © 
prohibiting mass picketing at 
erships. (The new Michigan labor 
law also prohibits mass picketing) 

Local 415 in a court brief #& 
cused dealers of paying bonyses !@ 
“scab” mechanics and charged Ford 
Motor. Co. with coercing its d 
in “strike-breaking activities.” Ti 
dealers denied the charges, 
the company declined comment. 


Timken Axle Foremen 


Hold Fourth Meeting 
DETROIT. — Fred Smith, labo 
relations counsel of National 
Co., Nashville, Tenn., spoke 08 ' 
responsibility of manageme® 
toward the employe at the f 
meeting of the Axle Club last 7 
The Axle Club is com 
foremen and supervisors of Tin” 
ken-Detroit Axle Co. and is f 
ated with the National Assm ded 
Foremen. Other speakers incl a 
Jack Dalton, national director 
the NAF, and Paul Osborn, 
president of Timken. 
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October Truck Slump Seen... 




















end of this month. 


* * * 


fore a new year begins. 

This was explained to mean 
that steel companies intend to 
spend the rest of the year mak- 
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Week’s Outp 
To 90,081 Vehicles 


(Continued from Page 1) 


“ghort of steel for bodies, Nash 
ued on curtailed schedules, 
while at Hudson changeover opera- 
tions were said to be progressing 
according to plans which call for 
new model output before the 


‘Meanwhile, the auto industry got 
the disappointing news from the 
steel industry that December quo- 
tas of steel will have to be slashed, 
fm some cases as high as 75 per- 


AT LEAST three large steel com- 
‘A panies are reported to have 
advised auto officials that their 
carryovers (broken delivery prom- 
jses) have become so expanded 
that they must be wiped out be- 








THIS TIMELY BOOKLET 


Here's a booklet that’s as timely as 
lomorrow—jam packed with proved 
ideas for promoting your Service De- 
partment. It contains methods, forms 
dnd materials necessary to make in- 
telligent customer follow-up pay you 


Get this booklet, or any of the 9 other 
garding forms and materials on their 


vital subjects. You don’t even need to 
wite a letter—just check off your 





ut Drops 


ing good on already broken 
promises at the expense of prom- 
ises still to be fulfilled. 

























company out of the steel scrap 
market. 

The Ford project includes the 
building of a new blast furnace 
with a daily capacity of 1,400 tons 
of iron. 

The program will have no ap- 
preciable effect on Ford’s 1948 auto 
output but in the long run will be 
beneficial to the company, said Er- 
nest R. Breech, executive vice- 
president. 

* + + 
TNDICATIONS at this writing are 
that U. S. plants in October may 
be able to equal the total of 312,- 
234 cars built in September, but 
that truck production may slump 

to about 101,000 units. 

However, a total of 101,000 
trucks this month would send the 
total through the first ten months 
of 1947 well over the 1,000,000 
mark, or higher than the best 
total ever achieved in any full 


year. 

Canada should be able to add 
another 25,500 cars and trucks to 
the October accounting. 


Ford of Canada 


Raises Prices 
2 to 10 Percent 


WINDSOR, Ont.—Ford Motor 
Co. of Canada has announced in- 
creases in retail delivered prices 
of Mercury, Monarch and Ford 
passenger cars and of Ford and 
Mercury trucks, effective immedi- 
ately. 

Increases on passenger cars 
range from 6 to 10 percent; on 
light trucks from 3 to 5 percent; 
on heayy trucks from 2 to 3 per- 
cent, and on panel trucks from 5 
to 10 percent. 

In making the announcement, 
Douglas B. Greig, president, said: 

“Ford of Canada is the last 
among major automobile compa- 
nies in Canada and the United 
States to announce price increases. 

“We have done our best to hold 
the price line, but the spread be- 
tween costs and selling prices has 
steadily widened. This trend is con- 
tinuing with the result that we 
are reluctantly compelled to revise 
our list prices.” 

Prices on Ford automobiles now 
range from $1,258.64 on the Mer- 
cury half-ton pickup trucks to $1,- 
871.59 on the Monarch town sedan. 
Increases range from $7.14 on the 
Mercury truck to $232.09 on the 
Monarch, with the others falling 
in between. 

Lowest price passenger car now 
is $1,402.59 on the Deluxe Ford. All 
prices are for units delivered at 
Windsor. 


Registrations Hit 
High in Ontario 


TORONTO.—Registrations of 
motor vehicles and drivers reached 
an all-time high in Ontario this 
year, the Ontario department of 
highways reported. 


With the market for scrap metal 
continuing strong, Ford Motor Co. 
announced an $18,000,000 program 
to expand its steel and foundry 
capacity and eventually take the 





Through Aug. 31, 1947, a total of 
745,188 vehicles and 1,082,310 driv- 
ers had been registered. Previous 
record was in 1941 when 733,300 
vehicles and 986,773 drivers were 
registered. 


Conn. Distributor 
Appointed by Heil 

HARTFORD, Conn.—Equipment 
Service Inc., has been appointed 
distributor in Connecticut for Heil 
bodies, hoists and fuel tanks. The 
company is headed by B. M. Weber, 
president, and J. T. Ryan, vice- 
president. 

The company is also distributor 


for the American Coach and Body |, 


Co. 





Truck Production Estimates 
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BBB Head Hits 
Garage Gougers 
In Springfield 








Week Week Jan. 1 Jan. 1 
Get 13, Week Oct'e,  Octn Oehtt, Oct-13 
. ’ ee . 6, “9 . ° . , 
ao oe ee Ae Ae Le iecheet doe thon “ymnermber 
CHEVROLET ......... 8,127 6,790 8881 11,148 186,090 234,747) the > 7 z 
EN dbinleisikged eves 4,374 4,960 5,052 7,008 142,115 226,723|/°US Operators” of garages who 
Sl S411 2,969 8523 5411 96,816 187,059|CHarEe excessive prices for suto 
INTERNATIONAL $3,248 2,816 3,252 5,188 88,016 120,046| TePairs, was the warning that ~ 
ig aS 1,701 2,215 1,646 2,581 55,255  65,444| Miller, manager of the ore 
STUDEBAKER ........ 1,360 534 «1,360 «=-2,176 82,169 «1,410 ae Business Bureau, issued last 
RE Sa 1504 1,092 1,592 2,414 20,716 47,109) V°e*- 
oa Vaerdn ea bee eh 417 saan 363 635 3,241 16,301} Speaking of what he termed the 
DEY ss bv Se se occ evee 493 439 534 707 =:11,974 = 15,900| “auto repair racket,” Miller ob- 
Meek bas ba os owe 440 354 185 440 9,199 14,302|served: “Everybody blames every- 
DIAMOND T .......... 296 245 298 413 5,922 12,675| body else, but the damage to good 
FEDERAL ............ 251 106 260 387 4,766 7,749 | will continues while nobody does 
CN Cs h05.bnceee os capac 719 deen sank 2,457 2,917| anything about it.” 
idee t ans ee 108 abe 61 154 as pre 2,430 . 5 
4 c Complaints on repair costs have 
MISCELLANEOUS 472 718 494 749 =620,985 17,568 presented “sticky” problems to the 
Wi ‘aie? a bureau in recent’ weeks, he said, 
Total Trucks, U.S. ... 26,197 23,367 27,501 39,601 679,721 972,565 adding that the aversion of the 
Total Cars, Trucks, customer to face facts and get 
pi sah aha oe se Vis a 90,081 83,107 97,206 143,760 2,154,955 3,648,360 | quotations has been exceeded only 
~~ by the apparent reluctance of re- 
Total Cars, Trucks 
: pair foremen to protect themselves 
Ee 5,106 2,847 5,641 9,189 118,982 196,244) Fo etre squabbles and loss of 
Grand Total, Cars and goodwill by quoting probable costs. 
Trucks, U. S. and « : 
io re ot 95,787 85,954 102,847 152,899 2,268,887 3,844,604|, ..e bureau is unable to success- 


Note: Combined U. S. and Canada car and truck output in the com- 
parable week of 1941 was 82,044 units. 
*Revised. Miscellaneous includes Autocar, Diveco, Marmon H., Brockway, 
Four-Wheel Drive, Sterling, etc. 
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AL Engines 
GUARANTEED 


We offer finest precision rebuilt 
engines available; here are just a 
few of the reasons: all blocks are 
tested to show smallest hair-line 
cracks by circulating 55 pounds 
water pressure before completion; 
cam bearings aligned bored to as- 
sure high oil pressure; main bear- 
ings aligned bored to fit with pre- 
cision of new engine; connecting 
rods carefully aligned, matched in 
sets by weight and length; recon- 
ditioning on latest precision equip- 
ment; heavy duty 4-ring pistons 
used (all Chevrolets, 3 rings). 
Guaranteed. Tested and inspected 
before shipment. 


Write Dept. AN 


Immediate Delivery 
We ship rebuilt engines before 
receiving your old engine. 





Order Now —write or call for price lists today 







a eo (ANDY) BURG ER » Pres. 
$7... ENGINE 


rt veseennmerny seve cane 
























fully mediate in such disputes,” 
he said, “and can but regret one 
more type of grievance reflecting 
poorly on the auto industry as 
well as on business as a whole.” 
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AND UP 
EXCHANGE 


ON PRECISION REBUILT 


Block deposits $35 to $55 
V-8’s ... 60, 85, 90, 100 H. P. 
A-B, 9N Tractors, 6 Cyl., GP Jeeps 
Also NEW CXEINDER ENGINES, 
1938 and up, 90 - 100 H. P. 
CHEVROLET DODGE PLYMOUTH 
DeSoto Chrysler All Models Cars and Trucks 1929-1946 
HERE’S EXTRA BUSINESS FOR YOU... NOW! 
It’s a fertile field of quick, extra profits. Turn it into BIG 
business in this new-car shortage time. Don’t let it pass by 
your door! Get into it. It’s so quick and easy to get your 


share ... NOW. (Don’t forget, engine sales usually lead to 
other extras . . . spark plugs, carburetors, distributors, etc.) 


BLOCK DEPOSITS REFUNDED IN FULL, except where 
engine is cracked or not in rebuildable condition; then an 
allowance of $10 will be given. The following deductions 
from Block Deposits will be made in cases where they 
apply: cast iron and steel sleeves; valve port inserts; broken 
studs; welding repairs; missing or unusable parts. 

Ours is the largest engine rebuilding plant in the world. 
Our men are thoroughly skilled and trained in best methods 
of automotive rebuilding. Our operation is swift and effi- 
cient . . . all orders filled same day received. 
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REBUILDERS IM...THE WORLD" 
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A-1 SERVICE MANAGER by aggressive 

midwestern distributor with own 1,000- 1942 CHRYSLER N’ 
car potential retail division; probable (in. Cadillac aa. Sore: S038 Marr, D 
1947 volume, 450. Profitable opportunity conv. “6,"", new top, red leathe amt 
for proven topflight organizer and pro- $875; 1941 Packard limousine Beat; 
eaching an estimated 9 eade Tor the automotive industry from Maine | hauled motor, $1,175; 1947 Studeme | eee 
coupe, maroon, $1,975; 1941 ett 
Conta 
















ducer. Give full details of experience 
and photo with reply. Box 1947, c/o 
trailers, 21 footers, suitable lumber, 


Automotive News, Detroit 26. 


WANTED—Service manager in permanent 
position for established new car and 
trucks (DeSoto) distributorship in San 
Juan. Puerto Rico. Must have Chrysler 
experience. Applicant must speak Span- 
ish and be able to manage 25-man shop 
including foreman and must be schooled 
in service operation. Salary and incen- 
tive bonus. Must be thoroughly experi- 


$975, F.0.B., L.1.C. Many others, 
mobile Dealers Exchange, Bridge Fond 
So. cor. 22 St., L.I.C., N. Y See May 
shall (Wholesale Dept. ). 


ee i 
AMARILLO AUTO | __ 


AUCTION CO. 41 DOD 
DEALERS ONLY 








































enced in all phases of service operation, , 

including mechanic practice, to take] _ 6827, : 
complete charge of one of Big Three - —"?ELP WANTED — BUSINESS FOR SALE NEW CARS WANTED You will find the finest Selectig, | ——— 
distributorship, 1,000 units yearly po- EXPERIENCED FORD HELP—Four Ford | USED GAR LOT ib 2k aL of used cars in the Southw BRAND 
tential. Applicant must be in a position IENCED FORD HELP—Four Ford| USED CAR LOT in Seattle, Washington. | CALIFORNIA dealer wants 1946 and 1947 our l est a with 7 
to furnish complete history of previous mechanics, two service salesmen, two Choice location, long term lease, clear- model cars from dealers who are able|CUT Sale every Monday. Two 2 
experience with references. In answering, front end machine men for Ford dealer- ing over $1,500 monthly. Will sell with to make delivery to Los Angeles. For bring your cars for the rion dt 

state age and all qualifications. Furnish| ship in Miami. These positions are open or without stock. Earnings can be dou- particulars telephone Buster Kelley at | wholesale prices. Sale st gate, 
picture, Replies held in confidence. Please for experienced men who find it neces- bled. Owner has other interests. Box PRospect 1225 or write 1225 South Fig- romptl t 12 " ] arts $6,000 
specify salary exnected. Soler & Mas- sary to move south for five months dur- 1977, c/o Automotive News, Detroit 26. ueroa St., Los Angeles, Calif. Pp ptly a o'clock, Rain or ley Me 
caro Auto Corp., San Juan, Puerto Rico, ing the winter due to the health of some | 7OR SALE—NAPA parts store, complete | USED CARS WANTED Shine. Call or wire us for hote! Wheel! 
Box 4127. member of their family. We advise com- with automotive machine shop in south- | q77paAa wr a ——______—. | reservations. ——— 
A SL NTS ing south in a house trailer as housing ern Arizona. Gross sales $140,000 per | AUTOS WANTED—Cadillacs, Fords, SA 
is practically impossible. Discuss the year. Will sell for inventory of stock ao 1960's ane 1941's, sedans or H. W. COOK, Auctioneer ree, Ye 

[ situation with your employer as we will , 8. uic , Super (Series 50). , 
TRAVELING AUDITOR require his recommendation. Sam Mur- — yr Rg wen oy. Automobile Dealers Exchange, Br. Plaza | Automobile Row Phone 2-6) 3"? 
ray, Inc., 1917 Biscayne Blvd., Miami,| 1966 c/o Automotive News, Detroit 26. | 50°F: 22nd St., L. I. City, N. Y¥. 719 W. 6th St. Amarillo, Te, yaad 

| TAXICABS, ARMY, POLICE and Sales- On U. S. Highway 66 cu. in 





WANTED Fla., or telephone Mr. Marshall, Service 


Manager, Phone 9-4761. BUSINESS OPPORTUNITIES 


ACTIVE ASSOCIATE for commercial body 


man Cars. Also pickups, panel trucks, 



























































































































































Auto Manufacturer with branches from ; ne 
coast to coast has opening for traveling | PTT onion largest. Ford dealers. Must | PUllding Dusiness. Good proposition tor| Ne ¥. 0 0s ne SY ent 
a. See See « have pleas-| know Ford parts, stock room procedure| Capable and energetic party. Write Box USED CARS FOR SALE be told 
in automotive a — oe Teas and inventory control. We will soon be| 414. Johnson Citv. Tennessee. AUT SALES 

n . , 
ing Personality’ sree to travel almost con-| i & brand new building with 16,000] WESTFIELD, N. Y., between Buffalo and OMOBILE Telephc 
tinuously Give full details as to age, edu- square feet for Parts Department with Erie. Real estate, equipment and stock. AUCTION 
oo vapentanes enarital status, ete., in 150 bin unit set up. Applicant should Wholesale and retailing tires, retread- ee -AUTOS DUE = 
> " e/o J tive News, be familiar with or adaptable to vol- ing, automobile sales, repairs, retail we 
areas - an i be ten ume operation. All replies held confi- gasoline, oils, groceries. Employing 12 LARGEST SELECTION 28 MILES FROM CHICAGO Loop chandis 

— : dential. Enclose recent picture. Box 1965. men and one woman. Long established % Mile East of Ilinols § loading 
OOO / Automotive News, Detroit 26. and truly successful. Excellent opportu- On Route 30 tate Line on 194 
PARTS MANAGER for Ford cee" nities to a partnership. Price approxi- oe 

ame ond experience. “ Box. 1974. c/o mates $90,000. L. B. Watson, broker. EVERY FRIDAY 11 A.M. signal 

: f REPRESENT. 

Automotive News, Detroit 26 ; SALES PROMOTION MANUFACTURERS ATIVE Strictly Whol oe, 
A REAL OPPORTUNITY for a_ wide MANUFACTURERS AGENT and repre-| Also Big Selection of Convertibles Dealers Buy—Dealers Sell Sale " 

awake competent Service Manager, per- MANAGER WANTED sentative, with alert, aggressive sales ALWAYS 200 CARS TO SELECT FROM Co. ' 

manent position with top remuneration organization calling on automobile and Buyers coming in by plane or train— Maryla 
to the man who can handle metropolitan | Established manufacturer of com- truck dealers in Louisiana and Missis- IRVIN SACHS call—we will meet you. Hotel accom. 

Studebaker service in Dallas, Texas. plete line of Automotive Service Equip- sipp!. desires additional lines on com- modations available, transportation fur. eee nasormans 

Experience necessary. Harry Bogue Mo- | ment, including hoists, wheel aligners, mission. Prefer product that will tie in 4539 Chestnut St. nished. Call early for reservations, 

tors, Dallas, Texas. wheel balancers, headlight testers, has with our commercial truck bodv accounts. PHILADELPHIA 89, PA. Transports available to move cars, 

opening for experienced sales promo- Box 1952, c/o Automotive News, De- 
tion manager to supervise sales of troit 26. Phone or Wire Allegheny 4-4450 PAT PATERSON, Auctioneer New 
W A N T E D equipment to car dealers in U.S.A. “Philadelphia’s Largest Used Car Dealer’ 
REGIONAL SALES MANAGER Must be man with successful mer- TTENTI D : 

For Pacific a are a chandising record in Service Equipment A ON Stuee ag Auto Auction | TRUC 
manufacturer; building © Line. Age limit, 40. Write in confi- . Dyer, 
light and heavy duty motor trucks. Must dence, cnatesians complete history of MANUFACTURERS Res.: Lansing, Il., 730 1 65M2 
know heavy duty truck business. Duties | experience to date, with references. If you have accessories or attachments AUTOMOBILE Trailmobi 
require contacting existing dealers, estab-'] poy 1950, c/o Automotive News, De- || °F complete items that should be sold tk 
lishing new dealers and promoting truck troit 26. through automotive, agricultural or indus- DE ALERS ATTENTION ee 
sales. Reply, giving employment record for trial dealers and do not have West Coast WHEN IN OLEVELAND nental en, 

representation, communicate with me and For dealers only. Plan to attend one Visit With tires, rer 





past fifteen years, age and salary ex- 
ted. Box 1970, c/o Automotive News, 


Detroit 26. 


of the greatest automobile auctions in 
the land today at Joplin, Mo. The 
crossroads of America, where 66 and 
71 highways cross and the East meets 
the West. Auction every Friday rain 
or shine. Inside sale, always over 300 |}| 6619 Euclid Avenue Phone HE. ¢2i 1 NEW 

to choose from each sale. Cleveland 3, Ohio body, 14x 


I can assist you as a manufacturer's rep- 
resentative. I have good connections and 
a thorough knowledge of the tyne of deal- 
er you want. H. N. ROSS, 2875 GLEN- 
DALE BLVD., LOS ANGELES 26. CAL. 
Phone NORMANDY 2-7630. 












SAM GREENFIELD fo” 


Where You Can Always Find Fast A real val 





FOUR STUDEBAKER MECHANICS. 50-50 
basis. Earnings can average $100 week- 
ly. Write complete information. Enclose 
photograph. Williamson Motor Sales, 402 
W. Harrison, Harlingen, Texas. 









































































































































. —————$_ —_— 
QBAL OPPORTUNITING fer tricten mn- 
Automotive terial engineers familiar with compound DISTRIBUTORS WANTED motor, 75 
e e ing, processing and applications exist DOOR LOCK REPAIR KITA for Chrvsler Excellent 
t r 
District a 2d cabin aes a i group care, 1980 to TOT. Rebounds rotary COST, $2 
dividual chance to use own ingenuity a Want a aoe CAR LOADS OF "EM! 
Managers and initiative. Housing scarce but can Chrysler Gerparation ste Whetenntene FLY é 
be found. Reply Box 1956, c/o Automo- mn their area. ‘attwnett = — 
! tive News, Detfoit 26. tive pronnaition TRUCKS 
ant q Write Automotive News. Bort 1946, c/o PICK-UPS WO Madis 
SALESMAN WANTED to carry Nationa) teshinobta News. Tetrnit 2A. al co 
> Lines of automotive parts and acces- | EXCLUS TERRITORIES open for dis- UT 
The Stinson Division, of o~ sories. Must be reliable and acq sainted tributors now calling on automobile deal- A oO AUCTION "Sis to "47s NEW - USED — 
solidated Vultee Aircraft Cor- with car dealers. Attractive commission] ers to handle round. chrome plated tail THURSDAY’S NOON —e 
ral anent proposition. Full cooperation at all times pine extension. Write. giving full par- 
poration, has seve perm a Box 1912, c/o Automotive News De. ttoutare. territory covered and number Dealers Only 
~ ’ tact. Box 1981, c/o 
openings for experienced au saad Automotive News, Detroit 26. “Heart of Tobaccoland” IN NEBRASKA 
rs. We a é- Se 
motive district manage SERVICE MANAGER—Studebaker expe DEALERSHIP WANTED Sale Fee $5 Phone R-731 





rience. Write complete information first 
letter. Enclose photograph. Williamson 
Motor Sales, 402 W. Harrison, Harlin- 


gen, Texas. 
POSITION WANTED 





FAVE OUATL.APTET with General Motore 
Cheveler, and Word factories, Desire tr 
Purchase dealerchip of 800 care oF larger 
for each. Renites wil be held tn «trict 
confidence. Rox 1920, ¢/o Automotive 
Newa Netrntt 24 


CAPABLE EX-DFALER. lifetime exnert- 
ence will purchase franchise northern 
N. J. for partnerehtn). Factorv accent- 
ance assured: confidential. L. Henschel 
204 Glenridge Ave., Montclair. N. J. 

DO YOU WANT TO RETIRE? Will pur- 
chase Ford. Mercury or Lincoln dealer- 
ship. upon annroval of Ford Motor Co 
fn city of 50.000 pnovulation or over, or 
on outskirts of large city. with 400 car 
contract or better. Wl purchase stock 
and lease or buy building—cash. Replies 
held fn strict confidence. Box 1973, c/o 
Automotive News, Detroit 26. 


DEALERSHIP WANTED—Expertenced au- 
tomobile man desires to wvurchase anv 
G. M. dealership with 200 to 500 new 
car potential, efther outright or on part- 
nership basis. Can furnish excellent bank 
references and factory approval assured. 
All replies will be kent strictly confi- 
dential. Box 1975, ¢/o Automotive News, 
Detroit 26. 


2086 Farnam St. Ph. Harney 600 
OMAHA, NEBR. 


desire men who know auto- 
motive merchandising methods 
and have actually worked with 
a large number of dealers. Write 
in confidence, enclosing a com- 
plete background sheet includ- 
ing an outline of your work 
with dealer organizations. 






Hometown Sales 
4. B. LEATHERS, Manager 
American Legion Grounds 
vxford Highway Durham, N. ©. 


OO 

WHOLESALE to all new and used car 
dealers, all models. Alamo Auto Sales, 
11615 Woodward, Detroit 2, Mich. 


AUTO BUYERS—Best wholesale deal at 


LEO ADLER, INC., DeSoto-Plymouth, 
3000 Fenkell, 7 blocks east ef Livernois. 
Detroit, Mich. UN. 3-7400. 


AUTO AUCTION 


Every Friday—12 O'Clock 
HORSE HEADS, NEW YORK 


4 Miles North of Elmyra, N. Y., 
On Route 17 


A Car Sold Every Minute 


By Far, the Biggest Auction 
In The East 


Our auction seems to be the 












































POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Posi- 
tion Wanted ads are accepted at half 
regular rates, namely: 742 cents per 
word for one insertion or two inser- 
tions of the same copy at 12% cents 
per word. Cash In advance. 










AUTOMOBILE AUCTION 


EVERY THURSDAY AT 17:00 P.M. 


We are running between 50 and 75 an 
a@ week; many late models. All buyers an 
cordially invited. 


2300 F 
— 
Prompt attention given all inquiries. (a 


If you come to nearest airport or tral 
station, notify us and our re 
will meet you. Sale held inside modem 
building. 


BURTON LIVESTOCE 


EXCHANGE, INC. 
Vernon on Route N. Y. 5 New Yor 
Phone 3-3505 Ev 






























Write William H. Klenke, Jr. 


General Sales Manager 
Stinson Division 
CONSOLIDATED VULTEE 
AIRCRAFT CORPORATION 


Wayne, Michigan 










SALES MANAGER with 18 years experi- 
ence on new and used cars and trucks 
available November ist desires a con- 
nection with one of the Big Three. Would 
vrefer to train own Sales Force. Box 
1961, c/o Automotive News, Detroit 26 


PURCHASING AGENT—Over 15 years ex- 
perience in automotive productive and 
non-productive items. At present em- 
ployed. Box 1972, c/o Automotive News, 


Detroit 26. 
AUTOMOTIVE SERVICE EXECUTIVE. 



































ASSISTANT REGIONAL 
SALES MANAGER 
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Highly experienced both General Motors | — — 2 ; 
WANTED and Chrysler products, wishes new con- DEALERSHIP FOR SALE meeting place for the new and used | —————— If j 
nection as district manager or field rep- | NOW HAVE FRANCHISE for well known deal nt on ee ne ae 
. resentative with distributor or manufac-| make of car. Modern new buildings. Prog-|C@F dealers of eastern United ON THE “MASON-DIXON LINE” 

Automobile manufacturer near] turer. Can supply car. Best references. ressive North Alabama town of abont | States. AUCTION 
Detroit has opening for qualified pes 1066, c/o Automotive News, De- -~ — — oe a Sa oe New Car Dealers like our auction For Dealers Only 
man. Previous experience with au- : lease buildings at reasonable price. An| @Cause they can turn their trade- EVERY MONDAY 
tomobile manufacturer essential.| ASSISTANT MANAGER—Man teetnes = unusual opportunity to eet an up andjins for quick cash and eliminate Schaefer-C uc Inc 8900 } 

l tunity for advance-| competitive pre-war auto market wan going dealershin. Box 1976, ¢/o Auto-| ysed dent d the f schaeter-Conne sOes . 
Unusual opportunity for place in progressive organization to train] motive News, Detroit 26 car dept. and the free service i Ky. 
ment. Our organization knows of salesmen for future competition. Can ONE OF THE BERT cotomobiie or headache. 4033 este Highway tee sville, 

i j i i § tion, blic relations ” ° - P 4 ° ’ 0} s Auto Trailer Mart —$—$— 
this advertisement. Write details — a on ale Shaan, Box| 1 the Ohfo Valley. Two popular new Strictly a Dealer’s Auction Also Every Thursday in Indianapolis, bt | ————— 
of education, experience, and qual- : tve N Detroit 26 ear contracts. Profitable used car bust- ccataictendlinade ne 
ifications to Box 1954, c/o Automo- re, ap Aes Se ; ness. Sefberling tire and other fran- Used Car Dealers like our auction | ————$—_—_—_——————— 
ive News, Detroit 26 chises. $150,000 proposition. Approxi-| because they can buy their week’s ——"SRUGKS POn GALE <r 
1 Ss, . mately $100,000 inventory which owner 3 
PARTS MANAGER for Chevrolet dealer- MANUFACTURERS will reduce $50,000. Owner retiring. eee ~~ a and do away a ——<$<$<——— 

ship in large southern city. Must be ex-} avaiable, Sales Engineer with twenty-| Profit 1947 covers difference. Gevedon Ww a e traveling and expense. —_ SALE—New Kentucky sate 

perienced, aggressive and capable of de-|a,. years ‘experience in Mechanical and} Realty Co., Arcade, Ashland, Kentucky. Elmyra is located on three lead- bg cot aonm —— = a without 5 I } 

veloping and handling @ large parts @nd | sales Engineering in automotive parts and FRANCHISE AVAILABLE ing railroads and on the air and| yard sideboards. Twin. %” DayBroo nth 

accessory volume. In reply state: @8¢ | equipment. Well qualified to serve as man-| DIRECT FACTORY-DEALER franchises.| bus lines. Wire or phone us and] hoists. DayBrook round nose body Pot | 

qualifications and experience. satan ufacturer’s agent in Detroit and vicinity. Expansion of manufacturing facilities] we will meet you er 5th wheel drive. USED FRUEHAUF 2 OC 

photograph S gg oe: 1960, ¢/O} ®. D. Merry, 13052 Wilshire Dr. Detroit 5,) now makes possible the appointment of . re 1940 model 10, semi-dump 15-yard ¥* Buy and 

; SEAT UNTYY te : = ‘wing Ta Michigan. additional dealers throughout the United | Horse Heads Auto Auction terlevel body. Excellent 13.00x24 4 guarantee 
iN ood living , 

OPPORTUNT to make ag States and foreign countries. We do not Ronald D. West, Owner Brand new spare tire and tunes ve-awa 










(ee et EO RN RI AIT 


sell our franchises, but dealers must telescopic outside Gar Wood UE 
ty alt 





















Florida for experienced front end align- 

ment, brake, wheel balancing mechanic BUSINESS FOR SALE qualify. ‘‘A second car’’—listing under Johnson, Rickard, and West, 8-gauge Gar Wood body. USED 

Guaranteed year-round compensation plan $150. Contact General Manager, SAFTI- HALF semi-dump 10-yard ca 

with unlimited earning possibilities. Best] GARAGE, USED CAR and auto salvage CYCLES, INC., LaCrosse, Wisconsin. Auctioneer brakes, nearly oo, 10,00x20 tires. TW? 

modern service setup in town, erected business, all equipment. New 30x50 block ____— Se! Hell outside mounted telescopic a 8 Ww. Me 

last year with latest modern equipment building on 75x140 lot on main street; — NEW CARS WANTED TRUCKS WANTED round nose, Always good selec of 

Call or write Charles Keels, Service Atlanta Highway, town 4,000 population, | i947 GADYILLACS WANTED—AN makes | NEW TRUCKS W. New school bus used trucks and trailers. Wholesale Col. 

Manager, Bill Rutledge Motors, Nash 15 miles from Birmingham, all for and models. Phone, wire or write. Lewis chassis, Fords or Chevrolets, any length. retail. BABCOCK’S MOTOR TZ 

Dealer, 2100 North Dixie, West Palm $9,500. H. L. Wood, Tele. 163, Leeds, Capitol Motors, 530 Linden St., Allen- Quote prices. Elkin and Co., Macon, INC., West Pain Street Road. Telephom ————. 
town, Pa. Mississippi. 286, Batavia, New York. 






f‘each, Florida. Telephone 7729. Alabama, 








———_ 


$$$ 
OR SALE 


ker conv., Mary 
375; 1939 Packs, 
red leather Beats 
Hmousine, oy, 
| 1947 Studebaks, 
5; 1941 Plattor, 
table lumber, 
fany others, Ay, 
nge, Bridge Pin 





N. Y. See Ma. 
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AUCTION 


T 7:00 P.M. 


50 and 75 can 
. All buyers an 


all inquiries. 





ky semi-traller 
1 air 25,000 
1 or without & 
3” DayBrook 
nose body Pow 
1D FRUEHAUF 
Ap 15-yard 
13.00 Twle 


a tubes. 
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USED OARS FOR SALE 


DEALER’S AUTO AUCTION 


Albany, N. Y. 


Monday at 12:00 sharp. Auction 
doors. Western Avenue. Lots of cars. 
tots of action. All dealers cordially invited. 


Contact Tim Anspach, Albany 2-5372 
(Licensed & Bonded) 
office: 1175 Washington Ave., Albany, N.Y 


| 


TRUCKS FOR SALE 





41 DODGE 1%-ton C.0.E. 159” wheelbase. 
Never used, 260 miles. Carl Dutro, phone 
4827, Zanesville, Ohio. 


eee 
EW 1947 FORD long wheelbase 

Fea ornton four-wheel drive tandem. 
Two 2-speed axles. Equipped with Ma- 
rion dump body, 132’'x84’’x48"’, 38°" tall 
gate, 8-gauge floor, 10-gauge balance. 
$6,000 will deliver 200 mile radius. Hund- 
ley Motor Company, 1201 Nat. Road. 
Wheeling, W. Va. 


we ———————Se 
FOR SALE—1939 AUTOCAR C60T trac- 
tor, new C-90 501 cu. in. engine, clutch 
and transmission. Nearly new 11.00x20 


tires, full air, 5th wheel and saddle 
tanks. 1945 AUTOCAR C70T C90 501 
cu. in. engine, less than 60,000 miles, 


11.00x20 tires, full air, new truck ap- 
ce. 1947 GMC EC282 chassis and 
cab, 1,500 miles, 7.00x20 tires, cannot 
be told from new. BABCOCK’S MOTOR 
SALES, INC., West Main Street Road. 
Telephone 286, Batavia, New York. 


ee 
DUE TO CHANGE of policy in our city, 
we have for sale a complete parts mer- 
chandise van with bins, has 860 cu. ft. 
loading space with rear step. Mounted 
on 1946 Chevrolet PXL chassis with 
heavy duty motor, heavy duty radiator, 
heavy duty front axle. Equipped with 
signal lights, clearance lights, booster 
brakes and has been driven only 8,289 
miles. Appearance like new. Cost, $5,250. 
Sale price, $4,390. Chevy Chase Motor 
Co., 7725 Wisconsin Ave., Bethesda, 
Maryland. Phone OLiver 6100. 


New and Used Bargains 
TRUCKS and TRAILERS 


1 65M2 Federal and one 31 ft. tandem 
Trailmobile van, actual mileage 15,000. 
Truck, 6-8 ton rating, 602 cu. in. Conti- 
nental engine, 2-speed rear axle, 1100x24 
tires, removable sleeper cab. Trailer— 
1100x20 tires, air brakes, side door. Both 
used only sixty days, then repossessed. 
A real value at $9,885. Will sell separately. 


1 NEW LINN COACH—stand-up van 
body, 14x6’6”x6’6” cargo space, Hercules 


motor, 750x18 tires, 16” loading height. 
Excellent for traveling store. BELOW 
COST, $2,600. 


FLY & HARWOOD, INC. 


30 Madison Memphis, Tenn. 


Tel. 5-8166 








TRUCKS FOR SALE 


FORD 1946 semi van 10-wheeler. Trux- 
more rear end two-speed axle, very low 
mileage. Appearance and mechanical 
condition like new. Priced to move 
quickly. Dunne Motor Sales, Inc., 705 
Elmwood Ave., Providence, R. I 





power wagon, 
bed, 4-wheel drive, winch in front, suit- 
able for a tow wagon. 126” wheelbase, 
list price $2,295. Gettysburg Motors, 
Gettysburg, Penna. 





FOR SALE—1939 Dodge wrecker, Holmes 
Traffic King, tool box completely 
equipped, chains, blocks and road equip- 
ment, new motor. McNutt Motor Co., 
Maryville, Tenn. 


TRUCK EQUIPMENT WANTED 


CABS FOR 1942 CHEVROLET 1%-ton, 
Model MR and Dodge 1947, Model WF- 
31. VOLK MOTORS, 451 Calhoun &t., 
Trenton 8, N. J. 





WHOLESALE TRUCKS 


We have available for immediate deliv- 
ery approximately fifty late model trucks 
and truck tractors from one ton up through 
and including 10 tons. These include 
GMC’s, Chevrolets, Ford’s, Mack's, Inter- 
national’s, and a few others. These units 
have either vacuum or Westinghouse air. 
These units are all clean and are priced 
for quick sale. 


General Truck & 
Equipment Company 


110@ Devine Street Columbia, 8. 0. 








TRUCK EQUIPMENT FOR SALE 








TRUCK & AUTO 
DEALERS 


Prompt delivery on auto and 
truck wreckers complete, winch, 
boom, cable, body and accessories. 
3-ton, 5-ton and larger for your car 
and truck wrecking. 

Write for truck and car DEAL- 
ER DISCOUNTS. Distributors 
wanted in key areas. 


WRITE 


Auto Truck Equipment Co. 


Detrolt 27, Mien. 





1942 Ford V-*% 
chassis with all steel 21’ body. Good 
condition. Good tires. Sam P. Hale, Ard- 
more. Oklahoma. 


NEW MACK BUS CHASSIS, Model CBL, 
233” wheelbase, EN354A downdraft en- 
gine, 5-speed transmission, Westinghouse 
air brakes, bus springs and shock ab- 
sorbers front and rear, 9.00 tires, prime 
paint. Reeves Equipment Co., Muskogee, 
Okla. (Mack dealer). 


EVERY THURSDAY—12 NOON 
WHOLESALE ONLY 


AUTO AUCTION 


(For Dealers Only) 


AT EARL A. SCHOTTS 


2300 READING ROAD 


CINCINNATI, OHIO 


Tel.: Maine $112, Woodburn 3060 
Auctioneer: Pat Patterson 





WORLD’S FINEST 
GIGANTIC AUTOMOBILE 


-AUCT 


IONS- 


Every Tuesday, Thursday and Saturday at 12 Noon 


If it’s low-mileage, clean cars you want, you can “load up” 
at Ed Hough’s 


AUTO AUCTION SALES 
Shipping Arrangements Made on Request 


3900 North Broad St. 





Philadelphia, Pa. 


AUTO AUCTION EVERY TUESDAY 


In the Heart of the Nation—Fort Wayne, Indiana 


12 O’°CLOCK NOON—APPROX. 185 CARS SOLD LAST WEEK 
Buy and sell with confidence where your price is our price. Our only 
guarantee is that you must be satisfied. Wire us for hotel reservations 
vé-away service to all parts of the nation. 


WEBSTER-MARKER MOTORS 


34 W. MAIN 8ST. 
Col. Carl E. Marker and Col. 


—— 


FORT WAYNE, IND. 
Lee Drawhorn, Auctioneers 


for sale at extra low prices; 
in good running condition. 
Cargos 4x4. International cargos 4x4, 
dumps. Dodge weapon carriers, and 
others. Write or call for prices. Cary 
White Motors, Inc., Phone 640R, Flor- 


ence, South Carolina. 
PARTS WANTED 
WANTED—One hood for 1967 Ford 1%- 


ton truck, either new or used. B. 
Harris, Box 364, Griffin, Ga. 


1946 OR 1947 DeSOTO body complete with 
instrument panel and instruments. Any 
style body with some damage acceptable. 
Auto Renewal Co., Johnson City, Tenn. 


WANTED 
RADIATOR GRILL 


FOR LASALLE 338-50 
New or Second Hand 


Wire Service Superintendent 
FISHER CADILLAC Co. 
MONTCLAIR, N. J. 


F. 








ONE HOOD ASSEMBLY, 140202, for 1941 
Hudson 41 Series. New or good used. 
Hoggard-Vann Motors, Rocky Mount, 
North Carolina. 


ARMY JEEP ENGINES, either new or 
remanufactured. Write or phone giving 
quantity and prices. Roy Bridges & Co., 
Inc., 2801 6th Ave. So., Birmingham, 
Alabama. 


WANTED—'41 Mercury convertible com- 


plete cowl. Cherry Auto Parts, Toledo, 
Ohio. 





PARTS FOR SALE 
PARTS TO FIT HUDSON—Water pump 
kits, $8.90; timing gears, §7.45 less 
30%; lots of 6, less 40%. Many other 
parts, -? 25%. Floor mats, felt back, 
Perfect fit, cut to shape with all holes 
Punched, State year, each $4.75; 
6, $3.95. All items first class. Prompt 
service. Indianhead Mfg. Co., Lima, O. 


$100,000 INVENTORY Ford parts. We 
carry many hard to get items or will 
get them for you. Wire or write: Tim- 
merman, Lima’s Ford Dealer, Lima, O. 


FORD PARTS—Many hard-to-get 
Orders filled same day. Write, 
phone, Sweeney Auto Sales, 
ing Road. Cincinnati. Ohio. 


FOR SALE—New doors for Ford cars. 
1936 coupe left, 1938 Fordor left front, 
1935 Fordor right rear, 1938 Phaeton 
(model 750) right front. Hal Lynch Mo- 
tors, Inc., P. O. Box 1708, Jacksonville, 
Florida. 








items. 








parts, body and fen- 
der parts for all models. Fast service, 
25% discount. Walter H. Schultz, 1l’on- 
tiac, 16-20 Passaic St., Trenton 8, N. J. 





or Military) owner be delayed; 
cannot secure needed parts from your 
regular source of supply, call or wire us 
your emergency orders. Roy Bridges & 
Co., Inc., 2801 Sixth Ave. So., Birming- 
ham, Alabama. ‘‘The South’s Oldest 
Willys Distributor.’’ 





CONTACT US FIRST 
For Your Hard-to-Get Parts 


Write! Phone! Wire! 


Brakes, Clutch, Transmission, 
Starter, Generator, Carburetor 
and Shock Absorber § service. 
Complete Machine Shop Service. 


McDaniel Auto Parts Co. 
4980 Southwest Ave. 
ST. LOUIS 10, MO. 


Telephone Sidney 5400 





OLDSMOBILE 


PARTS AND ACCESSORIES 
Hard-to-Get Parts 
Orders Filled Day Received 
DISCOUNT TO DEALERS 
RUND MOTORS, INC. 
3725 Grand River Detroit 8, Mich. 
TEmple 1-3700 


i942 TO 1946 PLYMOUTH transmissions, 
used, in good shape, $45. Ford 6 motors, 
rebuilt rings, pins, bearings, valves, 
generator, manifold, starter, new gas- 
kets, $185. One 1941 Studebaker trans- 
mission with overdrive, good condition, 
$50. NORTHWEST NASH, Astoria, Ore. 


GE QUANTITIES of new government 
surplus Chev. and GM parts. Part num- 
ber 3657520, 3659291, 377928 mounting, 
839463, 839464 rocker arm, 837253 spring, 
837385 screw, 838246 support, 603158 
seal, 838029 key, 839304 spring, 839102 
bolt, 608205, 608206 ring, 836823 nipple. 
1869704 condenser, 604341 manifold, 
3656598 muffler, 1523099 screen, 605312 
cover, 344194 strap, 3655807 sector, 
605142 lash unit, 3658536 lock, 603344 
603345 hinge, 3658404 ‘U’ bolt, 838341, 
838150, 838290, 838297 gasket. 825-20 
single chains. 60% off list. State how to 
ship. BOUSA MOTORS, INC., Williman- 
tic, Conn. 

SHOP EQUIPMENT FOR SALE 

NEW W35E Holmes wrecker winch com- 
plete with cradle, never used. Carl 
Dutro, Zanesville, Ohio. Phone 6827. 

NEW KAISER-FRAZER service sign. Por- 
celain, still crated from factory. Cost 
$59, will sell for $35. Ballston Motor 
Sales, Ballston Spa., N. Y. 








FOR SALE—One Storm reboring bar. 
Good condition. Very little use. Model 
NS, $250. C & S Investment Co., North 
Main, Joplin, Missouri. 

ANTIQUE CARS FOR SALE 

1914 FORD ROADSTER—Looks and runs 
like new. In original condition except 
top and tires recently replaced. Driven 
approximately 10,000 miles and in stor- 
age since 1920. Best cash offer or will 
trade for new Ford. Wilson Motor Sales, 
55 Lee St., Ridgewood, New Jersey. 
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PARTS FOR SALE 








HARD TO GET 
HUDSON PARTS 


Hudson Parts Available 
On All Models 


WE SHIP ANYWHERE 


Shops Hudson Motors 


FACTORY DISTRIBUTOR 
3737 Broadway Chicago, Ill. 
Bittersweet 2220 








AUTO EQUIPMENT FOR SALE 


TOW PILOT—$17.50 
ADAPTOW COUPLERS 
(For Tow Pilot) Per Set, $7.50 


RED ARROW BARS—$42.438 
1947 Model with Guide Cables 
Approved by I.C.C. 








Tow Bar Sales Company 
Factory Distributors 
100 So. Clinton St. Chicago 6. Ill. 


TOW CHAINS—5/16”’x16’ case-hardened, 
with hooks. $3.50 each. F.O.B. Trenton, 
check or money order. Arnold Sales Co., 
108 E. Hanover St., Trenton, N. J. 

VALVE GASKET KITS—$1.48 value for 
19 cents in lots of 100 or more. Fits all 
Willys and Ford military jeeps and all 
‘46 and '47 Willys civilian jeeps; also 
fits Willys cars and trucks from ’'39 
through "42 models. All gaskets but head 
gasket fits Willys products from ‘'33 
through ‘42 models. Each kit contains 
14 gaskets, including head gasket. Now 
only 19 cents complete, F.O.B. Cincin- 
nati. Send money order or will ship col- 
lect. Mail your order today. SCHOTT 
MOTORS, INC., 2320 Gilbert Avenue, 
Cincinnati 6, Ohio. 


actual hours including ferry time. Per- 
fect condition. Two-way radio. Bargain. 
South Bend Screw Products, Inc., South 
Bend, Indiana. Telephone 3-1143. 


| Florida vacationing. 





TRAILERS FOR SALE 


; 


Automobile Dealer Is Desirous of 
Disposing of His Stock of New 


HIGGINS CAMP TRAILERS 
Fully Equipped at Distributor’s Cost 
Trailers are ideal for hunting, fishing, 


Write Box A23, 310 
West 57th St., New York 19, N. Y. 


ACCESSORIES FOR SALE 


FOR SALE—Four new overhead heaters. 
Never been uncrated. 100.000 BTU. 
Burns natural gas. Price $295 each. 
Johnson Motor Co., Stafford, Kansas. 


INDIVIDUALLY TAILORED auto seat 
covers for 1946 to 1948 cars in woven 
plastic, Target twill silk, Textilene Sun- 
sure fibre, gabardine twill. Prompt de- 
livery. Perfect Fit Auto Seat Cover, Inc., 
1776 Broadway, New York City. 


WILL TRADE 


NEW NAVION—Ferry time only. Will 
trade for automobiles and difference. G. 
L. Stevens, 300 E. Pershing, Springfield, 
Missouri. 

WILL RENT my $40,000 home for tne 
season (October 1 to May 1) located W. 
Palm Beach, Florida. Convenient to 
beaches, shopping, churches and schools. 
Three large bedrooms, two baths, in ex- 
change for new cars, list valuation 
equivalent to seasonal rental of $3,500. 
Further information, inquire Box 1969, 
c/o Automotive News, Detroit 26. 

MISCELLANEOUS 

ENGINE REBUILDING—Crankshaft 
grinding and  metalizing. John P. 
Hughes Motor Co., Inc., 800 Commerce 
St., Lynchburg, Virginia. 


FINA FOAM auto upholstery cleaner, new 
postwar product. Amazing results. 


ers $1.45 per gallon. Check with order 
Earl Grissmer Co., P. O. Box No. 5992. 
Indianapolis, Indiana. 


EQUIPMENT WANTED—Snowplows, in 
g00d condition. Automobile Dealers Ex- 
change, Br. Plaza, So. cor. 22nd. St.. 


L. I. City, New York. 

ADVERTISING BOOK MATCHES—2,500, 
$11.20 F.O.B. Chicago. Otho DeWitt, 
Imlay City, Michigan. A real buy! 

BRAND NEW (850 mile) Harley 3-wheel 
motorcycle, complete with tow bar and 
windshield. Cost $870, will sell for $650. 
Goebel Motors, Grand Forks, N. D. 

FOR SALE—Used overhead door 19’6”x14’. 
Electric, complete with motor. Duckewits 
Motors, Independence, Kansas. 





1011 N. Pennsylvania St. 


The WORLD'S Finest 


AUTO AUCTION 


(FOR DEALERS ONLY) 
Going at FULL BLAST Every 


TUESDAY & WEDNESDAY 


RAIN OR SHINE, SALE HELD INSIDE MODERN BUILDING 


Our reputation is your guaran- Call any 
tee for HONEST, IMPARTIAL, pany 










“Pat” Patterson, Auto Auctioneer, Sells a Car 
Every 70 Seconds 


WE GUARANTEE EVERY CAR 


bank or finance com- 






in Indianapolis for ref- 
erence. 


Sales Start 12 o’Clock Noon C.D.S.T. 


STUART & RAMP, INC. 


Riley 8781 


INDIANAPOLIS, INDIANA 


NASH PARTS 


Large Stock of Mechanical and 
Body Parts in Stock 


We have sheet metal parts for late model cars. 


Out of town orders filled the same day. 


25% Discount to Dealers and Garages 


NASH CENTRAL MOTORS INC. 


$705 Carnegie Ave. 





Cleveland, Ohio 

































CPONTIAC 


A fine car made finer 


od 


Naturally, when you select a motor car, you can’t look at all the cars 
that are built. But you really should look at Pontiac—because it is too 
good a car, and too great a value, to be overlooked. 


You should look at Pontiac because it is exactly the right car for so 
many people. It is big and fine and beautiful —and it rides and drives 
like a million dollars! It is dependable, too—built to last a long, long 
time with the minimum of attention. Yet it is amazingly economical. 
In fact, if you can afford any new car, you can afford a Pontiac. 


When a car offers so much to make you happy and satisfied —and 
requires no penalty whatever in the way of cost—you surely don't 
want to overlook it. It’s one car you ought to see. 


DUE TO OUR UNFILLED ORDERS ON HAND, you may experience some 


delay in getting a new Pontiac. Place your order now to avoid further delay. 
In the meantime, let us keep your present car operating at top efficiency. 


A Product of 
General Motors 


Here’s What Makes Pontiac Too Good to Overlook! 


SMOOTH, POWERFUL L-MEAD ENGINES—Y our 
choice of a six or an eight. 100% Full- 
Pressure Metered Flow Lubrication, 
Gaselector, Scotch-Mist Manifold, 
Vacuumatic Spark Control and All- 
Weather Engine Temperature Control, 
Rifle-Drilled Connecting Rods, Electro- 
plated Pistons, insure greater economy, 
better performance, longer life, 
unmatched dependability. 

PERMANENT OK CUEANER—Highly efficient, 
nothing to replace, gives positive pro- 
tection. Contributes greatly to longer 
engine life. 


Tune in HENRY J. TAYLOR on the air twice weekly. 


TRU-ARC SAFETY STEERING—More positive 
control with less effort. In combination 
with small turning circle, makes park- 
ing easier. 

Tapue-cusmioneD aipe—Shockproof Knee- 
Action, Duflex Rear Springs, Hydraulic 
Cushion Levelators for maximum rid- 
ing comfort. 

MULTI-SEAL HYDRAUUC sRAaKkEs— Protected 
against dirt and water for smoother 
and safer stops, longer life. 

80oY BY FisHeR—Big and roomy, Unisteel 
construction, Fisher No-Draft Ventila- 
tion, Hi-Test Safety Plate Glass, custom- 
type interiors. 
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‘_...as a Car and as a Franchise 
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eople. And because Pontiac is built so 

ee TS ton, its following of loyal owners is the 
greatest in history and is constantly growing. neha 
Add to all this Pontiac’s Far-Sighted Factory Co-operation, its 
down-the-road planning to help its dealers prosper, and you 
have a franchise you can’t afford to overlook. 

: —the four big reasons why Pontiac 
aaa eos dealers alike call the Pontiac franchise 
the profitable franchise. 


Pontiac offers more as a franchise because it oe es asa 

car — in appearance, performance, dependability = —. 

After all, a good franchise starts with A Finer Produc 

Pontiac has an undisputed reputation for goodness. 

But it takes three more qualities to make a truly sound oaues 
and in these, too, Pontiac is an acknowledged leader. 


A good franchise needs A Wider Market and Loyal oes 
Pontiac fills the bill with two body series, eleven body styles an 
two great engines —a six and an eight in any model —to meet 
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